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EXPLANATORY NOTE 

 

The Syllabus is for students who master the study program of the second level 

of higher education, which forms knowledge, skills and abilities of professional 

work as well as research work and provides the Master's degree. 

The syllabus is designed to provide a wider review in such discipline as 

“Socio-cultural Communication in Business”, to provide basic knowledge in most 

common theoretical and practical approaches to the case of socio-cultural 

communication. The discipline is supposed to develop practical skills in dealing 

with individuals from different cultures and social stratums in order to become 

effective in business as well as everyday communications and to avoid any 

conflicts, which may occur while interaction. 

The twenty-first century business environment is expanding and increasingly 

attracting the interest of countries from developed and developing nations of the 

world. As countries of the world become increasingly interdependent and 

interconnected because of global market and diverse consumer needs, it is 

critically important that participating countries and their organizations understand 

and appreciate one another’s cultural differences in order to ensure growth and 

sustainability in international business. Recent studies have traced the failure of 

some international business ventures to three significant factors: lack of 

intercultural skills and competence, inability to communicate effectively at a global 

level, and failure to practice acceptable etiquette in business negotiations. 

Therefore, businesses from different countries need to appreciate the importance of 

understanding the cultures and values of their counterparts as well as develop 

intercultural communication sensitivity and decorum. This reality requires well-

educated and competent professionals who will possess deep knowledge of socio-

cultural communication. 

The aim of the learning discipline is to form integral, systemic view of the 

phenomenon of socio-cultural communication and its implications in business 

sphere.   

 

The main purposes of the learning discipline are: 

• to learn the most common approaches and interpretations of socio-cultural 

communication; to possess knowledge of general notions, concepts and ideas in 

the topic; 

• forming communicative competences in interactions with other cultures 

representants; 

• forming of the critical and creative thinking ability, practical and 

methodological skills in doing research work. 

 

On completion of this discipline, students  

should know:  

• theoretical approaches to socio-cultural communication in contemporary 

research;  



• peculiarities of verbal and non-verbal communication in different cultural 

systems; 

• social and cultural factors, that affect difficulties or conflicts in communication; 

• rules, principles, ethics of business communication in modern society. 

should be able to: 

• analyze any communicative situation between individuals, representing different 

social and cultural systems, reveal faults, solve occurring contradictions; 

• use in professional activity knowledge of wide range of verbal and non-verbal 

means of communication; 

• exercise creativity and research skills in the context of a multidisciplinary 

approach in solving theoretical and practical problems.  

 

The study of the learning discipline “Socio-cultural Communication in 

Business” is designed for 102 academic hours, of which 42 are classroom hours, 

including 20 hours - lectures, 22 hours - seminars. The current certification form is 

a credit. 

 

 

 

 

 

 

 



THE CONTENT OF THE OPTIONAL LEARNING DISCIPLINE   

"SOCIO-CULTURAL COMMUNICATION IN BUSINESS" 

 

TOPIC 1. SOCIO-CULTURAL COMMUNICATION IN MODERN 

WORLD 

 

Phenomenon of communication in social sciences. Notion of socio-cultural 

communication: its essence, main approaches to its interpretations. Socio-

psychological, socio-cultural, critical paradigms in communication theory. 

Culture, its polisemantic character. Culture types. Forming of national 

cultures: affect of religion, politics, climate and nature, history and other factors. 

Intercultural and cross-cultural communication, its specifics and differences. 

Notion of cultural diffusion. Cultural diffusion and cultural borrowing, their 

interrelation. Horizontal and vertical diffusion. The essence of cultural 

transmission. Acculturation and its main strategies (J.W. Berry). Socio-cultural and 

psychological specifics of acculturation. 

 

 

TOPIC 2. MAIN TYPOLOGIES OF CULTURE  

(G. HOFSTEDE AND F. TROMPENAARS’ MODELS) 

 

National, ethnic, business culture. Verbal and non-verbal communication in 

different cultures. Understanding and recognition of cultural differences. System of 

values as a determinant of behavior. Beliefs and value orientations as a basis of 

cross-cultural comparison (S. Ioshimuri, W. Neuman). Notion of cultural 

“foreignness”. Phenomena of tolerance. Parameters of culture in theory of G. 

Hofstede. Model of national cultural differences of F. Trompenaars.  

 

TOPIC 3. SPECIFICS OF CROSS-CULTURAL COMMUNICATION 

(E. HALL AND E.D. HIRSCH’ MODELS) 

 

Theory of cultural context by E. Hall. High-context and low-context cultures. 

E.D. Hirsch’s theory of cultural literacy: “spirit of communal co-operation” and 

intercultural competence. Culture classification by R. Lewis: monoactive, 

poliactive, reactive cultures. Methodic-didactic specifics of intercultural learning 

(M. Bennet’s model). Conception of “cultural relativism” of M. Herskovits. 

 

TOPIC 4. CONFLICT IN SOCIO-CULTURAL INTERACTION 

 

Ethnic and national conflicts. Phenomenon of “cultural shock”. 

Conflictogenity of modern socio-cultural reality.  Micro- and macrolevels of 

conflicts in global society. Nature of a social conflict: main causes and display 

levels. Specifics of the appearance and displaying of ethno-cultural conflict. 

Typology of inter-ethnic conflicts. Specifics and distinctions  of a national conflict. 

Conflict in verbal and non-verbal intercultural communication. Functions of a 



social conflict (L.A. Coser). Main stages and ways of solving of a conflict. L. 

Laudan’s theory on ways of solving of conflicts. Monitoring of communications, 

behavioral differences, emotional tension. Notions of ethno-cultural relativism, 

ethno-phobia, ethno-centrism. “Cultural shock” phenomenon. Crisis of a social 

identity in conditions of trans-culturality.  

 

TOPIC 5. NATIONAL BUSINESS CULTURE 

 

Specifics of national business cultures. National cultures: similarities and 

differences. Interconnection of language, mind and culture. Role of language in 

inter-ethnical communication. Rules and peculiarities of verbal and non-verbal 

communication (proxemics and tacesics). Phatic communication as a special form 

of verbal communication. Value orientations in approaches by F. Kluckhorn and 

F. Strodbeck. Notion of “corporative culture”, its general attributes. Specifics of 

business and unofficial international communication. Multi-national corporations 

in modern world. Typology of muli-cultural corporations: methods of governance 

and cultural diversity. Cultural differences’ impact on corporative culture. Effect of 

national cultural peculiarities on a governance model. Models of corporative 

culture (Deal T. E. and Kennedy, A. A.). Organizational culture’s models.  
  

TOPIC 6. SOCIO-CULTURAL FRAMEWORKS OF BUSINESS  

 

Culture’s impacts on business, areas of the impact: pace of business, business 

protocol, decision making and negotiating, managing employees and projects, 

propensity for risk taking, marketing, sales and distribution. Socio-cultural 

communication and negotiation skills on international level. Analytics of 

behavioral models and ethno-cultural stereotypes. Knowledge as the main source 

of forming and development of skills of effective international communication 

with other cultures’ representants. Specifics of forming and appearance of 

behavioral models of different national cultures. Cultural contrasts in nations’ 

value systems (American, Japanese, Arab cultures cases).  Cultural differences and 

ethics. Ethnical sterotype: definition, structure and content. Cognitive and 

emotional-evaluative components of ethnical stereotype. Auto-stereotype and 

hetero-stereotype. Principles of forming and changing mechanisms of ethnical 

stereotypes. Ethno-cultural tolerance.  



 

LEARNING-METHODICAL MAP OF THE LEARNING COURSE  

«SOCIO-CULTURAL COMMUNICATION IN BUSINESS»  
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1. Socio-cultural communication in modern world 

2  4     

questioning, 

text 

analysing 

2. Main typologies of culture (G. Hofstede and F. Trompenaars’ 

models) 
4  4     

questioning, 

text 

analysing, 

test 

3.  Specifics of cross-cultural communication  

(E. Hall and E.D. Hirsch) 
2  2     

questioning, 

text 

analysing, 

test 

4. Conflict in socio-cultural interaction 

 
4  4     

questioning, 

text 

analysing, 

test 

5. National business culture 4  4     questioning, 



 

 text 

analysing,  

6. Socio-cultural frameworks of business 

4  4     

questioning, 

text 

analysing, 

test 

 Hours in total 20  22     final test 
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