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In recent years, driven by the Internet and under the guidance of the poverty alleviation 
policy, the term “e-commerce” has been gradually introduced into rural areas, changing 
the traditional ideology of rural people and contributing to rural revitalization. Rural 
e-commerce has played a significant role in the opening and development of the new double-
cycle development pattern with domestic circulation as the main body proposed in 2020. 
However, in the development process of rural e-commerce, there are also problems such as 
small scale and slow development speed. In order to properly examine the emerging industry 
of rural e-commerce, we must start to solve the urgent problems to develop rural e-commerce, 
promote the development of regional economy and help rural revitalization. Rural e-commerce 
industry cluster is increasingly becoming a trend. In the report of the 19th National Congress 
of the Communist Party of China, it is pointed out that rural e-commerce should give full 
play to the enabling role of rural e-commerce in the rural revitalization strategy, promote 
the innovation of rural e-commerce model in China, and make rural e-commerce as a “guide” 
to boost the  development of rural economy in China. On the eighth China taobao village 
peak BBS, ali institute, taobao, ali new rural village alliance development research center 
jointly issued “1 % of change — 2020 China’s taobao village research report, according to the 
2020 national found 5425 taobao village, 1756 taobao town, the village and town of taobao 
shop taobao implement turnover of 1 trillion yuan. In addition to the rapid growth of the 
number of Taobao villages, Taobao villages also show a trend of cluster development. By the 
end of September 2020, the number of Taobao village clusters has reached 118, including 
about 76 % of taobao villages, including 46 large Taobao village clusters and 8 super large 
Taobao village clusters. The emergence of Taobao Village closely integrates basic resources, 
workers and means of production. On this basis, big data is introduced to generate higher 
new productivity and guarantee the implementation of rural revitalization strategy through 
regional integration.

Therefore, the cluster of rural e-commerce industry provides a new development idea 
for the development of rural e-commerce. The clustering of rural e-commerce industry 
can not only avoid the competition between regions and even the same industry, but also 
change the relationship from competition to competition and cooperation, and promote 
industrial innovation and development through communication. So how can we better realize 
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the rural e-commerce industrial cluster? Based on this problem, this paper will deeply study 
the influencing factors and internal mechanism of rural e-commerce industrial clusters.

The core category of “rural e-commerce industrial cluster” is determined based on the 
internal relationship and logic of the categories through repeated verification and cyclic analysis 
of the above multiple steps, such as open coding, spindle coding and selective coding. On this 
basis, the paper constructs and develops the internal mechanism model of rural e-commerce 
industrial cluster (as shown in Figure), which mainly includes individual development stage, 
relationship network and cluster development stage.
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The strong relationship network forms one circle after another, while the weak relationship 
network connects these circles together to form a network. Therefore, the weakening of the 
relationship network in the process of cluster development marks that the industry scale 
in  this region has entered a new stage and needs to change the form of connection for 
further development. In the process of rural e-commerce industrial cluster, we urgently need  



67

to solve the problem is how to strengthen the weak relationship network? The emergence of 
the term digital countryside provides us with new ideas. On January 2, 2018, the Opinions 
of the CPC Central Committee and The State Council on the Implementation of the Rural 
Revitalization Strategy clearly proposed the implementation of digital countryside strategy, 
and made overall planning and design. Therefore, we can use big data to gradually break the 
industry boundary, strengthen the weak relationship network, match relevant industries, 
realize the complementarity of superior resources between industries, and promote industrial 
integration. Relying on Internet of things technology, industrial upgrading will be carried out 
through rural digital construction to improve the quality of industrial integration.

References
1.	 Song L X. Realistic path to build rural e-commerce industrial cluster / Song L X // Financial 

Focus. –– 2019. –– № 10. –– Р. 62–63. (in Chinese)
2.	 Shi Xiusong. Research on the development pattern and spatial involvement difference of rural 

e-commerce industry cluster: A survey of Taobao Village in Jiangsu Province / Shi Xiusong, Wei Tuo, 
Liu Qiong // J. of Modern Economics. — 2019. — № 22. –– Р. 146–147.

3.	 Jia Huibo. Research on the formation process and development mechanism of e-commerce 
villages in Northeast China / Jia Huibo, XU Yi // Regional Economy. –– 2019. –– № 24. –– Р. 164–166.

4.	 Wang DONGping. Hierarchical Analysis of influencing Factors of rural E-commerce industry 
cluster / Wang DONGping // Rural Market. –– 2019. –– № 7. –– Р. 116–119.

5.	 Mei Yan. Rural e-commerce industrial agglomeration and regional economic synergistic 
development mechanism under the background of rural revitalization: A multi-case study based on 
industry cluster life cycle Theory / Mei Yan, JIANG Yuqing // Chinese Rural Economy. –– 2020. –– 
№ 6. –– Р. 116–119.

6.	 Shu Lin. Dynamic mechanism, predicament and countermeasures of the development of 
“Taobao Village” / Shu Lin // Economic System Reform. –– 2018. –– № 3. –– Р. 116–119.

7.	 Zheng Xinhuang. Study on agglomeration effect in rural e-commerce development  / Zheng 
Xinhuang, SUN Jiuwen // Learning & Practice. –– 2016. –– № 6. –– Р. 116–119.

8.	 Zhu P W. Development dilemma and countermeasure analysis of rural e-commerce / Zhu P W // 
Commercial Economics Research. –– 2016. –– № 10. –– Р. 53–60. (in Chinese with English abstract)

9.	 Xu Y. Research on the development strategy of rural e-commerce under the background of rural 
revitalization strategy / Xu Y // Modern Marketing. –– 2021. ––№ 2. –– Р. 37–41.

10.	  Yu G. Analysis on driving factors of Rural residents’ e-commerce entrepreneurship in China 
under the background of rural revitalization  / Yu G  // Business Economics Research. –– 2021. –– 
№ 1. –– Р. 58–64.

11.	 The effectiveness of government support for rural e-commerce development  // Social 
Scientist. –– 2021. ––№ 1. –– Р. 79–89.

12.	 Zhou Mengliang. Agricultural Supply chain finance model based on e-commerce platform / 
Zhou Mengliang, TANG Fangqi // Rural Finance Research. –– 2019. –– № 7. –– Р. 27–32.

13.	  Alavion, S. J. Rural e-marketing in Iran / S. J. Alavion, A. Taghdisi // Information Processing 
in Agriculture. –– 2020. –– № 2. –– Р 46–51. (in Chinese)

14.	  Janjevic, M. Characterizing urban last-mile distribution strategies in mature and emerging 
e-commerce markets  / M. Janjevic, M. Winkenbach  // Transportation Research Part A: Policy and 
Practice. –– 2020. –– № 3. –– Р. 164–196.

15.	  Chen Su. Analysis of the Key Success Factors of the Development Model of Jiaxing Rural 
E-Commerce “Taobao Village”  / Chen Su  // Intern. J. of Intelligent Information and Management 
Science. –– 2020. –– № 9. –– Р. 78–83.

16.	  Qiang Zhang. A Brief Account of the Status and Future Trends of Rural E-commerce 
Development in Western China / Qiang Zhang // J. of Social Science and Humanities. –– 2020. –– 
№ 2. –– Р. 66–70.


