http://edoc.bseu.by

Yuan Bo, Associate Professor ofEconomics
Department o fEconomics, School o fEconomics,
Henan University ofScience and Technology
Fan Xiaojie, Liu Yan, He Yuging

Department o fEconomics,

School ofEconomics,

Henan University ofScience and Technology
Henan (China)

ABRIEFANALYSIS OF THE INFLUENCE OF AFRICAN SWINE
FEVER ON CHINA’SPORK CONSUMPTION

KPATKUW AHANN3 BNNAHUA A®PUKAHCKOW UYMbl CBUHEN
HA MOTPEB/IEHVE CBUHWHBLI B KUTAE

ABSTRACT. In the face of Africa's swine fever, environmental protection and
other new challenges, as the world's largest pork production and consumption, the
epidemic has a major impact on China's pig market and even the global meat trade.
This paper will analyze the chinese pork consumption market from the consumer price
index and supply price elasticity, and further study the chain problems caused by the
increase of pork price.
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