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A BRIEF ANALYSIS OF THE INFLUENCE OF AFRICAN SWINE 
FEVER ON CH IN A’S PORK CONSUMPTION

КРАТКИЙ АНАЛИЗ ВЛИЯНИЯ АФРИКАНСКОЙ ЧУМ Ы  СВИНЕЙ 
НА ПОТРЕБЛЕНИЕ СВИНИНЫ В КИТАЕ

ABSTRACT. In the face of Africa's swine fever, environmental protection and 
other new challenges, as the world's largest pork production and consumption, the 
epidemic has a m ajor impact on China's pig m arket and even the global meat trade. 
This paper will analyze the chinese pork consumption m arket from the consumer price 
index and supply price elasticity, and further study the chain problems caused by the 
increase of pork price.
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