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economics). Interestingly, this is not because innovation economics has neglected behavioral
economics, but rather because behavioral assumptions are already deeply embedded in the in-
novation firm’s models. For example, the ‘evolutionary theory of economic change’ of Nelson
and Winter is constructed on top of an explicitly behavioral theory of the company in which
agents are assumed to be boundlessly rational. In addition, Baron declared that without a be-
havioral explanation for motivations and distinctive features of entrepreneurial actions, one
can barely shake a stick in the field of entrepreneurial studies. Modern Schumpeterian and
entrepreneurial economics is based on models with strong and explicit behavioral founda-
tions, yet this is precisely why there has not been a separate field of behavioral innovation
economics in which behavioral insights are applied to the economics of innovation.

A behavioral innovation economy would naturally concentrate on problems related to the
choice of new products, the acquisition of new preferences and the adaptation of a consumer
lifestyle to innovation on the consumer side. Innovation means thinking and doing new things,
both on the producer and consumer side, and innovation also implies that ideas and know-
ledge are pooled and shared and new organizations and institutions are formed. The cognitive
and behavioral challenges that can be the focus of a behavioral innovation economy are both
elements of creating and dealing with novelty [2].
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K BOITPOCY O IIOAT'OTOBKE MEHE/IZKEPOB
JI1 KPEATUBHOI SKOHOMUKH

Ha psrake Tpyza B Hacrosimee BpeMs BOCTPeOOBAHBI He CTOJIBKO 3HAIOIIHNE, CKOJIBKO Kpe-
aTUBHBIE CIIEITUAJIUCTHI W BCe Yallle BCTPeYaeTcs TEPMUH «KpPeaTUBHAS dKOHOMHKA», IOJT KO-
TOPOM IIOHMMAETCS COBOKYIITHOCTBH COIIMAJIbHO-d9KOHOMHUYECKUX OTHOIIEHUY, BO3HUKAIIUX
B IIpoIlecce IIPOU3BOJICTBA, PaCIIpeaesIeH s, 00MeHa U ITOTPeOJIeHNsI, OCHOBAHHBIX Ha HETPaIU-
I[IMOHHBIX ¥ HECTAHIAPTHBIX UIIESX, CTPATErUsIX, KOHIICIIIUIX ¥ MEePOIPUSITHASIX, 00eCIIeunBalo-
mux a(ppeKTUBHOE pelleHre ITPOU3BOICTBEHHBIX IIP00JIeM Ha OCHOBE HOBBIX 3HAHUM W IIPUH-
IIUITHAJIBHO HOBBIX KAaUeCTBeHHBIX pelteHus [1]. BasHo 3qech To, 4To B KpeaTUBHOIM 9KOHOMUKE
aKIIEHTHI CMEIIATCS C MaTePUaIbHO-BEIIeCTBEHHBIX PECYPCOB Ha PECypPChl MHMOPMAITMOHHOTO
Y WHTEJUIEKTYaJbHOTO CBOMCTBA, TO €CTh IVIABHBIM (PAKTOPOM €€ PA3BUTHUS SBJISETCS UeJIOBe-
YecKu KanuTasi, GOPMHUPOBAHIE KOTOPOTO AHAJIOTUYHO IIPOIIeCCy aKKYMYJIHUPOBAHUSI MaTePH-
QJIBHOTO U (DMHAHCOBOTO KAITUTAJIOB U TPEOYEeT OTBJIEUEHUS CPEJCTB OT TEKYIIEro ITOTPeOIeHU
C IEJIBIO MOJTydYeHust Oy ayux 1oxonoB. OIHOM 13 IpobieM 0eI0pYCCKOM 9KOHOMUKHY SIBJISIETCS
HeI0CTATOUHBIM YPOBEHh MeHePKMEHTa KaK Ha TOCyTapCTBEHHBIX, TAK ¥ HA YaCTHBIX CYOHEK-
Tax xoaarcrBoBauuA [2]. OUueBHIHO, UTO HYKHBI HOBBIE IOAXOABI K IIOJTOTOBKE MEHEIKEPOB,
TIpesKIe BCEro TOII-MeHEeIIKePOB, IJId KPeaTUBHONU 9KOHOMUKH, YIUTHIBAS ITPO(ECCHOHATbHBIN
TIOPTPET COBPEMEHHOTO YITPABJIEHITA, & UMEHHO: BEICOKUH YPOBEHDb KPEaTUBHO-UHTEJJIEKTYaJTh-
HOM IIOITOTOBKM; YMEHHE BHISBJIATE CYTh IIP00JIeM, aIeKBATHO OIIEHUBAThH U HAXOIUTD IIYTH X
paspelieHus; BJIaeHNe COBPEMEHHBIMH HHMOPMAITMOHHO-KOMMYHUKATTMOHHBIMU T€XHOJIOTH-
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sIMH; BBICOKUI YPOBEHb KOMMYHHUKA0OEIIHFHOCTH; BJIa/IeHe NHCTPYMEHTAPUEM COIIAaJILHO-TICH-
XOJIOTHYECKOTO YIIPABICHUS.

MupoBoit OIBIT CBHUIETEIBCTBYET, YTO OCHOBHOU (DOPMOM OM3HEC-00PA30BAHUS SBJISETCS
moxroroBka 1o mmporpammaMm MBA (Master of Business Administration), xiodeBas ocobeH-
HOCTHb KOTOPBIX — HMX OPHUEHTHPOBAHHOCTH HA MPAKTUKY. HysKHB MHHOBAIIMOHHBIE MOJIEJIH
00y4YeHMsI, KOTOPHIE CTPOSTCS HA WHBIX IIeJIAX, METOAaX U CPEeJICTBAX, HEIKeIU JTeHCTBYIOIIIe
TpagUIIIOHHEBIe 00pasoBaTeabHbIe Mogen. 1lesb coBpeMenHoOro 6uanec-oopasoBaHus — cdop-
MHUPOBATH JIMUHOCT, CITOCOOHY0 K KPeaTUBHOMY MBIIIICHUIO U JeMCTBASM B YCJIOBUSIX HEOIIpe-
JIeJIEHHOCTH U prcKa. TpebyeTcss chopMUpoBaTh Cpey, B KOTOPOI caM 00ydaeMbIil CTAHOBUTCS
HOPOKIeHNEM 3HAHUM, eMy HeOOXOIMMEIX, & B KaYeCTBe IIPEIogaBaTelisi BBICTYIAeT MOepa-
TOP, T.€. YeJIOBEK, KOTOPBIM MOKEeT IIPaBUJIBHO BKJIIOUUTDH MBIIIIJICHNE JIIOJIeH, a He HAaBA3BIBATh
WM CBOY 3HAHWUS, 3a4ACTYIO YCTAPEBIITHE.

OdderTUBHOCTH 00yUeHNa BO MHOTOM 3aBHCHUT OT OJHOPOJHOCTH M KAYECTBEHHOT'O COCTA-
Ba TPYIII 00yYaeMbIX, IT0ITOMY 11eJIeCO00Pa3HO BCTYIIUTEIbLHEIE 9K3aMEeHBI B MATUCTPATYPY II0
nporpamme MBA 3ameHuTh Ha ciieyoIme mporie Iy ph:

- IPOXOMKIEHNE TECTOB, IIO3BOJIAIOIINX OIEHUTH CIIOCOOHOCTH M T'OTOBHOCTH a0HTypHEeHTa
00yJaThCs B MATHUCTPATYPE;

- TIOJIFOTOBKA 3CCe, B KOTOPOM KaHIUIAT M3JIaraeT CBoe BUJeHUEe U HeoOXOIMMOCTEb 00yde-
HUS B MATUCTPATYpE;

- cobeceroBaHme ¢ OMHUM U3 pyKoBoauTesed mporpammbel MBA B By3se (110 MUpOBBIM CTaH-
mapraMm He MeHee 30 MUHYT).
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KOMIIJIEKCHOE NCITIOJIb3OBAHHUE
NHCTPYMEHTAPUA UHTEPHET-PEKJIAMBI HA PBIHKE

HNHuTepHeT-perIaMma — 3T0 KOMILJIEKC MHCTPYMEHTOB, KOTOPBIe KOMITAHUU MCITOJIb3YIOT JJIS
MTPOABMSKEHMS OPEeH/Ia U MOBBINIeHUs Ipoga. OCHOBHBIMU MHCTPYMEHTAMIY WHTEPHET-peKJIa-
MBI ABJISIOTCSA: KOHTEKCTHASA peKIaMa — PeKJIaMa II0JI CTPOKOM MOMCKA WJIK C IIPABOM CTOPOHBI
B 3aBHCUMOCTH OT KJIIOYEBBHIX CJIOB; MeIHUMHAs peKjaMa — B BUe KAPTUHOK, BUIECOPOJIUKOB
U T.II., KOTOpasi pa3MelaeTcsa Ha KPYITHBIX HOBOCTHBIX caMTax; ITOYTOBAsA peKjiaMa; BUPyCHAs
persiama; CMM-peknama B coricersix. JIOmmoJTHUTEIBHBIMY HHCTPYMEHTAMY SBJISIOTCS: IIOKC-
KoBad pekJiama, baHHepHAas, HaTUBHAas, web-push-pexiama u moOmILHAS.

Accormanmsa  waTepakTuBHON persambl (IAB  Belarus) mpepcraBmisia wmrorm Digital
Advertisers Barometer — mepBoro B Bemapycu mcciiemoBamus, MOCBAIIEHHOTO OIIEHKE PHIH-
Ka MHTEePHEeT-PEKJIAMBI CO CTOPOHBI KPYIHEHIIINX KOMIIaHUi-pekIamMonaresein. Mccienosanme
IpOBOAMJIOCH B amrpesie — uioHe 2020 1., yuactue mpuHAIu 50 MeKIyHapOTHBIX KOMIIAHUN 13
pasHBIX chep: OaHKM, aBTOMUIIEPHI, PUTENJI, 3aCTPOUIINKN, cdepa pas3BIeueHnuH 1 T.II.

CorutacHo peayJsbraTaM oIIpoca, Hambojee IOILYJIIPHBIMUA BHUIAMHA PEKJIAMBI SIBJISIOTCS
TapreT B COICETAX, DAHHEPHAs, CTaThU-HOBOCTH, MOOMJILHAS W KOHTEKCTHAS, KOTOPHIE MCIT0JIb-
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