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BBIX IIyTEBOJUTENSI. B KakI0M M3 HUX 9KCIIOPTEP HaMIeT 001y HHAPOP-
MAIIo 00 9KOHOMUKE CTPAHBI, TAPUQHON 1 HeTapuQHOM 3aIUTe PhIHKA,
TPYIHOCTSIX U OCOOEHHOCTSIX PaOOThI, TAMOKEHHOM CTATUCTUKE, a TAKIKe
CITMCOK IIOTEHIIMAJIbHO BOCTPEOOBAHHBIX B CTpaHe 0eJIOPYCCKUX TOBAPOB
¥ KOHTAKTHI KPYITHEHTITNX OM3HEC-aCCOIUAIINI ¥ UMITIOPTEPOB.

OcHoBHAsA HIess CO3NAHHUS 9TOI0 MPOEKTa — IIpeAcTaBuTh B MHTep-
HeTe 3JEeKTPOHHYIO BUTPUHY 0EJIOPYCCKUX IKCIIOPTHBIX TOBAPOB, YCJIYT,
Texuosoruit. C ero moMoOIIbI0 MOKHO JIETKO HaiT mapTHepa B Bemapycn,
IOTOMY YTO HH(MOPMAITUS JOCTYITHA B JIFOOOM TOUKe MUpa 24 yaca B CyTKU.
Ero y:xe mocemmaror monbsosarenu us 200 crpan mupa. EsxenneBHas mmoce-
maemocTh npesbimaeT 3000 YHUKAJIBHBIX IIOCETUTEJIEH.

B 2020 r. Bemapycsr mpumer yuactme Bo BceemumpHO#N BBICTaBKe
OKCIIO-2020, rme oHa OymeT IMO3UITMOHUPOBATHCA KAK ITEPCIIEKTUBHBIN
U HaJle’KHBIN IapTHep JJId COTPYJHUYeCTBA B HAYYHO-TeXHUYECKOU, UH-
BECTUITMOHHON M 9KOHOMUYECKOH! cepax ¢ TMHAMUYHO Pa3BUBAIOIIEHCS
9KOHOMUKOM, BBICOKMM HAYYHBIM ITOTEHIIMAJIOM, YPOBHEM 00pas3oBaHUS
¥ YeJIOBEYECKOT0 KaluTasia, a TaKKe 3HAYUTEJbHBIM ITOTEHIITHAJIOM CO3-
JMaHUS WHHOBAITMOHHBIX PEITeHU MUPOBOTo ypoBHs. [y memoHcTparmu
9KCITOPTHOTO ITOTEHITMAJIA CTPAHBI B PAMKAX 9TOT0 MEPOIPUATHS OyIeT
nucmonb3oBaH B ToMm umcse Ilopran Export.by. 9to mosxer 3amerHo TmO-
BBICUTH HHTepec mocetuTesei HarmoHanpHOTO maBmiboHa PecrnyOimkn
Benapych ® mpensoskeHUsIM 0T€UECTBEHHBIX IIPEIIPUATHN, a Takke 0y-
JIeT COmefCTBOBATh PA3BUTHUIO UX BHEITHEIKOHOMUYECKOH J1esITeIbHOCTH,
¥ B KOHEYHOM CueTe — IIPOJIBUKEHUI0 OEJIOPYCCKUX TOBAPOB HA MUPOBOM
PBIHOK, YTO OTBEYAEeT dKOHOMHUYECKUM nHTepecam Pecriyoinuku Benapycs.
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EVENT TOURISM IN BELARUS: A DEVELOPMENT TOOL

Sport and event tourism can represent a very powerful engine for eco-
nomic growth and development. Moreover, this type of tourism provides
a unique opportunity to create favorable conditions to solve religious, po-
litical, ethnic and other acute problems of the modern world. A channel
of economic, social and political influence of event tourism on receiving
countries relates to its influence on a destination’s image. More and more
states are appreciating a strong positive image as significant competitive
advantage that makes the country’s voice audible on the world stage.
In the era of globalization and standardization, the trend towards in-
creasing cultural pluralism has become one of the paradoxes of globaliza-
tion in the modern world. A comparative analysis of the image strategies
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of leading states allows us to identify the desire for innovation. The desire
for innovation in the image sphere is in line with the reinterpretation of
unique national traditions of different countries and peoples. Under this
perspective, nothing is as highly valued as a unique creative project that
can attract the attention of millions.

For the Republic of Belarus, the issue of purposefully constructing
the image of the country by means of event and sport-event tourism is
appropriate. Judging by the information from the Google Trends data-
base, the number of requests for “Belarus” is increasing significantly.
Google Trends is a simple tool for analyzing the popularity of search que-
ries, which allows you to determine the popularity of a particular topic
and identify the geographical distribution of search queries on this to-
pic. According to the calendar of the events column 1 reports the Google
Trends Index. The highest indexes relate to international sport events.
The events reflecting national specifics were also of great interest. This
paper aims at estimating the impact of event tourism on Belarus’s econ-
omy. In particular, we investigate whether event tourism impacts on the
willingness of private agents to develop their own business activities.
There is no universal approach to evaluate the effectiveness of an event
and several strategies have been proposed to estimate it empirically. Our
strategy consists in analyzing the impact of event tourism through its
positive effect on the country’s image. We estimate how the improvement
of the country’s image measured by Google Trend Index (GTI) affects
the growth of the Business Optimism Index (BOI). The analysis is per-
formed for the 2014-2019.

The BOI is an indicator calculated on the basis of a survey of indi-
vidual entrepreneurs, heads of micro, small, medium and large enter-
prises of Belarus on the state of the economy and the business climate in
the country. Three indicators are recovered from Google Trend database:

- GTI.1 displays the average of search queries “Belarus”, “Republic of
Belarus”, “Minsk”, “Belarus”, in all regions of the world;

- GTIL.2 displays the weighted average of the search queries “Bela-
rus”, “Republic of Belarus”, “Minsk”, “Belarus”, with adjustments due to
the large influence of queries from the Russian Federation;

- GTI.3 is a search query indicator for the word “Belarus”.

The econometric model is specified as follows:

Yt = Bo + lec - B2Xc2 + BSYL -1 + €

We control for two main aspects:

- assume a non-linear relationship between dependent and indepen-
dent variable (an inverted U-shaped curve). This assumption reflects
a well-known pattern according to which the more often a phrase
(concept) is mentioned, the greater its impact until it reaches a threshold
level. After that, the relation is inverted;

- taking into account the inertia of BOI, we consider the lagged de-
pendent variable among the regressors to control for autocorrelation.
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We start the empirical analysis calculating the correlation between
the variable Y (BOI) and the three GTI indicators.

This preliminary analysis shows that preference should be given to
using GTI.2 in the model. The simultaneous use of all indicators related
to the mention of words and phrases in search engines leads to multicol-
linearity and specification errors. Preliminary results go in favor of an U-
inverted curve. Estimated parameters are the following:

Y, =-0.0381 + 0.001X, — 0.000014X, + 0.8491Y,

t-17

where Y, — Business Optimism Index, X, — Google Trend Indicator (GTI.2)

Event tourism can be an opportunity for Belarusian economy. For this
country, it is a new field of research and therefore there is plenty room
for new empirical investigations. This research investigates whether
event tourism can affects willingness of private agents to develop their
own business activities by contributing to improve the country’s image.
Preliminary results show a non-linear relationship between the Business
Optimism Index and Google Trend indicator.

H.B. lModpe3eHko
leHepanbHbil dupekmop [T1 « Ynpaenstouw,as KomnaHusi xonduHaa
LO0CmMuHUYHbIU xonduHe YnpaesneHusi 0enamu Mpe3udeHma PB”»

ITEPCIIEKTUBBI PA3BUTHUA
NHTETI'PUPOBAHHDBIX ®OPM
I'OCTUHHUYHOI'O BUSHECA B PECIIYBJINKE BEJIAPYCb

TocTHHUYHBIN XOJIIWHT — BecbMa IIOMYJIIPHAS (POopMa MHTETPAITUN
B Typuctudeckou muaycTpuu. Ou 01 cosman 5 mast 2017 roma. Cerom-
HS TOCYaPCTBEHHOE TIPEIIPUITHE «Y IPABJISIOINIAS KOMIIAHUS XOJITUHTA
,OCTHHUYHBIN XOJIWHT YTpaBieHus nenamu llpesumenrta Pecry0su-
K Bemapych™» sIBJIsIeTCSI JIOKQJIBHOM CETHIO C OTEJIIMU TOPOJICKOTO THIIA.
Orenn ceTr UAEABHO MOAXOJAT AJIs TYPUCTOB, IIPUOBIBAIOIINX KAK C I1e-
JIBIO OT/BIXA, TAK C JEJIOBBIMU TOE3JKaMU. B cocTaB XOJIMHTA BXOMIAT
5 I0PUAUYECKUX JIWIL YIIPABJAIIIAS KOMIIAHWA XOJIUHTA; TOCTUHUIIA
«[Ipeaument-Orenp» — maTh 3Be3[; oreib «MUHCK» — UYeThbIpe 3Beabl;
TOCTUHUYHEBIN KoMILTeKe «IQO6uieiHeIin — Tpu 3Bea3anr; roctunuiia «Ilma-
HEeTa» — TPHU 3BE3JTHL.

Muorue cdepbl BHYTpH MOCTHUHUYHEIX IIeIei 00J1a1a0T PAIOM IPEeH-
MYIIIECTB, HATIPUMED, WCIOJIb30BAHNE €TUHON ITeHTPATN30BAHHOMN CHUCTe-
MBI OPOHUPOBAHUSA, IIEHTPATIU30BAHHOE IPHUOOPETEeHNEe KPYITHBIX TAPTUHA
TOBApPOB U YCJIYT, IEHTPAIN30BAHHAS TIOATOTOBKA KAIPOB, IIPOIBIKEHIE
TOCTUHWUYHBIX YCJIYT HA PBHIHOK, UYTO CYIIECTBEHHO CHMKAET PACXOJbI HA
PEeKJIaMHbIE MEPOIIPUATHUS 3a CUET PACIIPEIeIeHUs 00X 3aTPaT MEKITY
YUYACTHUKAMU IIEIIX U MHOTOE JIPYToe.

11





