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AN ANALYSIS OF MOBILE BANKING ADOPTION
BY LEBANESE CUSTOMERS

Mobile phones have obtained a central role in money transfers and other transactions
among the Lebanese. The article establishes the factors that have enhanced or informed
the Lebanese’s adoption of mobile banking and the confidence level the population has on
the technology. The article looks into the role of autonomy, flexibility, compatibility, self-effi-
cacy, perceived credibility, perceived usefulness, trust, trialability, and ease of use in enhanc-
ing user adoption of mobile banking in the Lebanese population. The study is a review and
analysis of literature materials on mobile banking in Lebanon. Other countries such as Ma-
laysia and Britain have been considered as well enough to establish a comparison. The study
finds a strong correlation in the autonomy, flexibility, compatibility, self-efficacy, perceived
credibility, perceived usefulness, trust, trialability, and ease of use variables as they create
a compounded effect on adoption of mobile banking. Cronbach’s internal reliability and stand-
ard deviations have been used to analyze the relationship and distribution of the variables
across population samples. The reviewed papers used literature reviews or mixed design ap-
proaches. The study observes that a consumer’s goal is to enhance their independence and
flexibility in accessing banking services. However, with this comes the security threat medi-
ated by the technology and human factors.

The study concludes that compatibility, self-efficacy, perceived credibility, perceived
usefulness, trust, trialability, and ease of use have a significant impact on assuring
consumers of achieved flexibility and autonomy. Consumers in Lebanon have adopted
mobile banking because it offers flexibility and autonomy in controlling financial trans-
actions.

N.A. CekyweHkKo, MazucmpaHm
Akademusi ynpaeneHus npu lNpe3udeHme Pecnybnuku benapych (MuHck)

BE3BYMAJKHOE B3AUMOJIECTBUE
VYACTHUKOB BHEIITHEOKOHOMUWYECKO! JEATEJIHLHOCTH
B YCJIOBHUAX [IU®POBBIX IIPEOBPA30OBAHUM

I[ludpossie mpeobpasoBaHUsT 0XBATHIBAIOT BCE BUIBI OOIIECTBEHHON AESITeJILHOCTH, B TOM
Ypciie OCYILIEeCTBICHHEe MH(POPMAIIMOHHOIO B3aMMOLEHCTBUS YYACTHUKOB BHEIIHEIKOHOMUYE-
CKOH JIesITeJIbHOCTH TUIIA:

B2G (Business—to—Government), mpu KOTOPOM 3aWMHTEPECOBAHHOE JIHIO IIPEICTABJIISET
YIIOJTHOMOYEHHOMY T'OCYIapCTBEHHOMY OpPraHy TpedyeMylo HHGOpMALUo (JOKYMEHTHL UJIM CBe-
IIeHUsI, B TOM YHCJIe 3asiBJICHU U 00PAIleHUs 3aNHTEPECOBAHHBIX JIUII, TPEOYIOIIHUecs OIS I10-
JIy4eHHUs TAKUX JOKYMEHTOB U CBeIeHUIN) B 0JIEKTPOHHOM BHU/IE;

G2B (Government—to—Business), mpr KOTOpOM yIIOJTHOMOYEHHBIN T'OCYIaPCTBEHHBIN Op-
raH IIpeJCTaBJIsIeT 3aWHTEPECOBAHHOMY JIMILy Tpebyemyo MHQOpMAIni (IOKYMEHTHI WJIX
CBEICHMU).

Passurne 6e30yMaskHOr0 B3aMMOIEUCTBUSA YYACTHUKOB BHEITHEIKOHOMUYECKON JesaTelIb-
HOCTH B T'OCYJAPCTBAX — WiIeHAaX HBpasuiiCKOro sKOHOMHYECKOIO COI03a SBJISAETCA OLHUM U3
OCHOBHBIX HAIIPABJICHUN KOHIIENIUH (Mexauuama) «eauHoe okHo» (Single Window).
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