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EXPLANATORY NOTE
The Research Seminar is as an integral component of the module Research Work, envisaged by Stage 2 Higher Education Master’s Curriculum for Major      1-26 80 05 Marketing (specialization Event Marketing (in English). It is a form of students’ self-regulated learning.
Within the framework of the Research Seminar master students are to be able:

– to apply the methods of scientific knowledge (analysis, comparison, systematization, abstraction, modeling, validation of data, decision-making, etc.) to independent research activities; to generate and implement innovative ideas     (УК-1);

·  to study at their own discretion the new methods of economic research and design, production organization (УК-2).

The knowledge and data that master students get within the framework of the Research Seminar are to be used as the basis for their term paper and master’s thesis.
The Curriculum for Major 1-26 80 05 Marketing (specialization Event Marketing (in English)) provides 90 hours for self-regulated learning. The form of control is a credit (3 credit hours).
The requirements for the organization of the Research Seminar:

• expertise in the modern issues of event marketing as a special branch of knowledge;

• knowledge of the history of a specific scientific issue, its role for the development of event marketing;

• knowledge of the scientific issue under the master student’s consideration;

• ability to handle the bibliographic resources, the software products, Internet, etc.;
• ability to use the databases in the research subject area;

• ability to carry out research in a specific field of event marketing related to the master's thesis;

• developed skills in scientific discussion, presentation of research results and design reviews related to the topic of the master's thesis.

1. Purpose of the Research Seminar
The purpose of the Research Seminar is to provide insight deep into research activities and help the students master the research methods of event marketing, develop the competencies and professional skills of self-learning. 
2. Objectives of the Research Seminar

The objectives of the Research Seminar include:

• organizing the master students’ research activities and self-learning regulated by the supervisor;

• choosing the topic of the master’s thesis focused on the relevant scientific and innovative practical challenges;

• choosing and analyzing the literature sources on the topic of the master’s thesis, compiling the review of literature;

• studying the methodological tools and the most effective ways of addressing issues related to event marketing;

• defining the key issues linked to the research topic and considered as the part of the term paper and the master’s thesis;

• preparing the first chapter of the master’s thesis;
• developing the skills needed in presentation their scientific research in public.

3. Research Seminar Topics and Dates 
The Research Seminar topics are to be chosen in view of the current research trends in the field of event marketing and to be linked with the topic of the term paper, the master’s thesis and the Department’s research.

In addition, the companies and organizations may determine the Research Seminar topics in regard of their current problems and needs.

The seminar involves:

- studying the basics of scientific research in the field of event marketing through an analytical review of the literature on the topic of the master’s thesis;
- justification of the priorities, the object and the subject of study;
- analysis of the universal scientific methods, methods of economic design and research; 
- basic theoretical research; 
- formulation of the conclusions related to the theoretic chapter of the thesis.

The Research Seminar is held for the intramural master students in the first semester.

4. Forms and Place of the Research Seminar 
The Research Seminar is envisaged under Major 1-26 80 05 Marketing (specialization Event Marketing (in English)
The Research Seminar may be held in the following forms:
- leading scholars and practitioners’ lectures;

- round tables;

- debates;

- discussion;

- training seminars including those organized by librarians;

- students’ science conferences;

- public presentation of the master students’ findings.
The selected forms of work suggest:

- master students’ studying the most relevant priorities of scientific research in the field of event marketing;

- discussing the literature on the topic of scientific research, the plan of scientific and research work and scientific hypotheses;

- defining the universal research methods and techniques of economic planning;

- studying the rules and techniques of the scholarly apparatus description as well as drafting the theoretic chapter of the master's thesis and the conclusions;

- assessing the conclusions related to the theoretical chapter of the master’s thesis through indication of its weaknesses;

- master students’ studying the research library’s activities, library catalogs and the ways of literature search for the research topic as well as conditions for accessing the source materials, educational and scientific literature;

- developing the skills of public and scientific speech as well as public presentation and defense of their scientific position on certain issue.

5. Master student’s certification based on the Research Seminar

Curriculum for Major 1-26 80 05 Marketing (specialization Event Marketing (in English) provides for the master students’ current certification based on the Research Seminar and carried out in the form of the credit held by the Supervisor or the Research Seminar Leader.

The intramural master students take a credit in the end of the first semester prior to the start of the mid-term exams.

The results of the research activities in the first semester are to be presented in the form of the Research Seminar Report to be submitted and signed by the Supervisor or the Research Seminar Leader.

The Research Seminar Report has a title list (Appendix A), introduction, body text, conclusions, bibliography. 
The report is to be printed. A standard type font, such as Times New Roman 14-point is appropriate. Single space within all the text. Margins are 2 cm on both sides as well as on the top and bottom with the first-line indent of 1.25 cm. The report is of approximately 15-20 pages.

The report should reflect the main theoretical provisions on the topic of the master’s thesis, methods used to solve the problem and analyze the object of research as well as the controversies, the research prospects and the main findings.

The Research Seminar Report is assessed based on the results of its presentation as "passed" / "failed".
6. Required Major and Additional Reference List
Major References 
1. Kosmin, V.V. Foundations of Scientific Research (General) / V.V.Kosmin.— M.: Publication Centre RIOR, 2015. — 214 p.
2. Kuzmenko, G.N. Philosophy and Methodology of Science / G.N.Kuzmenko, G.P. Оtyuzkiy. — М. : Yurajt, 2014. — 450 p.
3. Mokij, M.S. Methodology of scientific research / M.S. Mokij, A.L.Nikiforov, V.C. Моkij.— M.: Yurajt, 2015. — 255 p.
4. Ponomarev, A.B. Methodology of Scientific Research / A.B. Ponomarev, E.A. Pikuleva. — Perm: Perm National Research Polytechnic University, 2014. — 186 p.
5. Chernev, A. Strategic Marketing Management / A.Chernev A., Ph. Kotler.–  Cerebellum Press, 2014. – 284 pp.

Additional References

6. Аfanasiadi, О. V. Event-marketing / О.V. Afanasiadi. — М.: Moscow Business School, 2010. — 121 p.
7. Goldblatt, J. Special Events: Creating and Sustaining a New World for Celebration /J. Goldblatt. // The Wiley Event Management Series. — Wiley, 2013.— 406 p.
8. Kotler, Ph. Marketing Management / Ph. Kotler, K.L. Keller. – Prentice Hall, 2012. – 816 pp.
9. McDonald, M. Marketing Plans: How to Prepare Them, How to Use Them / M. McDonald, Wilson H.  – John Wiley & Sons, 2011. – 592 p.

10. Romantzov, А.N. Event-marketing: nature and specifics of organization / А.N. Romantzov.  — М.: Dashkov and K, 2009. — 116 p.
   7. Recommended Electronic Resources
Scientific periodicals databases: EBSCO; East View; eLibrary.ru; Grebennikon; ELS University Library ONLINE

PROnalogi.by
http://www.event.ru
http://www.eventmarket.ru
http://www.event-forum.ru
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