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Реклама: нужна лн она? 
Advertising: Do We Need It? 

Ecoпomists prcfer to ignore advcrtising because they would like to 
cling to а concept of humaп beings as strictly rational. 

There are many arguments against advertising: 
1. The cost of advertising drives coнsumer prices higher t!ian tl1ey 

would Ье witlюut advertising. 
2. Advertising cuпcentrates too much power in the hands of Ьig 

advertisers. Iн frce compctition is а goal of tbe nыrketing systcm, t!1e11 
advertising нndermines that goal Ьу enaЬling the Ьiggcst advertisers in 
an iпdustry to drown out the advertising mcssages of everybody else. 
ТЬе fact is, tbc critics say, advcrtising cnaЬ!es tbc makers of products 
with very few intrinsic differcnces to domiнate а market оп the 
strength of "created" differeпces rathc1· tl1an actually makiпg а better 
product. 

3. Advcrtisiпg pcrsuades people to buy products they don't rcally 
nced. First of all, advertising шanipt1lates consumers to think they 
"necd" material products to mcct cшotioнal or social нeeds. Т!1is just 
serves to creatc а dehumaпized society bнilt оп "plastic" valucs. 
Secoпdly, it's wasteful. 

4. Advertising perpetuates stereotypes sex rо!б. 
Propoпents of advertising might sum up tl1eir case for advertising 

Ьу pointing to the followiпg positive social and economic benefits: 
1. Лdvertisiнg offers а clюice ашонg pruducts анd services to suit а 

diversity of life-styles. 
2. Лdvertising supports the communications media -- it pays for 

the inforшation and cntertainment that m<1gazines, newspapers and 
television bring to the consu mer. 

3. Advertising encourages the iпtf'Oductioв uf new and better 
product. 

4. Advertising pruvides а furum in which noncomшercial advertiscr 
cummtшicate their ideas or causes to likc-шinded people. 

В докладе изучается влияние рекJ111мы на продвижение товаров 
на нотрсбительский рынок, на цены товаров и услуг, на свободную 
конкуренцию и 11ов~дение людей. Рассматриnа1отся мпе1rия крити­
ка~ рекламы и ее стuронников. Делается вывод о необходимости 
рекламь1 на современном этапе ра::1вития ~rировой эко1rомики. 
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