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EXPLANATORY NOTE

The purpose of study the discipline “The specifics of marketing in particular areas” is
to develop the knowledge and skills of undergraduates in the application of tools and
technologies of event marketing in various spheres.

The objectives of the discipline include:

- the study of the varieties of marketing strategies, principles, techniques and
mechanisms for implementing a successful event;

- familiarization with the methodology of preparation and holding of events in
various fields of activity;

- the development of undergraduates practical skills and competencies required
for the event project manager.

The content of the curriculum corresponds to the level of
undergraduates’knowledge and skills to do this academic discipline. The success of
the study of the discipline “The specifics of marketing in particular areas” is ensured
by the previous training of students in such disciplines as “Relationship Marketing”,
“General Event Marketing” and “Holistic marketing”.

As a result of the development of the discipline “The specifics of marketing in
particular areas” the undergraduate must

Know:

- theoretical and methodological aspects of marketing events organization in
various fields;

- national and cultural specifics of marketing events organization and conduct;

- mechanisms for managing events from the point of view of criteria for success
of an event in different fields;

- communication resources of marketing events;

- features of event communication support.

Be able to:

- use strategies and techniques to create concepts of events in different areas of
activity, to predict the degree of effectiveness of the event;

- apply event marketing tools and strategies as a brand promotion technology
through the organization of events;

- use event marketing communication resources;

- develop the scenario for the event.

Have skills:

- self-development and application of the necessary techniques and mechanisms
for solving specific tasks in the field of creating, organizing and conducting an event;

- evaluating the effectiveness of event marketing for the company.

The main forms of interim attestation are:
recitation;,

analytical exercises;



project.

The recommended form of control is credit (2nd term).

According to study plan of Educational Establishment Belarusian State
Economics University, Specialty 1-26 80 05 Marketing, Specialization: Event
Marketing (in English) the total number of hours is 108, in-class hours- 36, lectures -
22 hours; seminars - 14 hours.



CONTENT OF STUDY MATERIAL

Plan
The following topics are included into the subject of the study:
Topic 1. The basic principles, strategies and techniques of event marketing.

Event marketing in the system of marketing communications. The basic
principles of event marketing. Elements of event marketing. National-cultural and
landscape-climatic features of the organization of events in event marketing.

Topic 2. Typology of events and development of marketing activities.

Event classification. Stages of development of events in event marketing.
Strategies and techniques for developing marketing events. Preliminary analysis of
the event in the aspect of predicting its success and analysis of the event from the
standpoint of criteria and assessment of the effectiveness of the event.

Theme 3. Features of the organization and holding of events in the field of
business and trade (seminars, conferences, exhibitions, meetings, negotiations,
corporate events).

Types of events in business and trade, their distinctive features. Organization
and running of external business events (seminars, conferences, meetings,
negotiations, exhibitions). Organization and running of corporate events (seminars,
trainings, meetings).

Topic 4. Organization and running of events on the Internet. The specifics
of organizing and conducting events for associations, communities, social
organizations and other voluntary associations.

The benefits of online activities. Features of the organization and runningonline
events. Rules of the organization of online events. Features of the development and
running of activities for voluntary organizations (associations, communities and other
social associations). Communication support of the event to attract participants and
sponsors.

Theme 5. Features of the organization and running of events in sport and
tourism. The specifics of organizing events in entertainment industry.



Types of events in sport and tourism and their particularities. Technologies and
tools of event marketing in sport and tourism. Features of the organization and

running of recreational activities. Sports, tourist and entertainment event as an integral
business event.

Topic 6. Development and presentation of events in a particular sphere.
Preparation of draft eventdescription in a particular area (defining the goals and

objectives of the event, drawing up an event plan, a detailed description of its stages,
forecasting its results from the standpoint of its effectiveness criteria).



CONTENT OF STUDY MATERIAL

TOPICS
2 TERM
(36 hours)
No' Units Hours
Lectures Seminars
1 The basic principles, strategies and 2
techniques of event marketing.
2. Typology of events and development of 4
marketing activities.
3. Features of the organization and holding 6 2
of events in the field of business and
trade (seminars, conferences,

exhibitions,  meetings, negotiations,
corporate events).
4. Organization and running of events on 4 4
the Internet. The specifics of organizing
and conducting events for associations,
communities, social organizations and
other voluntary associations
5. Features of the organization and running 4 2
of events in sport and tourism. The
specifics of organizing events in
entertainment industry
6. Development and presentation of events 2 6
in a particular sphere
Total 22 14
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STUDY AND METHODICAL MAP THE SPECIFICS OF MARKETING IN PARTICULAR AREAS

Unit, topic

The basic principles, strategies and
techniques of event marketing. Event
marketing in the system of marketing
communications. The basic principles
of event marketing. Elements of event
marketing.  National-cultural  and
landscape-climatic features of the
organization of events in event
marketing

Typology of events and development
of marketing activities.Event
classification. Stages of development
of events in event marketing.
Strategies and  techniques  for
developing marketing events.
Preliminary analysis of the event in the
aspect of predicting its success and
analysis of the event from the
standpoint of criteria and assessment
of the effectiveness of the event.
Features of the organization and
holding of events in the field of
business and trade (seminars,
conferences, exhibitions, meetings,
negotiations, corporate
events). Types of events in business
and trade,their distinctive features.

Lectures

9%)30 Solels: 3

Seminars

B

IN CLASS ACADEMIC HOURS

M Individual work
(controlled)

&
@ L

Pr

Lab

Other* Knowledge control

Handouts. Supportive Recitation
notes
[1-3;7;10;17-19]

Handouts. Supportive Recitation
notes
[5-6;7-10]

Handouts. Supportive  Recitation
notes
[4;8;13-14]



Organization and running of external
business events (seminars,
conferences, meetings, negotiations,
exhibitions). Organization and running
of corporate events  (seminars,
trainings, meetings).

Organization and running of events
on the Internet The specifics of
organizing and conducting events
for associations, communities, social
organizations and other voluntary
associations. The benefits of online
activities. Features of the organization
and runningonline events. Rules of the
organization of online events.
Features of the development and
running of activities for voluntary
organizations (associations,
communities and  other  social
associations). Communication support
of the event to attract participants and
SpoNsors.

Features of the organization and
running of events in sport and
tourism. The specifics of organizing
events in entertainment industry.
Types of events in sport and tourism
and their particularities. Technologies
and tools of event marketing in sport
and tourism.  Features of the
organization and running of
recreational activities. Sports, tourist
and entertainment event as an integral
business event.

Development and presentation of
events in a particular
sphere.Preparation of draft
eventdescription in a particular area

Handouts. Supportive
notes
[1-2;11-13]

Handouts. Supportive
notes
[5-6; 11-12]

Handouts. Supportive
notes
[3-4;7-12;15-19]

Recitation

Recitation

Recitation



(defining the goals and objectives of
the event, drawing up an event plan, a
detailed description of its stages,
forecasting its results from the
standpoint of its effectiveness criteria).
Total hours 22

14

Credit



INFORMATIONAL AND METHODICAL PART
Literature
Main

1 Gentsch, P. Al in Marketing, Sales and Service / P. Gentsch. -
Switzerland: Springer Nature Switzerland AG, 2019.-271 p.

2. Leonard, H. Event Marketing: How to Successfully Promote Events,
Festivals, Conventions, and Expositions / H. Leonard. - New-York: JOHN WILEY &
SONS, INC., 2002. - 252 p.

3. Saget, A. The Event Marketing Handbook: Beyond Logistics and
Planning. - Kaplan, 2006. - 173 p.

4. Stevens, R. Trade Show and Event Marketing. - Preston, 2013. - 256 p.

5. Hasnmko,A. CoO6bITUAHBINMaPKETUHT: PYKOBOACTBO [N 3aKa34YMKOB U
ucnonuutenet / A. Hasumko. - M.: BeplumnHa, 2007. - 112 c.

6. Xanbubayap, Y. Event-meHemkmeHT/Y. Xanbubayasp, 3. VeTTuHrep,
b. KHayce, P. Mosep, M. Lennep.; [nep. ¢ Hem. T. ®omuHoi]. - M.: Okemo, 2007. -
382 c.

Additional

7. Allen, J. Confessions of an Event Planner / J. Allen. - Canada: John
Willey and Sons Canada Ltd., 2009. - 261 p.

8. Homer, S. Leisure Marketing. A Global Prospective / S. Homer,
J. Swarbrooke. - Great Britain: ELSEVIER Batterworth-Heinemann, 2005. - 412 p.

Q. Goldblatt, J. Special events. The Roots and Wings of Celebration. / J.
Goldblatt. - Canada: John Wiley & Sons.

10.  Supovitz, F. The Sports Event Management and Marketing Playbook. -
2nded. -Kaplan, 2014. - 498p.

11. TMacmypoB, A. A. Kak 3(¢eKTMBHO MOATOTOBUTL W MPOBECTU
KOH(pepeHUmto, cemmnHap, BbicTaBky / A. A. MNacmypos. - CI16.: MNutep, 2006. - 272
C.

12. PomaHuoB, A. H. Event-mapKeTWHr: CyWHOCTb W 0COBEHHOCTU
opraHusaummn / A. PomaHuos. —M.: Jawkos n K, 2009. —116 c.

13.  LymoBuny, A. BenukonenHble MeponpuaTus: TEXHOMNOTMM U NPaKTUKa
event - management / A. LLlymosuy. - M.: MaHH, 1BaHoB 1 ®epbep, 2008. - 336 c.

14, YcneHckuid, W.B. WHTepHeT-mapketuHr / W.B. YcneHckuid. -Cr16.:
Crryaud, 2003.-256 c.



Electronic sources

15.  http://www.eventmarketing.com — Cneymann3npoBaHHbIN
MH(OPMaLMOHHBI MopTa, MOCBALLEHHBIA COObITUAHOMY MapKETUHTY.

16.  http://www.event-forum.ru — HaunoHanbHas accoupaums
OpraHm3aTopoB MeponpuUsTUN.

17.  http://specialevents.com — CneunannsnpoBaHHbIA  NHGOPMAaLNOHHBIIA
nopTasl, NOCBALLEHHbIN NPOBEAEHNIO CrieuanbHbIX MEPONPUATHIA.

18.  http://www.event.ru— VIHTepHeT-BepCUA >KypHasia, MOCBALLEHHOIO
crieumasbHbIM MeponpUATUAM U PbIHKY YCYT.

19.  http://www.eventmarket.ru — CnewLmann3npoBaHHbIit
MH(OPMALMOHHBIA  MOpTan, MOCBAWEHHbIA  MNaHWPOBaHUIO M MPOBEAEHUIO
crneupanbHbIX MEPONPUATAIA U COObITUAHOMY MAPKETUHTY.


http://www.eventmarketing.com
http://www.event-forum.ru
http://specialevents.com
http://www.event.ru%e2%80%94
http://www.eventmarket.ru

Methodical recommendations for students’ independent work on
Communication Design

Students’ independent work is a vital part of learning the subject matter. It is
recommended to devote 2-2,5 hours of individual work to prepare for a 2-hour
seminar.

Themainfocusareasofstudents’ independentworkare:

- initial detailed learningstudyprogram;

- learning the proposed list of literature, references on the subject, its
availability in the library, finding additional literature;

- preparation for seminars according to the developed plan including study
main and additional literature for seminars;

- preparation for the credit.



MPOTOKO/1 COITACOBAHUA YYEBHOW NMPOrPAMMbI YBO

HasBaHue yue6Hoi
AVCLMM/TNHD,

C KOTOpOW
TpebyeTcs
cornacoBaHvie

MeXKynbTypHas
KOMMYHVKaLUWS B
COObITUIAHOM
MapKeTVHre

Ha3BaHue
Kabespbl

[enosoro
AHI NINACKOro
A3bIKa

MNpeanoxxeHns

06 U3MEHEHUSIX B COAepPXKaHUN
y4ebHOIM nporpamMmb|
YUpeXeHNs BbICLLIErO
06pasoBaHus No yyebHOM
AncunnnHe

HeT

PeLlieHVe, npuHATOe
Kadeapoi, paspaboTasLLelt
y4ebHyH nporpammy (c
yKaszaHueM [aTbl 1 HOMepa
NPOTOKO/1)

lMpoTokon Ne 9 ot
25.04.2019



JNIOMNONHEHWA 1 USMEHEHUA K YYEEHOW NMPOrPAMME YBO

Ha / yuebHbIN rog

Ne JononHeHns 1 U3MeHeHus OcHoBaHue
n/n

YuebHasi nporpamMma nepecMoTpeHa 1 0j06peHa Ha 3aceaHnn Kadeapbl

(npoTokon Ne oT 201 r.)
(HasBaHue Kadeapbl)
3aBefyroLmiA Katheapoi
(y4éHas cTeneHb, Y4EHOe 3BaHue) (nognuce) (N.0.Pamunus)
YTBEPXOAIO
[ekaH hakynbTeTa
(y4éHas cTeneHb, y4&HOe 3BaHue) (noanuce) (N.0.Pamunus)
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