estudiarlo, para la bisqueda de los problemas y obsticulos que impiden
aumentar el potencial econdmico del estado y clevar el nivel econdmico
y social de la vida de la poblacion.

COBMECTHDBIE MHOCTpAHIBIE NPEAIPHATHA BBICTYHAKT Kak (popma
MEKIYHAPOALOTO COTPYIHMYECTBA il O/HH M3 HCTOUHMKOR HHBECTHDORA-
nus. Cospanue CII 01aroTBOPHO BAMACT HA IKOHOMUUCCKOE PAIBUTHE
TOCYAAPCTBA, PACLTMPSSA JKCOOPT, YBEJMYUBas HPeIT0KEHHe BAMOTL,
PACHIHPAA 3AMa/IHO-BOCTOMHBIH Tpancdepr TeXHOMOrHA, MEHEHKMEHT U
Hoy-xay. Baaroaaps TecHOMy COTPYARWYECTBY JBYX CTOPOH MHTEHCUB-
HO pa3BUBaeICa IPOHIBOMACTBEHHAS KOOMCPAIAA, B TOM UMCIE H B Y-
pasaerueckoli cpepe. IToMuMo 9TOT0, B CTPAHY BBO3IHTCH TONOIHUTC L
bl MHOCTpaHHbLIA Karmrai. Fnoraa apubelib He BHBO3MTCH 3a rPaIIl-
1y, & OCTACTCA B CTPANC M BHOBL BKJALBIBACTCH R 1IPOA3BOACTBO.

Bee ato kpafine HeoGxoaumo Benapycu na ainioM 3raile.ce IKOIo-
MMYECKOTO PasBHTHA [PH UPAKTHYECKOM OTCYTCTBHW BHYTDEIHIHX MH-
BecTUUMH, H3HOCE OCHOBHHIX hoHOR Ha 6479 %, kpaitven HeoOx0an-
MOCTH MOJIEPHHSALHA 1IPOHIBOJCTEA 33 CYET BBEACIHS HOBBIX TeXHOJIO-
ruit. Takum 06pasom, 3Ta reMa npeacTasiaser CoNbUIoH HHTEPEC ¢ TOYKH
3PCHMA BbIABJAEHUS TIpoO/eM, [IPEIATCTBYIONHX PUTOKY HHOCTPAITHBIX
UHBECTHUMH, 1 HaXOXKACHHMS NVTeH UX PEIICHHA C HEeJIbKD YRBEAHYeHUS
SKOHOMMYECKOT0 NOTEHIMA A TOCYIapCTha, ero GUIAarOCOCTOAHHS B TI0-
BHIEHHS YPOBIA XXU3IHW B CTPaHe.

.M. Hapgpenenxo
{T.M. Parphenenko),
cryaentia BE3Y (Munck)

ConunaJbible U 3THYECKHE ACHEKTHI PEKAAMDI
The Social and Ethical Aspects of Advertising

1. SOCIALIMPACT QOF ADVERTI?ING IS VERY IMPORTANT
NOWADAYS.
1.1. Social critisism:
An advertised product is more preferable than unadvertised one.
Often advertising is downright untruthful: it promises gredter
sex appeal, improved social status.
1.1.1. The debasing impact of ads are of two d}fferent opinions:
1) It is destroying our language:
— it is breezy, too informal, too causual and improper;
- ads misuses our [anguage, so people protest;
— it is better to use down-to-earth, conversation tone.
2) Advertising enriches and renews our language.
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1.1.2, Advertising influence on our value system is great:

Spiritual and intellectual values are removed with material
things.

Material comfort or security is necessary before a person can
devote time to higher cultural and spiritual values.

j .1.3. Advertising manipulates us into bu)IlllJ_., things we don’t
nee

People can't defend themselves against the power of ads, but if
they really don’t want this product, they never buy it,

Embedding of sexual messages in order to seduce consumers at a
subliminal level, but it impossible to proof it.

Ads help decide which product to buy, which is more convinient.

The only logical way is to advertise products which sutisfy real
nceds and wants, not to “invent” new needs.

1.1.4. The excessiveness of advertising can be:

It’s everywhere; it’s annoying.

1.1.5. The offensiveness of advertising is vivid:

For somebody ads are offensive to their religious convictions,
morality or political perspectives; it emphasizes sex, violence or body
functions in bad taste.

At the same time tastes are changing.

1.1.6. Advertising doesn’t save stereotypes:

Using stercotyping minorities and women in ads, so these
consumers represent target markets for products.

Changing the image of women: later they were homemakers,
mothers in ads, now they became busy career women.

Dropping sex images in ads now.

1.1.7. Sometimes advertising decepts consumers:
Continue deception is self-defeated.
ds. Unfair and deceptive practices intentionally or not take place in
ads. :
It’s necessary to be honest in order to attract purchases.
1.2. Social benefits can be described us:

Ads have often been used irresponsibly.

Ads encourage the development of new and better products
wider variety of choices, help keep prices down encourage
competition.

Advertising subsidizes the media, supports freedom of press.

It is needed to spread useful information.

Some of ads are very interesting, extrava&,dnf and fun, so they
engender our love.
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2. ADVERTISING ETHIC AND SOCIAL RESPONSIBILITY IS
VERY IMPORTANT.
This is due. to influence of laws in ads, but irresponsibility of:
advertising without breaking any laws can take place.
2.1, Aduvertising ethics 1s necessary nowddays:
Lately there was little regard for advertising ethics, but now
standards of conduct increase. -
Ethical dilemmas can be solved with the help of three questions:
1) Which course of action will produce the most good for the
greatest number of people?
2} Will either course of action violate someone else’s rights?
3) Will either course of action result in unfair treatment of any .
affected party?
Ethical lapses (uncthical and somctime illegal methods of
advertising are used very often). :
2.2. Advertisers’ social responsibility is the corner-stone:
Aid scare, cigarettes are the examples.
Socially responsible endeavors of advertising (nature protection,
people health protection) became very popular now.
Ethical standards began to increase.
Regulations of advertising are very important.

B Jioksane paccMaTpWBAcCTCS BJIWMSIRHE PEKJaMbl Ha MOKynNaresei,
oTHOMEHKE HoTpeSHTeRCH K e, Tarkxe yaemsercs BHHMAHHE ee 110J10-
MUTENLHBIM 1 OTPHUATENBIBIM croponaM. Mizyualoresa caeaylomue npo-
GJICMDI MOXET JIM PEKAAMA PYKOBOJHTE 1TaMH TIPH BbI6OpE MOKYTKH, 06-
MAHBIBACT MM OHA NOKyNaTeded, KAK BAHSET PDEKJaMAa Ha PasBUTHE A3bI-
Ka, & TAKIKE IECCT JIM OHA B cebe Kakyio-1n6o CONMalbRY0 HalipaB/eH-
HOCTH, TI/IMMHSIETCH JIM 3aKOHAM 3THKH M TIpasa. PaccMaTpusaercs
BKJ1A/] peKiaMbl B 3all{MTy IPUPOABL B 3A0DOBLA Jaei.

C.0. Haxomoe
{§.0. Pakhomou)
cryaent BIDY (MHIICKS

Barasa norpe(uTens Ha 3NEKTPOANYI0 KOMMEPIHIO,
Consumer’s View on the E-commerce

Businesses invest in information technology and electronic
commerce to increase productivity, cut costs and enhance customer
service. Consumers shap on the Internet because they find their choices
dramatically increased. They have access to much more information
when making purchasing decisions. Busy consumers can save time and
find shopping more convenient as merchants serve their needs
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