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EXPLANATORY NOTE 

Objectives of teaching academic discipline 
The discipline "Small business in the global economy" is an important component 

of the training of specialists in economic qualifications. The globalization of the world 
economy creates new conditions for its functioning. Small business in the modem 
global economy plays an ever-increasing role. It is considered that large business is its 
backbone, and small business is muscle. First of all, it allows to effectively solve 
employment problems and creates jobs during periods of economic recessions and 
crises, when large enterprises lose jobs. Small business does not have bureaucratic 
flaws, creates a higher share of value added, is mobile in the market, quickly masters 
new technologies, so it opens the way for foreign direct investment, advanced 
technologies and high-quality products to the national economy. Modem forms of 
cooperation of small and large businesses contribute to its internationalization. Small 
business, providing mass employment of the population, allows young professionals to 
create their own jobs. For undergraduates the importance of studying academic 
discipline is associated with a high probability of their employment in small firms. 

The purpose of the discipline is to develop knowledge and some skills m 
economics and management of small enterprises, to understand the possibilities of 
foreign economic activity, taking into account their specifics as business entities. 

Tasks of studying the discipline: 
UPK-1 to be able to analyze the behavior of economic entities in the context of 

various types of market structures, research and develop an organization's market 
strategy, evaluate the effects of state microeconomic policy 

SC-6 to possess the skills of analyzing the business environment of a global 
company, making optimal management decisions and forming a marketing strategy in 
international markets 

As a result of studying the discipline, undergraduates should know: 
- features of small enterprises that determine the nature of their functioning; 
- conditions for the creation and operation of small enterprises; 
- the economic basis of small enterprises; 
- international experience of small enterprises and government support. 

Be able to: 
- justify the feasibility of development and state support of small enterprises; 
- determine the conditions of functioning and basic development strategies; 

This course is related to such subjects as international economics and economic 
theory. 

Total academic hours for the course for full-time attendance -102, including total 
academic hours in auditorium - 46, from them lectures - 22 h., seminars - 24 h. The 
form of control is an exam. For part-time attendance -102 hours, in auditorium - 46, of 
which lectures - 6, seminars - 6. The form of control is an exam. 



Plan of themes 

Quantity of Academic Hours 
.M! Themes 

Total Lectures Seminars 

1. Theoretical basics of small business in the 4 2 2 
modem economy 

2. 
Small business development trends in the 4 2 2 
global economy 

3. Features of small business Management 4 2 2 

Role of government support for small 4 2 2 
4. businesses 

The reasons of small business 4 2 2 5. internationalization 

6. 
International practices of small and large 6 2 4 
businesses cooperation: clusters, outsourcing 

7. 
Small business in the USA: development and 6 2 4 
regulation 

8. 
Small business in China: development and 4 2 2 
government support system 

9. Small business in the European Union 4 2 2 

10. 
Small business in the Republic of Belarus and 4 2 2 
directions for the use of foreign experience 

1 1. Market valuation of small businesses 4 2 2 

Total 46 22 24 



CONTENT OF TEACHING MATERIALS 

1. Theoretical basics of small business in the modern economy 
Definitions and different approaches of entrepreneurship. Entrepreneurship 

Theories: Cantillon, Marshall, The Social Enterprise School, Schultz, Schumpeter, 
Neoclassical Constraints, Biological Theory, Sociological Theories, Modem theories of 
entrepreneurship. 

2. Small business development trends in the global economy 

The impact of globalization on the nature of economic development. The reasons 
for the increasing role of small business in the economic system. The main trends in the 
development of small business: an increase in the share in GDP, in employment, 
individualization of economic activity, an increase in the share of women in business, 
cooperation between large and small businesses. 

3. Features of small business Management 
The concept of a small business. Quantitative and qualitative differences of a small 

enterprise from a large one and their use in economic practice. Typology of 
entrepreneurs, its practical use. The organizational and legal forms of small enterprises, 
the factors determining their choice. The reasons for the mass occurrence of small 
enterprises in the modem economy. 

4. Role of government support for small businesses 
The position of small businesses in a competitive market. Advantages and 

weaknesses of small enterprises in a competitive environment. The social role of small 
businesses. The interest of the state in the development of small business. 

5. The reasons of small business internationalization 
Theoretical foundations of foreign economic activity of small business. The reasons 

for the expansion of small businesses to foreign markets. Possibilities of small 
enterprises in promoting their products to the external market. 

6. International practices of small and large businesses cooperation: clusters, 
outsourcing 

The reasons for the broad cooperation of small and large businesses in the global 
economy. Outsourcing using in small business. 

Cluster models in the development of small business. Innovative development of 
small firms and the possibility of cooperation with big business. 

7. Small business in the USA: development and regulation 
Role of small business in the US economy. The system of regulation and 

government support for small businesses in the United States. Functions of the state 
administration in small business. Forms connecting small businesses to large. 

8. Small business in China: development and government support system 
The reasons for the massive development of small businesses in China. The role of 



small business in the economy of China. The system of state support and promotion of 
small business development in the PRC. Family business. Clusters Stimulation of 
innovation development and export activities. 

9. Small business in the European Union 
The scale and role of small businesses in old and new EU members. The system of 

state regulation and support. The use of modem forms of cooperation of small and large 
businesses. 

10. Small business in the Republic of Belarus and directions for the use of 
foreign experience 

The scale of small business and the contribution to the economy. Directions of 
application of foreign experience in the development of small business in Belarus: 
coordination of policies for the development of small businesses with key goals of 
society; determining the contribution of MP to the optimization of the structure of 
production and property; creation of accessible conditions for business activities; 
decentralization of economic and political power; development of entrepreneurial 
culture; pursuing a favorable tax policy; creating a climate of trust in entrepreneurship 
and well-being. 

11. Market valuation of small businesses 
The reasons for the need for market valuation of small enterprises. Characteristic 
evaluation methods: property, comparative, income. 
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EDUCATIONAL AND METHODICAL MAP OF THE DISCIPLINE "SMALL BUSINESS IN 
THE GLOBAL ECONOMY" ON SPECIALIZATION 1-25 80 02 «WORLD ECONOMY» 

FULL-TIME HIGHER EDUCATION 
Number of hours 

Number of 
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Topic title e Vl u 
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0 ·5 
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2 3 4 5 6 7 8 9 
Theoretical basics of small business in the modem economy 2 2 [7-17, 19] 

Small business development trends in the global economy 2 2 [10, 11, 18] 

Features of small business management 2 [6, 9, 18] 

Role of government support for small businesses 2 2 [l, 11, 13] 

The reasons of small business internationalization 2 2 [10-13, 20] 

International practices of small and large businesses 
2 4 

[12, 18, 19] 

cooperation: clusters, outsourcing 

Small business in the USA: development and regulation 2 2 2 [2-3, 14, 18] 

Small business in China: development and government 
2 2 

[3,5, 18] 
support system 

Small business in the European Union 2 2 [3, 18] 

Small business in the Republic of Belarus and directions for 
2 2 

[3-4, 18] 
the use of foreign experience 

Market valuation of small businesses 2 2 [3, 18] 

Total 8 8 14 16 
* Controlled independent work 
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Essay 

Essay, tests 

Essay 

Essay, tests 

Tests 

Essay 

Essay 

Essay 

Essay, tests 

Essay 

Essay, tests 

Exam 
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EDUCATIONAL AND METHODICAL MAP OF THE DISCIPLINE "SMALL BUSINESS IN 
THE GLOBAL ECONOMY" ON SPECIALIZATION 1-25 80 02 «WORLD ECONOMY» 
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2 3 4 5 6 7 8 9 
Theoretical basics of small business in the modem 

2 [7-17, 19] 
economy 
Small business development trends in the global economy [10, 11, 18] 

Features of small business Management [6, 9, 18] 

Role of government support for small businesses [1, 11, 13] 

The reasons of small business internationalization 2 [10-13, 20] 

International practices of small and large businesses 
2 

[12, 18, 19] 

cooperation: clusters, outsourcing 

Small business in the USA: development and regulation 2 
[2-3, 14, 18] 

Small business in China: development and government [3,5, 18] 

support system 

Small business in the European Union 2 [3, 18] 

Small business in the Republic of Belarus and directions 
2 

[3-4, 18] 

for the use of foreign experience 
[3, 18] 

Total 6 6 
* Controlled independent work 

Form of 
knowledge 

control 

10 

Essay 

Essay, tests 

Essay 

Essay, tests 
Tests 
Essay 

Essay 

Essay 

Essay, tests 

Essay 

Essay, tests 

Exam 
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