
К.В. Мацусва 
(К. V. Matsueva) 

студентка БГЭУ (Минск) 

Историческая ретроспектива рекламы 
Some History of Advertisiпg 

In advertising? There's virtually no such thing as а total]y "new" 
concept. Sometimes different advertising usc thc same basic sclJing 
themc executed iп differeпt ways. · 

The cunccpt "Wc really fJog our employccs to make sure they take 
better са!'е of you, tl1e customer" is as old as t]1e practice uf flogging 
employees. 

Тl1е formative years ( 3000 В. С. to f 900 A.D. ). As long as there to 
have bccn concepts or gouds for popular consumption, some from of 
advertising has existed to make theme kпown. And tJ1is history, rich in 
the exploits of grcat iшюvations and opportonists, spans at least the 
past 5000 years. 

Aduertising in Ear/y Western History. Primitive selling was а 
face-to-face affai1', but Ьу 3000 Ь.с. Babylonian merchaнts were hiring 
barkers to shuut uut thcir goods to passer-by, and hanging signs over 
their doorways to represent \Vhat they sold. Ry the cnd of thc fiftccnth 
ccntury, tack-up want ads callcd "siquis" were regularly produced Ьу 
scribes to Ье buпg iн puЬlic places. 

Advertising in Colonial America. lн America, carly advertisiнg 
efforts appeared whcн colonial mcrchants carried оп the European 
tradition of symbulic taverн sigнs, like tbc early sigн of the Cruwing 
Cock known to Dutcl1 settlers of Ma11l1attan. 

The Beginning ofthe Jndustrial Renolution: Advertising Becomes 
Ьig Business 

Enter the adnertising agent. Since по maнufacturer could 
realisticaJJy deal with nc\\'spapcr puЪlishers in all the distaнt tuwнs 
where it wisbed to advcrtise, а не'v Ьusincssperson called the 
advertising <1ge11t emerged. The role this eнtrepreneur carved ot1t for. 
himseJf was to soJicit business from the advertiser, scnd the contcnt of 
the ad (called "сору") to the newspaper, collect the charges, and keep 
roughJy 25 percent as а commission. · 

The AdtJCrtising Agency. N. W. Ayer, the 11atio11's oldest ad ageilcy, 
was cstahlishcd in 1877 tu offer clieнts "mil service" - preparing an 
advertising plan, using staff artists анd writers to create the ads, then 
producing and placing them. 

The Golden Age ( early 1900s - midcentury). Despite the 
patie11t-medici11c horrors, this was а great time to Ье in the advertising 
business. lн 1898, ан 18-vear-old Texan named Albert Lasker was hircd 
Ьу the Тлгd & Thomas Аgепсу. 
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The Industry Organiгes. At tl1e sаше tiшe, the industry also 
startcd organizing itself. In 19 ! 7 the Aшcrican Association of 
Advertising Agencies was founded to represent the inte1·ests of 
agencies. 

Radio Arrives. For шost bosiness the first half of tl1is century \Vas а 
period of prosperity, with onc cxccption - t.hc depression of the 19ЗОs 
brought оп Ьу the Stock шarkct crash of 1929. When the war was won, 
the Лdvcrtising council reшaincd to organizc advcrtisiщ~ professions to 
create public·scrvice eaшpaigпs. 

In the report Tl1e TV Era (с. 1949-1959), Tl1e Creative Era 
(с. 1960-1970), Тl1е Positioning Era (1970-1980) are described. 

В докладе рассматривается исторический процесс становления 
рекламы со времен фараонов. Здесь приводятс}( интересные факты 
из истории рекламы, которые могут помочь избежать сер11езных 
ошибо1< в рекламном бизнесе. Уделяется внимание роли средств 
массовой информации (телевидения и ра[(ио) в развитии рекламы. 

С.В. О.л.ьховская 
(Sofш Oljovskaya) 

cтyдeH'fKi:l RГЭУ (Минск) 

Совместные предприятия Беларуси и перспективы 
их развития 

Las empresas mixtas de Belariis у perspectivas 
de su desarrollo 

Actualmente las empresas mixtas е iпternacionales iпtervieпeп como 
uпо de los medios de colaboraciбп iпternacional у uпа de las fueпtes de 
invcrsioпcs. La crcaciбn de las cmprcsas mixtas cjcrcc una buena 
influeпcia еп el desarrollo del estado, aumeпtando [а exportaciбn, la 
ofcrta de divisas, ampliaпdo los traпsferes de tecпologias у know-how. 
Gracias а la ancha colaboraciбп de ambas partes sc desarrolla 
intcnsivamente !а cooperaciбn iпdustrial, iпcluso еп la esfera dc 
direcciбn у gestiбп. Ademas al pais llega el capital extraпjero. А veces las 
gaпancias no vап al extranjero sino se quedaп еп el pais у se inviertcп еп 
el proceso de produciбn de nuevo. 

Eso tiene mucha importaпcia para Belarus en cste periodo de su 
desaпoll\o ccunбmico а la cual саrссеп las iпversiones inferiores, 
cuando amorti7,aci6п de los fondos priпcipales coпstituyeп 64-79 % у 
пecesita la modernizaciбn de la industria atraves de utilizar пuevas 
tccnologias. De tal manera estc tcma reprcscnta uп gran iпtercs para 
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