IHECTRYET H HEMATEPHAJBEHOC LIPOW3BOACTBO. Onu PAZAHMAIOTCH UX KO-
HEeYHBIMH MPOAYKTAMU. MaTepHANBHOE IPOUIBOACTBO XaPAKTCPHIYETCS
PAROM BaxKHeHINNX 4epr, Kaxaas na aTux uept GIM3KO CBisaMd ¢ KOH-
KPETHOW 3KOHOMHYECKOH HpoBIeMON.

1. [IpobacMa BOAMOXKIIOTO 1ETATHBIONO MIMCHEHNA oﬁmcro Haimo-
HaABLIOTO 00beMa TIPOU3BOACTBA.

2. Ilpobaema npuemaeMoro yposHS TIeH.

3. Hpobaema GespaGoTunp!.

4. [lpoGaema OTCYTCTBUA PABHOBECHS MEKAY DKCTIOPTOM M KMIODP-
TOM.

anoume IKOQOHOMHHYECKHE ﬂp()éJlthl HMEIOT OFpOMHOC 3HAMEHNE HE
TOABKO B YIKOHOMHYECKOH JKHAINA KOHKPETHOH IAIHHA, HO H BCCI'O MHpA.

C. . Maxosckuii
(S.P. Makousky),
crysent HBIY (Mm{cxs

CrpaTterusi CO3JaHHS TOBAPHBIX MAPOK
Brands Building Strategy

Successful branding is especially critical for small technology
companies targeting tightly defined niche markets.

Despite the visible successes of the technology super-brands, the
branding concept has not yet been fully accepted as an important part
of conducting business in many small technology firms.

Starting the Branding Process.

Basically, the idea is to find one or two key messages that most
affect the target buyer's purchase decision and consistently and
creatively repeat those messages in all communications.

Market Information and Research Tnventory.

Ideally, primary and secondary research studies provide that
much-needed market information. However, small technology firms
often struggle with budgetary constraints or limited experience outside
of traditional product development research

Brand Identity.

Brand ideutity has four individual components — brand
positioning, brand name, brand associations, and brand celebrity -
each being of equal importance in generating the promise of quality in
the hearts and minds of current and prospective customers.

-A positioning statement tells in one sentence 'what business the
company is in, what benefits 1t provides and why itis bettcr than the
competition.
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Starting with the right name (and logo) is the cornerstone of brand
building. A good name to identify a company or distinguish its
products from others must be unique and original, yet capable of
carrying a favourable message to motivate the customer to have
dealings with that company.

Brand associations. '

These are the attributes that customers think of when they hear of
see the brand name.

Brand celebrity. '

Celcbrity — sometimes referred to as brand character — adds
emotion, culture and myth to the brand identity.

Building brand cquity.

Brand equity is the added value provided by the brand name. Tt is
also the financial advantage of a weﬁ‘known brand versus one that is
not as well known.

For the small niche player, branding is not an option. It's a
necessity.

B mannos AokAaie PaccMaTpHBAETCH IPOIECC CO3JIAEHA TOBAPIIBIX
mapox (OpeHfoB). YKa3biBaeTca Ha HeoOXOAMMOCTb MCHOIbL30RAHMS
6peH/IoOR MajibIMU TEXHOJOTHYHBIME KOMITAHHAMM. D10 [2eT BO3MOX-
HOCTb TIOJIYMWTh OIIPE/iEEHHbIH [IPHOPHATET B KOHKYpPeHTHoH 6Gopbie,
MaKCUMH3NPOBATH NPHAOLLIB, BoI3BaTh HEOOXOAHMBIC YCTOHUHRBBIC acco-
HHAUMK ¥ ROTPEOHTCAA, pemnTh NpobieMy 3allOMHHAEMOCTH TOBApa M
TIPOM3ROAUTENS.

O.B. Mamauw
(O.V. Matyash),
¢Tymentka BIDY (M_HHCKs

IJKOHOMHYECKaA HHTerpalus
Economic Integration

The most important peculiarity of the development of world
cconomy of the last decade is its globalization that manifests itself in
the global integration of national economics based on the enlargement
of international trade exchange, internationalization of financial
market, exchange of technologies and information. Being aware of the
importance of these processes I decided to focus my attention on this
topic.

Nowadays the world does business between giant trade blocs, farge
international economies acting more and more like nations. We are
approaching a true world economy, but are not there yet. After World
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