HbIH KROJAeKD Per:nyﬁ;mrcﬂ BEJ’IRPYC]: — M0 MHOI'MM IIYHKTAM HE COOTBETCTBY-
eT pocciickomy W HopmMaMm EC, 4ro He:keNaTedbRO JITA TPAHWIAIIKX TocY-
AAPCTH.

8. Passumue cospeMenHol MAMUNCEHMHOL U MPANCROPMHOL LrPpa-
cmpyrwmypb:, B Pecuybinrke Benapych paspaborana KoHoenmua passuTHa
HPUTPaHYNOl HHPPACTPYKTYDhI aBTONODOMKHLIX TYRKTOB Iponyeka Ha Fo-
cyaapcrsenHel rpannte PecnyOnvxu Benapych Ha nepuot Ao 2015 r. Onua-
Ko peanuayercesa faHHafs Konnennmsa goctaroyno MealeHHo.

M. Heikkila, B.Sc. (Econ. & Bus. Adm.)
Research Associate Turku School of Economics {Finland)

SERVICE SECTOR IN THE GLOBAL ECONOMY

C®EPA OBCIVKHUBAHUA B INIOBAJIBHON DKOHOMHKE

Services nlay an important role in the global economy, Services ac-
count for almost 70 % of the world GDP and have a major impact on em-
ployment. They represent more {han one fourth of world trade and are also
the fastest growing sector of the world economy. (World Bank 2003.)
The growth of foreign direct investment in service is reshaping the world
¥DI patterns. This can be seen in the shift towards service FDI and in
changes in the industry composition of serviee FDI, which has tradition-
ally concentraied on trade and finance, but is now withessing a more dy-
ntamic growth, notably in sectors such as eleciricity, telecommunications,
water supply and business services. (UNCTAD 2004.) Considering the
above mentioned facts it is ocbvieus that the efficient productlion of services
is eritical to the welfare of any society.

The share of services (as a percentage of GDP) in total value added in
the economy of Belarus has been growing steadily, reaching 51 % in 2007
(World Bank 2008). This figure is lacking behind many developed coun-
tries suggesting that there is unrealized potential in the service sector of
Belarus, The shares of agriculture and industry in value added have
slightly diminished in recent years and this trend will continue if the econ-
omy of Belarus becomes more diversified. Developing the service sector
and the possibilities for international involvement in the service sector will
enharnce economic growth in the economy of Belarus as a whole. Service in-
novations are a critical factor in this development.

Internationalization of services world wide is a {airly new phenome-
nen. Traditionaliy, services have been perceived as local establishments
with locally preduced solutions (Gronroos 1999). The growth of services
globally is a result of technological development, changing demographics
and trade liberalization. Advancements in information technology and
transportation make trading of services across national borders easier,
faster and more economical. The demand for services is rising as people be-
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come more affluent and have more leisure time. The establishment of the
General Agreement on Trade in Services (GATS) has reduced barriers toin-
ternational trade ond created more opportunities for service international-
ization, (Javalgi & White 2002.) Despite this positive progress, many tar-
iff and non-tariff barriers to cross-barder Lransactions in services reimain.
Services possess apecific characteristics that differentiate Lthem from
goods and influence the way service firms organize their forcign opera-
tions (Knight 1999). These characteristics of services pose unigue chal-
lenges for marketing services and these chiallenges are emphasized in inter-
national context (Javalgi & Martin 2007). An academically interesting and
managerially relevant question is, whether results {rom studies conducted
in the manufacturing sector can be applied in the service sector. A number
of studies have centred on this gquestion, but the results are controversial,
especially in the foreign entry mode literature. The controversy over the
applicability of traditional internationalization theories to the service con-
text is partly due to the heterogencity of the service seclor. In order
to reach consistent results in empirical research, the heterogeneily of
the service sector must be reduced by some form of categorization, such as
the classification scheme of hard and soft services (Erramilli & Rao 1990).
More rescarch on Lhe international operations of service firms is needed
to fully understand Lthe phenomenon and ils impact on the global economy.

A wMapnaecnaﬂ. O-p 5xOH. Hayk, Apogeccop
EI3Y (Musek)

TEHJEHIIHHU PASBUTHA MHPOBOK TOPI'OB.IH
H HX MOJUDPHKAIIHA B ¥CJIOBUAX
JKOHOMHMYECKOI'O KPU3HCA

IIponeces! rnobadHIAUMH YCUNWIHM B3AMMOZABHCHMOCTE CTPAH, UTO
HAIILIO OTPaXeHHe B DA3BHTHH MIPOBOIH TOPFrOBJIH TOLADAMM ¥ YCUYTAMH,
POPMEPOBANIYN ONPEASITCEHHEIX TeHASHIN, CPeA KOTODLIX CHeAYeT BRIC-
JUTH CIeVIOUIHE:

* BLICOKAH JHHAMHAKA MEXKIVHAPOXHOH TOProBJIM M OlIRDEHKEHUE TEM-
0B 0¢ POCTa HAJ TeMnaM pocTa muposorg BBII;

e FHAYUTENLHOE YEeNUuUeHHe pOMeHa yanamu, eTaaMy, KOMIOHEHNTA-
MH, MAroTOBAAEMBLIMM HA NPEANPUATHAX, DPACLICHOMKEHHLEIX B PAIJIMIHAIX
CrpaHyax, BCASACTEHE YINIVEICHAA MEMYHAPOLHOM LINOUBROJICTBEHHOI KOO-
[Iepanyuu;

» IPCBRIMIEHHWE TEMIIOE POCTA TOPIOBAM YCIYTAMH TEMIIOE DOCTA TOP-
FOBJIH TOBADAMH, B TOM 4RCJAe Hanfojee TUHAMAYHAH TOPrORIA HEJOBLIMY
YCAYTaMu;

» H3IMEHEeHUE COOTHOIONEHUST CHT Mew Yy BeAyIMHMY ¢yOReKTaMmn MUPO-
BRIX DRIHKOB (B 1980-¢ vr. — ovnabrenie nosuitwii CIITA, Aurary, ®pas-
nud, noasimenne — Lepmanuu, Mraapn, Anouun; & 1990-e rr. — craGuan-
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