outside equity capital (sclling off ownership interest in a
corporation);
X k)debt capital ( moncy an owner borrows and is obligated to pay

ac
interpally generated financing.
A good business idea, determination, ddequate financing, and a

little bit of luck can greatly enhance your chances of success as a small
business owner.

B noksane noapoGHO OCBEIIAOTCH BONPOCHL 0GDA30BANKA MAJIOrQ
6usneca 8 CILIA. PaccmaTpuBaloTes Takue EpofuieMbl, Kak BHOOP opra-
HH3aAMUOHHO-1UPABOBOH (POpMBI, NOHCK HCTOUHHKOB (PHHAHCHDOBaNMA
AAS Maaoro GM3Heca, NPEeMMYIIECTBA ¥ HeJOCTATKH OPTalu3alui cob-
CTBEHHOIO JCJIa M HOKYIKH Y3KC cymecTeyouero npeanpusias. Ocoboce
BHEMANKE yaeasierca npobieMe coCrap/ieHds 6u3Hec-uaHa, Tpe(oBa-
HHSIM, KOTOPEIE TPEIBABISIOT (DHIIAHCOBLIC VIPEXKAEHRS K HEMY.

0. A. Tuuux
(O.A. Lishik)
erygenTka BI3Y (Munck

Kounemms oOmedans
The Communication Concept

1. The communication concept and communication itself.
2, Two approaches to analyze the process by which people
communicate with one another:
5—w approach:
— who,
— what,
— to whom,
— through which channel,
— with what effect;
to examine communication in the {ramework of the meanings of
two kinds:
-— denotative,
— connotative.
3. Planning the communication program means:
a) analysis of appropriate background information. The
information-gathering process includes the data about:
— communicators,
— content of the message,
- audiences,
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— media,
— effects;
b) communication objcctives, that are both specific and
measurable: _
— to communicate a brand image ( to prospective consumers),
— the building of a certain corporate image ( to a company's public
rcelations directorg), _
-~ creation of a desirable store image ( to the manager of a retail
store) and so on. Thus, what sat of image does the public look for?
— to communicate facts about the company or about the product.
¢) “The communication mix” - the alternative means of caring out
communication objectives:
— the communicator: their role and their relation with the
audience: :
mass communicators,
person-to-person communicators;
- content of the message:
the visual,
the verbal;
— audiences:
the variety of classifications in various terms;
— channeis:
mediated,
nonmediated. ‘
Scale for differentiating channels:
— space-time, '
— participation,
— speed,
- — pCrmancnce;

d) the feedback.

B nokjiage paccMaTpUBAETCS KOMMYHHKATHRHAS! KOHIEIIMSA, OKadhl-
BAOIIas HEOUEHHMY0 TOMOUIb B (POPMEPOBAHHH M OUEHKE KOMMYHUKA-
THUBIIBIX CTPATCTHI PEKMAMHDBIX KAMIIAHMI M HA HX OCHOBE I103BOJISIOAA
MPUHHMATD BAJKHBIC CTPATETHUECKHE DENieHHs .

DupMLI, KOTOPBIC IPU/IEPKUBAIOTCA ITON KOILEINIHY B {IBITATCA
TIPHMCHHTD €€ Ha IPAKTHKE, 0OBIYHO B 60JICC BEIUTPBITITHOM TTOOMKCHIH,
AEKEeMH WX KOHKYPEHTbI, KOTOPbiE HE Y/IeNSIT JOKHOTO BHHMAHHAS
narHoi Teopuu. Jerasphoe u3yyedue CTPYKTYPR KOMMyHHPKAaIHi, Ta-
KHPOBAHME KOMMYHHKATHBHBIX MPOIPAMM JAKOT BO3MOXHOCTD PeKJaM-
HBIM KaMIIAHUAM SOGHTHCS O0/BIIOTO YCHEeXa B IIPOJABHIKERHH HA PHIHKE
TOBAPOB HJH YCIYF. '
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