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Тhе name ofthe fie\d, discipline, c;uпiculurщ Commodity science = Merceologia = 
Warenkunde =Towaroznawstwo imp!les that the object of interest is only "commodity". 

The real field of interest is the following process: creation of the idea of а product 
(servic.e) - design - selection of materials and technology - selection of packaging, 
storage and transport conditions -· offering the product as commodity on the market
selling it to а consumer-use of the product Ьу the consumer-disposal ofthe exploited 
product Ьу the consumer (the sum ofthese events means the product's life cycle). 

The Jeading aim being all the time: . consumer- and environment - friendly good 
quality. 

The product in the form of "coinmodity" exists for only а short time and the only task 
is to maintain its quality during its presence on the market. 

There are plenty of proposals how to change the name of the.field. During the 
meeting of the Commodity Science - Qua!ity Science Committee of the Polish 
Academy ofSciences (November l 9th, 1999) the following names have been discussed: 

commodity science (in different Janguages), 
merceology (Latin-Greek origin), · 
pojotology (Greek origin), 
productology, 
quality science, 
qualitY design, 
quality management, 
product quality science, 
product sciences, 
risk prevention, 
supply chain maniigement and others. 
It has been accepted to continue discussion within the following frame: "Quality sci

ence - Commodity science - Quality management" with indication: in the new name 
the words "quality" and "commodity science" should Ье present. 

D1,1ring the 12th IGWT Symposium in Poznafi and Gdynia it has been decided to in
troduce ait important change in the 11ame ofIGWT, replacing the word "Warenkunde" for 
"Warenwissenschaften"; thus stressing the scientific character ofthe discipline (already 
present in the name "Commodity science"). 

Aim and scope ofthe segments ofthe product life cycle mentioned above only lim
ited interest of commodity science - quality. science should ащ-асt: 

attainment ofthe technical excellency, owing to implementation ofISO and TQM 
standards became trivial, 

maintenance of the quality of the product during its presence on the market as а 
commodity is rather easy when using contemporary technical equipment ofwholesale 
and retail trades. 

Тhе main responsibility of а commodity science - quality science experts should 
Ье now: "safeguarding the quality of а product in the hands ofthe consumer;'. 
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Тhе consumer is the centra\ object in the economy, al\ the economic activities are un
dertaken to satisfy the needs ofthe consumer, but once he has purchased а "commodity" 
he is entirely forgotten. 

Тhе consumer needs our expert help how to use thc properties and utility of the pur
chased product in the optimal way. This most important period of products' life, inc\ud
ing its disposal can Ье understood in terms of product management and remembering that 
what concems us the most is - quality management . 

The second issue oftop importance is: Ecoquality. 
The good quality ofthe nцtural environment is tl1e main condition for our survival. 

We have to accept and remember that: we are the immanent part of the natural environ
ment ! 

Тhе ecological issues are and will remain the main proЬ\ems to Ье solved Ьeeause 
there is no good quality without satisfying the ecological requirements. 

Since the first report of the "Club of Rome" iii the 50-ties and the oil crisis in the 
70-ties we know that the era of careless exploitation came to the end. 

Now we should accept as а challenge also for commodity science- quality science 
the issue foпnu\ated recently again Ьу the "Club ofRome": 

"DouЫe the welfare - reduce twice the use ofnatural environment", 
achieving in this way fourfold incrtщse of economical effectivity and better quality 

oflife. 
E.U. von Weizsacker, А.В. Lovis, L.H. Lovis, "Factor Four. DouЬ\ing Wealth, 

Halving Resource Use", Earthscan PuЫications LТD, London, 1998. 

ИЗМЕНЕНИЯ В ИДЕОЛОГИИ ПОДГОТОВКИ ТОВАРОВЕДОВ 

Брилевский О.А. 

Белорусский государственный экономический университет 

В последние 1 S лет происходила аI<Тивная трансформация идеолоrnи подго
товки специалистов товароведноrо профиля, в целях поиска места и роли научноrо 
н практическоrо товароведа в изменяющемся общественном разделения труда в 
цепн движения продукции от моментэ:-ее создания до конечноrо использования. 

В Советском Союзе, на Постсоветском пространстве в странах Восточной 
Европы подготовка специалистов товароведноrо профиля осуществлялась по сле
дующим специальностям: 

товароведение и организация торrовли (до 1985 r., СССР); 
товароведение (1985-1992 rr., СССР); 
коммерческая деятельность (с 1993 r; по настоящее время, Беларусь, Украина); 
товароведение и экспертиза (с t 993 r. по настоящее время, Россия, Украина); 
создание и сохранение качества (с 1990 г. , Польша). · 
Соответственно в дипломах специалистов после окончания вуза записывалась 

квалификация следующих вариантов : товаровед высшей квалификации, товаро
вед-инженер, товаровед-коммерсант, товаровед, товаровед-эксперт. 

Во многих странах дисциплина "товароведение" в чистом виде или отдель
ные разделы традиционноrо товароведения читаются при подrотовке экономис-
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