
to expenses using celebrity endorsers. It was suggested that unique and in­
novative ideas should Ье developed and the celebrity could Ье offered some­
thing he or she would Ье interested in being i11volved with. 

lt was also pointed out that destination management organizations 
should bring together different stakeholders and help to create unitary 
messages to communicate witЬ potential tourists. Rather than conducting 
small individual campaigns that are not connected. destination manage­
ment organizations should create a long-term strategy for destination mar­
keting . In the contex.t of celebrity endorsement in destination marketing, 
the author suggests to involve, rather than simply use famous people. Des­
tinations will get more attention if associated with а celebrity. but there 
will aiways Ье the so-called "human factor" that the staг might do some­
tblng to damage his/her image and influence the image of the brand or des­
tination he/she endorses . In order to minimize possiЫe negative effects, it 
was suggested that historical or fictional celebrities should Ье used or an 
image on more than one celebrity should Ье built. 

Celebrity endorsement offers many unique possiЫlities, but it is also 
important to understand that even though celebrities have the power to 
make destiлations visiЫe, the final tourist experience depends on local 
s takeholders. 

References 

1. Dibb, S. Social marketing transformed: Kotler, Polonsky and Hastings 
reflect оп social marketing in а period of social change / S. Dibb, М. Carrigan // 
European Journal of Marketing. - 2013 . - Vol. 47 (9). - Р. 1376- 1398. 

2 . Eesti riiklik turismiarengukava 2014- 2020. - Tallinл : Majandus ja 
Koшmunikatsiooniministeerium, 2013. - Mode of access: https: //www.rtigi­
teataja.ee/ akti!U!a/ 3191/ 1201 / 3015/lisa.pdf#. 

3. Glouer, Р. Celebrity endorsement in tourism advertising: effects on des­
tination image / Р. Glover / / Jourпal of Hospitality and Tourism Manage­
шent. - 2009. - Vol 16. - Р. 16- 23 . 

Т.S. Popko 
BSEU (Minsk) 

Research supervisor J.A. Shavruk - candidate of economic sciences 

ТНЕ MAIN DIRECТIONS OF DEVELOPMENT OF TOURISM 
IN ТНЕ REPUBLIC OF BELARUS 

The goal of this thesis is to reveal the maiл diгections of development 
of tourism in the RepuЬlic of Belarus. There are the following tasks accor­
ding to the goal: 1) to identify peculiarities of national tourism; 2) to deter­
mine the main proЫems of development of tourism in the RepuЫic of 
Belarus. The object of the work is developшent of tourism the RepuЫic 
of Belarus. -.. 
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The current position sphere of tourism in the RepuЬlic of Belarus testi­
fies to the fact that it does not occupy such position in the country's econo­
my ав in developed countries. Despite the tourism potential, favoraЫe 
geopolitical position and high cultural and natural heritage the Republic 
occupies а very modest place in the global tourism market and is far behind 
neighboring states. Of the 15 thoнsand objects of cultural and natural heri­
tage for tourism uses less than 5 % . 

In the economy of Belarus tourism has а primary role: the income from 
it in the structure of GDP (gross domestic product) is only 0.5 % , the total 
turnover of the service sector - about 10 % . These indicators in many de­
veloped countries on average 7 % and 25 % respectively. So outЬound 
tourism exceeds inbound tourism at the present time. The ratio is approxi­
mately 1:13. The export of currency is obвerved. 

А complete system of state control and regulation of the tourism sector 
and its regulatory and organizational support hав not been formed. There 
is no mechanism of attracting domestic and foreign investment. There is 
extremely slow transition to internationally accepted вtandards of quality 
of tourist services. Also there is too high and inconsistent quality prices to 
foгeign tourists for provided services [1]. 

Most of the components and characteristics of the вystem of tourist 
service (level of quality of service, the ratio of price and quality, the numЬeг 
of organizations in the accommodation and food, production and goods 
trade conditions for tourists, infrastructure, human resources, etc.), haven't 
been reached Ьу the RepuЬlic of Belarш1 at any ассерtаЫе level in accor­
dance with international practice. Material-technical base of tourism 
70- 80 % is needed of reconstruction. 

The domestic tourism is in signiflcant decline. Thi;!re ls no clear mecha· 
nism for attгacting domestic and foreign investment in the development of 
tourism and the system of scientific and advertising-in.formation support 
of the promotion of national tourist product on domestic and foreign вeг­
vices marketв. Low purchasing power of the population, the rising cost of 
transport services has а negative impact on the development of children's, 
youth, sports and ecological touriвm. Take place inflated prices for foreign 
visitors for the tourist product (visa, hotels, tranвport services, excursion 
services, etc.). The proЬlem of the dominance of entry tourism compounded 
Ьу leakage of funds has got an uгgent character. In thiв regard one of the 
priority should Ье the development of inЬound tourism, including with the 
aim of strengthening the balance of paymentв. 

То sum up, the solution of the touriвm development proЫems гelated 
to the personnel industry. Alteady there is а lack of "narrow" specialists 
with good knowledge in finance, geography, computer technology, and 
work with staff, culture and other directions [2]. 
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PROBLEMS AND PROSPECTS OF ТНЕ DEVELOPMENТ 
OF TOURISM INDUSTRY IN ТНЕ REPUBLIC OF BELARUS 

The object of this work is the tourism induвtry in the RepuЬlic of 
Belarus. The subject is the development of tourism industry in the Repub­
lic of Belarus and its prospects. The aim of this work is to analyze prospects 
of the development of tourism industry in the RepuЬlic of Belarus and to 
examine what tурев of tourism are the most promiвing. 

In Belarus, tourism is developing quite rapidly. But even such factorв 
as significant tourist potential, favoraЫe geopolitical position, rich cul­
tural and natural heritage, can not bring our country into one line with the 
leading вtates. Belarus occupies а very modest place in the global tourism 
market and it is far behi11d the neighboring countries [1]. 

Тhis modest place is caused Ьу the lack of а clear mechanism of attracting 
domestic and foreign investments in tourism development, as well as Ьу 
the lack of promotion of the national tourist product on the domestic and 
foreign market (1]. 

Although tourism can not Ье called а leading industry in our country, 
Belarus has all the necessary resources and а high base for the construction 
of tourism business at а high level. And for our country to become competi­
tive among the neighboring states it is necessary to take into account the 
strengths and weaknesses of the tourist potential of the RepuЬlic of 
Belarus. We need to do something new, and not to repeat someone else's 
idea. 

The following types of tourism may Ье а priority and the government 
needs to рау more attention to their development: ecological tourism; 
transit; sports; social; ethnical. 

The government in one or another way pays attention to the majority 
of the areas mentioned above. But such types of tourism as transit and eco­
logical are considered to Ье the most promising. 

At first, let's consider transit tourism. Belarus abolished visas for 
transit tourists, staying in the country for up to 5 days. And it is а very 
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