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ТНЕ САРАСIТУ OF ТНЕ HOTEL INFRASTRUCTURE 
IN ORGANIZING MICE-EVENTS IN ТНЕ REPUBLIC 

OF BELARUS 

All year round business tourisщ, due to its predictabllity, and high-in­
come clients, is one of the most pгomising types of tourism. Today, а new 
niche in this kind of tourism - MICE-industry is being foгmed . This ab­
breviation is made up of key areas: Meetings, Incentives, Confeгences/ 
Conventions, and Exhibitions/Events. It has been noted that Belarus has 
undiscoveгed potential for oгganising MICE-events. Thus, the object of 
this геsеагсh is МICE-events in Minsk hotels. The subject of the research is 
hotels facilities in terms of oгganizing MICE-events. The main aim of the 
research is to assess the infrastructure of Мinsk hotels; to suggest ways for 
increasing their potential for organising MICE-events. То reach the aim of 
the research, the following tasks are set: to study statistical data relevant 
to the research, to identify the advantages and disadvantages of hotel in­
frastructure in terms of organizing MICE-events in Мinsk (Belarus). 

Accoгding to the data of the Belarusian tour operator "Automated 
technologies of tourism, in Мinsk, there are 58 hotels. Of these, only 18 % 
are 4 and 5 star hotels. These include the Europe Hotel, Crowne Plaza 
Minsk, Beijing Hotel, DouЫe Tree Ьу Hilton Мinsk Hotel etc. The service 
in hotels of such level is extremely populaг for organising business events, 
as it supports the image of а client- organization. The analysis of these ho­
tels infrastructure has shown that they comply with the requirements for 
holding MICE-events, simultaneously providing accommodation services, 
organiza tion business meetings, banquet services, and recreation and re­
laxation. 

However, it is necessary to highlight some features of their organiza­
tion. For example, among the 49 halls for business events offered Ьу these 
hotels, 57.45 % are conference rooms accommodating from 30 to 230 people; 
29. 79 % - meeting rooms with а capacity from 6 to 25 people; 12. 77 % -
congress halls with а maximum capacity of 598 and 550 people. So, it сап 
Ье concluded that the potential of the hotel inf rastructure is more directed 
to the organization of conferences but not congresses for 300 people and 
аЬоvе. The advantages are that all meeting rooms are eqwpped with modern 
facШties and located in close proximity to cultural , sport, historical, and 
administrative centre of Minsk. 
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However, there are some disadvantages. It is known that many busi­
ness guests travel with children, therefore, the hotel infrastructure should 
include facШties that provide child care services (games room, nannies and 
tutor assistance, children's animation team). In addition, the catering and 
business centre functions a.re organised Ьу different вtructural unitв of the 
hotel: food service and the reception respectively. А client, who wants to 
Ьооk а conference room and orgaлize the reception, needs to contact both 
ал event-manager and а catering specialist. Such an organization is incon­
venient both for the client and the executor (а hotel). Finally, 3 вtar hotels 
as well as the ones with lower or no classification also provide facilities for 
businesв eventв; however, they do not form а package of serviceв that 
would Ье optimal for the organization of MICE-events. 

lt can Ье concluded that hotel infrastructure in Minsk is represented 
Ьу а sufficient set of services and Ьав а great potential for the organization 
of MICE-events. However, there are wаув to increase itв capacity Ьу: 

1. Attracting а greater number of clientв Ьу providing вerviceв to busi-
neвsmen travelling with child.ren. · 

2. Building congreвs hallв which are аЫе to вimultaneously serve а 
great number of business guests. 

3. Promoting the вervices of 3 вtar hotelв as well as the ones with lower 
or no classifi.cation for organizing MICE-activitieв that go beyond the stan· 
dard format. 
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ТНЕ PROBLEMS OF SEPARAТE ELEMENTS 
OF ТНЕ CONSUMER MARKET 

Nowadays, the existing рrоЫеmв of the consumer market not only in­
terfere with itв development, but also prevent implementation of economic 
potential of trade. Тhеве рrоЫеmв вhould Ье solved systemically аз the ele­
men ts of conвumer market (demand, вupply, price and needs) are closely 
intercon.nected [1, р. 47). Let uв consider the proЫems of separate elements 
of the consumer market. 

Real cash incomes of the population are in decrease since 2015: in 2015 
cash incomes of the population constituted 94,2 % to the previous year (2). 
Tendencies to positive changes of the situation are not observed. Pur­
chasing funds are decreaвing reвpectively, and purchasing power of the 
population falls, that is equivalent to the decrease in aggregate demand. 
Demaлd is а вolvent need. For the satisfaction of their needs, the population 
involves savings, thus, on the one hand, the amount of potential invest­
ments decreases, on the other hand, the amount of savingв iв exhausted, 
that, at their expiration, results in the dissatisfaction of the population 
needs. 
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