
imptirt 11 cnsrng: subsid11ing or external ор rutions. H1.>wcvcr, c:vcn n1щ th(;y 11grcc 
in prшciple that thc Rus iал lcgi~I tl n J5 in orJ nce w tl1 thc WTO\ rul~ and 
nom1' in tl1ese rea:. of tht: пнgn tratlc rcgulitti1>n. 

1 hcre ге no ·1pparent oppon~nt:. to Rus i:i' a1.:ces iсщ tu U1e \VfO. 1ni: • the \ rld 
trndc, ~pe.:.i lly in the area l)f tr de in mw matcria] . cannot ~ regнl ted \\>ithoui 
purticipali n of Rus ·ia. Ho\vc,•cr, thc admi!>Sюn ot' Russia may Ьс surюundcd Ьу в 
n11mbiJr of add1tional oЫi~tion noL directly following [rnm the WTO requirements. 
8jJшeral oo~ultation bcld i11 Genevit have shown th3t Russia will fж.с " me com
plн.::ition n the course of tarЮ rieцotiations. 
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Consumer coo~ratives аге g1mer· Пу recognin.:d to Ь tJ1e subject of market rcla
tions in the '~orld рт tice ofindustriJl.J actlvitic divi ion and coopero.tiun. 

Cooperatives C'list in the ame competitive env1runrnent as ol.her с m1шriie . Tl111t 
is why t.hey have t.o work eJYicicnt1y and gain profit. Тhе maJn principle und featurc 
of cooperativc mowmt:nt i!I Ьclievcd to Ье permaлc11t е аЬ ut lts mt:ntbe~. Mм
ag~ment or cooperatives haJ> lo take constanl care ol' tho members' rigl1ts observancc: 
estaЫish new w ys of el'\lice: to ob~rve thc time of the general mcetings. inform 
membcrs of thc coorcrativc ahout rcsul · and pcNpc1.:t1vc uf tts activit •. 

Consumer compaлic:s usc differcnt fonns of econtJm1c rel.ations for real1.шtion of 
con\m rc1al fun tion ' ncludingjoint-stock companies (clo е .ind openJ, un.ited busi
ne,ses, fi/1.als . ooperotive comp:tЛ1es cannot Ье rcplaced Ьу join1- tock compan1e . 
Thc principle of cooperative soc1et1es 1 "one mc:mber i ne voice" 111е rrinciple of 
joint-·focl.. company i "the numЬcr ot· oicc depends n tlte share pnc"-'1& ". 

ooperati с organizations may cre~te unions of any leve1 and giv tht:m plen11ry 
rю\vcr according to tncir necds Thc superюr unюn is U1c lnlematюnal Cooperative 
Alliancc (1 ) foщ1ded in 1895. 1 Л is an indepeщlent associ tion th 1 unites, rcpre
·en and ervc'i in1 ~.:sts of cooper:iti е aJI over d1e worltl . No\vada IC unit 
nюre tl1a11 2~0 n.ttian:tl cooperativ~ suc1eti . lt has а wide 1ntema110nal recognit1on; 
it has Ьсеn g1vcn con'lultrng status "А" - а firs1 C..'1tegOr} institute in the ~..:onnmic 
алd 04.:iJI Cnunc.i о!"ОШ-: nd me of it sp~iuJizcd estaы · hm ·nts uch 1.1S 1 L, 
( Е. ·о. U 10 , J А . 1 А has :1 dcvclopm nt progr:1m dir ct1.:.d on rendt!ring 
siыance to coopcrat1vcs in t.IIOcrcnt t.'tlUntries. 

'S\v1ss rnodel" of cooperativc movcтrient 1s lled one of the mo t devclopcd алd 
Cffi icnt (.;00perntive S StCnl in tf1C: W rJd practice. tudying ОГ the WI:.!> expt:ricn 
1 actual Ь ·а11 с it !>hu\ common 1cndcr1cics of countries· develormtnt wilh social 
oricnted ecorщm1cs, dem1in lrate · ways l\ow to urvive: in the cruel con1pctiHon of the 
modem markcr. 
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wiss cooperative socicties work according to the L.aw ahou1 се\ perative soc1ct1es 
( 1987). Parliamentary gruup has been workln~ ст tht: cooperati\'c movemcr1t prob
lems in Swi s Parfiament sщсе 1976. Dcpu\ies of tf1e ocial Demncral.s were initia
tors oftl1c parliament ry group creation. 

Consumer cooperativt: hзve з good reputatlon in ' wedc11. li's prcstigi(lus to Ье а 
member of the cooperative, алd to take part 1n Ll1eir wt1rk. l1areholders are intere ted 
economically in coopcrativ~ ' activity as dividcnds are auded 011 t)1eir personЩ ac
counts aftcr membership dues are paid. 

Many goods art: produccd on specific1:1tions \\lhich claborзte special ~ubdjvision11 of 
coopcrative socictics Such good cnter tl1e market under cooperativc trade mnr\.. . 

wi s ooperative щ1ion ha three trade marks: "SigJ1um" (u!>ed fro:n 1995), 
"Лnglщnark" (from 199 J ), ·· вluc-White·· \from 1979). Est()ni:щ, Finnish, British co
operativc rganiz.ations use tlleir own trade marks. 

11tc ccntr~ of th wм1d cooperativc muvemcnl moved from Europe to Asia for 
am unt of hareholderc;. C"ooperntive movement is believed to Ье advan ed in Japan. 

outh Korea and Chinз . Economic spheres tbat аге free fюm govt:mment and privat 
О\\ nership havc been foundcd fbr coopcratives rn Jndia, Т11ailЗJ'ld and some other 
countries. ut Europ an cooperative organization sc re the lir91 place for value of 
economic <1cti ity ат.1 lt:v1:\ ofprofits. Part or cooperative scctoг is 70% of production 
output, and 1'19% of workcrs аге cmployed Ьу cooperativc s11cieties 1n tl1e European 
Union. European cooperatives work succ~sfully in such spheres as housc:-building, 
baлking. creditir1g, in urlllice, fish1:ry, touris1n. 

lt 1s possiЬle to pick out the following fcatures in developmcnt ofthe \.\Orfd COPp
crativC mo ement 

1) Guarantceing of social orientation of ewnomic activity \v!th thc obscrvв.nce of 
the principles of self-paying and el f-finance; 

2) Trade is Lhc mai11 form of economic а tivity wit/1 pre ervation of divt:rsilied 
charu.:ter of coopcщtivc systerns; 

3) Preservation of indivisibility and collcctive ch racter of capital. 
Nt:w tcnd ncie have nppeared in cooperative- economics in last 1 О years. They are: 
1) Лctivatio11 of collaЬoratioo \Vith guvemment sU'Ucture · 
2) Widening thc spl1ere of activity Ьу thc -..vay of develnpment оГ ncw advanc:ed 

forms of economic activity: 
З) Development of intemational co\laЬoration Ьу the mean of creating ncw inter

national structurcs and Ьу the mcans of fl:ali:zation of intcmational coopcrative pro
gramm~. 

ur con umer cooperative ys1e1i1 races а lot of proЫems. One an bclievc that it 
need structural reconstructюn. Гhcreforc it is useful for Belarusian cconomists tu 
study the cxperience of' thc cooperutives in other countries. 
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