4. [Nonwtrka pucka. JlanHbii BapHaHT CTPaTerny NPEAYCMaTPHBAET NPUHATHE MEDP, HMEIOLMX LENbIO
CHHIWTB ONACHOCTL OWHGOYHOTrO PEWIEHHA B MOMEHT €ro NPHHATHS. DTUM [IOCTUTACTCA CHIKEHUE HEraTHE-
HBIX NOCNEACTBHI NPUHUMACMEIX PELLeHHI.

O60061EHHO yNpaBNeHHe PUCKOM MOXKET OBITh NPEICTABNEHO B BUE CNEAYIOWEH CXEMbI: BbABIE-
HHE NpPEANOJIAraeMOro pucka --- OLUEHKa PHCKa — BbIGOP METOIOB YNPaBNEHHUA PUCKOM — NMPUMEHCHHE Bbl-

6POIINHX METO/I0B — OIICHKA pe3yNbTaToB.

Mawmapcknii A.A.
Jlatsuiickuit Yuusepcurer (Pura)

OLEHKA JOCTATOYHOCTH KAIIMTAJIA IATBHHCKMX KOMMEPYECKHX
BAHKOB

Cucrema nokasareseit JOCTATOMHOCTH KANMTana MrpaeT BAXHYIO pONb 8 PErynupoBaHHH GaHKoB u
obecnevennH cTabuNbHOCTH PUMHAHCOBBIX PLINKOB.

Paimep cOGCTBEHHOrO KaMMTANA XapaKTEPU3yeT MakCUManbHbii pasmep yOBITKOB, N0 NOCTHXEHHS
KOTOPOro GaHK B COCTOAHMU BBIMOAHATL 06A3ATENLCTBA NEPEl BKNANUMKAMH M KPEAUTOPaMK, 8 COOTHOLIE-
HUE € TEKYLUEH NOTEHUHANLHOMN BEAHYHMHON YOBITKOB —~ cTenens HapexHocT Ganka.

Pactymas HecTabunbHOCT PUHAHCOBBIX PHIHKOB NpHUBENa K NpuuaTmio B 1988 r. MexayHapoansix
«BazeNbCKUX CTAHNAPTOBY Ha ypoBHe 8% OT CKOPPEKTMPOBAHHBIX 110 CTENEHHU PHCKA aKTUBOB M 3abanauco-
BbIX 0DA3ATENLCTB, PErNAMEHTHPYIOIMX YPOBEHL OCTATOYHOCTH KanMTana, WHPOKO BHEAPEHHLIX B NpaK-
THKY HALLKOHANLHOTO HAN30pa 3a KoMMepyeckumu bankamu.

JlanHbie CTaHAApTHI NOCTOAHHO COBEPLICHCTBOBAUCH BCIE/ 32 H3IMEHEHWAMM (PMHAHCOBOH Cpea
B HACTOALIECE BPEMS NIONONHEHB!I BHYTPHOAHKOBCKUMH MOAENAMM OLIEHKH BETHYHHbLI PHIHOUHbIX PHCKOB.

AHanu3 TEHACHUMH pa3BUTHA METONOB OUEHKW N0CTaTOYHOCTH kanutana Bankom Jlateum cauie-
TenbcTByet 06 MX nocnenosarensHoMm conkennn ¢ Gaszensckumy ctanaapramu. flocneninm warom 8 3rom
HanpasseHn GbiN0 BBENIEHUE HOBOFO — TPETHErO — YPOBHA KANUTana Ans 3atlMTbi OT PLIHOMHLIX PUCKOB,
OT/Ie/IEHHE AKTHROB, NOBEPKEHHBIX PUCKY HIMEHEHHA MX PLIHOMHON LeHbl (TOprosoro noptdens Hauka) ot
obuiero 06bemMa pHCKOBBIX aKTHBOB H HCTIO/ILIOBAHHE BHYTPHOAHKOBCKHX MOJE/IEH OUCHKH PHIHOYHBIX PHC-
KOB JUISl OTAENBHBIX BUIOB AaKTHROB.

Bmecte ¢ TeM OCTaeTcs He BHEAPEHHON BEAYUIaA KOHUENUWS COBPEMEHHOrO PHUCK-MEHEUKMEHTa
“VAR" (value-at-risk), ocHOBaHHas Ha OLIEHKE MAKCHMaNbHbIX NOTEPL NOPTHENS AKTHBOB /IR ONpeaeneH-

HOIO BPEMEHHOIO NOPH30OHTA C 3a/IaHHBIM YPOBHEM BEPOATHOCTH.
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Jins OUEHKN CBOEBPEMEHHOCTH €€ HCNONb30BaHMA B JIATBUHCKHMX YCIOBUAX CleyeT yuecTh ocobeH-
HOCTH TEKYLIero ITana pa3sBHTHA PHHAHCOBOH cuctembl JIaTBun 1 onbit Menonb3oeasus VAR-merononorun

B CTPaHax C NEpeXoAHOR IKOHOMHKOMH.

Melngaile Aija
University of Latvia

FOOD MARKETING PRACTICE AT LATVIAN SCHOOLS

During the last ten years transformation process of economic and social relationships is going on in
Latvia. Nevertheless, nutrition quality policy in state’s level as well in individual school’s level doing not
exist in our country. School meals today represent a smaller part of food environment in Riga (capital of Lat-
via) schools and this trend is emerging also in schools of other cities in Latvian regions. Different snacks and
beverages are offered in school’s environment and food with low nutrition value competes with school
meals.

Marketing investigation demonstrates that health promotion and health maintenance activities at Lat-
vian schools are insufficient including establishment of nutrition education and healthy eating practice. Re-
search demonstrates the need for significant improvement of school food environment quality to safeguard
the health and well-being of children.

Schools are an essential part of social environment that shape the eating behavior of children and
therefore play an important role in helping to improve their diet and health in general. Quality management
of schoolchildren’s nutrition is a complex problem with close interaction of education, psychology, nutrition
science, medicine, sanitary, economic and political aspects.

Current trends in food supply and food demand at Latvian schools were investigated to get scientific
and reliable information on school food environment and to demonstrate the possible ways to develop
school-based nutrition policy and marketing strategy in up-to-date socio - economic situation in Latvia.

The marketing investigation reveals that Latvian schoolchildren have minimal knowledge about a
healthy life style and adequate nutrition, and therefore they have no sufficient motivation to make healthy
food choices. Research suggests the development of nutrition integrity policy to provide all children with ac-
cess 1o nutrition education, high quality foods and adequate nutrition services as an integral part of the total
education program. Schools must develop a coordinated school nutrition policy that meets the general state
nutrition guidelines as well as local needs and food preferences. Nutrition integrity policy is relevant to pro-
vide a framework for integration and coordination of all aspects of the school meals realization to empower
children with not only knowledge, attitudes, and skills required to make positive health decisions but also
with environment, motivation, services, and support necessary to develop and maintain healthy eating behav-

101,

155



