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THE DEVELOPMENT OF MOBILE COMMUNICATION 
, IN BELARUS • 

PA3BHTHE MO:SHJibHO:A CB113H 
B PECUYBJIHKE :SEJIAPYCh 

Cero,ABS p~>moK MOOHJibBoi CWI3B O'leBb nmpoK H ue~ocTWFO'IHo paa­
BBT B Be.napy£~. Mo6WihBJUI CIUI3h noKphlB8eT TOm.KO 1/ 3 TeppHT<lpHB 
crpBBLI, . ue scer,Aa· 38XBaTLIB8Sl Kpymu.Je ropo,Aa H" TJ>&CCLI. Bee aTO aac­
T&BJUieT 38.,ZzyMA'l'hC$1 H8,1J; .KalJeCTBOM CWt3H H KOJIB'IeCTBOM onepaTopo·B. 
IIOJIBJJeHHe rocy,AapcTBesuoro oneparopa ua phiBKe MOOHJibBOH CWI3H 

. npHBe,AeT K y»tet'l'OlleBJDO .. l¢QBKypeHll,HH ,AJUl· afioseHTOB H CHIDKeBHIO 
~eH 38 rcptiHJibHbre YCJIYl'H· rocy,A8pcTBO o6erqano nOKPLJTb 6oJiee 60 % 
TeppBTOpHH CTpaHLI~ BK1110'18JI MBOrHe Ce.JibCKHe paHOBhl, H C,AeJiaTb M0-

6HJibHyiO CBn3t. ;I:{OCTYJIBOH ,AJin 6oJn.t.nHBCTBS uace.neBHn. Bee STH MepLI 
.AOJimHLI )'Be.1l:IAHTb KOJIH'IecTBO a6ouemoo H YJIY'illlHTL Ka'lecToo CM3R. 

At the momerit there are 2 GSM-operator in Belarus: Belarusian­
Russian Mobile TeleSystems Ltd. (MTS) and the Belarusian-Cyprian 
Mobile Digital Communication Ltd. (Velcome). 

Nowadays we can't to imagine a developed country and its people 
without extended mobile .communication. Businessmen and hou­
sewives, students· and their ·pM"ents give calls throughout t~ day. 
That's why the cellular market is becoming more and more prosperous. 

Acco~ding to the statistical data. the number of mobile phone 
subscribers has reached. 1.8 million people, as of September, the l•t, 
2004. ·Now it's reaching 2 mi1lion. 

So, as a matter of fact the competition between GSM operators is 
getting more serious. :According to the latest .figures Ml.l'S has nearly 
overtaken Velcome. By the l •t September Velcome subscribers base 
accounts fot 900000· people, whereas MTS base is 895000 people. 'A 
few months ago, the MTS management· announced their plans to 
become the leading.GSM ·operator in &larus. 
. Mobile telecommunication is ·a profitaQle industry. Its development 
is reported to have 420-;430 million dollar:s of investment in Bela­
rusian economy. U's a well known fact that the 2 existing operators 
invested about 160 million dollars each to enter the market. And it's 
going to grow. For 200~, , mobile operators. have, attracted foreign 
investments for: the am9unt of: Velk.om - over 42 million dollars, 
MTS - 113 million dollars, .Belsell - 3 million dollars. 

Th~ problem is that the mobile network covers only about 35 % of 
the Belarusian territ ories with over 90 % of urban population living 
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there. It's not enough. The mobile operators failed . to cover the 
highways St. Petersburg - Vitebsk - Gamel - Odessa, Vilnius -
Minsk - Kiev and Grodno - Minsk specified in the program of 
accelerated development within the terms established by the gove­
rnment and the Ministry for Telecommunications. 

In January 2003 A. Lukashenko announced about the preparation 
for a third GSM operator which will provide the in~rease of 
competition, and reduce the prices and improve the quality of the 
mobile communication. So the bigger number of the subscribers will 
be involved in this network. 

The president said that the control pocket of shares or even 100 % of 
shares should belong to the state. Only the government is said to be able 
to make mobile services available for all groups the Belarusian 
population. Moreover the Communication Ministry insisted that the new 
infrastructure cover 60- 70 % of the country. The Ministry for Commu­
nication declared an open international tender for the license of the third 
mobile communication operator of the GSM-900/ 1800 standard in June, 
2004. The licens~ has a five year term which can be extended for an extra 
5 years. The cost of the license will include 5 n_illlion dollars license tax 
and a sum of money which the winner of the tender will transfer 
voluntarily to the Belarusian budget. About 6 operators are competing 
for the tender, including foreign and Belarusian companies. 
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NONVERBALITY IN INTERNATIONAL COMMUNICATION ­
HEBEPBAJILHOE B HHTEPHAQHOHAJILHOM OBII(EHHH 

B .a;auuoi1: pa60Te paccMOTpeubi pa3JIH'IHble cnoco6bl uesep6aJibHOH 
KOMMyuHKilli,HH s paaJIHt~HbiX KYJibTypax. Ocuosuoe BHHMaHHe y.a;eml­
eTCH aMepHK8HCKOH Hesep6aJibHOH KOMMYHHKaD;HH. B pa6oTe npoaua­
JlH3HpOBaHbi pa3JIH'!Hble I1p06JieMbl, H3-38 KOTOpbiX 803HHKaeT HellO· 
HHMaHHe Mem.a;y JIIO,D;bMH pa3JIH'lHhiX KYJlbTyp, IlpHBe,ll;eHbl HeKOTOpble 
IlpHeMbl yJiyqrueHHSI uesep68JibHOH KOMMYHHK8D;HH. 

In this paper we discuss different approaches to nonverbal 
communication (NYC) in different cultures. The principal attention is 
paid to American NVC. We point out those views of Americans that 
can make misunderstandings between people of other cultures, and 
analyze some nonverbal tips for improved communication. 

During interpersonal communication: 7 % of the message is verbally 
communicated, while 93 % is non-verbally transmitted. Of the 93 % 
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