KomMyH#MKauus ¢ npeacTaBUuTeNsIMH Pa3IMYHBIX KYJLTYP TECHO CBA3aHA C YPOBHCM
KYJIbTYPHO! KOMIIETEHIIMH ajpecaHTa. YeM OH BbIlIe, TeM KOMMYHMKALUWH rapMOHHYHeC.
Wrak, B 4eM 3aKIH0YaeTCs KYJIbTypHas KoMrereHuus? 18 JHYHOCTH Ky/IbTYPHAs Komrie-
TEHIUs — 3T0 CrIocobHOCTE 3 (HeKTHBHO (BYHKIMOHHPOBATE B KOHTEKCTE, OTMEYEHHOM
KYJIbTYPHBIMH Pa3IudUAMHU, H CIOCOOHOCTD alaNITHPOBATHCS, IPHHUMATE ¥ UHTEPIPETHPO-
BaTh IIOBE/ICHHE, IPUCYILEe APYTOoH KyAbType. KymbTypHas KOMMETEHIHA M03BOIISET TOYHO
HHTEpIPETHPOBATH JEHCTBHA H LEHHOCTH, NPUCYIIHE APYTOH KYJIbTYpE.

Jins onpezenenus TCPMHHA KYPOBCHb KYJIbTYPHOH KOMIETCHUMMY CEeyeT 00paTHTh-
¢ K ucciaegosanusm npodeccopa M. Benerra, koTophlit BBIEANT 6 JTANOB M3MEPEHHs
YPOBHS KyJIBTYPHOH KOMIIETEHIMH JIAYHOCTH, @ MMEHHO: HENpPHATHE AeHCTBUTEIBHOCTH,
«00OPOHHOE» OTHONIEHHE, MHHMMU3AUHMA DPa3THYHM, MPHHATHE Pa3NUYUH, ajfanTalHd K
Pa3IMYUSM, MHTETPALMA KYIbTYPHBIX Pa3IHIUH.

KynbTypHas KOMIeTeHIHs — 3T0 Tpolece, NPOTsHKEHHBIH BO BpeMEHH, KOTopoe Heob-
XOJIMMO JUIS JlocTiKeHHS Bortee riry00KOro H3y4eHus HHOM KyJIbTYPhl H KOHTPOJIS 3HaHHH.

YyeOHble 1pOrpaMMbl Pa3BUTHA KYJIbTYPHOH KOMIIETEHIMH QODKHBI HMETh MHOTIO-
IPaHHbIA NMOAXOA M KOHIEHTPUPOBAThCA HA NMPHOOpETEHHH HABBIKOB, 3HaHHH W MojeneH
IOBEEHHs, KOTOPbIe OOBEAHHAIOT IATH CIEAYIOIIMX IEMEHTOB:

1) npu3HaHue, NPHHATHE H OLIEHKA KYJIbTYPHBIX pasauyuii;

2) 3HaHHE CBOMX COOCTBEHHBIX KY/IbTYPHBIX IIEHHOCTEIH;

3) NOHMMAaHHeE JHHAMHKH KYJIbTYPHBIX Pa3IIHIHi;

4) pazBuTHE KYIbTYPHBIX 3HAHMIH;

5) criocoOHOCTb ajanTalMd W YMEHHE UCTIONB30BATH NMPAKTUYECKHE HABBIKH B KYIlb-
TYPHOM KOHTCKCTE APYTOH JMYHOCTH, eciiM OBl peyb 112 O Ko/nerax, HayanbHHUKax WITH
KIIHEHTaX.

U, HaxoHel, caMoe BaXHOE: NPOrpaMMBl JIO/DKHBI 0TBEYaTh NOTPeOHOCTAM BCeX y4a-
CTHMKOB, MHCHUS KOTOPBIX JO/DKHBI YYUTBIBATLCA U OLIEHUBATLCS HE3aBUCHMO OT Crocod-
HOCTEH KaX10ro B 00671aCTH KyJIbTYpPHOH KOMIIETEHIIHH.

O.l. Vashkevich
B3y (Muxck)

INTERCULTURAL TRAINING FOR BUSINESS COMMUNICATION

The answer to the question why are we teaching foreign languages to future specialists
in the field of business is obvious. For business communication. But for this communication
to be successful one should know not only the languages, but also the cultural peculiarities
of this or that country. Thus we are approaching the question of the necessity of paying
special attention to intercultural training.

It would be erroneous to consider that intercultural training consist only in teaching
how to take into account cultural differences of the native speakers of the language one
studies. It’s a one-sided approach, as modern business functions in the era of globalization,
and a businessman has to establish contacts with representatives of different countries. What
is more, even communication with their fellow-citizens may present a problem as far as
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cultural differences are concerned. So it turns out that learners should first of all understand
what culture is, they should gain awareness of how their own culture works, and appreciate
that the way they perceive the world is not the only one.

We can say that representatives of different cultures live in different cultural
dimensions. The following opposites are used to describe them: high context versus low
context cultures (whether members of the culture explain things explicitly or not);
monochronic versus polychronic cultures (whether time is seen as linear, with one event
following another or people are able to manage different activities at a time); power
distance (distarice or equality between individuals in a hierarchy); individualism versus
collectivism (is competition an important attribute or conformity and loyalty are valued
more highly); masculinity versus femininity (is achievement measured in power and wealth
of in personal goals and human contact); long-term versus short-term orientation (whether
short-term benefits or long-lasting relationships are viewed as more important); neutral
versus emotional (how people show emotions in different situations); status (how different
nations accord status); relationship with nature (some cultures believe that the environment
can be controlled, whereas others see themselves as part of the environment). Also one
should mention differences in non-verbal communication: body language or kinetics, eye
movement and contact (occulistics), touch (haptics) and body distance (proxemics). If we
look at speaking, paralanguage, or prosody (variance in tone, pitch, volume and speed of
talking) is also different between cultures. The same can be said about turn-taking during a
conversation.

So the first thing teachers should do is to make their students aware of these
perspectives. For example, learners can study a series of advertisements from their own and
other countries; they may look at the way news agencies from different countries report the
same item of news; it may also be useful to elicit anecdotes about meetings with people
from other cultures.

The next step in teaching intercultural differences is to make learners understand their
own culture. It can be done by asking them to determine in which of the above-mentioned
dimensions their culture exists. Then students can be asked to list stereotypes about their
own country.

But such activities are largely cognitive; they only encourage learners to increase their
knowledge of culture. There are other, more effective ways to make learners more aware of
culture; they are role-plays, simulations and case studies where emotions are brought into
play. For example, a group of students may receive a task to practice small talk at a
conference opening ceremony or a trade fair reception. However, they receive role cards
which ask them to behave in the opposite ways concerning such aspects as the distance
between people, eye contact, physical contact, the acceptability of negative answers, etc.
After the activity it should be pointed out that no specific real cultures were deliberately
depicted, and the fact that they made such assumptions shows our own prejudices.

So, when traininﬂ students for business communication, we should improve their

intbrto et etehbbr-diite Wrderstatrding ot el bk Chtnrk-dnt-rc s eheir

. uooooooodo.
s BN S )o000oooooo0000 noooooooooooo
Oo0ooooooon. oooooooood.
BA3JY Benapycki g3sipxayHbl 3kaHaMiuHbl YHIBEPCITAT. BibaisTaka.
BIray benopycckuii rocyfapCTBEHHbIN 3K@HOMUYECKUA YHUBEPCUTET. Brubnnoteka.
BSEU Belarus State Economic University. Library.
http://www.bseu.by elib@bseu.by


bibl_nz 
Typewritten text
Беларускі дзяржаўны эканамічны ўніверсітэт. 
Бібліятэка.
Белорусский государственный экономический 
университет. Библиотека.
БДЭУ  Беларускі дзяржаўны эканамічны ўніверсітэт. Бібліятэка.
БГЭУ  Белорусский государственный экономический университет. Библиотека.
BSEU  Belarus State Economic University. Library.
http://www.bseu.by          elib@bseu.by


