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NPATMATAYECKHE OCOBEHHOCTH DBO®EMU3MOB B AHIJIOA3BIYHOM
JEJOBOA KOMMYHUKALIUU

B nepuoj| KpHM3HCHBIX SBJIEHHI B 9KOHOMHKE, KOTOPBIE 3aCTaBIISIOT PYKOBOJCTBO KOM-
naHui npuderark K NEpeCMOTPY IITATa COTPYAHHKOB, YTO HallC BCEro MPHBOIHUT K COKpa-
IHICHHIO TIEPCOHANA ¥ YBOJNBHEHHIO pabOTHHKOB, 0COOYI0 aKTyalbHOCT NpHOGperacT s3bl-
KOBasi CTOPOHa JaHHOI'O Mpolecca.

B pabote npejcTaBaensl HEKOTOPBIE Pe3yNBTATHl IIParMa- H COHOMHHIBHCTHIECKOTO
AHANH30B TPYMIL! 3BOEMU3MOB COBPEMEHHOTO AHIJIMHCKOTO SA3bIKA, MCHOMB3YEMBIX A
MMEHOBaHHMA CHTYAlMM yBOmbHeHHs ¢ paborsl. OcHoBo# s aHanu3a nocnyxwid 177 Ho-
MHHATHBHBIX €[HHHL, 3AMMCTBOBAHHbIX U3 CJIOBaps AHIVIMIACKHX 3BHEMH3MOB H IyOmuiy-
CTHYECKHX TEKCTOB.

OBdeMH3IMbl — IMOIHOHAILHO HEHTPAIbHBIE CIIOBA HJIH BBIPD&KEHHA, ynoTpebise-
MBIC BMECTO CHHOHHMHYHBIX MM CJIOB HJIH BBIPQXEHHi, MPeJCTaB/IMIONIMXCS TOBOPALIEMY
HCTIPHIHYHBIMH, rPYOBIMH, HETAKTHYHBIMM HIH TaOyHpOBaHHBIMH.

Cdepa TpyaOBBIX OTHOIIEHHUH W, B YACTHOCTH, CHTYAIHs YBOJIbHEHHS C paboTsl OKa-
3bIBACTCA OHOM M3 TeX cpep COUMANLHON KHU3HH, KOTOPas YpeBaTa KOHGIMKTAMHU H B pe-
3ynbraTe noasepraercs shemuszauuu. IlpuieM TenaeHuns K 9BHEMH3AUMK JAHHOH CUTYa-
LMK CTA/IA NPOSBIATHCA B AHIVIOA3BIYHOH KOMMYHHKALHH OCOGEHHO CHJIBHO B NOCIEHHE
JECATHIICTHS B Pe3yNbTaTe PAaCIPOCTPAHEHHA NOHTKOPPEKTHOCTH KK PEYEBON CTPATerHHy,
Harpas/IeHHOH Ha NPel0TBpalleHHe BO3MOXKHBIX KOH(IMKTOB B KOMMYHHKAIIHH.

MeHemkeps! 110 paboTe ¢ IEPCOHANOM NMpH coobuUICHHH PabOTHHKAM HEraTHBHOM HO-
BOCTH 00 yBOJIBHEHHH CTPEMATCS MPOABHTH JEIMKATHOCTb M BepOAIBHO 3aByaTMPOBATh He-
TaTMBHYIO CYIIHOCTb CHTYAllMH, HCIIONB3Ys CIOBOCOYETAHHS, JIMIb KOCBCHHO YKa3bIBalO-
e Ha Hee, Hanpumep: relieve of duties; to give ten minutes to clear one's desk; We can't
make the best use of your talents. TIpencTaBuTensiM BHICIIEIO PYKOBOJACTBA KOMIIAHMH,
YBOIBHAEMBIM C paboThl, MOTYT MPEANOKHUTE seek fresh challenges, spend more time with
your family, give time to other commitments, pursue other (expanding) interests.

C TOuKHM 3peHHs NparMaTiky B JAHHOM Ciy4ae IIPOMCXOAUT HAMEPEHHOE HapylIeHHe
OJIHOTO M3 MOCTYNAaTOB KOMMYHMKATHBHOI'O IIPHHIMIIA KOOTIEPALMH — ITOCTYJIATa KOJIHYe-
CTBa, B PE3yNLTATE YEro MOPOXKIACTCS HMIUIMKATYpa, YKa3blBalollas Ha HaMEepeHHe IroBo-
PAIIETO CNEJ0BATh CTPATErHH BEKIHBOCTH H cOepeys nHuo cnymatomero. Jng o6bscHeHns
NPHYHE YBOJIBHEHUS NEPCOHANA, CBA3AHHBIX ¢ HEOOXOIMMOCTHIO COKpANIaTh H3AEPKKH H3-
3a ()HHAHCOBBIX 3aTPyJAHEHMH, B aHITIMACKOM A3BIKE B Nocic/iHee Bpems cdopmupoBanach
JOBONBHO OGIIMPHAsA TPYTINa JeKCHYECKHX eIHHHII, KOTOPBIE TAKKe MOXKHO OTHECTH K 3B-
temusmam, Hanpumep: delayering, downsizing, streamlining, reorganization, restructuring,
payroll adjustment, overhaul of profit margins, rationalizing, re-engineering, making a
company leaner/ flatter. Eme oxHy 3BOeMHU3MPOBAHHYIO TPYIITY JIEKCHKH, OTHOCSIIEHCH K
paccMaTpUBAEMON TEMAaTHIeCKOH 00JIACTH, COCTAB/ISIOT HAWMEHOBAHHS BBIXOAHOINO TOCO-
01, BBIIUTAYIBACMOTO TON-MEHEKepaM 1ipy yxone: golden bowler (hat), golden goodbye,
golden parachute. Jlanusie Meragopuyeckne HAMMEHOBAHUSA, B KOTOPBIX NMEPBBIH 3NEMEHT
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cjoBocodeTaHHsA golden ykasbIBaeT Ha 3HAUMTEIBHBIH PasMep BHIIA4YMBAEMONH CYMMBbI, &
BTOPOif — Ha OTAENbHBIE 0OCTOATENECTBA CUTYAIIUH YBOJIBHEHHSA, B COUETAHHH MMILIHIH-
PYIOT NOPHIAHKE HIIH HPOHHIO.

OnuceiBas CHTyalMy YBONBHEHMS, CaMH PabOTHMKH MM PEnopTepsl JCJIOBBIX HOBO-
creit, Ha06OPOT, AAIOT BOIO TYBCTBAM H NPUGETaloT K KaPrOHHBIM CIIOBAM H BBIPAKEHUSM,
SBISAIONUIMMCSA T10 CBOEH CYTH ducgemusmamu, TaK Kak OHH 3aMEHSIOT IMOLMOHATLHO M CTH-
JMCTHYECKH HEHTpalbHble C1oBa 60JCC Pe3KMMH, IMOLMOHAIBHBIMH, HEPEAKO IPyObIMH:
axe, chop, give the boot, fire, get a bullet, slash and burn, bag, sack (get the sack), give the
poke, show the door, etc. B ocHOBe GonbIIKHCTBA TONOOHBIX HAHMCHOBAHUM JIEKHT METa-
(bopuyeckuit NEpeHOC, MOPOXKAAIOMMIA ACCOLMALMH C rPYOBIMH HACHIBCTBEHHBIMY JEHCT-
BHAMHM, YTO CO3/1ET 3MOLMOHAILHBI 3D deKT.
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AVOIDING PRAGMATIC FAILURES IN BUSINESS COMMUNICATION:
CROSS-CULTURAL ISSUES

Business communication as a scholarly subject has a long history, stretching as far
back as to the origins of rhetoric. Nowadays it emphasizes academic research in the field of
pragmatics and discourse analysis, aiming at raising the effectiveness of business commu-
nication. With a wide range of rules and canons accumulated by the researchers concerning
the content and structure of a business presentation, the choice of vocabulary, grammar,
style, rhetorical figures, the manner of delivery, the audio and video support, and the overall
appearance of the speaker, the communication success is still not guaranteed even in case
both parties of interaction have the same cultural and linguistic background. The problem
aggravates in a multiethnic or multicultural setting and becomes still more acute in a foreign
environment due to the differences between the cultural backgrounds of the addresser and
addressee of a business appeal. This is the reason why the focus of the researchers' attention
has been shifted from such issues as the design and delivery of business presentations to the
peculiarities of official and unofficial communication and cross-cultural issues of business
interaction.

Considering cognitive and cultural aspects of business discourse and applying the
contrastive methodology, the author analyzes different examples of the international
business failures and derives a set of factors that negatively influence the business
interaction process in a culturally heterogeneous environment. The study proves that
communication dissonance originates from different cultural perceptions and interpretations
of a proper way to communicate intentions, develop relations, and apply business strategies.
Proceeding from these observations, the author offers a set of cognitive and linguistic
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