npodeccHoHaNBHOM cpeasl U T.01. JUIS MPOJYKTHBHEIX MEKKY/JIBTYPHBIX KOHTAaKTOB HeoO-
xoauM Bosiee oAPOGHLI aHAIH3 BCEBO3MOKHBIX CTOPOH JKM3HH APYTMX HAPOAOB, YTOOBI
NpPUATH K NOHMMAHHIO X XapaKTepa, MECTa B MUPOBOM COODILECTBE, MOCTApaThCs MOHSTH,
YeM Mbl OTJIHYAEMCS OT HUX.

®enoMeH MHOTOKYJMbTYpHOCTH (multiculturalism), sBnssce npoaykrom raobanusa-
ITHH JKOHOMUYECKMX [POLECCOB, XapakrepeH /i 6onpmuHcTBa cTpan EBponst 1 AMepu-
KH, KOTOPBIE ABJIAIOTCH MHOTOHAIMOHANBHBIMH H CTAJIKMBAIOTCA C Pa3HOOOPa3HBIMH 1IPO-
6nemamMu KOHQIMKTa KYJIBTYP B TOJMTHKE, 9KOHOMHMKE, 00pa3OBAHHH M TOBCCAHCBHOM
JKU3HH TPAXKIAH.

ITonsiTHe MHOTOKY/IBTYPHOCTH HEPa3phIBHO CBA32HO C MOHATHEM IOJIIMTKOPPEKTHOCTH,
M03TOMY Ha MPAKTHYECKUX 3AHATHAX CIICAYeT OTBOJMTH BpeMs 1 O3HAKOMIIEHHS C CAMUM
TEPMHHOM «IIOJIHTKOPPEKTHOCTEY, TaK W ¢ KOHIEMIMeH MHOrOKYJIbTYPHOCTH, € POIBIO B
OOIIECTBEHHOM XKHU3HH AHTIIO- ¥ HEMEIIKOTOBOPALIMX CTPaH, PasbiCHsAA 00ydyaeMsIM, 4TO B
CHJIY CYIIECTBYIOUIMX TaM OOIIECTBEHHBIX MPABMI CrejyeT ObITh TAKTHYHBIME U COEpKaH-
HbIMH B peuH. [TonHOIEHHOE BBICTpPaWBAaHHE KYJIBTYPHOW KOMIICTEHLHM MOKET OCYIIECT-
BHTBCH TOJBKO B NPOLECCE €€ CPABHEHUS C OT/EIBHBIMU JEMEHTAMH KYJIBTYPhI COOCTBEH-
HOMH CTpaHBbI.

VHHBCPCAIEHOr0 HOPMANLHOTO NOBEACHHUS He cymecTsyeT. [IpaBHia KyabTypsl, K KO-
TOPOH MBI TIPUHAIUIEKHUM, TAK/KE€ OTHOCHTENBHBI, H, JUIA TOrO YTOOBI MOHATH MOBEACHHE
Npe/ICTABUTEIIA APYTOH KYJIBTYpHI, Hajlo 3aaTh caMoMy cebe BOMpocC: TPaMHLUMOHHO JIH €ro
NOBEJEHHE [UIA ITOH KyIbTYphI?

ConuansHbli ¥ KyIbTYPHBIH KOHTEKCTHI JIOO0r0 A3bIKa COCTOAT B HEPA3PHIBHOW B3aH-
MOCBS3H, H, 4TOOBI PaCCMOTPETh H3MEHEHUS B HeM, He0OXOHMMO W3YUHTh H NOHATH 00LIe-
CTBEHHBIC U TIOJIMTHYECKHE PEAIHH B CTPAHAX, SBISIOLIMXCA HOCHTEISAMH JaHHOTO S3bIKa.

B cnywae, xoraa npaBiia NOBEeJEHHUS APYTOr0 U TBOH COOCTBEHHEIE HE COBMECTHMBI,
HaJI0 HayaTh BEIPaboTKy 001mMX npasua o0LIeHus, UMEs B BHILY, 9T0 T€, KTO, IPHHAUICKAT
K KynsTypam «high-context» (ctiiip 06uICHNMS, IPH KOTOPOM MHOTOE BHIPAXKAETCS HANpsi-
MyI0 0O TocpeCcTBOM HeBepOAIbHBIX CHTHAIOB), HE NMPHBBIKIH BECTH OTKPBITHIE, WIH
OPHEHTHPOBAHHbIE HA KOHQIMKT IIEPEroBOPSI, @ CKIIOHHBI H30€eraTh ux.

N.V. Solomashenko
The National University of «Kyiv-Mohyla Academy» (Kyiv, Ukraine)

CROSS-CULTURAL BEHAVIOR IN BUSINESS COMMUNICATION

Cross-cultural communications support international business. However, increasing
globalization, new realities of global trade and competition, the linkage of nations' eco-
nomies into one vibrant and interrelated global network economy often leads to the clash of
cultures and values. On the other hand, globalization increases cross-cultural understanding,
breaking down barriers among people of different nations.

The ability to conduct business across cultures is vital and indispensable. Not all the
managers are prepared for such activity. Examples abound of major companies misjudging
foreign business partners or distant markets. Many companies seem to rush into unknown
cultures only to make business and social mistakes.
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Understanding of verbal and non-verbal communication and the interplay between
them is essential with business people. But it is even more important with cross-cultural
communications because of the influences of religion, etiquette, customs and politics. These
four influences mediate communication far beyond mere language differences and dictate
the international business setting.

Within verbal communication the following areas deserve attention: jargon and
slang, acronyms, humor, and vocabulary and grammar.

As to cultural phrases — even though the words may be translated directly into
another language, the meanings often don't. So jargon and slang are to be avoided.

Acronyms — the initial letters of a series of words — should also be avoided. People
from other countries may be unfamiliar even with the most common acronyms. So it is
recommended to use full versions.

A third area of verbal difficulty is humor. Clearly, what is defined as humor varies
dramatically across cultures. Americans often stereotype British humor as understated and
dry. They perceive Asians as sharing little humor. Conversely, many non-Americans view
American humor as heavy-handed. Because of the serious threat of damaging an otherwise
viable business setting with inappropriate humor, businesspersons are advised to avoid
initiating humor.

It is recommended for businesspeople to help their addressees by using the best
grammar and by writing with accepted punctuation; which carries rules for how to speak.

Some important elements of nonverbal communication — such as subtle voice,
slight facial expression changes, or flamboyant appearance — have a relatively clear
meaning, which, however, may be missed or misinterpreted in other countries. The areas of
non-verbal communication that can be misused are time, distance, voice, body movements,
color, and clothing.

Thus, while Americans tend to set and respect deadlines and appointments, Latin
Americans do not feel as compelled to stick to time schedules, so efforts to impose
standards of time can elicit opposition.

Spatial relationships between people also differ. For example, the American speaking
distance in business settings is typically about two feet; this distance would generally be too
close for the British and too distant for those from the Middle East.

The voice carries meaning as well. From the viewpoint of those from many cultures,
Americans tend to speak too loudly and too much, do not give adequate time for a reply,
and fill uncomfortable silences with words. In some cultures, such as Japanese, silence is
not negative, but rather may be a time for introspection.

Body movements that are comfortable to us may be inappropriate in other settings. For
instance, the way Americans cross their legs may be offensive elsewhere. Also, Americans
tend to look a speaker in the eyes, perceiving the action to be one of openness and honesty.
In other countries, such conduct may be interpreted as far too aggressive.

Many assume that the impression or image associated with certain colors crosses
cultural boundaries. However, the interpretation of colors varies extensively. For example,
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