cjoBocodeTaHHsA golden ykasbIBaeT Ha 3HAUMTEIBHBIH PasMep BHIIA4YMBAEMONH CYMMBbI, &
BTOPOif — Ha OTAENbHBIE 0OCTOATENECTBA CUTYAIIUH YBOJIBHEHHSA, B COUETAHHH MMILIHIH-
PYIOT NOPHIAHKE HIIH HPOHHIO.

OnuceiBas CHTyalMy YBONBHEHMS, CaMH PabOTHMKH MM PEnopTepsl JCJIOBBIX HOBO-
creit, Ha06OPOT, AAIOT BOIO TYBCTBAM H NPUGETaloT K KaPrOHHBIM CIIOBAM H BBIPAKEHUSM,
SBISAIONUIMMCSA T10 CBOEH CYTH ducgemusmamu, TaK Kak OHH 3aMEHSIOT IMOLMOHATLHO M CTH-
JMCTHYECKH HEHTpalbHble C1oBa 60JCC Pe3KMMH, IMOLMOHAIBHBIMH, HEPEAKO IPyObIMH:
axe, chop, give the boot, fire, get a bullet, slash and burn, bag, sack (get the sack), give the
poke, show the door, etc. B ocHOBe GonbIIKHCTBA TONOOHBIX HAHMCHOBAHUM JIEKHT METa-
(bopuyeckuit NEpeHOC, MOPOXKAAIOMMIA ACCOLMALMH C rPYOBIMH HACHIBCTBEHHBIMY JEHCT-
BHAMHM, YTO CO3/1ET 3MOLMOHAILHBI 3D deKT.
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AVOIDING PRAGMATIC FAILURES IN BUSINESS COMMUNICATION:
CROSS-CULTURAL ISSUES

Business communication as a scholarly subject has a long history, stretching as far
back as to the origins of rhetoric. Nowadays it emphasizes academic research in the field of
pragmatics and discourse analysis, aiming at raising the effectiveness of business commu-
nication. With a wide range of rules and canons accumulated by the researchers concerning
the content and structure of a business presentation, the choice of vocabulary, grammar,
style, rhetorical figures, the manner of delivery, the audio and video support, and the overall
appearance of the speaker, the communication success is still not guaranteed even in case
both parties of interaction have the same cultural and linguistic background. The problem
aggravates in a multiethnic or multicultural setting and becomes still more acute in a foreign
environment due to the differences between the cultural backgrounds of the addresser and
addressee of a business appeal. This is the reason why the focus of the researchers' attention
has been shifted from such issues as the design and delivery of business presentations to the
peculiarities of official and unofficial communication and cross-cultural issues of business
interaction.

Considering cognitive and cultural aspects of business discourse and applying the
contrastive methodology, the author analyzes different examples of the international
business failures and derives a set of factors that negatively influence the business
interaction process in a culturally heterogeneous environment. The study proves that
communication dissonance originates from different cultural perceptions and interpretations
of a proper way to communicate intentions, develop relations, and apply business strategies.
Proceeding from these observations, the author offers a set of cognitive and linguistic
mddEOWBIdH Tinky (Skfvié sl chietbtiddl hivérdals] Wihikh THCilit(ié biubiness ¢afmmiinidation
on a global scale. oooooooooo.

0000ooooooo boooboobobobobobbb bboooooooooog
0oooooogobo. oooobooood.

BA3JY Benapycki g3sipxayHbl 3kaHaMiuHbl YHIBEPCITAT. BibisTaka.
BIray benopycckuii rocyfapcTBEHHbIN 3ROHOMMUYECKUIA yHUBEPCUTET. Brubnnoteka.
BSEU Belarus State Economic University. Library.
http://www.bseu.by elib@bseu.by


bibl_nz 
Typewritten text
Беларускі дзяржаўны эканамічны ўніверсітэт. 
Бібліятэка.
Белорусский государственный экономический 
университет. Библиотека.
БДЭУ  Беларускі дзяржаўны эканамічны ўніверсітэт. Бібліятэка.
БГЭУ  Белорусский государственный экономический университет. Библиотека.
BSEU  Belarus State Economic University. Library.
http://www.bseu.by          elib@bseu.by


