SIBIASCH COCTABHBIMH YaCTHMH WMEHHBIX PYIN, NapaMeTpUYECKHE IpHIaraTe/bHble
B coyeraHusx tvna la grande bourgeoisie ‘xpynnas Oypxyasus' — la petite bourgeoisie
‘meskas OypxKyasus' cIy)KaT CPeCTBOM TIONOJIHEHHA HOMHHATHBHOTO HHBEHTaps A3BIKa
KOMITEHCHPYIOT HEIOCTATOK BHIOBBIX M NMapLHabHbIX HAWMEHOBaHUH Kak B cdepe 06o3Ha-
yeHHs NPeJMETHOTO psna (petite monnaie, menue monnaie ‘Mejkue AEHBIH’), Tak U B 06-
JIACTH HeMAaTEPHANIbHBIX TIPU3HAKOB, OTHOLICHHIL: les petites et moyennes entreprises —
‘manblit Gu3Hec’, petit porteur — ‘MeNKuil BKIAIUUK’, épargne long — ‘«UTHHHBIE» JI€Hb-
ri’. Takue UMEHHBIE TPYINBI XapaKTEPH3YOTCH HOMHHATHBHON LETOCTHOCTBIO, YCTORYHM-
BOCTBIO, BOCIIPOH3BOAMMOCTBIO, BO3MOXHOCTBIO KOPPEITHPOBATh C ONPEAEICHHOH CII0BO-
o6pazoBaTebHOI MozienbIo (110 aHANOTHH ¢ grand-pére, grand-mere).

T.V. Busel
Minsk State Linguistic University (Minsk)

LINGUISTIC FEATURES OF BUSINESS E-MAIL

Business e-mail has given communicators a new and powerful tool for reaching
audience within, across, and outside organization boundaries. One side effect of this
growing is a more prolific output of information that was previously possible with
conventional forms of paper communication. That is why the language of business e-mail
has attracted a great deal of attention in the last decade.

This study is designed to help communicators develop a richer understanding of the
ways in which the availability of electronic medium affects stylistic choice of lexical
markers in business e-mails. The results of a stylistic analysis of samples of business
electronic message traffic gathered in 2008 shows that the lexical vocabulary of business
messages is characterized by its neutral nature. This idiosyncrasy is due to the fact that
business language should ensure unambiguous interpretation of the official documents.
Other idiosyncrasies of lexis: it is deprived of figurativeness and expressiveness; words are
used only in their direct meaning (hardly ever in figurative).

The business register of language includes common, as well as special lexis. Main
concepts and phenomena are designated with it accurately and succinctly.

The most widespread special lexis is represented by proper nouns from various
semantic classes (names of people, geographic names, names of institutions, occupations,
documents, goods, etc.). Terms are also included in the special lexis which is characterized
by unambiguity, brevity, accuracy, stylistic neutrality which makes possible the presentation
of business information in informative and concise way. The following semantic groups are
represented in business e-mails:

Economic terminology: arbitrage, allowance; gross; contract; investments; econo-
mic downturn; savings; economic balance; economic co-operation; clauses, concession,
marketing, management; structural funds, fixing.

Specialized lexis connected with the commercial field and the field of services:
agreements; order; production quality; quotas; competition, corrupt practices; leasing;
customs tariff; public orders; offers; markets; market control; consumption; purchasing
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power, expenditure order; goods; commodity market; commodity and monetary relations;
supply and demand of goods, price lists, etc.

Banking terminology: bank deposit; currency unit; currency markets; dealer;
borrower; mortgage; investments; inflation; capitals, credit; creditor; savings; interest
rate; credit transaction; credit operation; credit system; face value; exchange; current bank
account.

The usage of abbreviations is characteristic of business language (contracted writing
of compound names): European Economic Community (EEC), Council of Ministers (CM),
Belarusian Telecommunication Company (BTC).

Business language is connected with the usage of lexical clichés — the so-called office
terms. These are words such as: the aforementioned, the undersigned, the present, the same,
the listed below, in connection with, according to, comes into effect, in accordance with,
attached find, in addition to, etc.

The aspiration for politeness and delicacy in business communication leads, in some
cases, to the usage of euphemism. For example: terminated employment relation
(discharged or reduced from staff), correction of prices (increase of prices).

The results of the research support the notion that business electronic messages
typically combine the elements of formal and informal discourse. The presence of
contractions, personal greetings etc. lend an informal, spoken flavor to many of the business
messages. It can be explained by the fact that electronic business discourse requires that
writers simultaneously combine clashing elements of oral and written discourse and develop
a style that is a dynamic and responsive to the changes signaled by the electronic medium.

H.10. Banuk
M1y (Mukck)

KOMIILIOTEPHASA JJEKCUKA B KOMMYHHKATHBHON CUTYALIMA
«[MTPEJOCTEPEXEHHE» B TA3ETHOM TEKCTE

Kaxk H3BCCTHO, OCHOBHAA Q)YHKI.UUI AHATIHTHYCCKUX T'da3€THBIX TEKCTOB COCTOMT B HH-
(bopmupyoLIeM BO3AEHCTBHM Ha 9HTATEIS, TOCKONBKY B COAEPKAHHN AHATHTHYECKUX 11y6-
JIMKAUMK BBIZIENAETCH HE TONBKO uud)opmauuonﬂaﬂ COCTaBJIAKOLIAA, HO H ONpeAc/ICHHAA
nporpaMma BO3JCHCTBUSA Ha ajipecara, T.€. mparMaTH4yecKas KOMIOHEHTA.

Ilem, HaWero UCCICI0BAHHA — BhIABUTDL IIparMaTH4ECKue ocobeHHOCTH d))’HKILHOHH-
POBaHUS KOMIBIOTEPHOH JIEKCHKH B KOMMYHHKATHBHOH CHUTYAlHH (IIPENOCTEPEKEHHE» B
CTpyKTYpC AHTJIOA3BIYHON aHAMTHYECKOH cTaTbi. TeKCTHI s aHaIM3a OBLIH orroﬁpa}m u3
Opuranckux HauuoHatbHbIX razer «The Times», «The Guardian», «The Daily Telegraph».
Ipoananusuposas 50 nybimkauuii MCCIEayeMOTO Kanpa, B KOTOPBIX BCTPETHIACH KOMITb-
10T PR TN EHET, | MY PRIPHERARQ BT P (35] V4 Oy s it Ry ape ) (TIRFAQITepEAe-
HHey, CBA3AHHYIO C POCTOM KHOEPTPEFTNIIROL)H B MrjepHeT-npocTpancTse. JaHHas KoM-
MY T FHE Sy P 3OMS £ O FORT IS I0] MR/ CTEPEH 6197 (O3 CHOKTH ] [THEMY TR TS
0 BO3MOMKHBIX HENPAATHEN JOKAIEACTEYAN IFA AIPKCATE FITEDETHEIM NPCACTABIACTCS TO,
910 B AIBYE KB eNBpVERY DAY EHIRAHE MG BED SIra T UB | I HATSRepHOH

Br3Y Bbenopycckuii rocyaapCTBEHHbIVi 3KOHOMUYECKUIA YHUBEpPCUTET. Brubnnoreka
BSEU Belarus State Ecéhomic University. Library.
http://www.bseu.by elib@bseu.by
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