Mccnenopasust MOCIEIHUX JCCATHIETHH TIOKa3ald, YTO HCIOMH30BAHHE METAa(OPH! B
Hay4HOH ¥ IpodecCHOHANBHOM peun uMecT cBolo crenuduky. Hecmorps Ha ee cemanTHve-
CKYI0 €MKOCTb, K MeTahope 0CTaTOYHO PeliKo MPHOEraiT B PasHbIX BHAAX JENOBOTO QHC-
Kypca.

M.11. Byneaakoea
BraY (Mukck)

CEMAHTHYECKAS JEPUBAIIAA TAPAMETPHYECKHUX
HMEH ITPUJIATATEJBHBIX KAK ®AKTOP TEPMUHOOBPA30BAHUS
B OKOHOMHUKE

ITepexoa or onMCaTENbHON TMHIBHCTHKY, ONMPAIOINEHCH B OCHOBHOM Ha TAKCOHOMHM-
4ECKYIO HIEONIOTHIO, K JIMHTBHCTHKE OOBACHHTENBHON NMPUBOIMT K IIEPECMOTPY B3IVIA/I0B
Ha MHOTO3HAYHOCTh, KOTOpPAs CTana BOCIPHHHMATHCA KaK OZHO M3 Haubolee CyllecTBeH-
HBIX CBOWCTB BCEX 3HAYMMBIX €JIMHHII A3bIKA, KAK HEH30eKHOE CIIEACTBHE OCHOBHEIX OCO-
6eHHOCTEH ycTpoiicTBa H QYHKIHOHUPOBAHUA ECTECTBEHHOTO A3bIKA.

Bonbiroit nHTEpPEC B 3TOM IUIaHE NPEACTABNIAT I1APAMECTPHYCCKHUE IIPHiIAIaTC/bHBIC
(6onbmIoH — ManeHbKUH, HU3KUH — BBICOKHH H T.1.), 00beIMHSAIOIIME B CBOEH CEMAHTHKE
IIPOCTPAHCTBEHHBIC H KOJIMYECTBCHHBIE XAPAKTEPUCTHKH M OTPAKAIOIIHE TEM CAMBIM Hau-
Gosnee byH1aMeHTATLHBIE IIOHATHUS, JIEXKALIHE B OCHOBE MO3HAHHS 4eNTOBEKOM 00BEKTHBHOIM
PEAILHOCTH.

BTopyuHBIC 3HaUCHNSA TapaMeTPHYECKHX NPHIIAraTeNbHBIX OTIHYAI0TCS BHICOKON Jac-
TOTHOCTBIO, BBITIOJIHSS B A3bIKE KOMIIEHCATOPHYIO (IYHKLIHIO, T.€. BOCIIOMHAIOT HEAOCTATOK
CPEJICTB BHIPKEHUA.

W3yyeHne cTpYKTYphl 3Ha4eHHS I0Ka3ano, 4To 0a30ii 1UIs BOSHHKHOBEHHS CEMaHTH-
YEeCKHX JEPUBATOB ABJIAIOTCA KOMIIOHEHTHI lIepBUYHbIX 3HadeHui [1I1, koTopsie oTpaxaioT
PpasIHyHbIC IMIHPHUYECKHE OCHOBAHHUA MeTaop; HarpuMmep, BO QPAHIy3CKOM A3bIKE KOJIH-
YECTBEHHEIH KOMITOHEHT SBJISETCH OCHOBOH TEPEHOCHBIX 3HAYCHHH NapaMeTDHYCCKHX TIPH-
naraTeNbHEIX B COYETaHHAX grande foule ‘Gonpluas Tonma’, gros propriétaire ‘KpyuHbIR
coOCTBEHHMK’, & IPOCTPAHCTBEHHbIN — B coueraHusx /a ville haute ‘BepxHuil ropox’,
hauts fonctionnaires ‘BbICIIEE YHHOBHHYECTBO .

B obunacti TepMuroobpazoBanus 0coby0 posik UIPAIOT TMpHIAraTebHbIE B COCTaBEe
KOHUENTyansHeIX Metadop (hautes mathématiques ‘Beicuas maremartuka’, les grandes
dates ‘Baxkueiiume narsl’). B TepMHHONOrMH KOHLENTYaIbHEIE MeTahOPBI CIykKaT s 060-
3HA4YEHUA NOHATUH, He HMEIOIIHMX B s3bIKe NpsAMoro HauMeHosaHus. Ocobylo aKTHBHOCT B
06acT# 3KOHOMHYECKOro TePMUHOOOpA30BaHHs MPOSBIAIOT MPUIAraTeNbHble petit ‘Ma-
NeHbKuit’ ¥ haut ‘BbicOKuit’: de haut technologie ‘BBICOKOTEXHONOTHYHBI', d haut risque
‘BBICOKOPHCKOBBINH’, hauts revenues ‘BbICOKMH goxon’, mention en haut de page d’état
comptable ‘cymma c mepeHoca’, petit personnel ‘BCIIOMOTaTe/bHBIA TEPCOHAT’, pelils
boulots ‘npupabotox’, petite difficulté ‘nroanc’, matériaux de hautes performances ‘mate-
PHATIBI C BHICOKMMH IKCILTYyaTAAOHHLIMH CBOHCTBAMH .
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SIB/ASCH COCTABHBIMH YaCTSMH MMEHHBIX DY, MTapaMeTPHUECKUE IIpHIaraTebHbIe
B coyeraHusx tvna la grande bourgeoisie ‘xpynnas Oypxyasus' — la petite bourgeoisie
‘meskas OypxKyasus' cIy)KaT CPeCTBOM TIONOJIHEHHA HOMHHATHBHOTO HHBEHTaps A3BIKa
KOMITEHCHPYIOT HEIOCTATOK BHIOBBIX M NMapLHabHbIX HAWMEHOBaHUH Kak B cdepe 06o3Ha-
yeHus NpeJMETHOTO psna (petite monnaie, menue monnaie ‘Mejkue AEHbIH’), Tak ¥ B 00-
JIACTH HeMAaTEPHANIbHBIX TIPU3HAKOB, OTHOLICHHIL: les petites et moyennes entreprises —
‘manblit Gu3Hec’, petit porteur — ‘MeNKuil BKIAIUUK’, épargne long — ‘«UTHHHBIE» JI€Hb-
ri’. Takue UMEHHBIE TPYINBI XapaKTEPH3YOTCH HOMHHATHBHON LETOCTHOCTBIO, YCTORYHM-
BOCTBIO, BOCIIPOM3BOAMMOCTBIO, BOSMOKHOCTBIO KOPPEITHPOBATH C OIpE/ETEHHON CJIOBO-
o6pazoBaTebHOI MozienbIo (110 aHANOTHH ¢ grand-pére, grand-mere).

T.V. Busel
Minsk State Linguistic University (Minsk)

LINGUISTIC FEATURES OF BUSINESS E-MAIL

Business e-mail has given communicators a new and powerful tool for reaching
audience within, across, and outside organization boundaries. One side effect of this
growing is a more prolific output of information that was previously possible with
conventional forms of paper communication. That is why the language of business e-mail
has attracted a great deal of attention in the last decade.

This study is designed to help communicators develop a richer understanding of the
ways in which the availability of electronic medium affects stylistic choice of lexical
markers in business e-mails. The results of a stylistic analysis of samples of business
electronic message traffic gathered in 2008 shows that the lexical vocabulary of business
messages is characterized by its neutral nature. This idiosyncrasy is due to the fact that
business language should ensure unambiguous interpretation of the official documents.
Other idiosyncrasies of lexis: it is deprived of figurativeness and expressiveness; words are
used only in their direct meaning (hardly ever in figurative).

The business register of language includes common, as well as special lexis. Main
concepts and phenomena are designated with it accurately and succinctly.

The most widespread special lexis is represented by proper nouns from various
semantic classes (names of people, geographic names, names of institutions, occupations,
documents, goods, etc.). Terms are also included in the special lexis which is characterized
by unambiguity, brevity, accuracy, stylistic neutrality which makes possible the presentation
of business information in informative and concise way. The following semantic groups are
represented in business e-mails:

Economic terminology: arbitrage' allowance; gross; contract; investments; econo-
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