
the intemal inconsistencies of а demand management program. А staЫe 
exchange rate is the common objective of both types of regime. 
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E·ECOMMERCE 

Money, what does it mean for us in real and virtual life? 
We need it to рау for the thing we can't live without. We spend it 

everywhere and tl1e Intemet isn't an exception. 
Money has always been а sexy topic . Some predict that private 

electronic currencies would swiftly compete with dollars or D-marks. 
But the reality has proved much less exciting: f or electronic cash has 
flopped badly. And on the Internet, almost all payments are still made 
Ьу unsexy credit cards. 

At the first generation of e-cash was hardly an attractive proposition, 
despite that sobering experience, а second generation of financial firms 
is now giving e-cash another go, online. Hardly а week passed without 
а start up venture - usually American - announcing а new form of 
electronic money. And this time, the prospect looks rather better. 

We know some schemes for e-cash as Beenz and Cybergold. They 
are rewards programs. Siпce consumer cannot рау each other with Beenz 
or mileage points, they do not qualify as geпuine digital money. One 
technology that does is PayPal. 

There is another firm, e-gold, also еnаЬ!е individuals to exchange 
money easily, but in а rather individual way that creates а sort of gold 
standard f or the Intemet. 

This new generation of e-cash firms appears to Ье getting more things 
right than its predecessor did. And if the new e-cash proves hugely 
successful, will consumer start to prefer it to national currencies? 
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INTRODUCING E·COMMERCE 

This research work is intented to help people recognize an 



e-commerce (electronic commerce or ЕС) as it exists. А sharp vision 
here is important because questions involving ЕС can Ье posed in either 
business or technological terms. 

Electronic commerce is the application of communication and 
information sharing technologies among trading partners to the pursuit 
of business objectives. The term also refers to online stock and bond 
transactions and buying and downloading software without ever going 
near а store. In addition, e-commerce includes business-to-business 
connections that make purchasing easier for big corporations. In the 
real world of business four distinct types of ЕС mingle and interact: 

• Information access provides search and retrieve capaЬility for рuЫ ic 
domain and 

proprietary data archives. 
• Interpersonal communication services provide methods for parties 

with mutual interests to exchange information, «discuss» ideas, and 
improve their cooperation. 

• Shopping services allow people to seek and purchase goods or 
services though electronic networks. This form of ЕС for retail sales is 
what comes most readily to mind when one hears the term «electronic 
commerce». 

• Virtual enterprises are business arrangements in which trading 
partners separated Ьу geography and expertise are аЫе to engage in 
complexjoint business activities, as if they were а single enterprise. 

Large companies pour millions into fancy e-commerce sites, but even 
small enterprises can make money on the Web with а simple, no-frills 
homepage on the Intemet. Sometimes, all it takes to succeed is the 
promotional savvy to get noticed Ьу customers. Word of mouth, postings 
in newsgroups, and registration with search engines may Ье enough to 
get the customers rolling into your site. 

Although most businesses can benefit from а home page on the Web, 
e-commerce isn 't for everyone. Finns likely to profit most are those 
offering unique products or services that are not readi ly availaЫe locally. 

But, clearly, e-commerce is here to stay. For example, International 
Data Corporation has projected that 46 million Americans will buy $16 
billion worth of goods annually Ьу next year, and $54 Ьillion Ьу 2002. 
Forrester Research predicts e-commerce sales of almost $7 Ьillion Ьу 
2000. Looking further ahead, Morgan Stanley Dean Witter estimates 
sales of anywhere between $21 Ьillion to $115 Ьillion annually Ьу 2005. 

E-commerce is rife with b11zzwords and catchphrases. Here are some 
of the current terms people have to know about E-commerce; 
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Digital or electronic cash, digital топеу, disintermediation, 
electronic checks, electronic wallet, extranet, micropayments. 

The huge growth of virtual communities-people getting together in 
interest groups online-promises to shift the balance of economic power 
from the manufacturer to the consumer. These virtual communities are 
already making their presence felt. 

Virtual communities erode the marketing and sales advantages of 
large cornpanies. А sma\1 company with а better product and better 
customer service сап use these communities to challenge larger 
competitors-something it рrоЬаЬ!у couldn 't do in the real world. 

Rest assured, there is а bright future for e-commerce. Once the details 
of online commerce are worked out, it and the Intemet in general could 
reshape the structure of the business world. 
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BELARUS ECONOMY 

When our repuЬ!ic became independent in 1991 it was one of the 
richest countries in CIS. We had well developed industry. It's share in 
the GNP made the RepuЫic of Belarus one of the most industrialized 
countries in the world. Our agriculture was not only dependent on heavy 
equipment but on the import of fuel and fertilizers . Belorussian 
enterprises had а privileged access to raw materials, inputs and markets 
ofthe USSR and countries ofEastern Europe. As а result, the RepuЬlic 
ofBelarus became one of the most trade-dependent countries. And that's 
why the RepuЬ!ic suffered so much when it lost this privileged status. 
Economic proЬ!ems caused Ьу the USSR collapse were worsened Ьу 
policy targeted at softening and delay of the transition to the market 
economy. The politicians should have encouraged the enterprises to 
produce rnore competitive goods but instead the government was trying 
to save the former level of living and employment Ьу emission and 
credit expansion. But the attempt to create some kind of third system of 
development that would combine the best features of market and 
command systems has failed. 

Now the RepuЬ!ic of Belarus is in а deep economic tunnoil. Though 
the official statistics show that we have some mysterious growth in the 
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