HAHCOBOH ¥ [@HEXKHOI MOJINTHEH, HAJOTOBOIO 3aKOHOZATEIBCTBA, IPABO-
BOI1 6a3kl ¥ TOCYyZapCTBEHHOTO KOHTPOJA).

Kuraii peanmuayeT KOHKPETHBIE Mepbl II0 CTHMYJIMDPOBAHUI OPHTOKA
MHOCTPAHHBIX HHBECTHIHII: CHIDKEHUEe CTABKH IOA0X0ZHOT0 HAJIOTa, IPeao-
CTABJIEHHUE TAMOKEHHBIX JIbIOT, BU3KOIPONEHTHOTO WM CyOCHANPOBAHEOTO
Kpeaura. PemeHnoo aToi 3agadun cooco0CTBYeT 3HAYHTEIBHBIN MOTeHIHA
BHYTpeHHero pelHKa B Kurae.

Brarogaps cTabMIBHOI NOMUTHYECKOM CHTYaIlMH, OBICTPOMY Pa3BUTHIO
KHTANCKON 9KOHOMUKH, BRICOKOMY KAYECTBY ¥ HH3KOH CTOMMOCTH padoueit
cuael (cpenHerogoBas sapaborHas miata B 2013 r. cocraBmna 8302 mou.
CIITA), Kuraii ¢Tasn DpuBJIEKATENEH A/ MEOTHX HHOCTPAHHEBIX (DUPM, B TOM
YHeie AIA KPYIHBIX MEeXAVHAPOAHBIX KOMOAaHMi, Takux xak «Moropoi-
na», « AHTepHEIIIIHEI ON3HEC MAIIMHEC KOMIAHN », «[JKeHepaJl SJIeKTPHK » ,
«Ionors», ¢Xepokcs, ¢IKCOH HeTPoieyM KOMOAHU», « Makzoraneacs H3
CIIIA, «Manyenras, « Munybucus, « Munym dyccare u3 AnoEnn, HeMen-
kux pupm «Cumencr, «Donsresaresr», «Jlodrraazar u ¢« Jaiimnep-Berne,
wranbaEckoi ¢« TPC», mBeitnapekux ¢llIuagneps u «Cuba-Teiires, dpan-
nyackoil «Curpoer», kagaackoil «Ilope TeeKOMMYEUKSHIIE », « DpHIcs
u3 lomnasauu, cuEranypekoit pupmsr «Caspass, asrmmiickoi «Illemns,
«Yarait» n3 Tannanga u T.71.

IIpurok mEOCTPABHEEIX WEBecTHONI B Kurail yeroitunBo pacrer, poc-
Tureys B 2014 r. orono 120 mapza gon. CIHIA. Kurajickas sKOHOMHKA
BIEPBBIE JAeMOHCTPHPYeT OOJBIIHI 00'beM HMHBECTHIHH, YeM aMepHKAaH-
ckas. Ilpurok mrOCcTpaBEBIX nEBecTunui B CIIIA goctur nuka B 2011 r.,
cocraBuB 180 mapa gosn. B HacTosnee BpeMs OCHOBHBIMH HHBECTOPAMH B
KHTANCKYIO 9KOHOMUKY sBiaspoTca I'oskorr, Taiisass, Anosunsa, CIIA n
Kopes.

K.B. MypadsiH, mazucmp 3KOH. HayK
Bray (Mukck)

THE MODERN CONCEPT OF COMPETITIVENESS
AND COMPETITION

Hayre uzgsecmuo mMuoxcecmen onpedejierit KoHKypemocnocod Hocmu.
B uyenom, KOHKYPEHMOCROCOOHOCMb MONCHO ORUCAMb KAK Rpoyecc npo-
uzgodcmea npodyicyuu 8blCoKC020 KaKecmeao aubo e oKazanus Yycaye ayy-
we, Hem y C80UX ICONKYPENIMOE, U PeaIU3AUUL HA PblILKe N0 OMHOCUMENbILO
nu3icoll yene. Omnocumensio HUIICOU yelbl MONCHO JOOUMBCA NPU NOMOULU
pasmnblx uncmpymenmapues (anpumep, coxpauenue ce6ecmoumocmu, us-
MEHeHUe Kypca HAYUOHAAbHOU saxiombl u m.d.). Venewnas peaiusayus
DaHHbIX Mep MOXNcem NPUHOCUMb cmpane avlcokue dusudendst, a marice
cdenamn ee AUFePOM 8 ONPEAENCHHOM CE2MEHME HA MUPOBOM PbLHKE MOBa-
po8 u ycaye.
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There are many definitions of competitiveness exist. In general, com-
petitiveness can describe produce well than others, sell it at law price and
you are the first. Competitiveness of a country is attractiveness of pro-
duced goods and services. Industrial competitiveness is attractiveness of
country acting in that sector, It is a concept referring to relative positions.
An illustration of the complexity of the concept is found in the following
statement:

«The problem of international competitiveness has been defined in
highly diverse ways. These definitions (and the proposed solutions to the
problem) are partially inconsistent, and thoroughly confusing to most aca-
demics, politicians, policy-makers, and business managers. There is good
reason for this confusion. The collection of problems alluded to, as «com-
petitiveness» is genuinely complex. Disagreements frequently occur not
only at the level of empirical effects and of policies, but also in the very
definition of the problem. Well-intentioned and reasonable people find
themselves talking at cross purposes; sometimes it almost seems they are
addressing different subjectss [Spence and IHazard: International Com-
petitiveness].

There are two concepts: the technical level of production and quality of
products as a broader concept.

Product quality could be expressed mathematically by the level of qual-
ity. Level of product quality — the relative characteristics of the product,
based on a comparison of the values of the indicators characterizing the
technical, aesthetic and ergonomic perfection complex reliability and
safety of the products evaluated the baseline values of indicators. Baseline
values of quality indicators has a basic model for which is to be adopted do-
mestic or foreign analogue of the highest quality at a given time.

Assessing the level of product quality — a set of operations, including
the selection of the estimated range of quality indicators of products,
the values determination of these indicators in assessing the quality of
products.

There are two concepts: ¢the company’s competitiveness» and «com-
petitiveness of the goods». The competitiveness of the enterprise is
the ability of businesses to produce competitive products due to its abil-
ity of effectively use the financial, industrial and employment poten-
tial. The competitiveness of goods means, the totality of its quality and
cost characteristics, which provides meet the specific needs of the buyer
and is beneficial for the buyer differs from similar products of competi-
tors.

The technical level of production is a base of price competition in the
market; meanwhile the quality of products is base for non-price competi-
tion. Price competition includes many factors. Among them production
costs, exchange rate and delivery costs. Differences in exchange rate could
make product relatively cheaper. Non-price competition rather difficult to
measure. It selects items from the same series make it more attractive.
It includes quality, design and innovations.
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The Five Forces model of Michael Porter (1980), which is based on the
industrial organization theory, is strategically oriented. Porter’s diamond
focuses on competition between countries within a macro-economic context
(Porter, 1990). Its foundations are based on the causes for differences in
productivity of companies. Porter’s approach recognizes quantitative as
well as qualitative variables. In practice, many qualitative variables are
poorly available or insufficiently comparable between countries.

The five forces determine industry profitability because they influence
the prices, costs, and required investment of firms in an industry — the el-
ements of return on investment. Buyer power influences the prices that
firm can charge. The bargaining power of suppliers determines the cost of
raw materials and other inputs. The intensity of rivalry influences prices
as well as the cost of competing in areas such as plant, product develop-
ment, advertising, and sales force. The threat of entry places a limit on
prices, and shapes the investment required to deter entrants. The strength
of each of five competitive forces is a function of industry structure, or the
underlying economic and technical characteristics of an industry [Michael
E Porter: Competitive advantage — Creating and Sustaining Superior Per-
formance].

BCG founder Bruce Henderson generalized observation as the Rule of
Three and Four: a stable market will not have more than three significant
competitors, and the largest competitor will have no more than four times
the market share of the smallest. If this rule is true, it implies that:

« if there is a larger number of competitors, a shakeout is inevitable;

« surviving rivals will have to grow faster than the market;

« eventual losers will have a negative cash flow if they attempt to grow;

« all except the two largest rivals will be losers;

« the definition of what constitutes the ¢market» is strategically im-
portant.

Barriers to entry arise from several sources:

1. Government creates barriers.

2. Patents and proprietary knowledge serve to restrict entry into an in-
dustry.

3. Asset specificity inhibits entry into an industry.

4. Organizational (Internal) Economies of Scale.

The existence of such an economy of scale creates a barrier to entry.
The greater the difference between industry MES and entry unit costs, the
greater the barrier to entry. So industries with high MES deter entry of
small, start-up businesses. To operate at less than MES there must be a con-
sideration that permits the firm to sell at a premium price — such as
product differentiation or local monopoly [Michael E Porter: Competitive
advantage — Creating and Sustaining Superior Performance].

Barriers to exit work similarly to barriers to entry. Exit barriers limit
the ability of a firm to leave the market and can exacerbate rivalry — un-
able to leave the industry a firm must compete. Some of an industry’s entry
and exit barriers summarized as it shown in table.
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Barriers to enter and to exit the market

Easy to Enter if there is: Difficult to Enter if there is:
+ Common technology + Patented or proprietary know-how
» Little brand franchise » Difficulty in brand switching
|+ Access to distribution channels » Restricted distribution channels
| » Low scale threshold + High scale threshold
Easy to Exit if there are: Difficult to Exit if there are:
» Saleable assets + Specialized assets
» Low exit costs + High exit costs
+ Independent businesses | » Interrelated businesses

Source: Porter, E Michael. Competitive advantage — Creating and Sustaining
Superior Performance.

A company considered as competitive if it can gain in competition at
different level: region level, state level (or national) and global level. In ad-
dition to this, we could include competition in the market of neighbouring
countries and main trade partners. This two could be the same country or
different one. In means, that neighbouring country is/is not main trade
partner. It should produce better than other players in an industry, be in-
novative and chose strategy with long run perspective. It is rather difficult
task. A company should choose instruments of competition according to its
resources for the given period.

A.A. Hecmepoauy
Wremumym akonomuku HAH Benapycu (MuHck)

BUEN VIVIR: KOHOEIIITHA 9KOHOMHYECKOTI'O
PA3BUTHA B BOJIUBHHU U 9KBAJ/IOPE

B BxBanope u Bosmeun npuodpesna monyJaspHOCTh KOHIENNHS Pa3BH-
Tusa Buen Vivir (¢xXopomas }XKHU3HE» ) — NeJoCTHASA (PHI0COMDN KN3HH, HC-
TOKH KOTOPOH JIeKAT B KYJIBTYPHBIX TPAAUOUAX aHACKUX HHAeines. Caeny-
€T OTMETHTh, YTO B JAHHBIX CTPAHAX KOPEHHOe HACEIeHHe COCTABISAET 3HA-
YHTEJLHYIO YacTh: B Bormeum — 55 Y% , B O9xBagope — 35 % . Buen Vivir or-
JIMYAeTCHA OT 3a0aJHOTO YHCTO MaTEePHAJINCTHYECKOr0 CTPEMJIEENA K DOraT-
CTBY M HAKOIUIEHUIO MOCPEACTBOM JIIOOBIX PaspelmIeHHBIX 3aKOHOM Hel-
crBuit. Cornmacro Buen Vivir, ciegyer 1ocTHys MaTepHAIBHOTO, CONUATBHO-
ro ¥ IyXOBHOT'O VAOBJIETBOPEHH S BCEX WIEHOB 0DMIECTBA, HO HE 3a CcUeT OJ1a-
roCOCTOSHHA APYTUX U IPHPOAHBIX pecypcoB. [leificTByeT IPHHIHI «XKHBH
xopomo, HO He ayumie (apyrux)r. KoEnennus npegnonaraer He HAKOIIe-
HHE U pPocT, a cocTosiHMe paBHOBecusa. Buen Vivir paccmarpuBaercs kak
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