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1 IT WORTH INVESТING IN BELARUS? 
СТОИТ ЛИ ИIШЕСТИРОВАТЬ В БЕЛАРУСЬ? 

Инвестиционная деятелъно ть является важнейши f фаитором, 

опр~де.ляющпм соци· ьно. коно:11 1f'Jес1<ое развитlfс страоы, особенпо в 

ус.тJовиях реформирования экономики. В связи с тим привлечение 

11nострапных инвN:т11цm1 в :жоtюм1fку иашей страны рассматрнваf'т<:я 

в качестве одно 1 из 11ервосте1tt' нtых задач Вв11ду ахrуuлы1ости этого 

вопроса в д11иной работе nредnри1ш111ается попытка кв.к можно по.тJнее 

ох&рактер11зова1·ь с.1uж1111шую(~t1 в Республике Беларусь uитуацию в 

этом отношеrш11. В стать а.нал1rэщ>ую·гся nерсвекп1вы лрнвлечсuия 

иностранных &1ю1~1·ти1щй 11 вязанные с эти~ пробщ~:uы. 

lt is 11uw generally accepted that forcigr1 invcstments contribute n 
great deal to а C'Ou11t1-y' eC'onomic developmeдt. The relatio11s}1ip between 
the i11f!o\v of foreign investments and the compet.Щvenes of а country has 
Ьееп investigated Ьу mапу researcl1ers. А!3 а result, governments or шалу 
couпtries have Ьеел conceпtrated on the investment-attracting poticies, 
and Belarui; is not а11 exception. Despite the fact tt1at. the creatio11 of а 
faYO\lraЫe iнvestinr.ni i.:limate is one of tl1e governmen1. 's top priorities. 
restrict1ons arP. till inany. 

Tlte ntajor aim of tllis study is to point out tJie importance of foreign 
inv1.st111ents for tl1e co11ntry' t'ttrt}1 r е ·onomlc growtl1 snd bet.t.er pos­
sjЫlities ot becoming nюre шternationuJly integrated. Ал attetnpt is rnade 
at assessi11g tl1e Ь nefit.1; oCCered Ьу Belarus to its poteпt1sl i11vel!tOrs. The 
analysis oi' the latest tendencies iн the global iнvestments' flow and that of 
foreign er1tPrp1·i е~' performaпce on the territoi-y 01· Belaгus are both 
Sltpported Ьу the statisiicaJ data puЬli l1ed Ьу tl1e U11ited Nations Con-
1·er1.>nce 011 Tr.1dP nnd Deve}opinent (UN TAD) and 'Гhе 1inistry for 
Foreigн Affairs. 

Лnn fin11lly, ilte paper implit>::J 3 11u111uer of practical tt.-comшendations 
Lo inr.re11se tht• iпl'Jow of foreign i11ve;itшe11ts and to make them work for 
fнrtlier irnprov~ннmt of tlle cou11try'1:; co111petitlve11t>sь. 

Е.Ю. Кузуб 
БГЭУ (Минсt<) 

BELAR А COUNTRY? А BRAND! 
ГОСУДАРСТВО - это ... БРЕПД! 

Общенз.вестны:11 яu Jя.e1•cJ1 ,•от фак1', ч.1·0 ни одно uтрв.на Mlfpa не ю­
Жl.'Т роз1т1н1т1,ся .li 1;Juшщш1. Так ILIНI инuче. но ей при од11·1сн взал 10· 
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действовать с друrимн rосударствамrr, выходит~. на мировые рынки ru­
варов, услуr н капитала. Успех страны на :-.tеждународной арене во мнп­
гом зависит от ее nоз11тив11оrо и:11иджа, который :'>1.ожст быть умело 
сформирован и ''привит" инострвяным партнерам. В это"1 и заю1ючает­
ся стратеr11я со.здания национального бренда. 

А nation is а brand, which needs to Ье differeлtiated fгош other 
nations a11d proшoted internutional\y. This idcfl is relative1 ' new Ьнt i t l1as 
already gai11ed acceptance ашопg wor1d's fan10t1s marketers 1шd several 
natioпs have a1ready t.ried to position their country as а bra11d in the minds 
of forcig11ers. 

'Гl1е whole сопсерt о! а country's brand rests оп the obvious fact. t.hat 
national development. cannot Ье achieved in isolation of tl1e iпterнotionвl 
coшrntшity, as markets and fureign policies сошреtе in thc inter11ationnl 
arerш. However, every country alrcady exists in tlш rniпds of otl1ers as ан 
cntity with pusitive апd negative attrib11t.es t.hat can iнt'lue11ce buth its 
doшcstic есопошу and policies ашl its image i11t.ern11tionally. From t!1is 
poiвt uf view. coш1try bro11di11g 1s aimcd at iшproviнg tbls iпщgе, 
developing it in t.l1e broodest possiЫe co11t.ext. ond reshapiпg 11atioпa1 
identity botl1 at home and aЬroad. As а result couпtri~ can enjoy increased 
trade, investmeat and tourism, and greвter iнterп:.itioпal staпdlнg aпio­
ngst. Jeader , inilнeпccrs and decision makers. 

Sot1nds tempt.ing, is11 't it? Внt how does it work in practice? 
First of all coнntry branding шust Ье initiotetl and developed Ьу 

11alio11al governments. However, for the brand st1rvival in the lo11g rtш 
goverпmeлts need to get t.he "buy i11" of аз many take-holderь as pus iЫе, 
fro111 goverrнnent. 111.inist.ries апd agc11c1es to busir1ess assoc1ations, NGOs, 
Jabor 1111io11. artd other groups. In tl1is way. nation bra11ding uctнally helps 
а coнntry look at. itself in а fresh ligl1t, aлalyzing what its real strengths 
and weaknesses are, and Vl'hat it offers Ьу way of coinpetitive advantage 
over other' nation . 

Furthermore, spo1·adic effort.s t.o develop о couпt.ry's brвnd do lit.tle to 
help in the long run. T11at is why gover11111e11t.s need to create ond fнnd 
eparat.e organi:мitions which wШ Ье specШcally occ11pied with the bra11-

ding process. This process req11ires professional input., frorn researcl1 t.o 
design and as any marketing campaign iпc1udes sucl1 stages as sclecting п 
product., setti11g а priee, trniпi11g sa1es !01·се, as well аь act11al saJes, 
pronюtion, puЬlic rclations. апd advertising. And ubviousl~'. r.ot1пtry's 
branding 1н·ocess ~hoнld Ье co11sta11tLy eva\uatNI and co11trolle<I . 

Tl1ere 1S one more importю1t t.blng: а s11ccessft1l brun1! n111st Ье 
trпthf11I. Tl111t шеапч, it. rnнst Ье lmi:ied or1 reolity. All)' at.tempt t.o brand а 
11nticm untr11tblully wШ backtirc, 11.:; people and orgu111zation:. <liRcover 1lie 
bra11d to l1ro riii;J1011est. Tl1is is 110 dif(e1·ent tha11 for ан • prodt1ct ()1' ervkr>. 
If CIJ!ltomer - fin<I tt1e clюms or qtta1ity and reliability to Ье f 1lse, tl1e br1ш1l 
wi\J he di cretlited. 1''or а n11tinn, this 1•11n 110.ve t-veн 111ore f11r -r1ч1r.l1i11g 
roнseчucnces. 

Coпclнdiнg, 1 wo11ld lik to poi11t 011t tl1at tl1i:; i1leu uJ' tl1r natio11 
branding seeшs t.o Ье very t1sef11l fог ot1r coнn~ry. Лfter .11 tr11de coнflktэ 
of the last yPar BP1an1 cou!d improvn its goodwill uot/1 among t.lн• 11е rPst 
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neighbors and worldwidc . Moreover, we could put our couлtry in the best 
light possiЫe before our new partners from the Middle East, Latin America 
and China. The advantages of this marketing strategy are obvious and 
what is more pJe11.9ant, 'vhile the costs of nation branding and related 
promotion can Ье iл miUions of dollars, the economic rewards can Ье 
measured in blllio11s or dollars. 

HI-TECH PARK IN BELARUS 

Е.Н. Любецкая 
БГЭУ (Минск) 

ПАРК ВЫСОКИХ ТЕХНОЛОГИЙ В БЕЛАРУСИ 

В данно1I работе рассматриваются возможность и перспективы СОЗ· 
дания в Белврусl1 Парка высоких техНОJ\QП1й. Ра3витие uодобяых 1ш­

новационных проек ов способствовало стремител.ъному коnомическо­

му росту К~tтая, Индии, США, Ирланд(IИ. Следуя опыту развитых 

стран, необходимо предвидеть возможные rтроблемы и препятствия при 

реаJшзаJ.щи данной программы. Целью доклада Я11J1яется теоретпчес· 

кий анализ целесообразности создани2 Сnпикояовой долины ва терри­
торю1 Республики Беларусь. 

Today hi-tech parks have Ъсеn opened virtually оп all continents алd 
tl1eir success is obvious, as in all regions they are created to kill two Ьirds 
with one stone: they secure reliaЫe source of financing and ensure job 
placement. Пigh developcd countries Jong ago acknowledged the benefits 
of Silico11 Valleys, or sometimes calJed incubator . There are 60 such parks 
in the USA, 50 - in Chiпa, 20 - i11 Finland. There are such lands in 
Ireland, India, Uruguay, Germany. With all national peculiarities out 
tl1ere, they have common features - the areas are located around Ьig 
researcb centers on а specially allotted territory, have production 
facilities, office and administrative premises. The parks offer comfortaЫe 
working and living cond.itions fот their specialists and enjoy special 
taxation privi1egeз. Tl1ey function ав а collecting 1ink between Ьн iness 
and science, fo ter а caring environment. for sophisticated technologies, 
help new companies attract. investments алd render marketing and con­
sulting service . Today smcon Valleys р!асе а special emphasi~ on IT, 
which mearts applying computer tech110Jog:ies and commш1ication sy tem!:I 
to rrPate, coJlect, proces artd tr811sfer вU kiпdв of inforпiation. Th 
experience 01· Ireland, Israel, India and other cou11trie , that recently have 
seen exponential conornic growtl1, shows, that. introducing а system of 
state gu11r11nt еэ and privilegeэ to t\11! compaлies inve ting in hi-tech and 
software firmы and setting up zone with simplifled tax and custon'UI 
reguJationв do have а long-term econoшic effect. 

Belarus has а consideraЬ\e potentlal in t11is p}1ere and it сап Ье вpplied 
алd developed Ьу means of creuting favoraЫe facilities t'or bl·tech market 
investшeнts. Tod.ay the Jlroject of t.his kind ls being irnplP.mented, Tl1t> 
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