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HOACHUTEJBHASA 3AIINCKA

YuebHast JUCLUIUIMHA «/lenosvle KOMMYHUKAYUUY (Business
Communication) siBnsieTcst BAXKHOW COCTaBHOM YaCThIO MOJITOTOBKH MaruCTPaHTOB
B AHIJIOSI3BIYHOM MPAKTUKO-OPUEHTHPOBAHHOW MArucCTpaTrype IO CHENUaIbHOCTH
«bu3Hec-aIMUHUCTPUPOBAHKEY .

AKTYaJIbHOCTh JIaHHOW JUCHUIUIMHBI BBITEKAET M3 HEOOXOAMMOCTH
COBEpIICHCTBOBAaHUS Yy OyAylmMX CIeNWaJucToB B oOmactu  Ou3Hec-
aJIMUHUCTPUPOBAHUS 3HAHWUH, YMEHHIA U HABBIKOB B HMCIOJH30BAHUU aJCKBATHBIX
CpeACTB OOIICHHUS B U3MEHSIOIINXCS YCIOBHUIX OU3HEC-KOMMYHHKAIIUH.

I.[e.m; y‘-I€6H0ﬁ JUCTUITIIMHBI COCTOUT:

- B CHCTEMHOM W3JI0O)KCHMU OCHOBHBIX TIpoOJIeMHBIX oOOiacTedt OwusHec-
KOMMYHUKAIIMH, OBJIaJICHUA OCHOBHBIMU TMOHSATUSMU M TEPMHUHOJIOTHUEH, a TAKKE
HABBIKAMH YCTHOTO ¥ MUCbMEHHOTO JIEJIOBOTO OOIIEHNUS;

- B Pa3BUTHUH KYyJbTYpPHOH BOCIPHUUMYHUBOCTH, CIIOCOOHOCTH K IPAaBHJIbHOM
UHTEPIIPETAlMA KOHKPETHBIX TIPOSBICHHH KOMMYHHKATHBHOTO TIOBEICHHUS B
cdepe Ou3HEC-aIMUHUCTPUPOBAHUS.

B 3agauu yueOHOW MUCHUTUIMHBI BXOAUT (GOPMHUPOBAHKE Y MArvMCTPaHTOB
CHEAYIOIINX KOMIIETEHIINM:

- akademMu4eckoti KOMIIETEHIIUH, T.€. 3HAHUS OCHOBHBIX MPABUJI JEJIOBBIX
KOMMYHUKAIIM B POJHOM CTpaHe M 3a pyOeKOM U YMEHHE HCIOJIb30BaTh ATHU
mpaBuia B MPaKTUYECKOM OOIIEHWM, a TAaK)Ke pa3BUTHE CIIOCOOHOCTH BUJIETH U
YUUTBIBATh ~ MEXKKYJIBTYpHbIE pa3inuuus B  npodecCHuOHANbHONW  Ou3Hec-
KOMMYHHUKALINY;

- COYUATLHO-TUYHOCMHOU KOMIIETEHIIUU, KOTOPBIE MPOSIBISIIOTCS B 4yBCTBE
I'PaX1aHCTBEHHOCTH, COOCTBEHHON 3HAYMMOCTH, OTBETCTBEHHOCTH 3a MPUHSATHE
pelIeHu;

- npogeccuonanvbHoli KOMIIETEHIIUH, TPEANOoJaraimeid yMeHue TBOPUECKU
pemarh 3agaud B NMpoQecCHOHANIBHON cdepe, YeTKO BBIpaKaThb CBOW MBICIH B
MMMCBMEHHOW M YCTHOH (hopMe, OCYIIECTBIATh WH(DOPMAIMOHHO-aHATUTHICCKYIO
BHEIITHEOKOHOMUYECKYIO ACSATEILHOCTh B paMKax OyayIie mpodeccum.

Jannass nucuuiuinHa (QOpMHUPYET Y MAarucCTpaHTOB KOMMYHUKAMUBHYIO
KOMnemeHyuro, T.€. CIOCOOHOCTh aJE€KBaTHO TMOJb30BATHCS SI3BIKOBBIMU U



HESI3BIKOBBIMHM CPEJCTBAMHU B PA3NUYHBIX YCIOBUSX OOHIeHUS B cdepe OusHec-
aIMUHUCTPUPOBaHUs. E€ COCTaBHBIMU YacCTAMMU SABIIAIOTCSA:

1) aumesucmuueckas KOMIIETEHIUS — aJICKBATHOE WCIIOIB30BAHUE SI3BIKOBBIX
CPEIICTB Pa3HbIX YPOBHEH JJIsl BHIPAKEHUS MBICIICH;

2) cmpameeuyeckas KOMICTCHIUS — CIOCOOHOCTh MPAaBHJIBHO BHIOUPATH
KOMMYHUKATHUBHBIE CTPATETUU W TAKTUKA B 3aBUCUMOCTH OT CHUTYyallUd
YCTHOT'O WJIM MTMCbMEHHOTO OOIIEeHNUS;

3) coyuokyrbmypHasi KOMIICTCHIIMS — 3HAHHE OCOOCHHOCTCH KyJIbTYPHOMH
Cpellbl peYeBOro MapTHEPA U yUET COIMAIBHOTO KOHTEKCTa OOIICHUSI.

TpeOoBaHUs K YPOBHIO YCBOEHHSI Y4e€0HOI JUCUUIJINHBI

B  pesynbrare  MpOXOKACHUS — YYeOHOHM  JUCIHMIUIMHBI  «/[enoebie
kommyHnukayuuy (Business Communication) MarucTpaHT J0KESH

3HATh.

- 0COOCHHOCTM  aHTJIOSI3BIYHOM  YCTHOM M MHUCHbMEHHOW  OW3Hec-
KOMMYHUKAIINH, HEOOXOIUMBIE JUIA OCYIIECTBJICHUSI J1EII0OBOTO oO1ieHus B
chepe OumsHec-aamuuuctpupoBanus (verbal and nonverbal business
communication, business ethics, business communication and conflict
resolution, making decisions in business, business correspondence, various
formats of business oral presentations, job application process, etc.);

- TMpaBWjia MCIOJb30BaHUS KOMMYHHUKATHBHBIX TAKTHK W OCOOCHHOCTH
KyJIbTYPHBIX pa3IMuuii B TIpOIlECCE€ JIEIOBOTO OOIIEHHUS B YCTHOM W
MUCbMEHHOU (hopmax;

- OCHOBHBIC MEXKYJBTYPHBIC Pa3IUN4Hsl B JCIOBBIX KOMMYHHKAIHSIXChEphI
Ou3HeC-aAMUHUCTPUPOBAHNS;

yMeThb:

- COOTHOCHUTH  BepOajgbHble U  HEBEepOAJTbHBIE  XAPAKTEPUCTUKU
KOMMYHHUKAIIMM C 3aJaHHOM KOMMYHHMKAaTMBHOW CHUTyallued B Mpolecce
JIeJI0BOTO OOIIEHUS;



- TPUMEHSATHh  pPA3IUYHbIE PEYEBBIE TAKTUKA JUIS  pean3aIiuu
KOMMYHUKATHBHBIX CTpPaTeTHMd B XOJE YCTHOTO M IHUCBMEHHOTO JEJIOBOTO
0O01IeHUS,

- IIPHUMCHATH MCTOIbI Pa3pCIICHHA KOH(bJ'II/IKTHI)IX CI/ITyaHI/IfI B IIpoHcCCe
ACJIO0BOI'O O6HI€HI/IH KaK B MOHOKYJIBTYPHOM, TaK H B IIOJHKYJIbTYPHOM
KOHTCKCTAaX,

- HCIIOJIB30BAaThb aHp06I/Ip0BaHHBIe InpueéMbl MW TCXHUKHM VYCTHOIO H
IIMCBMCHHOTI'O ACJIIOBOT'O 06HICHI/I}I B IIpOHICCCC YCTpOﬁCTBa Ha pa60Ty;

- TPUMEHSATh CTPAaT€TMd W IUIAHUPOBAHHUE JEJIOBOM TNEPENUCKU C
3apyOeKHBIMU TTAPTHEPAMHU 110 OU3HECY;

- 3(PeKTUBHO TPEACTABIATH CBOIO TOYKY 3pPEHHUS B IMPOIIECCY YCTHBIX
Mpe3eHTalui Pa3IndHbIX (OPMATOB.

DopMBbI KOHTPOJISI
OCHOBHBIMHM (pOpMaMH KOHTPOJIS SBJISIFOTCS:
- (ppoHTaNTBHBINA OIPOC,
- COOOIICHUS U AOKJIAJbl MAarCTPAHTOB MO OT/AEIBHBIM TEMaM,
- IPOBEPKA NPAKTUYECKUX 3aJJaHUI;
- Ou3Hec-TPe3eHTalUU PA3InYHBIX (POPMATOB.

YuebHast — muctuiuimHa — «/Jenosvie  kommynuxayuuy — (Business
Communication) TS MarucTpaHTOB AHTJIOS3BIYHOM PaKTHUKO-
OPHEHTUPOBAHHOM MAarucTpaTypbl OCYIIECTBISETCS B BHAEC JIEKIUH U
CEMHHApOB B 3-M CEMECTpe M 3aKaHUYMBAeTCs IK3aMEHOM B 3-M ceMecTpe,
KOTOPBI TpennoyiaraeT MpOBEPKY 3HAHWUN HM3YYCHHBIX DPa3lIeloB B OO0JIACTH
JICIOBBIX KOMMYHUKAallMd B BHUJEC YCTHOTO OTBETa U IPAKTUYECKOTO
MMCHbMEHHOTO 3aJaHuUsI COCTaBUTh JEJI0BOE MUCHMO ((hopMmat Keic-cTaan).

Bcero yacos no yueOHoM auciumuinae — 236 4acoB, U3 HUX:

AYJIUTOPHBIX — /2, B TOM YHCJIE: JIEKIMHU — 42 4acos,

cemunHapckue 3anatus — 30 gacos (3-i cemecTp);

caMocTosTelIbHAg pabora — 164 yaca.

Pexomenyemas popma KOHTPOJISI — dK3aMeH (3-i ceMecTp).



IIpumepHBIA TeMATHYECKHUI IJIAH Y4eOHOUM JUCUUILIMHBI «/lejioBbIe

KOMMYHHUKAIIUHW

(Approximate Discipline Curriculum “Business Communication'")

No

TCMBI

HaumenoBanue paznenos, Tem

KonngecTBO Yacos

Jlexnun

Cemunapckue

3aHATHUA

Hpe,Z[MCT 151 3HA4YCHUC JECJIOBBIX
kommyHukarmii./ Essentials of business
communications.

2

BepOanbHas u HeBepOasibHas Ou3HecC-
kommyHukarus. / Verbal and nonverbal
business communication.

JlenmoBoe obOmieHue B AeiicTBuu. busHec-
sruka. lllarm k ycmexy. / Business
communication in action. Business
Ethics. Steps to success.

JlenoBoe oOuIeHWE MpU YCTPOWCTBE Ha
paboty. / Business communication in the
process of job application.

HenoBass nepenucka. Crpateruu u
IUTAHUPOBAHKE / Business
correspondence. Strategies and planning.

MexKynbTypHass  KOMMYHHUKAalUs B
chepe Oms3Heca, MEHEIKMEHTA U
IIEPErOBOPOB / Cross-cultural
communication in business,
management and negotiations

JlemoBast KOMMYHUKAIUsSI U pa3pelicHue
koHbukTa. /Business communication
and conflict resolution.




8 JlenoBoe oO11IeHHE B rpyIimax 4 2
(Ilpunsite  pemenmit). /[ Business
communication in groups (Decision
making).
9 JlenoBass KOMMYHMKaIMsl Ha IyOJIMKE 4 8
(ITIpe3enTarum). / Business
communication in public
(Presentations).
10 Pa3BuTHE HABBIKOB JEJIOBOT0 OOIIICHUS B 2
tedeHne Bcer okm3Hu. /  Lifelong
development of business communication
skills.
Bcero aynuTopHbIX 4acoB 3a ceMecTp 42 30

(total):




Conep:xanue yueoHoro matepuana / Curriculum Content

Tema 1.

Ilpeomem u 3nauenue oenoevix kommynukayuu. | Essentials of business
communications

Elements of communication (People / Messages / Channels / Noise / Context /
Feedback / Effect. Barriers to communication. Crucial characteristics of
communication (dynamic / unrepeatable and irreversible). Functions of
communication (understanding and insight, meaningful relationships, influence
and persuasion). Axioms of communication. Models of communication.
Communication and self-concept. Developing self-awareness. Improving your
effectiveness as a communicator.

Tema 2.

Bepoanvnas u nesepoanvnasn ousnec-kommynukayus. | Verbal and nonverbal
business communication.

Verbal and nonverbal communication (proportion, specifics in business settings).
What nonverbal behavior communicates. Functions of nonverbal communication.
Guidelines and limitations of nonverbal communication. Classifications of
nonverbal business communication by body behavior (body language, Kinesics,
posture, gestures, facial expressions, eye contact), space and distance, time (M-
time, P-time, informal time), paralanguage, silence.

Tema 3.

Jlenosoe oowenue 6 oeticmeuu. busnec-smuxa. Illazu k ycnexy. | Business
communication in action. Business Ethics. Steps to success.

Stereotypes and prejudices as barriers on the way to business communication.
Business ethics as a part of business communication. Culture bound business
ethics. Case studies: being positive; being thoughtful; being a team player; being
interested; being organized; being punctual; being prepared; being polite; being
patient; being loyal.



Tema 4.

Jlenosoe oowenue npu ycmpoiuicmee na pavomy. | Business communication in
the process of job application.

Job seeking process. Job market research. Sources of searching for openings (want-
ads, networking, contacting companies directly, executive recruiters and
employment agencies, online services). Self-assessment of one’s personality and
skills (your selling point in job hunting process, career discovery process — your
skills, interests, attributes and results). Résumé formats (chronological,
combination, targeted, alternative, creative alternative, resumap), CV. Résumé
writing rules. Coverings letters, references and business cards. Handling an
interview.

Tema 5.

Jlenosasn nepenucka. Cmpamezuu u nianuposanue / Business correspondence.
Strategies and planning.

The importance of planning. A problem-solving approach (considering the reason;
assessing the receiver; choosing the sender; consider timing and channel; choose
the proper tone and the right level of formality).Structure of a business letter.
Letter’s contents and style. Types of letters (enquiries, replies, orders, complaints,
credit, banking correspondence; transportation/shipping,  miscellaneous
correspondence). Useful expressions in business correspondence.

Tema 6.

MesicKyromypHas KOMMYHUKauyus 6 chepe busneca, meHedHcmenma u
nepezoesopos | Cross-cultural communication in business, management and
negotiations.

Culture and business setting. Cultural views toward management and managers
(North American management culture, European management cultures, Asian
management cultures, Latin American management cultures). Culture-specific
business practices (business protocol, initial contacts, greeting behaviors, gift
giving). Negotiation (negotiation pacing and styles, social trust). Cultural conflicts
in the workforce. Case studies.



Tema 7.

Jlenosas kommynuxkauus u paspewienue kongauxma. | Business
communication and conflict resolution.

Three approaches to understanding conflict. Conflict as opportunity vs. conflict as
destructive. Interpersonal approach to conflict. Types of conflict (affective, conflict
of interest, value conflict, cognitive, goal conflict).Strategies and tactics. Styles of
managing conflict (dominating, integrating, compromising, obliging and avoiding).
Avoiding and resolving conflicts. Cooperative vs. competitive conflict: win-win or
win-lose? Managing intercultural conflicts. Dealing with conflict. Mediation.

Tema 8.

Jlenosoe oowenue 6 zpynnax (Ilpunamue pewenuir). | Business
communication in groups (Decision making).

The role of the group in problem solving. Advantages and disadvantages of the
small group. Decision making in groups: reaching goals. Strategies: methods of
decision making; personal styles: a decision making grid; questions for decision
makers: facts, values and policies; a framework for decision making: reflective
thinking; the search for better ideas: brainstorming. Large groups (companies) case
studies: Johnson and Johnson, Inc.; Levi Strauss & Co.; Airbus Industrie and
Boeing Co.

Tema 9.

Jenosas kommynurkauus na nyonuxe (Ilpezenmayuu). | Business
communication in public (Presentations).

Assessing the reason and the audience. Assessing the occasion and conditions.
Considering the subject. Organizing the material and ideas in the process of
designing a presentation. Developing your speech: supporting your ideas.
Delivering your speech: presenting your ideas in different formats of presentations:
problem-solution speech; explaining visuals; definition speech; speech from your
area of studies; summary speech; final speech from your major area of studies.



Tema 10.

Pazeumue nasvikos 0enoeozo oowenus ¢ meuenue eceu ycusnu. | Lifelong
development of business communication skills.

Communication and change. Acknowledging change. Change and growth.
Communication and your “people environment”. Assessing your confidence.
Assessing your communication. Developing the ability to communicate as a life-
long task.



NHOPOPMAILIMOHHO-METOANYECKAAYACTD
JINTEPATYPA

OcHOBHa4:

1. Gamble, T.K. & Gamble M. Communication Works./T.K. Gamble & M.
Gamble. — 4" ed. - McGraw-Hill, Inc., 1993.

2. Northey, M. Impact. A Guide to Business Communication./M. Northey. —
3" ed. — Prentice-Hall Canada Inc., 1995.

3. CnenoBuu B.C. Business Communication. Job Hunting in English. =
buznec-kommynuxayus. Kax naiimu pabomy c¢ aunenutickum sazvikom. Creukype mo
neoBoMy — oOmieHwro Ha  aHnmikckoM  s3bike./B.C. CrenmoBuy—MuHCK:
TerpaCuctemc, 2002,

4. Cnenosuu B.C. Intercultural Communication Course Pack.

Meosickynomypuas kommynukayusi (na amnenutickom szvike)./B.C. CrnenoBud. —
Munck: BI'DY, 2006.

5. Cnenouu B.C. /lenosou anenutickuti szvik = Business English: yue6noe
nocobue/B.C. Cnenoud — 7-¢ u3a. — Munck: TerpaCucremc, 2012.

JlonoiHUTENbHAS:

1. Ashley, A. A Handbook of Commercial Correspondence/A. Ashley — 4™ ed.
— Oxford University Press, 2000.

2. Beamer, L. & Varner, |. Intercultural Communication in the Global
Workplace/L. Beamer & I. Varner. - McGraw-Hill/lrwin, 2010.

3. Deresky, H. International Management: Managing across Borders and
Cultures/ H.Deresky. - Reading, Massachusetts: Addison, Wesley, 1999,

4. Elashmawi, F. Multicultural Management 2000: essential cultural insights
for global business success/F. Elashmawi, P.R. Harris. — Houston: Gulf,
2001.

5. Foster, D.A. Bargaining Across Borders: How to Negotiate Business
Successfully Anywhere in the World/ D.A. Foster - New York: McGraw-
Hill. 1992,



6. Harris, P.R. & Moran, R.T. Managing Cultural Differences: Leadership
Strategies for a New World of Business (4"ed.)/P.R. Harris & R.T. Moran -
Houston: Gulf Publishing Company, 2006.

7. Martin, JN. & Nakayama, Th. R. Intercultural Communication in
Contexts/J.N. Martin & Th.R. Nakayama. - Mountain View, CA: Mayfield
Publishing Co., 2005.

8. Weaver, G.R. (Ed.) Culture, Communication and Conflict. Readings in
Intercultural Relations. Revised Second Edition/G.R. Weaver. - Pearson
Publishing Co., 2000.



Penenszusn

Ha y4eOHYIO IporpamMMy 1o JUCHUILIHHE «JlenoBble kKoMmmyHHKaum» (Business
Communication) ayst MaruCTPaHTOB aHTJIOSN3BIYHON MTPAKTHKO-OPHEHTUPOBAHHON
MarucTpatypsl no cnennanbaoctu 1-26 81 01 «busHec-aaMUHUCTPUPOBaHKE» (COCTABUTEND —
3aB. Kadeapoii neIoBoro aHruickoro si3eika YO “BI'DY”, k.¢.H., gouent B.C. CienoBuy)

Penensupyemas [Iporpamma oTpaxaer COBOKYIHOCTb COJAEPKATEIbHOW YaCTH, METOJIOB
U TPUEMOB, HANPABICHHBIX HAa (POPMHPOBAHHME U COBEPIICHCTBOBAHHE 3HAHUM W YMEHHMH B
chepe  ENOBBIX KOMMYHUKaluiy OyAymux  CHENWaaucToB B oOmactu  OusHec-
aIMUHHCTPUPOBAHUSI.

B IloscHuUTEnpbHOM 3amMCKE OTPAKEHbl AKTYaJbHOCTh JHCLMIUIMHBI  «JlesoBbIe
KOMMYHHKAIMM», a TaKKe €€ LEeNM W 3aJaud. YMECTHbIM U OIPaBIaHHBIM IIPEICTABIIACTCS
caenaHHbld  cocraBureneM IIporpaMMbl akIEHT Ha CHCTEMHOM M3JI0)KEHHUM OCHOBHBIX
npobiaeMHbIX oOmacTeil  fenoBoro oOIIEHMss B Ipoliecce OU3HEC-aJMUHUCTPUPOBAHUS,
OBJIAJICHUM OCHOBHBIMU IIOHATUSAMHM W TEPMUHOJIOTMEH, HABbIKAMU YCTHOM U IMCbMEHHOU
OM3HEC-KOMMYHMKAIIMHY, a TAK)Ke Ha Pa3BUTUHU KyJIbTYPHOH BOCHPUHUMYMBOCTH U CHOCOOHOCTH
aJIeKBaTHOW MHTEPIIPETAllUd KOHKPETHBIX IPOSBICHUM KOMMYHUKATHUBHOI'O IIOBEJIEHUS B
ousHec-cdepe BooOIIe 1 B OM3HEC-aIMUHUCTPUPOBAHUH, B YACTHOCTH, Ha IPUMEPE Pa3INIHBIX

KYJIBTYP.

B IlporpamMMe 4eTKO UM METOAMYECKH T'PAMOTHO M3JI0OXKEHBI TpeOOBAHHS K YpPOBHIO
YCBOEHHS Yy4e€OHOW IUCHMIUIMHBI U (OpMbl KOHTpoJs. IlIpuMepHBIi TeMaTWyecKuil IiaH
JAHHOTO Kypca OTpakaeT COBPEMEHHOE COCTOSIHME MCCIEJOBAaHUN B OOJIACTH JEJIOBBIX
KOMMYHHUKaIil. B HeM oOHapyxuBaeTcsi yJauyHOe COYeTaHHWE TEOPETUYECKOro MaTepuaia u
NPaKTUYECKUX 3a/JaHuil, B TOM uHcie, B (opmare «keic-cTaau», 4YTO MPEeIOCTaBIsET
BO3MOXXHOCTh MaruCTpaHTaM ONPEAENATh MPOOJIIEMHbIE CUTyallud U 3aHMMAaThCsl MOMCKOM HX
peleHnii (Ha mpuMepe AeI0BOI KOPPECIOHACHIIMH U OU3HEC-TIpe3eHTalui).

I/IH(I)OpMaL[I/IOHHO'MeTO,HI/ILIeCKa}I YacCTb JOMOJIHACT MPEAbIAYIINUEC PA3ICIIbI HpOFpaMMH )51
ACIAal0T €€ CTPYKTYPHO MOJTHOLIEHHOM U COOTBGTCTByIOI.I.ICfI Tpe60BaHI/I$IM, MNpEaABABIACMBIM K
AaHHOT'O poJa y‘le6HO-MeTO,Z[I/I‘ICCKOI>'I JAOKYMCHTAaINH.

VYuuThIBas BBINICU3I0KEHHOE, MOJIAral, YTO MMEIOTCS BCE OCHOBAaHHS PEKOMEHIOBATh
NPE/ICTaBICHHBI Ha PEICH3UI0 MPOEKT Yy4eOHOW MpOrpaMMbl K YTBEP)KACHUIO B KauyecTBe
0a30Boii y4eOHOIi mporpamMmbIno jaucuuiuinHe «J/lenoBeie KoMMmyHuKarmm» (Business
Communication)  misi ~ MarucTpaHTOB  AQHIVIOSI3BIYHOW  MPAKTUKO-OPHEHTHPOBAHHOM
MarucTparypsl 1o creruairbHocTH 1-26 81 01 «bu3Hec-aIMUHUCTPUPOBAHUE)

Peniensenr
3aB. Kadeapoil TeOpUU U MPAKTHUKU
anrmickoi peun YO “bBI'DVY”,

KaHAUAAT (PUIIOTOTHYECKUX HAYK, TOIEHT T.®. Cononosu



Penensus

Ha y4eOHYI0 IPOrpaMmy o AUCHUILTHHE «JlenoBbie komMmyHuKanum» (Business
Communication) /it MaruCTPaHTOB AHTJIOA3BIYHON TPAKTUKO-OPHUEHTHPOBAHHOM
maructpatypsl YO “BI'DY”no cnenmansaoctu 1-26 81 01 «busHec-aAMUHUCTPUPOBAHHEY

[IpencraBneHnass Ha pereH3UI0 ydeOHas mporpaMma (COCTaBHTENh — 3aB. Kadeapoid
JenoBoro aHriauickoro s3pika YO “BI'DVY” k.¢umon.H., monent B.C. CnenoBudv)oTpaxkaet
OCHOBHBIC JIOCTHKCHHS B 00JIACTH JIEIIOBBIX KOMMYHHUKAIIHA, KOTOPBIC JIOJDKHBI 3HATH Oaraxom
3HAHUH W yMEHUH MarucTpPaHTOB, OOYYaIOIIMXCS B aHMIOA3BIYHOM MAarucTparype Io
CrenuaabHOCTH «bU3HEeC-aIMUHUCTPUPOBAHHUE.

B yueOHOW mporpamMme B TIOJHOW Mepe OTpakeHa Ccojep)KaTrelbHas 4YacTb,
OCHOBaHHAasi Ha KOHKPETHOM Il M 3aJadax AUCHUIUIMHBL «JlemoBble KOMMYHUKauuun». B
YaCTHOCTHU, p€Ub HACT O CHUCTCMHOM H3JIOKCHUHW OCHOBHBIX HpO6JI€MHBIX BOIIPOCOB I[aHHOﬁ
o0jacTu 3HaHUWSA, OBJAJCHUM OCHOBHBIMH TIOHATHUSMU M TEPMHHOJOTHEH, a Takke
NPaKTUYECKMMH HaBBIKOB YCTHOTO W MHCBMEHHOTO Jel0BOoro oOmieHuss B cdepe OumsHec-
aJIMUHHUCTPUPOBAHUS.

B TIlporpamme 3amokeHbl CIOCOOBI M COBPEMEHHBIE cpencTBa (OPMUPOBAHUS Y
MarucTpPaHTOB CIEIYIOMINX TPEX BUJA0B KOMIETCHIIHIA:

- akademuueckou (T.e. 3HAHUS OCHOBHBIX NPABWJI YCTHOTO M MHCbMEHHOI'O JI€JIOBOIO
OoOLIeHUsT M YMEHHE MHCIIONb30BaTh 3TH IpaBUia B IMPOLECCEe KOMMYHUKALIUW; pa3BUTHE
CIIOCOOHOCTH YUUTHIBATh MEXKKYJIbTYpPHBIE PA3INYUs B OM3HEC-KOMMYHUKALIUN );

- COuuaﬂbHO'JZMHHOCI’nHOIZ (I[aHHaSI KOMIICTCHIHA IPOABIIACTCA B COOCTBEHHOM
3HAYUMOCTHU U OTBCTCTBCHHOCTU 3a IIPUHATUC peI_HeHI/Iﬁ B 6I/I3HCCC);

- npogheccuonanvrou (yka3aHHBIN BHUJ KOMIETEHIIMHU TPEIIoNaraeT yMEHHE TBOPUECKU
pewmiath 3a7auydl B NpoQecCHOHaNbHOI cdepe, YEeTKO BbIpaXkaTb CBOM MBICIH B NMHCbMEHHON U
YCTHOW ¢opMe, OCYIIECTBISTh WHOOPMAIMOHHO-aHATIUTUYECKYIO JEATEIbHOCTh B paMKax
n30paHHOM CHEeNMATIBLHOCTH).

B penensupyemoii yueOHOW mporpaMMe METOAMYECKH IPaMOTHO U JOCTAaTOYHO MOJHO
U3JI0KEHbl BCE OCHOBHBIE pa3fiefibl, SBISIONIMECS €€ COCTaBHBIMU 4YacTsAMHU: TpeOoBaHUS K
YPOBHIO YCBOCHHSI y4eOHON AUCHMILTUHBL, DOopMbl KOHTpOJIs, [IprMepHbIii TeMaTH4YecKuil TIIaH,
Coneprkanne yuebHoro marepuana u MuadopmanmoHHo-MeTOAUYECKast YacTh.

Cuwnrato, 9TO pereH3upyeMasi ydeOHas mporpaMma MOKeT ObITh PeKOMEHJA0BaHa K
YTBEp:KAEHHI0O B Ka4yecTBe 6a30Boii 1o jucnuiuinHe «/lenoBele komMMmyHUKanum» (Business
Communication)yiss MaruCTPaHTOB AHTJIOSI3BIYHON MPAKTUKO-OPHUEHTHPOBAHHON MarkuCTpaTyphl
no cnenuainbHocTu 1-26 81 01 «busHec-aAMUHUCTPUPOBAHHUE»
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