MIMEHHO MPUHLMM CUHXPOHM3AL MK NIEXXUT B OCHOBE AWUCMeTyYepu3sanmm Beex
MpoLLeccos.

KOHKYpPEHTHble NMpenMyLLecTBa Tak)Ke 0CHOBaHbl Ha BPeMeHW, TouHee
Ha CoKpallleHUM nepuoga oT uaen Ao ee KomMepumanmsaunmn. CKopocTb siB-
NSIeTCA KOHKYPEHTHBIM MPEeVMYLLLECTBOM B 60pbbe 3a NOTpe6uTens no psagy
NPUYMH. Bo-NepBbiX, KOHKYPEHTHOE MPENUMYLLECTBO He SB/IAETCS BEUHbIM,
€ro MOCTOSIHHO HYXXHO 06HOB/NSATL U YBe/IMUMBaTh. Bo-BTOPbLIX, MHOTME Mpo-
N3BOANTENN YBEPEHbI B OTCYTCTBMU HEO6X0AMMOCTM MpeacKasbiBaTb Gyay-
lee — 3aTpaTbl Ha 3TO BCerga Bbllle, YeM M3AEeP>XKKU 0T pUcKa Henpocuu-
TaHHOro B6poca ToBapa Ha pbIHOK. B-TPeTbUX, YKOpaunBaeTCcs XXU3HEHHbI
LMK ToBapa, 1 3aTpaTbl Ha €ro Npoa/ieHne Bceraa npesblllaloT TakoBble Ha
BbIBOJ, HOBbIX W/ 06HOB/IEHHbLIX TOBAPOB Ha PbIHOK. B-ueTBEpPTbIX, 3HAUU-
MOCTU (PaKTopa BpPeMeHU CMNoco6CTBYET YCUNEHME KOHKYPEHLMM Ha pacTy-
LMX pbIHKaX.

A.l". MeTpoyeHKOo, MarucTp cuion. Hayk
Bry (MuHck)

TECHNOLOGY TRANSFER CENTERS AND REGIONAL
MASS MEDIA IN THE INNOVATION PROJECT
OF THE REPUBLIC OF BELARUS

LIEHTPbl TPAHC®EPA TEXHO/IOTMN N PETMOHA/IbHbLIE
CM1 B MHHOBALIMOHHOM TPOEKTE
PECIMYBJ/IMKWN BEJIAPYCb

PaccmaTpuBalTCA MPeAnocbIKA co3AaHUA MHPOPMALMOHHbLIX LieH-
TPOB MNP pernoHasnbHbIX LeHTpax TpaHcepa TEXHOMOIMA, a Tak>Ke He-
06X0ANMOCT b PErynsipHOro TpaHchepa MHpOPMaLMM U3 WHHOBALMOHHOM
MHppacTpykKTypbl B CMIW 1 06W€eCcTBO.

Innovation information climate in regional communication implies a
mechanism that integrates the resources of scientific discoveries, techno-
logical development, and the sphere of their introduction into mass pro-
duction through Mass Media (MM) with the citizens to whom the product
of innovation activity (IA) is ultimately addressed. Technology transfer
centers (TTC) are responsible for the segment of information dissemina-
tion in innovation infrastructure. Information about innovation in this
case is open, but often is sent to a narrow group of «readers» (investor, en-
terprise, research organization), that's why contains a specific vocabulary.
Absence of experts’ comments, illustrations, statistics and scientific style
hamper journalists’ work with the material to create a journalistic text.
Modern regional Belarusian MM within the framework of IA are a platform
able to reveal to the public the essence of research-and-production process
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in terms of the formation and strengthening of the economy of knowledge
in Belarus. There is a need for creating a service of adapting such informa-
tion for abeginner user in the structures of regional TTC, let’scall it a me-
dia centre. TTCs are affiliates of the national TTC, they all work with the
projects of State Programme of Innovation Development (SPID). The com-
munication of regional TTC with MM will help to strengthen the position
of innovation strategies of SPID on the meso level, forming innovative con-
sciousness among citizens in the concrete region.

Regional MM are a special segment in the national media landscape
that creates real detailed information picture in a particular economic-ad-
ministrative region. The databank of promising scientific and technologi-
cal ideas and projects, which operates on the basis of the State Committee
for science and technologies of the Republic of Belarus (www.belarus-pro-
ject.by) has been analyzed to measure the communication links of regional
MM with innovation infrastructure. In the tab «Investment offers» for
Brest and Brest region there placed 107 such proposals. The frequency of
updating the site indicates the dates of the publication of recent invest-
ment announcements: most of them are dated back to the year 2011 that
makes these proposals in 2013 year out-of-date, according to the classical
rules of expediency in journalism.

The major challenges facing the media centers in the structure of re-
gional TTCs are collecting, processing, sorting information; providing ac-
cess to databases by MM through regular newsletters of relevant messages
about innovations to representatives of regional MM; timely updating of
the TTC Internet pages, as well as provide feedback to maintain statistics
on the quantitative and qualitative characteristics of information products
and their distribution in the regional MM. For the successful structuring
and functioning of the media centers in the structure of the TTC there of-
fered the following selection criteria of innovation to further disseminate
information about them in MM: socio-economic necessity, ideological expe-
diency, the unigueness of the proposal on the world market, simple struc-
ture, fast financial returns, the opportunity to improve the design, versa-
tility, ability to reuse information on this and other TTCs. Software avail-
able to TTC will outline data, quickly find the requested information, iden-
tify facts asked by journalists, which might be interesting to the public,
clearly respond to ongoing public inquiries, assess the effectiveness of
journalistic jobs, establish new business contacts, and define the thematic
spectrum of contributing to the formation of innovative consciousness in a
regional audience. Media centers should be understood as a resource con-

gy HAGHR the quality aHRoVAtion davelopment of Bhe oty AEtNElY nnpooooooc
nooooPYREH ! HISAMaTAT9hA PRIEHPS AR AR SRS St nooonooD. Doool
BA3Y Benapycki a3spxayHbl 3kaHaMiuHbl YHIBEPCIT3T. bibnisTaka.
Bray benopycckuii rocygapCTBEHHbI 3KOHOMUYECKUIA YHUBEPCUTET. BrnbnnoTteka.
BSEU Belarus State Economic University. Library.
http://mwww.bseu.by elib@bseu.by


bibl_nz 
Typewritten text
Беларускі дзяржаўны эканамічны ўніверсітэт. Бібліятэка.
Белорусский государственный экономический университет. Библиотека.
БДЭУ  Беларускі дзяржаўны эканамічны ўніверсітэт. Бібліятэка.
БГЭУ  Белорусский государственный экономический университет. Библиотека.
BSEU  Belarus State Economic University. Library.
http://www.bseu.by          elib@bseu.by


