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MASS MEDIA

SECTION I
Language focus

1. Read the dictionary definitions of "media" and "medium" given below.

A media l. The media are television, radio, and newspapers/magazines regarded as a group. The media entertain or spread news and information to a large number of

people. E.g., The news media are interested only in bad news ... The media are biased... Figures have been boosted by pre-sales publicity in the media ... The policy shift was an apparent response to heavy media coverage ... 
2 Media is a plural of medium.
В medium. A medium is 2.1 a way or means of expressing your ideas or of communicating with people. E.g. He went to secondary school in a country where English is not the medium of instruction ...He would prefer to be remembered for his talents in media other than photography. 2.2 a substance or material which is used for a particular purpose or in order to produce a particular effect. E.g. Air is a medium for sound ...I think watercolour is an extremely difficult medium to work with.

In English, a distinction is made between the first and second senses of the term media by the use of a definite article. People talk about the media when they are referring to newspapers, magazines, television and radio, but media when they are using the word as the plural of 'medium'.

2. Now look at the following table. In your groups, decide which you would

include under media and which under the media and why.

3. Make up English-Russian pairs of the words and word-combinations equivalent in meaning:
	1 advantage
	а  
кругозор (точка зрения)

	2 advertisement
	b воздействие

	3 chore
	с 
преимущество

	4 domestic news items
	d
 реклама

	5 entertainment
	е
 касаться

	6 impact
	f      актуальный    

	7 outlook
	g      работа на дому                                       

	8 overhead costs
	h привлекать внимание (кого-либо) к чему-либо            

	9 reasonable
	i  местные новостные сообщения

	10 rushed
	j приложение (к периодическому изданию)            

	11 supplement
	k накладные расходы

	12 to broaden
	l  влиять

	13 to do harm
	m благоразумный

	14 to draw smb's attention to smth.
	n  насилие 

	15 to influence
	о  расширять

	16 to share
	p  развлечение

	17 to touch upon (on)
	q  причинять вред

	18 topical issue
	r  на скорую руку

	19 violence
	s  (по)делить(ся)


4. Match the definition below with the words in the list.
	1 celebrity
	a    view held as probable

	2 circulation
	b    belonging to the present time; of the present day       

	3 commercial
	с   to pay regularly in order to receive a magazine, newspaper, etc. 

	4   coverage
	d a part of a newspaper (supposed to be written by the editor)    

	
	giving an opinion on some question of day (rather than news)

	5 current
	e    periodical publication with articles on current events, new books, art, etc.

	6 documentary
	f    to express; give an idea of

	7 editor
	g   the way in which a particular piece of news or event is reported        

	8 editorial
	h    an advertisement on television or radio            

	9 event
	i    the title of a newspaper report printed in large letters


	10 headline
	j    a continuing story about a group of people that is regularly on television           

	11opinion
	k    the number of copies a newspaper sells each day

	12 periodical
	1     a film that gives facts and information about a subject

	13 reflect
	m   a well-known person on television, film or in the press

	14 review
	n    a magazine about one topic, that appears once a month, three times a year, etc   

	15 soap
	о   the person who decides what goes in a newspaper or magazine

	16 subscribe
	p   thing that happens (usu. important)


1. Complete the collocates below by matching a noun from A with a   noun from B. Some can combine with more than one noun. 
Example: television channel, report, commentator, program...

 A    action
        light
                    В  affairs
           programmer
   

       cable
        live
                         break
           recorder
   

       celebrity       nature
                         broadcast        
 replay  

       chat
         news
                         channel
           report
   

       children's      press
                         commentator
  show
   

       commercial
radio
                         conference
  station
   

       current
          soap
                         entertainment
  television
   

       digital
          sports
                         guest
           viewer
   

       educational
television
                listener

   

       game
         video
                         opera

 

6. Underline the correct word А, В, С or D to fill the gaps.

The Info-Revolution

We have all seen an enormous increase in the role of the mass 1____
____in people's lives. First of all the growth of the 2_____of both serious and 3____newspapers, has been tremendous. Public 4____
 is influenced by powerful 5_____who not only own our newspapers which often have a 6_____of millions, but who also own television and radio 7____in many different countries. The huge quantity of 8____
that people have to deal with has rocketed with the advent of satellite and cable television. At the same time, more and more people have 9_____to 10
_____computers. Information available at home via Internet is infinite.

 1
A
messages
      В
medium
С
mediums
D
media
   

2.
A
printing
      B
press
         С
interest
D
information
   

3
A
cheap
                В
people
С
popular
D
public
   

4
A
opinion              В
health
         С
views
         D
services
   

5
A
managers
       В
writers
C
celebrities
D
editors
   

6
A
profit
                В
readers
C
circulation
D
popularity
   

7
A
networks
       В
users
          C
sets
         D
ports
   

8
A
correspondence В
details
C
information
D
reporters
   

9
A
control
       В
ownership
C
contact
D
access
   

10
A
electronic
       В
personal
C
large
         D
Rom
 

7. Give all possible derivatives of the following words:

effect, to cover, regular, to inform, to publish, to comment, to subscribe, science, to educate, to know, to differ, art, advantage, to violate, crime, convenient, to compose, to connect, possible, broad.

SECTION II

Speaking

1. Agree with the statements of your partner.
Example:

· Each news medium may report the same news, but the words, the images and their effects on the news consumer are different.

· Yes, you are quite right. The effects of mass media on the consumer may differ considerably.

2. You subscribe to quality papers, don't you?

3. You prefer to read newspapers rather than watch TV. Is it true?

4. The editorial usually deals with the topical issue of day. Am I right?

5. Entertainment programs on TV help people to relieve stress and worry of the day. Do you agree with that?

6. Young viewers should be protected from harmful influence of violence, crime shown on TV. What do you think of this?

7. Newspaper sales have been falling steadily over the last several decades. Am I right?

8. The market is showing some evidence of saturation. There is a feeling among readers that the papers are all the same. Are you of the same opinion?

9. I think scenes of violence on TV must be banned. Do you think so too?

2.
Disagree with the statements of your partner.

Example:

· The impact of mass media on people's opinion is negligible.

· I'm afraid you are mistaken. Mass media influence on people is stronger today than at any other time in history.

1. The Internet had its origin in Russia. Am I right ?

2. Books are often called a mirror of current events. What do you think of it?

3. The editorial usually deals with the minor issue of the day. Is it so?

4. A journalist is someone who sells newspapers, isn't he?

5. A correspondent is a person who owns a TV channel. Is this right?

6. Educational programs on TV are meant to entertain people after a hard clay's work. Do you think that it is general opinion?

7. A celebrity is someone who is not known to many people. Is this right?

3.
Agree or disagree with the following statements. Give your arguments to support your viewpoint.

Example:

- I know you like to watch TV.

- Yes, you are right. Besides, I also like to read quality newspapers.

- No, I see you are misinformed. Watching TV is not my hobby. I think it's a waste of time.

1. Television, and to some extent radio, have one or two individuals who present the news.

2. Television news commentators are often highly paid celebrities.

3. Television cannot present a strong visual image.

4.  A listener or a viewer can go back and check what was said or find the text of the news broadcast at a public library.

5. Contemporary society is too complex to function only through direct communication between one individual to another.

6. Communication is not a necessity for survival.

7. Internet will substitute all other means of communication.

8. Only young viewers like watching serials.

9. Popular papers are small and quality papers are big.

4.
Answer the questions below.

Example:

-I'm a keen reader of quality papers. And what about you?

-I like to read all sorts of papers, both quality papers and popular ones. Besides, I like to read different magazines too.

1. I regularly subscribe to newspapers. And what about you?

2. For my family members TV news is the evening network news. And what about your family members?

3. I often listen to radio news when I drive to work. And you?

4. I don't let my younger brother watch violent films on TV. And do you do the same?

5. I think radio is a source of pleasure and entertainment. What do you think of it?

6. They say the Internet will have a dramatic impact on all aspects of our life. What's your idea of this?

5.
Paired practice. Read the following statements aloud. Let your partner respond by expressing thanks. Change the roles as you go. Use the patterns below.

Thank you very much; many thanks; thanks a lot; thank you for the pleasure; that's very kind of you; you are very obliging; I'm very grateful to you.

1. Your article in the local newspaper is a great success with the readers.

2. I can help you with the broadcasting of your commercial on TV.

3. Your report on ecological problems has made a great impression on the editor-in-chief of a very important quality paper. He wants to publish it.

4. The BBC is going to invite you to work on probation. Are you pleased to accept the invitation?

5. Your article is accepted for publication in Readers Digest.

6. You have asked for an interview with the editor-in-chief of The Telegraph. He will receive you next Friday.

7. Your TV set has been repaired. Now you can watch the Olympic Games broadcasting.

6.
Make-up questions to which the following phrases are the answers. The dialogue is between a newspaper correspondent and the editor-in-chief of the newspaper he works for.

The editor-in-chief: ___ 
?

The correspondent: Yes, I did. I refused to have my article published in the "tabloid". The theme is too important to be published in popular papers.

The editor in-chief: ____?

The correspondent:   Yes, of course. I'm sure my article will certainly have an important effect on public opinion.

The editor in-chief: ____ ?

The correspondent: Sure I know. I realize that running a newspaper is an expensive and competitive business. And only reliable sources should be used not to subvert the information.

7.
Read the following dialogues in parts and then act them out using modifications.

Dialogue 1

Mike:    Hello, Andrew! 
Andrew: Hi, Mike! What's up?

Mike: I've got some terrific news. I'm leaving for the U.S.A. I've got a job there.

Andrew: What kind of job is it?

Mike:    Well, actually I'm going to work on probation first. But guess what newspaper is ready to take me?! 
Andrew: Well, could it be some quality newspaper?

Mike: Well, it's really so. This is The Washington Post. It enjoys the biggest circulation among American newspapers. The best reporters work there. They publish articles for the readers from all walks of life.

Andrew: Is it a daily or a weekly?

Mike: It's a daily newspaper. As far as I know it's policy is to nurture diversity, stimulate and support creativity, encourage active participation and interaction in community and political life.

Andrew: I think all newspapers must bear in mind what role the media should play in the society.

Mike:    Right you are.

Dialogue 2

Olga:    Mary, do you often watch TV?

Mary:  Well, I suppose that I watch some television most days. My television watching tends to happen late at night for sort of domestic reasons and work resources, so it's restricted by that.

Olga:    What programs are your favourite? Do you watch news programs?

Mary:   Actually I watch a lot of news programs I nearly always watch the news, or current affairs programs. I'm quite a sports fan as well, so if there is any sport on I tend to watch it: cricket or football, or something like that, if I've got nothing better to do.

Olga:    When is television on in your family?

Mary:   It's on in the late afternoon and late at night. But I know that in some homes the television goes on as a kind of background and people don't actually watch it in any kind of concentrated way.

Olga: Well, I believe some people don't realize that some TV programs are a great danger, especially to children.

Mary: You are right in a way, but I think television can be a great benefit to children too. I think there are a lot of good programs that give them good educational information. And I also think television's good for introducing children to good literature. There are often good children's stories which are dramatized for television.

Olga: Well, I can't but agree with you that television can be both good and evil. One should only be reasonable in the choice of programs.

Mary:    Right you are.

Dialogue 3

Julia:    What is the most dangerous thing for children on television?

Anna:    In my opinion it is the commercialism. Some programs are a part of big marketing exercise. There is a tremendous pressure on children to go out and buy so many things advertised in the programs and I think that is a very dangerous thing indeed.

Julia:     Any other danger?

Anna:   The other dangerous thing I think for children is if the television is on indiscriminately and the children get to see programs not suitable for them. And I think that is a big danger. But that's up to the parents to make sure that that doesn't happen, I think.

Julia:     What would be a reasonable time to watch television?

Anna:     I think the important thing is not how much you watch but how selective you are.

Julia:     Actually, I'm of the same opinion.

8.
Make up a short dialogue to the following situation:

You meet your friend who is a TV correspondent. You discuss with him/her the positive and negative effects of television on people, especially on children.

9.
Read the text below to find the answers to the following questions:

a   Why is the press often called a mirror of current events?
b   Is television good or evil?

c   What are the advantages of radio over other mass media?

d   What is a specific feature of the Internet compared to traditional broadcasting media?

Mass Media

Mass media play a very important role in reflecting the life of society and building opinions. There are different kinds of mass media: press, television, radio, posters, advertisements, etc. All of them do much to excite an interest in every aspect of the country's life. They draw the public's attention to the most serious political, economic, social and ecological problems. They help to develop a broader understanding of the present-day world around us, to form our outlook. So as mass media actually raise the most vital problems, the effectiveness of their influence on the people is great. They keep people informed on all topical issues of the day.

1. Take the press, for example. It is often called a mirror of current events. It includes newspapers and magazines. Public life, rich in interesting and important events, receives full coverage on the pages of our newspapers. The educational role of the press is extremely great. If you are a regular reader of the press, you'll be well-informed in all questions. There are magazines and newspapers for almost every trade, profession, sport, hobby or interest. The editorial usually deals with the topical issue of the day: important international and domestic news items. Different newspaper columns publish material on many different subjects including brief reviews of current events, critical comments on social life, interviews given by famous people. Some newspapers and magazines carry supplements, which are very helpful for readers. In our country there are dailies, weeklies, monthlies. Many big cities have evening papers which give the latest news. People can subscribe to as many papers as they like. As for me, I subscribe to The Computer News. It's a weekly for specialists and entrepreneurs. In Britain such newspapers are called quality newspapers, because they are serious and cover news thoughtfully. In The Computer News you can find all the necessary information on computer world: new discoveries and inventions, network, software, hardware, interesting and entertaining facts, advertisements. The paper has a supplement, which contains information about the computer market: prices, sellers, types of computers and peripherals on sale.

2. TV has stronger effect on people than any other kind of mass media. In my opinion TV is a great force in the world. We get a great amount of information by watching documentaries, science programs, discussions, interviews, news commentaries. It gives wonderful possibilities for education. Educational programs enrich our intellect, broaden our outlook, help us to deepen our knowledge in different subjects. We become more cultured people by learning more. No doubt the entertainment value of TV is great too. All entertainment programs gather big audiences helping people to relax after a hard day's work. But TV has some disadvantages too. Sometimes we become slaves of TV, devoting too much time to it instead of visiting cinemas and theatres, developing hobbies, belonging to clubs, reading books, meeting our friends. It prevents us from communicating with each other and we begin to forget the art of conversation. A lot of violence, sex, crime is shown on TV nowadays which does much harm especially to young viewers. Besides television may lead to poor health through rushed meals, lack of exercise, eye-strain. TV viewers should take into consideration advantages and disadvantages of TV and be reasonable. And those who are responsible for TV output should set high enough ethical and cultural standards in program-making.

3. Posters are often used as means of propaganda. They can be a vivid commentary on different events. They may be political, travel, advertising, etc. As many other kinds of mass media they touch on different spheres of our life.

4. Radio is also a very important mass medium. We can't imagine our living without radio. Radio offers us a wide range of programs. You may choose any radio programs to your taste. For the most up-to-the-minute, quickest news, no medium currently does better than radio. Radio serves the nation more as the headline service. Many radio news broadcasts are what is called "rip and read". Radio news today functions best as a first alert for important news and as the best source for recent weather information. Informative and educational value of radio programs is evident too, besides radio is a source of pleasure and entertainment. Moreover it is a very convenient mass medium, because you can listen to the radio doing all kinds of household chores simultaneously (at the same time).

5. The Internet is a computer-based worldwide information network. The Internet is composed of a large number of smaller interconnected networks called internets. These internets may connect tens, hundreds, or thousands of computers, enabling them to share information with each other and to share various resources, such as powerful supercomputers and databases of information. The Internet has made it possible for people all over the world to effectively and inexpensively communicate with each other. Unlike traditional broadcasting media, such as radio and television, the Internet is a decentralized system. Each connected individual can communicate with anyone else on the Internet, can publish ideas, and can sell products with a minimum overhead cost. In the future, the Internet may have a dramatic impact on higher education and business as more universities offer courses and more companies offer goods and services online.

10. Go back to passage 1. Look it through and comment on the sentence: "The educational role of press is extremely great". Prove your opinion by examples from your own experience.

11. Scan passage 2. Pay attention to the positive and negative features of television. Discuss them with your partner. Use the following word combinations in your discussion:
a Admitted the one-eyed monster into our homes; used to have hobbies, to entertain our friends and be entertained by them; used to read books and listen to music; used to go outside for amusements, to theatres, cinemas, restaurants and sporting events; grow addicted to the telly; watch rubbishy commercials or spectacles of sadism and violence; encourage passive enjoyment; cut off from the real world.

b Nobody imposes TV on you; enjoy civilized pleasures; watch to be well informed; considerable variety of programs; cheap source of information and entertainment; enormous possibilities for education; language teaching; ideals of democracy, political argument, etc.; world net communication via satellite; unifying force of the world.

12.
Look through passage 4 and decide what the phrase "rip and read"

means:

a   the announcer reads paper news reports for some five minutes;
b   he gives detailed analysis of the events.

13. Scan passage 5 and discuss with your partner all possible uses of the Internet. Speak about the role of the Internet in your life.

14. Learn and set out the dialogue. Make your own dialogue on the subject.
A: Where from do you learn about what happens in your country and abroad?

B: From TV and newspapers. I enjoy watching the news, documentaries, nature

programs, cartoons, variety shows. 
A: Which channel do you watch most?

B: Well, actually it is The Discovery, but I watch other channels too.

A: What do you think of foreign films and television programs?

B: Some, of them are quite enjoyable, but I'm not keen on foreign soaps. They are not really my kind of thing, I'm afraid. And it's a mystery to me why soap opera is so popular?

A: Well, some people argue that the key is that soaps deal with feelings first, ideas and actions second. And it's a matter of choice. For example, it is accepted that men have good reasons to watch hours of football on TV - they are sports fans. Soap opera viewers are stereotyped as soap addicts.

В: I agree that everyone has the right to choose — football or soap. They say "Tastes differ".

A: You are probably right.

15. Use the following situations to start a short talk:

a The editor-in-chief of the newspaper you work for has looked through the article you wrote for the paper and is now making critical remarks. His opinion is that the coverage of the event in your article is not objective and biased. Give reasons to defend your opinion.

b Television, newspapers, magazines and other media pay too much attention to the personal lives of famous people such as public figures and celebrities. Use special reasons and details to explain your opinion.

16.
Think of a situation where the following proverb can be used: "No

news is good news". Discuss it with your partner.

SECTION III
Reading.

1. Starter activity

Before you read the text below say what British newspapers you know. Which of these can be considered quality newspapers: The Financial Times, The Daily Express, The Daily Mirror, The Times, The Guardian, The Daily Mail, The Daily Telegraph. Do you think newspapers in Britain are owned by the government? Read the text and check your answers.

Press in Britain
Probably in no other country are there such great differences between the various national daily newspapers - in the type of news they report and the way they report it.

On the one hand, there are the quality newspapers: The Times, The Independent, The Guardian, The Financial Times and The Daily Telegraph. Quality newspapers are serious national daily newspapers, appealing mainly to the upper and middle classes. They concern themselves mainly with factual reports of major national and international events, with the world of politics and business and with arts and sport. The Daily Telegraph, for example, contains reports on national and international news, gives a full coverage of sports and other topics. The Financial Times is read mainly by professional and business people as it contains coverage of industry, commerce and public affairs. The Guardian gives a wide coverage of news events and reports on social issues, the arts, education, etc. The Times is the most famous newspaper. It is not actually the oldest newspaper in Britain, but some years ago it celebrated its two hundredth birthday. The Times represents the views of the establishment and is well-known for its correspondence column.

On the other hand, there are the populars and tabloids, so-called because of their smaller size. The tabloids - the most widely read of which are The Daily Mail, The Daily Express, The Daily Mirror, The Sun and The Daily Star - concentrate on more emotive reporting of stories often featuring sex, violence, the Royal family, film and pop stars, and sport. The popular press aims to entertain its readers rather than inform them.

In some countries, newspapers are owned by government or by political parties. This is not the case in Britain. Newspapers here are mostly owned by individuals or by publishing companies; and the editors of the papers are usually allowed considerate freedom of expression. This is not to say that newspapers are without political bias. Papers like The Daily Telegraph, The Daily Express and The Sun, for example, usually reflect conservative opinions in their comment and reporting, while The Daily Mirror and The Guardian have a more left-wing bias. In addition to the 12 national daily newspapers there are eleven national papers which are published on Sundays. Most of the "Sundays" contain more reading matter than daily papers, and several of them also include colour supplements - separate colour magazines which contain photographically-illustrated feature articles. Reading a Sunday paper, like having a big Sunday lunch, is an important tradition in many British households. Besides, nearly every area in Britain has one or more local newspapers. They give national but mostly local news. These are often evening newspapers, which people can buy in the afternoon or in the early evening on their way home from work.

There are magazines for all kinds of groups of people and for every type of hobby you can imagine, yet the British have nothing quite like many "news magazines", serious and popular, that are, for example, on the German market. Information and articles of the type you would find in these "news magazines" appear in Britain in the national daily and Sunday newspapers.

The British are one of the biggest newspaper-reading nations in the world.

2. Read the text "TV and Radio" and look for the answers to the following questions:

a   Who controls broadcasting in the United Kingdom? 
b  How many radio stations are there in Great Britain?
с   What TV channels are controlled by the BBC? 
d  What is the IBA responsible for? 
e  What is Breakfast TV?

f  What is Open University ("university of the air")?

TV and Radio

Watching television is one of the great British pastimes! Broadcasting in the United Kingdom is controlled by the British Broadcasting Corporation (BBC) and the Independent Broadcasting Authority (IBA). The BBC receives its income from the government, but the private companies controlled by the IBA earn money from advertising.

National radio is controlled by the BBC, and listeners can choose between four stations. Radio 1 is a pop-music station with news and magazine-style programs. Radio 2 plays light music and reports on sport. Radio 3 plays classical music whilst Radio 4 has news programs, drama and general interest programs. There are many local stations, some private and some run by the BBC. Their programs consist mainly of music and local news.

The BBC has two TV channels. BBC 2 has more serious programs and news features. The IBA is responsible for looking after the regional independent TV companies who broadcast their own programs and those they have bought from other regions. There is a break for advertisements about every 15-20 minutes. The most recent independent channel is called Channel 4 and it has more specialized programs than the main channels. All these channels are basically national, with just a few regional programs, for example extra news programs.

Breakfast TV (magazine programs on BBC and ITV, giving news and interviews from approximately 6 a. m. to 8.30 a. m.) is very popular.

In general, people think the programs offered on British television are of a very high standard. Some people, however, are becoming worried about the amount of violence on TV, and the effect this may have on young people. TV and radio arc also two of the main teaching channels used by the Open University. This 'university of the air' allows many thousands of students to study at home for degrees they never would have obtained in the main educational system. They also have to do without sleep as most of their programs are broadcast early in the morning or late at night!


New technology has made it possible for viewers to receive many more programs into their homes through satellite TV. The 1990s saw many changes in British TV and radio.

3. Read the text "American mass media". Try to understand it and then do the tasks that follow.

American Mass Media

By Yuri Stulov


One of the central principles of American society is the right to know, and the main function of the media is to communicate to society what its members do, feel and think. Therefore the media must be free to discuss whatever they think is important for the public welfare. At the same time they must be responsible for what they print and broadcast and be fair, accurate and objective in their coverage of events. Journalism requires intelligence, knowledge, experience and powers of observation and reasoning.


A free press is one of the greatest achievements of democratic society. Freedom of the press is protected by the Bill of Rights, and the First Amendment to the U.S. Constitution which runs that "Congress shall make no law ...abridging the freedom of speech, or of the press." Ever since, the First Amendment has served to guarantee the rights of all Americans who reported news, who wished to make their opinions public, and who desired to influence public opinion. At the same time there are laws against libel and invasion of privacy, as well as limits on what reporters may do in order to get a story.


In the early days of the new country the media meant newspapers, pamphlets and books. Today "the press" denotes any news operation in any media, which also include television, radio, the Internet, films, and cable television, which are now known as the "news media".


Technological progress has speeded up the way information is gathered and brought to people's homes. It took six months for the people in Europe to learn about Columbus' discovery of the New World. When Yuri Gagarin was launched into space or when American astronauts made their first landing on the moon live radio and television broadcasts transmitted within seconds these historic events into millions of homes all over the world. Thanks to modern technologies, the time lag between the occurrence of an event and the news of it reaching the public has been minimized.


Computers have revolutionized the way information is processed and distributed. People are surrounded by information all day long. A look at the local

newspaper, a glimpse 01 DreaKrasi snow on TV, a bit of reports on the car radio on the way to work, a major evening news program on TV, a talk show and Hollywood blockbuster later in the evening are the essential part of daily activities of an average American. News and entertainment that are beamed from one end of the American continent to another help to level out regional differences and bring the American people a common and shared experience.


Newspapers are the oldest of the news media in the USA. They have always been highly political. America's free-press traditions go back to the early 1700s when the first political battles for the independence of the American colonies were fought in the pages of newspapers and pamphlets. Ever since, newspapers have been expected to take political stands, though it is essential that factual news be reported honestly and objectively. From the very start American journalism set the standard for generations of publishers and reporters. Newspapers greatly contributed to teaching great masses of new immigrants the American way of life.


Approximately half of all daily newspapers classify themselves as independent. One of the canons of American journalism is that the press must be free of any ties, except the public interest, i.e. it must not be obliged to promote private or selfish interests, nor must it print editorials that knowingly subvert the truth. Competition for circulation and profits was always tough and the rivalry of two publishers - Joseph Pulitzer and Randolph Hearst - created some of the most important press standards. Pulitzer's newspapers fought corporate greed and government corruption, introduced sports coverage and comics and entertained the public with an endless series of promotional stunts. Hearst's brand of outrageous sensationalism was dubbed "yellow journalism". Both symbolized an era of highly personal journalism.


Today's standards are objective, unbiased reporting with all sides of a story represented. The New York Times and The Washington Post as well as The Los Angeles Times, The Boston Globe and The Christian Science Monitors are the most important daily newspapers that shape public opinion. They focus on major national and international events and are known for their responsibility, independence, impartiality and fair play and in this way differ from supermarket tabloids which carry little hard news and lay stress on celebrities, human interest stories about children and pets, and diet and health tips. An example of a tabloid is The National Inquirer with a circulation of over 4,000,000.


Nevertheless, the circulation of newspapers is shrinking because of the growing popularity of television. 65% of Americans use television as their primary source of news because it can report the news immediately with a picture of it. As a result, newspapers now concentrate on features, personality profiles and in-depth news analysis rather than fast-breaking headline stories.


Radio began to spread throughout the United States in 1920s, and by 1928 the USA had three national radio networks - two owned by NBC (the National Broadcasting Company) and one by CBS (the Columbia Broadcasting System). Though mostly listened to for entertainment, radio's instant, on-the-spot reports of dramatic events drew huge audiences throughout the 1930s and WW II. Radio introduced government into the media. 


Television made its first public appearance just before the outbreak of WW II but it gained real importance a few years after the end of it. Watching TV became a social ritual with millions of people setting up their lifestyles around TV's program schedule. The television networks followed the newscasting procedures that had been established for radio. By its nature, TV has proven most effective in covering dramatic, action-filled events when TV viewers become direct witnesses of these events. Television became a very important influence on the political scene, especially during presidential elections. In 1960 Richard M.Nixon and John F.Kennedy participated in several television debates, and many observers believe that JFK won the election in large part because of the favourable impression he created in those television appearances. Presidents now frequently deliver major speeches to television audiences. Many presidential press conferences are televised "live".


Unlike newspapers, radio and television are traditionally neutral in politics. Network representatives insist that the news| and public issues be presented objectively, without offending listeners. The Federal Communications Commission permits editorializing but requires radio and television stations to present all sides of a controversial issue and to offer political opponents equal amounts of time to present their opinions.


Basically, however, television is an entertainment medium. The advertiser buys commercials on the shows that attract the largest audiences, which include talk shows with well-known celebrities, westerns, sitcoms, movies, spy shows, quiz shows, and soap operas. On most quiz shows members of the audience are asked questions, and if they give the correct answers they receive valuable prizes. Commercial television is totally financed by advertising.


Non-commercial or public television emphasizes cultural, informational, and educational programs, approximately one-third of public television's prime time programs are devoted to news and public affairs. Financial support for public broadcasting comes from listeners' contributions, foundations, and federal state, and local governments. The Public Broadcasting Service (PBS) is a government-sponsored service that plans and distributes programs to non-commercial TV stations.


Technology continues to change the media. Cables and satellites are expanding television. Already half of American homes subscribe to cable TV, which broadcast dozens of channels providing information and entertainment of every kind.


Today over 95% of all American homes have TV sets and 50% have two or more sets. Surveys show that in the average American household the television is watched 7 hours a day. It has changed the Americans' view of the world in which they live, as well as their lives at home.


Despite enjoying a period of unsurpassed wealth and influence, the American media is troubled by growing public dissatisfaction. Experts say that the ownership of the news media is being concentrated in fewer and fewer hands and that chains-companies that own two or more newspapers, broadcast stations and other media outlets — are growing larger. Critics complain that journalists are always emphasizing the negative, the sensational, and the abnormal rather than the normal. There is a feeling that the press sometimes goes too far, crossing the fine line between the public's right to know and the right of individuals to privacy and the right of the government to protect the national security. In many cases the courts decide when the press has overstepped the bounds of its rights.


"Knowledge will forever govern ignorance", said President James Madison. "And a people who mean to be their own governors must arm themselves with the power knowledge gives". Mass media help us to acquire this kind of power.

 Vocabulary 


   

libel
                   
        (письменная) клевета
   

lag

                  отставание, запаздывание
   

subvert
         
        извращать, развращать
   

greed                             жадность, алчность
   

dub
                             (шутл.) давать пр озвище, окрестить
   

unbiased
          
         непредубежденный, беспристрастный
   

editorialize
                  тенденциозно излагать сообщения
   

celebrities

         знаменитости, известные люди
   

quiz show
          
         телевикторина
   

unsurpassed 
          непревзойденный
 

Comprehension check
1. Define the statements as true or false. Underline the phrases in the text that support your answer.

a   An average American is interested mainly in Hollywood blockbusters and TV talk shows.

b   Some of the most important press standards in America were created in tough

rivalry of the two publishers,
 с  Tabloids focus on major national and international events, on unbiased information.

d   The primary source of news for Americans remains the press.

e   Radio drew the attention of huge audiences owing to on-the-spot reports of

dramatic events in the 30-s and 40-s. 
f   Television first appeared after the end of World War П.

g   The influence of television in the political scene during presidential elections

can't be overestimated, 
h   News and public affairs constitute a considerable amount of public television's

prime time programs,
 i    Americans tend to be dissatisfied with the journalists looking for and

emphasizing the negative, the sensational events, 
j    Mass media help us to arm ourselves with the power knowledge gives.

2.
Complete the following:

a       In the early days of the new country the media meant ____.

b
Newspapers are the oldest ____.

с
In spite of taking political stands it is essential for newspapers that____.

d
"Yellow journalism" is
____.

e
Important daily newspapers focus on____
.

f
Radio began to spread throughout the United States in____
.

g
TV is most effective in covering____
.

h
Basically television is____.

i
Commercial television is____.

j
Public (non-commercial) television emphasizes____.

k
Technology continues____.

1
Critics complain that____.

m
About half of American homes subscribe to____
.

3.
Find the passages in the text about:

a the role of technological progress in gathering and bringing information to people's homes;

b   the requirements to American press in the early 1700-s and since;

с   canons of American journalism;

d   today's standards of American press;

e   the reason for the shrinkage of newspapers circulation;

f   the effectiveness of TV in covering dramatic, action-filled events;

g   the reasons for public dissatisfaction with American media;

h   the violation of the right of individuals to privacy by the media.

4.
Answer the following questions about the text:

a   What did the media mean in the early days of America?

b What were the principles used by the two rival publishers - Joseph Pulitzer and William Randolph Hearst in their coverage of American and world events?

с   What important daily newspapers shape public opinion? What do they focus on?

d   What is the reason for the shrinkage of the circulation of newspapers?

e   Who empowered the government to regulate and license broad casters?

f Why did TV become popular with the audience compared to radio? What are the advantages of TV over radio?

g   What is traditionally neutral in politics - radio and television or newspapers?

h   What television is financed by advertising?

i    What does public television emphasize?

j    What is PBS?

k   What causes public dissatisfaction with the American media?

Read the text "Television news: words and images" and: 
a  find the place where the author gives the explanation what actuality footage is;
 b  comment on the dictum (изречение) "One picture is worth a thousand words".

As its name suggests, news deals with recent events: it strives to be up-to-date. Television news, in particular, aims to record and present events as they happen. This is one very important news value. Live or recent footage of an event itself or from the scene of an event helps TV news to present itself as in step with 'what is happening now'.


Pictures gathered from the scene of an event are known as actuality footage. Actuality footage not only helps to anchor the news as much as possible in the here and now: it also helps to confirm the authenticity of the accounts which it offers. In other words, it not only shows us ongoing events; it shows them as if we can see them now, directly and for ourselves.


News editors are apt to quote the dictum ' one picture is worth a thousand words'. However, although television news thrives on pictures, actuality footage is never self-explanatory and is never presented in silence. It always requires commentary. Indeed, the most polished news reports embodying actuality footage display a close fit between actuality and commentary, between words and pictures.

Writing

1.
Write a composition in which you state your opinion on ethical questions in journalism. Do you think the line must be drawn between the individual's right to privacy and the public's right to know? Prove your opinion by giving scandalous facts of the media covering the private life of celebrities.

- Start with an introductory paragraph.

- State different points of view.

- Use expressions like: Some people believe ... The media argue that...

- State your point of view. Give your own arguments to support your opinion.

2.
Write an article about 150 words of your favourite pastime (watching TV, reading newspapers, books, etc.) Imagine that you are writing this article for your local magazine.
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