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The curriculum for the academic discipline “Interaction between State and
Business (Theory and Practice of GR)” is designed for the implementation of ad-
vanced higher education within the specialty 7-06-0312-01 “Political Science” and is
aimed at developing knowledge of the fundamentals of interaction between the state
and business.

The study of this discipline enables future political science specialists to ac-
quire both theoretical and practical knowledge in the field of political governance of
economic processes, decision-making in organizations of socio-political and econom-
ic profile, as well as practical methods of lobbying and GR management.

During the course of studying the discipline, students are expected to become
familiar with the concept and essence of Government Relations (GR); to study the
theoretical foundations of interaction between the state and business and the issue of
corporate social responsibility; to analyze forms of lobbying of political decisions in
the economic sphere; to consider the essence and institutional foundations of public-
private partnership; to study mechanisms of partnership interaction between business,
civil society, and the state; to become acquainted with foreign and domestic experi-
ence and models of interaction between business and government; and to identify the
main forms and methods of training qualified GR managers and their professional
qualities.

The aim of teaching the discipline is to form a holistic understanding of the es-
sence of Government Relations (GR) and the theoretical foundations of interaction
between the state and business.

Achieving this goal involves solving the following tasks:

- to reveal the concept and essence of Government Relations (GR), and to
study the theoretical foundations of interaction between the state and business;

- to study mechanisms of partnership interaction between business, civil socie-
ty, and the state based on foreign and domestic experience;

- to analyze forms, methods, mechanisms, and technologies of GR manage-
ment and lobbying of political decisions in the economic sphere;

- to identify the essence and institutional foundations of public-private partner-
ship and outline the issue of corporate social responsibility of business;

- to define the main forms and methods of training qualified GR managers and
their professional qualities.

As a result of studying the academic discipline “Interaction between State and
Business (Theory and Practice of GR)”, the following competencies are formed:

Specialized competency:

To analyze the economic policy of the Republic of Belarus and foreign coun-
tries, and to assess the dynamics and effectiveness of interaction between the state,
business, and civil society structures.

Advanced professional competency:

To apply in-depth theoretical, methodological, and practical knowledge and
skills to solve advanced professional tasks in the field of public policy and admin-



istration, in scientific research of political institutions and processes, and to possess
tools for the formation and implementation of public policy.

As a result of studying the academic discipline, the master’s student must:

To know:

- the essence of the concept of Government Relations (GR) and the theoretical
foundations of interaction between the state and business;

- the main forms, methods, mechanisms, and technologies of GR management
and lobbying of political decisions in the economic sphere;

- methods and mechanisms of interaction between business, civil society, and
the state;

- the legal and institutional foundations of public-private partnership;

- the system of professional training and human resource development.

To be able to:

- use GR mechanisms and technologies in practical political activity;

- apply basic legal knowledge in the field of lobbying economic interests in
public authorities and implementing public-private partnership;

- analyze and evaluate the effectiveness of organizational GR strategies.

To have skills in:

- preparing materials for political and economic analysis;

- using methods and technologies for preparing and lobbying political and
economic decisions;

- conducting negotiation processes;

- organizing political and civic campaigns;

- interacting with public authorities.

Within the educational process of this academic discipline, the master’s student
must acquire not only theoretical and practical knowledge, skills, and competencies
in the specialty, but also develop personal value orientations and spiritual potential,
and form the qualities of a patriot and citizen ready for active participation in the
economic, production, socio-cultural, and public life of the country.

The academic discipline “Interaction between State and Business (Theory and
Practice of GR)” belongs to the module “Economic Political Science: Balance of In-
terests between the State, Business, and Civil Society”, an institutional component of
the educational institution.

Relation to other academic disciplines:

The discipline “Interaction between State and Business (Theory and Practice of
GR)” is connected with a number of other political and technical disciplines, such as
“New Media and Strategic Communications in Politics and Governance”, “Methods
of Political Analysis and Modem Digital Technologies”, and others.

Form of study for advanced higher education: full-time (daytime).

In accordance with the university curriculum, the academic discipline “Interac-
tion between State and Business (Theory and Practice of GR)” is allocated the fol-
lowing workload:

Total number of academic hours: 162

Classroom hours: 54, including: - Lectures: 26 hours; - Seminar classes: 28
hours.



Distribution of classroom workload by course and semester: 2nd semester -
Lectures: 26 hours; - Seminar classes: 28 hours; Independent work of the master’s
student: 108 hours.

Total workload: 5 ECTS credits.

Form of interim assessment: examination.



CONTENT OF THE EDUCATIONAL MATERIAL

Topic 1. Theoretical foundations of interaction between government and
business (GR).

Methodological approaches to GR activity. The concept of “government rela-
tions”. Technologies and main mechanisms of interaction between business and pub-
lic authorities. Lobbying and its institutional forms as a method of interaction be-
tween business and government. Differences between lobbying and GR. Subjects and
stakeholders of GR activity. Factors influencing the quality of interaction between
business and government. Business and government in regions: models and resources
of interaction. “Dirigisme” and its influence on interaction between business and
government. Main forms of interaction between business and government within in-
vestment projects.

Topic 2. Features of international experience in interaction between gov-
ernment, business, and civil society.

GR relations with the state in Western countries. Experience of organizing in-
teraction between business and public authorities in North America and the European
Union. Advantages and challenges of socially responsible corporate behavior. Legal
regulation of lobbying in the USA. Regulation of lobbying activities in the United
Kingdom. Regulation of lobbying activities in Germany. Government and entrepre-
neurship in Eastern Europe and Russia: historical and cultural aspects. Lobbying ac-
tivity in the USSR. Lobbying and GR in the political and economic processes of
modem Russia. Specific features of business influence on public decision-making in
the context of Russian federalism and regionalization.

Topic 3. Belarusian experience of interaction between business and gov-
ernment. Legal regulation of interaction between the state and business in the
Republic of Belarus.

Concept of the process of interaction between government and business. For-
mation of an effective model of communication between business and government in
Belarus. Legal foundations of regulating interaction between the state and business in
the Republic of Belarus. Regulatory impact assessment as a mechanism of interaction
between the state and business.

Topic 4. Mechanisms and technologies of GR management. Lobbying and
its institutional forms within GR.

GR strategy of an organization. Main stages of GR activity. Use of industry as-
sociations and advisory bodies in GR activity. Lobbying as a special technology of
GR activity. Formation of public support. Communication mechanisms and technolo-
gies of GR activity. Monitoring of public policy and activities of government bodies.
GR communications in the process of public procurement. Special GR events.

Topic 5. GR technologies in the context of digital transformation.



Theory of digital transformation of GR technologies. Features of digital trans-
formation in the Republic of Belarus. GR technologies in the national segment of the
Internet. Institute of public consultations in the national segment of the Internet. Prac-
tice of electronic appeals to public authorities in the Republic of Belarus. GR poten-
tial of blockchain technology.

Topic 6. The state as a subject of GR activity. Main forms of interaction
between government structures and business.

The state as a subject of GR activity. Government decisions and the influence
of business on the decision-making process. Specific features of interaction between
business and legislative, executive, and judicial branches of power. Responsibility of
legislative authorities. The problem of corruption and modem anti-corruption tech-
nologies. The model of “state corporatism” - advantages and disadvantages. Organi-
zation of public relations work in public administration bodies of the Republic of
Belarus. Identification and analysis of company needs in the field of relations with
public authorities. Analysis and assessment of the effectiveness of various forms and
methods of GR. Effectiveness of GR strategies.

Topic 7. Public-private partnership in the system of interaction between
government and business.

The system of public-private partnership, its essence and basic forms. Modem
public policy on interaction with civil society. Government openness as a factor in
improving the effectiveness of GR activity: criteria and indicators of assessment.
Formation, main stages of development, and current practice of PPP institutions in
the Republic of Belarus. Main risks of business-govemment partnership within in-
vestment projects. Approaches to assessing risks of public-private investment part-
nerships. Development of innovation clusters within public-private partnership. Inter-
action between business and government within investment projects as one of the
ways of developing Russian industry. Modem concepts of investment activity. Mech-
anism of legal regulation in the investment sphere.

Topic 8. Corporate social responsibility of business and its contribution to
solving public problems.

Foundations of socio-corporate interaction between social groups and the state.
Sponsorship and corporate philanthropy as GR interaction mechanisms. Corporate
social responsibility (CSR) of business and the role of social investment in solving
problems of local communities. United Nations Global Compact and CSR models.
Specific features and forms of CSR development in the Republic of Belarus. Social
Investment mechanisms as an important element of GR management.

Topic 9. GR and the media space. The role and opportunities of mass me-
dia in GR activity.

Main characteristics of the media space. Information as a resource of GR
communications. Information support of public administration and ethics of a GR
specialist. Media usage strategies in GR activity. Technologies of information con-



struction and management in GR activity. A set of media relations technologies and
functions of a GR specialist. Publicity and information dissemination. Social net-
works as a resource for GR activity.

Topic 10. Government relations as a professional activity. Training of per-
sonnel for GR activity.

Professionalization of GR activity. Competencies, professional skills, qualities,
and knowledge of a GR specialist (GR manager). Ethics of GR activity. Psychology
of GR activity. Ways of developing the personnel training system and improving the
educational base in GR management. Corporate social responsibility and corporate
citizenship as a social investment strategy. The influence of the level of business eth-
ics on socially responsible behavior of business in Belarus.



EDUCATIONAL AND METHODOLOGICAL MAP OF THE ACADEMIC DISCIPLINE
“Interaction between State and Business (Theory and Practice of GR)”
for full-time (daytime) form of study
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Topic 1 Theoretical foundations of interaction between government and 2 [1]; [2]; [3]; [6]; [7]; Oral frontal questioning,
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Seminar session. Theoretical foundations of interaction between 4 [1]; [2); [5]); [6]; [7]; Quick tests, presentations,
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1. The concept of “government relations” and main methodological approaches to
the study of GR activity.

2. Technologies and main mechanisms of interaction between business and public

authorities.

Subjects and stakeholders of GR activity.

Lobbying and its institutional forms as a method of interaction between business

and government. Differences between lobbying and GR.

5. GR relations with the state in Western countries. Experience of organizing interac-
tion between business and public authorities in North America and the European
Union.

6. Government and entrepreneurship in Eastern Europe and Russia. Lobbying activi-

ty in the USSR.

Lobbying and GR in the political and economic processes of modem Russia.

8. Legal foundations of regulating interaction between the state and business in the
Republic of Belarus.

9. Belarusian experience of interaction and formation of an effective model of com-
munication between business and government.

10.Regulatory impact assessment as a mechanism of interaction between the state and
business.

11.Lobbying as a special technology of GR activity. Communication mechanisms
and technologies of GR.

12.GR strategy of an organization and main stages of GR activity.

13.GR technologies in the context of digital transformation.

14.Features of digital transformation in the Republic of Belarus. GR technologies in
the national segment of the Internet.

15.GR potential of blockchain technology.

16.The state as a subject of GR activity. Government decisions and business influ-
ence on the decision-making process.

17. Specifics of interaction between business and legislative, executive, and judicial
authorities.

18.The problem of corruption and modem anti-corruption technologies.

19.0rganization of public relations work in public administration bodies of the Re-
public of Belarus.

20.The system of public-private partnership, its essence and basic forms.

21.Formation, main stages of development, and current practice of public-private
partnership institutions in the Republic of Belarus.

22.Main risks of business-govemment partnership within investment projects and
their assessment. Modem concepts of investment activity and mechanisms of legal
regulation in the investment sphere.

23.Foundations of socio-corporate interaction between social groups and the state.
Conceptual foundations of corporate social responsibility (CSR) of business.

24. Specific features and forms of CSR development in the Republic of Belarus.

25.United Nations Global Compact and CSR models.
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26.Information as a resource of GR communications. Main characteristics of the me-
dia space. Information support of public administration and ethics of a GR special-
Ist.

27.Media strategy in GR activity. Technologies of information construction and man-
agement in GR activity. Social networks as a resource for GR activity.

28.Government relations as a professional activity. Professionalization of GR activi-
ty. Competencies, skills, qualities, and knowledge of a GR specialist (GR manag-
er).

29.Ethics and psychology of GR activity.

30. Ways of developing the training system and improving the educational base in GR
management.



History of relations between business and government

Legal aspects of GR activity

Instruments and environment of interaction between the state and business

Models of interaction between business and the state

Main forms of public-private partnership

Interaction between the state and business in the system of public procurement

Essence and features of interaction between the state and business

Planning of GR activity

Lobbying as a GR technology

10 Status and professional style of a GR manager

11.Outsourcing of public sector activities

12.Intermediaries in interaction between business and government

13.Main concepts of business and models of interaction between business and gov-
ernment

14.Key approaches to combating corruption

15.Attractiveness of public-private partnership for government and business commu-
nities

16.GR needs for successful company performance

17.Corporate social responsibility

18.State power and lobbying

19.Clientelism and Russian statehood

20.White, grey, and black GR

21.Interaction between government and business: essence, new forms and trends, so-
cial responsibility

22.Features of the impact of lobbying mechanisms on state economic regulation

23.Theory and practice of interaction between state and business structures

24.Models of interaction between business and government in the development of the
innovation sphere

25.Lobbying in the system of interaction between government, business and society

26.GR as an element of social governance

27.GR: principles and mechanisms of effective interaction with state institutions

28.Formation of a system of civilized lobbying in Belarus

29.GR and problems of effectiveness in interaction between society and government

30.Space of interaction between government, business and society

31. Social responsibility of business as a requirement of the time

32.GR in modem Belarus: formation, modernization, development
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ORGANIZATION OF STUDENTS’ INDEPENDENT WORK

The acquisition of competencies within the academic discipline is significantly
supported by students’ independent work as an essential stage of the learning process.

A total of 60 hours is allocated for independent work for full-time students.

The content of students’ independent work includes all topics of the academic
discipline presented in the section “Content of Educational Material”.

The following forms of independent work are used in studying the academic
discipline:

- in-depth study of sections, topics, individual issues, and concepts;

- preparation for practical, laboratory, and seminar classes, including the prep-
aration of reports, thematic presentations, informational and visual materials, essays,
presentations, and other academic assignments;

- work with textbooks, reference materials, analytical sources, and other litera-
ture;

- preparation of reviews of scientific (scientific-technical) literature on a given
topic;

- information search and compilation of thematic collections of literary and In-
ternet sources.



QUALITY CONTROL OF KNOWLEDGE ACQUISITION

The assessment of the quality of knowledge acquisition is carried out within
the framework of current assessment and interim certification.

Current assessment activities are conducted throughout the semester and in-
clude the following forms of control:

- colloquium;
quick oral questioning during classroom sessions;
essay;
oral questioning;
report;
academic assignment.

The result of current assessment for the semester is evaluated using a 10-point
grading scale and is determined based on the marks awarded during the current as-
sessment activities throughout the semester.

Requirements for students during interim certification.

Students are admitted to the interim certification in the academic discipline
provided that they have successfully completed the current assessment (fulfilled all
required forms of current control) within the semester as specified by the curriculum.

The interim certification is conducted in the form of an examination.



PROTOCOL OF COORDINATION OF THE UNIVERSITY
EDUCATIONAL PROGRAM

Name of the Proposals for changes  Decision adopted by
academic in the content of the the department that
discipline Department name higher education developed the
requiring institution’s educational educational program

coordination program for the (indicating date and

academic discipline protocol number)
WHcTutyumoHa Department of No comments or Curriculum for the
NbHas Economic Policy  suggestions academic discipline
9KOHOMMKaA "Interaction between

Government and
Business (Theory
and Practice of GR)"
submitted for
approval

(Minutes No. 'iO
dated Ne. 0Y. 2026)



ADDITIONS AND AMENDMENTS TO THE UNIVERSITY EDUCATION-
AL PROGRAM
for the academic discipline
“Interaction between State and Business (Theory and Practice of GR)”
for the / academic year

No Additions and Amendments Rationale

The educational program has been reviewed and approved at the meeting of
the Department of Political Science (Protocol No. dated __.20)

Head of the Department
of Political Science

Candidate of
Historical Sciences, Associate Professor O. G. Kazak

APPROVED
Dean of the Socio-Economic Faculty
Candidate of Political Sciences A. O. Buyeva



