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1. The essence of the transformation of the economy and its ways. 
1. Transformational economy and forms of its manifestation.
1. Formation of the theory of digital (information) economy.
1. Theoretical and methodological approaches to the study of the digital economy.
1. Indicators of the development of the digital economy.
1. The relationship between the real and digital economies.
1. A model for the formation of the digital economy.
1. Data technologies driving the transition to the digital economy
1. Manufacturing technologies driving the transition to the digital economy
1. Environmental Technologies Driving the Transition to the Digital Economy
1. Approaches to Defining the Category of "Consumption"
1. Subjects and objects of consumption. Types of consumption by subject and object of consumption.
1. Characteristics of consumer activity.
1. Prerequisites for the transformation of consumption.
1. Spatial (endemic) features of consumption transformation
1. Temporal (Temporal) Features of Consumption Transformation
1.  Global risks and their impact on consumption.
1. Influence of the information factor on consumption relations
1. Approaches to the study of consumption transformation.
1. Main characteristics of the new type of consumption of the information society.
1. Changes in the consumer field of interactions
1. The phenomenon of informatization of consumption.
1. Information cascades and their impact on consumer behavior.
1. Collaborative filtering as a special form of consumer cooperation
1. Qualitative characteristics of the modern consumer.
1. Consumer innovation.
1. The essence of Trading 4.0 and the basic conceptual idea.
1. Mobile technology and apps that create an integrated personal experience.
1. The Internet of Things (IoT) and its opportunities in commerce
1. Intelligent retail equipment and its functionality
1. AR and VR technologies in commerce
1. Customer experience management systems
1. Personalization and customer engagement in e-commerce
1. Artificial Intelligence (AI), Assistants, and Chatbots in E-Commerce
1. Interactive Product Visualization and Its Role in Trade Service
1. Streamline business operations for mobile devices
1. Omnichannel Sales: Essence, Principles, Advantages 
1. Social networks as a tool of commerce.
1. Predictive analytics as an e-commerce tool

