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Àííîòàöèÿ. Ñòàòüÿ ïîñâÿùåíà èçó÷åíèþ ñîâðåìåííîãî ñîñòîÿíèÿ è òåíäåíöèé ðàçâèòèÿ ñåãìåí-
òà êëàññà ëþêñ â ãîñòèíè÷íîì ñåêòîðå ñòðàí Êàðèáñêîãî áàññåéíà êàê ðåãèîíà, íàèáîëåå çàâèñèìîãî
îò òóðèçìà â ìèðå. Âûÿâëåíû óñòîé÷èâûå òåìïû ðîñòà ïîêàçàòåëåé ðåçóëüòàòèâíîñòè (ñðåäíèé òàðèô
íà íîìåð è ñðåäíÿÿ âûðó÷êà íà íîìåð) ãîñòèíè÷íîãî ñåêòîðà ñåãìåíòà êëàññà ëþêñ íà ôîíå äåéñòâèé,
ïðåäïðèíèìàåìûõ â ðåãèîíå ïî ïðèâëå÷åíèþ ïóòåøåñòâåííèêîâ ñ âûñîêèì è ñâåðõâûñîêèì óðîâíåì
äîõîäîâ, à òàêæå âõîæäåíèå íà ðûíîê ãîñòèíè÷íûõ óñëóã íîâûõ ãîñòèíè÷íûõ áðåíäîâ êëàññà ëþêñ è
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ðàçâèòèå êóðîðòîâ è îòåëåé êëàññà ëþêñ â ðàìêàõ ïðîãðàìì ïîëó÷åíèÿ ãðàæäàíñòâà ÷åðåç èíâåñòè-
öèè. Ñäåëàí âûâîä, ÷òî äëÿ ïðèâëå÷åíèÿ òóðèñòîâ ñ âûñîêèì è ñâåðõâûñîêèì óðîâíåì äîõîäîâ
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ãèè ðàçâèòèÿ ñåãìåíòà êëàññà ëþêñ ñ ó÷åòîì ñîáëþäåíèÿ íàöèîíàëüíûõ èíòåðåñîâ è äîñòèæåíèÿ
ìàêñèìàëüíîãî ïîëîæèòåëüíîãî ýêîíîìè÷åñêîãî ðåçóëüòàòà.
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Ïî ìåðå ðîñòà ìèðîâîãî áîãàòñòâà ïó-
òåøåñòâèÿ êëàññà ëþêñ ðàçâèâàþòñÿ ñòðå-
ìèòåëüíûìè òåìïàìè, ñòèìóëèðóÿ ðàçâèòèå
èíôðàñòðóêòóðû ñîîòâåòñòâóþùåãî óðîâíÿ.
Â ìèðîâîì ãîñòèíè÷íîì ñåêòîðå íàáëþäà-
åòñÿ òåíäåíöèÿ íåâåðîÿòíîãî ðîñòà ãîñòè-
íè÷íûõ îáúåêòîâ ñåãìåíòà êëàññà ëþêñ: â
ïåðèîä ñ 1983 ïî 2023 ãã. íîìåðíîé ôîíä
îòåëåé äàííîãî ñåãìåíòà óâåëè÷èëñÿ ñ 525
òûñ. äî 1,5 ìëí. êîìíàò (+190%); ñîãëàñíî
ïðîãíîçàì â 2033 ã. ïîêàçàòåëü äîñòèãíåò
1,7 ìëí êîìíàò, äåìîíñòðèðóÿ åæåãîäíóþ
ïîëîæèòåëüíóþ äèíàìèêó (+12%)1.

Ðàçâèòèå ñåãìåíòà êëàññà ëþêñ â ãîñòè-
íè÷íîì ñåêòîðå íå òîëüêî îáåñïå÷èâàåò ðàç-
âèòóþ èíôðàñòðóêòóðó, íî è ïðîäâèãàåò
áðåíä ñòðàíû íà ìåæäóíàðîäíîì óðîâíå êàê
high-end äåñòèíàöèè2, ñîäåéñòâóÿ çíà÷èìîìó
ðîñòó ýêîíîìè÷åñêîãî âêëàäà èíäóñòðèè

1 URL: https://www.statista.com/statistics/1414445/
luxury-hotel-supply-worldwide-forecast/

2 High-end äåñòèíàöèÿ – ýëèòíîå, ïðåñòèæíîå ìåñòî
íàçíà÷åíèÿ, ïðåäëàãàþùåå ýêñêëþçèâíûå óñëóãè, ðîñêîø-
íûå óñëîâèÿ è âûñî÷àéøèé óðîâåíü êîìôîðòà äëÿ ñîñòî-
ÿòåëüíûõ ïóòåøåñòâåííèêîâ. Òàêèå íàïðàâëåíèÿ àññîöèè-
ðóþòñÿ ñî ñòàòóñîì, óòîí÷åííûì ñòèëåì è óíèêàëüíûì îïû-
òîì, à íå òîëüêî ñ îáû÷íûì îòäûõîì.
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 Ãîñòèíè÷íûé ñåêòîð ñòðàí Êàðèáñêîãî áàññåéíà: ñîâðåìåííîå ñîñòîÿíèå è òåíäåíöèè...

òóðèçìà è ãîñòåïðèèìñòâà â íàöèîíàëüíóþ
ýêîíîìèêó ïîñðåäñòâîì áîëåå âûñîêèõ íà-
ëîãîâûõ îò÷èñëåíèé, âàëþòíûõ ïîñòóïëåíèé,
à òàêæå îáåñïå÷èâàåò ýêñïîðò óñëóã, ñîçäà-
íèå íîâûõ ðàáî÷èõ ìåñò ñ áîëåå âûñîêèì
óðîâíåì îïëàòû òðóäà, ïîâûøàåò èíâåñòè-
öèîííóþ ïðèâëåêàòåëüíîñòü ñòðàíû. Ýòî
îáóñëîâëèâàåò âûñîêóþ çàèíòåðåñîâàííîñòü
ñî ñòîðîíû òóðèñòè÷åñêèõ äåñòèíàöèé â ïðè-
âëå÷åíèè ïóòåøåñòâåííèêîâ ñ âûñîêèì óðîâ-
íåì äîõîäîâ3 è â ñîçäàíèè ñîîòâåòñòâóþùåé
èíôðàñòðóêòóðû. Ê ñëîâó, äàííàÿ êàòåãîðèÿ
ïóòåøåñòâåííèêîâ ñîñòàâëÿåò ëèøü 0,3% íà-
ñåëåíèÿ ìèðà, íî íà íèõ ïðèõîäèòñÿ 36%
ìèðîâûõ ðàñõîäîâ íà ïóòåøåñòâèÿ è 70%

ìèðîâûõ ðàñõîäîâ íà ïîåçäêè êëàññà ëþêñ
(Demuth, Makis, Jahns, Braccian, 2024. Ñ. 4).

Äëÿ ðàçðàáîòêè ñòðàòåãèè ïî ðàçâèòèþ
ñåãìåíòà êëàññà ëþêñ âàæíî ïîíèìàòü è ó÷è-
òûâàòü ìåæäóíàðîäíûé îïûò â äàííîì âîï-
ðîñå, à èìåííî îïûò òåõ ðåãèîíîâ, ãäå ñåã-
ìåíò êëàññà ëþêñ õàðàêòåðèçóåòñÿ âûñîêèì
óðîâíåì ðàçâèòèÿ â ïîñëåäíèå ãîäû. Îäíèì
èç íèõ ÿâëÿåòñÿ ðåãèîí Êàðèáñêîãî áàññåé-
íà, êàê â íàèáîëüøåé ñòåïåíè çàâèñÿùèé îò
ìåæäóíàðîäíûõ ïîñåòèòåëåé è èõ ðàñõîäîâ
ðåãèîí â ìèðå (òàáë. 1). Ïî äàííûì Âñåìèð-
íîãî ñîâåòà ïî òóðèçìó è ïóòåøåñòâèÿì, â
2019 ã. âîñåìü èç äåñÿòè íàèáîëåå çàâèñÿ-
ùèõ îò òóðèçìà ñòðàí ìèðà ðàñïîëàãàëèñü
èìåííî â Êàðèáñêîì áàññåéíå.

Â 2020 ã. Êàéìàíîâû îñòðîâà âîçãëà-
âèëè ñïèñîê íàèáîëåå äîðîãèõ òóðèñòè÷åñ-
êèõ äåñòèíàöèé ìèðà, îáîçíà÷èâ íà ìåæ-

* äàííûå çà 2023 ã.

Èñòî÷íèê. Àâòîðñêàÿ ðàçðàáîòêà íà îñíîâå (Rayner, 2023); URL: https://www.visittci.com/about; URL: https://
researchhub.wttc.org/product/travel-tourism-in-the-caribbean-prospects-for-growth

3 Ôèçè÷åñêîå ëèöî ñ âûñîêèì óðîâíåì äîõîäà (High
Net-Worth Individual, HNWI) – ýòî ëèöî, èìåþùåå ëèê-
âèäíûå àêòèâû íà ñóììó íå ìåíåå 1 ìëí äîëë. ÑØÀ ïîñëå
ó÷åòà âñåõ îáÿçàòåëüñòâ.
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äóíàðîäíîì óðîâíå òåíäåíöèþ ðàçâèòèÿ
ñåãìåíòà êëàññà ëþêñ â ðåãèîíå Êàðèáñêî-
ãî áàññåéíà (Sidler, 2020). Ñîãëàñíî äàííûì
World Tourism Forum Institute, â 2025 ã.
÷åòûðå èç ïÿòè íàèáîëåå äîðîãèõ òóðèñòè-
÷åñêèõ äåñòèíàöèé ìèðà ðàñïîëîæåíû â
Êàðèáñêîì áàññåéíå: Áàðáàäîñ (1-å ìåñòî;
åæåäíåâíûé ñðåäíèé óðîâåíü ðàñõîäîâ –
330 äîëë. ÑØÀ), Àíòèãóà è Áàðáóäà (2-å
ìåñòî; 310 äîëë. ÑØÀ), Ñåíò-Êèòñ è Íå-
âèñ (3-å ìåñòî; 271 äîëë. ÑØÀ), Ãðåíàäà
(5-å ìåñòî; 258 äîëë. ÑØÀ)4. Ýòî ñâèäåòåëü-
ñòâóåò îá èíòåíñèâíîì ðàçâèòèè èíäóñò-
ðèè ðîñêîøíûõ ïóòåøåñòâèé â ïîñëåäíèå
ãîäû â ðåãèîíå è, êàê ñëåäñòâèå, î çíà÷è-
òåëüíîé òðàíñôîðìàöèè ãîñòèíè÷íîãî ñåê-
òîðà â ÷àñòè ðàçâèòèÿ îòåëüíîé íåäâèæè-
ìîñòè ñåãìåíòà êëàññà ëþêñ. Èññëåäîâàíèå
äàííîãî ôàêòà ôîðìèðóåò àêòóàëüíîñòü
âûáðàííîé òåìû.

Öåëü èññëåäîâàíèÿ – èçó÷èòü ñîâðå-
ìåííîå ñîñòîÿíèå è òåíäåíöèè ðàçâèòèÿ
ñåãìåíòà êëàññà ëþêñ â ãîñòèíè÷íîì ñåêòî-
ðå ñòðàí Êàðèáñêîãî áàññåéíà.

Èññëåäîâàíèÿ ðàçâèòèÿ ñåãìåíòà êëàñ-
ñà ëþêñ â ãîñòèíè÷íîì ñåêòîðå ñòðàí Êà-
ðèáñêîãî áàññåéíà â îòå÷åñòâåííîé íàó÷-
íîé ëèòåðàòóðå ïðàêòè÷åñêè íå ïðåäñòàâ-
ëåíû. Èíôîðìàöèÿ îá àêòóàëüíîì ñîñòîÿ-
íèè ðàçâèòèÿ èíäóñòðèè òóðèçìà è
ãîñòåïðèèìñòâà ñòðàí Êàðèáñêîãî áàññåé-
íà ïðåäñòàâëåíà íà îôèöèàëüíûõ ñàéòàõ
ãîñóäàðñòâ, â òåìàòè÷åñêèõ îò÷åòàõ ìåæäó-
íàðîäíûõ îðãàíèçàöèé (Âñåìèðíûé ñîâåò
ïî òóðèçìó è ïóòåøåñòâèÿì, Ïðîãðàììà
ðàçâèòèÿ ÎÎÍ, Ìåæäóíàðîäíûé âàëþòíûé
ôîíä), ðåãèîíàëüíûõ ïðîôåññèîíàëüíûõ
îðãàíèçàöèé (Êàðèáñêàÿ àññîöèàöèÿ ãîñòè-
íèö è òóðèçìà, Êàðèáñêàÿ àññîöèàöèÿ
àãåíòñòâ ïî ïîîùðåíèþ èíâåñòèöèé), êîì-
ïàíèé ïî íåäâèæèìîñòè (BCQS), ìåæäó-
íàðîäíûõ êîíñàëòèíãîâûõ êîìïàíèé (STR,
Horwath HTL, KPMG, HVS, JLL). Â çàðó-
áåæíîé íàó÷íîé ëèòåðàòóðå èìåþòñÿ ìíî-
ãî÷èñëåííûå ïóáëèêàöèè, ïîñâÿùåííûå
èññëåäîâàíèþ ðàçíûõ àñïåêòîâ ðàçâèòèÿ
èíäóñòðèè òóðèçìà è ãîñòåïðèèìñòâà êàê
â îòäåëüíûõ ñòðàíàõ, òàê è íà ðåãèîíàëü-

íîì óðîâíå: èñòîðèÿ, ñîñòîÿíèå è òåíäåí-
öèè ðàçâèòèÿ (Kimes, Lord, 1994; Gonz lez
S nchez, Mu oz Salinas,  Roset Calzada, 2012)5;
óñòîé÷èâîå ðàçâèòèå (Charles, 2013); öèô-
ðîâèçàöèÿ (Toussaint, J nsson, 2022). Ðàçâè-
òèå ãîñòèíè÷íîãî ñåêòîðà ïðåäñòàâëåíî â
êîíòåêñòå ðàññìîòðåíèÿ îáùèõ âîïðîñîâ.

Êàðèáñêèé áàññåéí – ðåãèîí, ðàñïîëî-
æåííûé ê þãî-âîñòîêó îò Ìåêñèêàíñêîãî çà-
ëèâà è ìàòåðèêîâîé ÷àñòè Ñåâåðíîé Àìåðè-
êè, ïðåäñòàâëÿåò ñîáîé êîíãëîìåðàò îñòðî-
âíûõ ñòðàí6, âêëþ÷àÿ ñóâåðåííûå ãîñóäàðñòâà,
à òàêæå îñòðîâíûå ãðóïïû, êîòîðûå ïî-ðàç-
íîìó ñîõðàíÿþò ñâîþ çàâèñèìîñòü îò Âåëè-
êîáðèòàíèè, Ñîåäèíåííûõ Øòàòîâ, Ôðàíöèè
è Íèäåðëàíäîâ. Îáùàÿ ÷èñëåííîñòü íàñåëå-
íèÿ ñîñòàâëÿåò îêîëî 42,5 ìëí ÷åë., ïðîæèâà-
þùèõ ïðèìåðíî íà 700 îñòðîâàõ, èç êîòîðûõ
îêîëî 100 ïîñòîÿííî çàñåëåíû (Stockhammer,
Peralta, 2019. Ñ. 2).

Íà ïðîòÿæåíèè áîëåå ïîëóâåêà Êàðèá-
ñêèé áàññåéí ÿâëÿåòñÿ îäíèì èç íàèáîëåå
ñòàáèëüíûõ òóðèñòè÷åñêèõ ðûíêîâ â ìèðå,
íà åãî äîëþ åæåãîäíî ïðèõîäèòñÿ îêîëî 2–
3% ìèðîâîãî ÷èñëà òóðèñòîâ (Òàì æå. Ñ. 4).
Èíîñòðàííûõ ïîñåòèòåëåé ïðèâëåêàþò ïëÿæ-
íûé îòäûõ, äàéâèíã, ÿõòèíã, ìíîãî÷èñëåííûå
ìóçûêàëüíûå èëè õóäîæåñòâåííûå ôåñòèâà-
ëè, êàðíàâàëû, àóòåíòè÷íîå èñòîðè÷åñêîå è
àðõèòåêòóðíîå ðàçíîîáðàçèå. Ïîìèìî òðàäè-
öèîííîãî òóðèñòè÷åñêîãî ñåêòîðà, Êàðèáñêèé
áàññåéí ÿâëÿåòñÿ ïîïóëÿðíûì êðóèçíûì íà-
ïðàâëåíèåì, íà äîëþ êîòîðîãî ïî äàííûì íà
2024 ã. ïðèõîäèòñÿ 43% îò îáùåãî ÷èñëà êðó-
èçíûõ ïàññàæèðîâ â ìèðå7.

Èç-çà ãåîãðàôè÷åñêîé áëèçîñòè ê
ÑØÀ ïóòåøåñòâåííèêè èç äàííîé ñòðàíû
òðàäèöèîííî ôîðìèðóþò îñíîâíîé âúåçä-
íîé òóðèñòè÷åñêèé ïîòîê â ðåãèîí Êàðèá-
ñêîãî áàññåéíà (55%). Âòîðîå ìåñòî ïðè-
íàäëåæèò ïóòåøåñòâåííèêàì èç ñòðàí
Åâðîïåéñêîãî ìàêðîðåãèîíà (20%), ÷òî
âïîëíå îáúÿñíèìî íàëè÷èåì â ðåãèîíå òåð-

4 URL: https://live.worldtourismforum.net/news/Catch-
up-the-latest-news-in-tourism-industry/The-Worlds-Top-20-
Most-Expensive-Tourist-Destinations-in-2025#:~:text=1.
,beverage%20prices%20to%20premium%20levels

5 Tourism in East Caribbean Countries. International
Monetary Fund. 1988. URL: https://www.elibrary.imf.org/view/
journals/001/1988/083/article-A001-en.xml?ArticleTabs=fulltext
(https://doi.org/10.5089/9781451954456.001)

6 Êîëè÷åñòâî ñòðàí Êàðèáñêîãî áàññåéíà çàâèñèò îò
êîíòåêñòà, òàê êàê â áîëåå øèðîêîì ñìûñëå èíîãäà âêëþ÷à-
þòñÿ íàïðàâëåíèÿ â Þæíîé Àìåðèêå, Àòëàíòè÷åñêîì îêåàíå,
Öåíòðàëüíîé è Ñåâåðíîé Àìåðèêå, íàïðèìåð, Áåðìóäñêèå
îñòðîâà, Áåëèç, Ãàéàíà èëè Êàðèáñêèé áàññåéí Ìåêñèêè.

7 URL: https://cruising.org/resources/state-cruise-
industry-report-2025
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ðèòîðèé, ïðèíàäëåæàùèõ Âåëèêîáðèòàíèè,
Íèäåðëàíäàì è Ôðàíöèè. Òðåòüå ìåñòî çà-
íèìàþò òóðèñòû èç Êàíàäû (9%). Â ïîñëå-
äíèå ãîäû âñå áîëüøåå çíà÷åíèå ïðèîáðå-
òàþò òóðèñòè÷åñêèå ïîòîêè èç Áðàçèëèè è
äðóãèõ ñòðàí Þæíîé Àìåðèêè (5%), à òàê-
æå âíóòðèðåãèîíàëüíûå ïåðåäâèæåíèÿ (3%)
(Stockhammer, Peralta, Schmuser, 2024. Ñ. 11),
çà ïåðèîä ñ 2004 ã. ïî 2024 ã. êîëè÷åñòâî
èíîñòðàííûõ ïðèáûòèé â Êàðèáñêîì
áàññåéíå óâåëè÷èëîñü ñ 21,7 ìëí ÷åë.
(Stockhammer, Peralta, 2019. Ñ. 5) äî 32,4
ìëí ÷åë. (+49,3%)8; ñðåäíåãîäîâîé òåìï ðî-
ñòà òóðèñòñêèõ ïðèáûòèé â ðåãèîí ñîñòà-
âèë 2,5%. Ïîëîæèòåëüíûé òåìï ðîñòà òó-
ðèñòè÷åñêèõ ïðèáûòèé ñâèäåòåëüñòâóåò î
ïîñòîÿííîì òóðèñòè÷åñêîì ñïðîñå è ñïðî-
ñå íà óñëóãè ðàçìåùåíèÿ ñî ñòîðîíû èíî-
ñòðàííûõ òóðèñòîâ.

Â 1994 ã. â Êàðèáñêîì áàññåéíå íàñ÷è-
òûâàëîñü 1100 îòåëåé ñ íîìåðíûì ôîíäîì
îêîëî 100 òûñ. êîìíàò (Kimes, Lord, 1994.
Ñ. 71). Ïî äàííûì íà 2024 ã. ãîñòèíè÷íûé
íîìåðíîé ôîíä ðåãèîíà ñîñòàâëÿåò îêîëî
300 òûñ. êîìíàò (D’Amico, 2024. Ñ. 4; Äå-
äîê, 2023. Ñ. 48), ÷òî ñâèäåòåëüñòâóåò î çíà-
÷èòåëüíîé ïîëîæèòåëüíîé äèíàìèêå ðàçâè-
òèÿ ìåæäóíàðîäíîãî ãîñòèíè÷íîãî ñåêòîðà
â ðåãèîíå Êàðèáñêîãî áàññåéíà çà ïîñëåä-
íèå òðè äåñÿòèëåòèÿ (+200%).

Ñòàòèñòè÷åñêèå äàííûå î äîëå ãîñòè-
íè÷íîãî íîìåðíîãî ôîíäà, îòíîñÿùåãîñÿ ê
ñåãìåíòó êëàññà ëþêñ, â îòêðûòûõ èñòî÷-
íèêàõ íå ïðåäñòàâëåíû, ñîîòâåòñòâåííî,
îöåíèòü äèíàìèêó ðàçâèòèÿ äàííîãî ñåãìåí-
òà íà óðîâíå ðåãèîíà íå ïðåäñòàâëÿåòñÿ
âîçìîæíûì. Âìåñòå ñ òåì àíàëèç ïîêàçàòå-
ëåé ðåçóëüòàòèâíîñòè ãîñòèíè÷íîãî ñåêòî-
ðà â ïåðèîä ñ 2019 ïî 2024 ãã. ïîçâîëÿåò
äîïóñòèòü ïðåäïîëîæåíèå î ïîëîæèòåëüíîé
äèíàìèêå â ðàçâèòèè ãîñòèíè÷íîé íåäâè-
æèìîñòè êëàññà ëþêñ â ñòðàíàõ Êàðèáñêî-
ãî áàññåéíà.

Òàê, ïî äàííûì STR, Inc. íà 2019 ã., â
ðåãèîíå Êàðèáñêîãî áàññåéíà òàêèå ïîêà-
çàòåëè ðåçóëüòàòèâíîñòè ôóíêöèîíèðîâà-
íèÿ ãîñòèíè÷íîãî ñåêòîðà, êàê ñðåäíÿÿ ñòî-
èìîñòü íîìåðà (ADR) è ñðåäíÿÿ âûðó÷êà

íà íîìåð (RevPAR), èìåëè íàèáîëåå âûñî-
êèå ïîçèöèè ïî ñðàâíåíèþ ñ äðóãèìè ðå-
ãèîíàìè ìèðà è ïîëîæèòåëüíóþ äèíàìèêó
(òàáë. 2): ïîêàçàòåëü ADR ñîñòàâèë 219 äîëë.
ÑØÀ (ðîñò +5,6% ïî îòíîøåíèþ ê 2018 ã.)
è ïîêàçàòåëü RevPAR – 139 äîëë. ÑØÀ
(+2,8%). Ïðè ýòîì ïîêàçàòåëü ñðåäíåé çàã-
ðóçêè íîìåðíîãî ôîíäà (OCC) â ðåãèîíå
Êàðèáñêîãî áàññåéíà ñîñòàâèë 63,7%, ÷òî
íèæå ïî ñðàâíåíèþ ñ äðóãèìè ðåãèîíàìè
ìèðà, è äåìîíñòðèðîâàë îòðèöàòåëüíûé
ðîñò (-2,8% ïî îòíîøåíèþ ê 2018 ã.) (Davies,
2020. Ñ. 3).

Ðîñò ïîêàçàòåëåé ADR è RevPAR ïðè
îòðèöàòåëüíîì ðîñòå ñðåäíåé çàãðóçêè ãîñ-
òèíè÷íîãî íîìåðíîãî ôîíäà ñâèäåòåëüñòâó-
åò î òîì, ÷òî â ðåãèîíå Êàðèáñêîãî áàññåé-
íà â äîïàíäåìèéíûé ïåðèîä äåéñòâîâàëà
ñòðàòåãèÿ ïðèîðèòåòà â ðàçâèòèè áîëåå äî-
ðîãîñòîÿùèõ ãîñòèíè÷íûõ óñëóã, íåæåëè
ïðèâëå÷åíèÿ áîëüøåãî ÷èñëà ãîñòåé. Â ñòðà-
íàõ ðåãèîíà â áîëüøåé ìåðå ïîëó÷èëè
ðàçâèòèå ãîñòèíè÷íûå îáúåêòû ñåãìåíòà
êëàññà ëþêñ (êàòåãîðèè âûñîêîãî, ïðåìè-
àëüíîãî óðîâíÿ ñåðâèñà è êàòåãîðèè êëàññà
ëþêñ9), êàæäûé èç êîòîðûõ ñòðåìèëñÿ ïðåä-
ëîæèòü ãîñòþ èñêëþ÷èòåëüíûé è óíèêàëü-
íûé îïûò, ÷óâñòâî ýêñêëþçèâíîñòè, çà ÷òî
ãîñòè ñ áîëüøèì óäîâîëüñòâèåì ãîòîâû
áûëè îïëà÷èâàòü áîëåå âûñîêèå òàðèôû.

Ïî äàííûì Horwath HTL, â ñåíòÿáðå
2019 ã. â ðåãèîíå Êàðèáñêîãî áàññåéíà íà
äîëþ ïðîåêòîâ êëàññà ëþêñ, ïðåìèàëüíîãî
è âûñîêîãî óðîâíÿ ñåðâèñà ïðèõîäèëîñü
îêîëî 90% îáúåêòîâ ãîñòèíè÷íîé íåäâèæè-
ìîñòè, íàõîäÿùèõñÿ íà ðàçíîé ñòàäèè ðåà-
ëèçàöèè (ðàçðàáîòêà êîíöåïöèè, ïðîåêòè-
ðîâàíèå, ñòðîèòåëüñòâî, çàïóñê, ïðîäâèæå-
íèå), à òàêæå 92% îò îáùåãî îáúåìà èíâåñ-
òèöèé â ãîñòèíè÷íûé ñåêòîð ðåãèîíà
(Stockhammer, Peralta, 2019. Ñ. 10).

Èçâåñòíî, ÷òî ñåãìåíò êëàññà ëþêñ â
ìèðîâîì ãîñòèíè÷íîì ñåêòîðå ïðåèìóùå-
ñòâåííî ïðåäñòàâëåí íåçàâèñèìûìè ãîñòè-
íè÷íûìè îáúåêòàìè (54%), òîãäà êàê íà äîëþ
ñåòåâûõ îòåëåé ïðèõîäèòñÿ 46%. Íåçàâèñè-

8 URL: https://www.onecaribbean.org/caribbean-tourism-
maintains-strong-growth-in-2024-surpassing-pre-pandemic-levels/
#:~:text=Overall%20growth%3A%20The%20Caribbean%
20saw,2024%2C%20welcoming%208.5%20million%20tourists

9 Êîìïàíèÿ STR, Inc. â çàâèñèìîñòè îò ñðåäíåãî ïîêà-
çàòåëÿ ADR ïîäðàçäåëÿåò îòåëè íà ñëåäóþùèå êàòåãîðèè:
Luxury (ñåðâèñ êëàññà ëþêñ), Upper Upscale (ïðåìèàëüíûé
óðîâåíü ñåðâèñà), Upscale (âûñîêèé óðîâåíü ñåðâèñà),
Upper Midscale (óðîâåíü ñåðâèñà âûøå ñðåäíåãî), Midscale
(ñðåäíèé óðîâåíü ñåðâèñà) è Economy (óðîâåíü ñåðâèñà
ýêîíîìêëàññà).
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Èñòî÷íèê. URL: https://tourismanalytics.com/caribbean-statistics.html

ìûå ãîñòèíè÷íûå îáúåêòû ñåãìåíòà êëàññà
ëþêñ çà÷àñòóþ ïðåäñòàâëåíû áóòèê-îòåëÿìè –
íåáîëüøèìè ãîñòèíèöàìè (äî 100 íîìåðîâ)
ñ óíèêàëüíûì äèçàéíîì, ïåðñîíàëèçèðîâàí-
íûì îáñëóæèâàíèåì è ýêñêëþçèâíîé àòìîñ-
ôåðîé, òàê êàê ðàñòóùèé ñïðîñ íà èíäèâèäó-
àëüíûå è óíèêàëüíûå âïå÷àòëåíèÿ îò ïóòå-
øåñòâèé îáóñëîâëèâàåò ðàçâèòèå ñðåäñòâ ðàç-
ìåùåíèÿ, ïðåäëàãàþùèõ èíäèâèäóàëüíûé
ïîäõîä, íåïîâòîðèìóþ êîíöåïöèþ, ÷òî ôîð-
ìèðóåò îïûò, îòëè÷íûé îò îáû÷íîãî ïðåáû-
âàíèÿ â îòåëå. Ñîãëàñíî ïðîãíîçàì, ìèðîâîé
ðûíîê áóòèê-îòåëåé äîñòèãíåò 40,26 ìëðä
äîëë. ÑØÀ ê 2030 ã.; åãî ñîâîêóïíûé ãîäî-
âîé òåìï ðîñòà â ïåðèîä ñ 2024 ïî 2030 ãã.
ñîñòàâèò 7,1%10. Ê ñëîâó, ðîñò JOMO-ïóòå-
øåñòâèé11 â ìèðå â öåëîì, è â Êàðèáñêîì
áàññåéíå â ÷àñòíîñòè, ñîäåéñòâóåò ðàçâèòèþ
áóòèê-îòåëåé êëàññà ëþêñ.

Àâòîðîì áûëà ñîñòàâëåíà âûáîðêà èç
áóòèê-îòåëåé êëàññà ëþêñ â Êàðèáñêîì áàñ-
ñåéíå (òàáë. 3) ñ öåëüþ èõ áîëåå äåòàëüíî-
ãî èçó÷åíèÿ, èñïîëüçóÿ èçâåñòíûé ñàéò-àã-
ðåãàòîð ïî áðîíèðîâàíèþ ïðîæèâàíèÿ â ñåã-
ìåíòå êëàññà ëþêñ â ìèðå Mr&Mrs Smith12.

Àíàëèç äàííûõ, ïðåäñòàâëåííûõ â
òàáë. 3, ïîçâîëÿåò ñäåëàòü ðÿä âûâîäîâ:

• íà äîëþ íåçàâèñèìûõ áóòèê-îòåëåé
ïðèõîäèòñÿ 80% îò îáùåãî ÷èñëà àíàëèçèðó-
åìûõ ãîñòèíè÷íûõ îáúåêòîâ, íà äîëþ ñåòå-
âûõ – 20%;

• íåçàâèñèìûå áóòèê-îòåëè êëàññà
ëþêñ â áîëüøåé ñòåïåíè èìåþò íîìåðíîé
ôîíä îò 10 äî 30 êîìíàò (40%) è îò 30 äî
50 êîìíàò (27%); â ìåíüøåé ñòåïåíè – íî-
ìåðíîé ôîíä ìåíåå 10 êîìíàò (18%) è áî-
ëåå 50 êîìíàò (15%);

• íåçàâèñèìûå áóòèê-îòåëè ýêñêëþçèâ-
íîãî óðîâíÿ ñåðâèñà (ultra-luxury) ñ íàèáî-
ëåå âûñîêîé ñòîèìîñòüþ ïðîæèâàíèÿ ðàñïî-
ëîæåíû â Àíãèëüÿ (îòåëü Àni Anguilla, 10 êîì-
íàò, ñòîèìîñòü ïðîæèâàíèÿ îò 19 680 äîëë.
ÑØÀ) è Ñåí-Áàðòåëåìè (îòåëü Gyp Sea Saint

10 URL: https://dreamerealestate.com/boutique-hotels-
luxury-real-estate-investment-trend/

11 JOMO-òóðèçì (îò àíãë. Joy of Missing Out – ðà-
äîñòü óïóùåííîãî) ïîäðàçóìåâàåò ïóòåøåñòâèå ñ îòêëþ-
÷åíèåì îò îíëàéí-æèçíè è âîçâðàùåíèå ê ïðîñòûì óäî-
âîëüñòâèÿì â íàñòîÿùèé ìîìåíò; ðåêëàìèðóåòñÿ êàê ïðî-
òèâîÿäèå îò ñòðàõà ÷òî-òî óïóñòèòü (FOMO – Fear of
Missing Out). 12 URL: https://www.mrandmrssmith.com
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Èñòî÷íèê. Àâòîðñêàÿ ðàçðàáîòêà ïî äàííûì URL: https://www.mrandmrssmith.com/destinations/caribbean/
hotels?limit=50&s%5Bsort_field%5D=price&s%5Bsort_direction%5D=desc
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Barth, 24 êîìíàòû, ñòîèìîñòü ïðîæèâàíèÿ îò
2950 äîëë. ÑØÀ); ñåòåâûå áóòèê-îòåëè ñ íàè-
áîëåå âûñîêîé ñòîèìîñòüþ ïðîæèâàíèÿ îò-
íîñÿòñÿ ê ñåòè Aman Hotels& Resorts è ðàñ-
ïîëîæåíû â Äîìèíèêàíñêîé Ðåñïóáëèêå
(Àmanera, 24 êîìíàòû è 2 âèëëû, îò 3719 äîëë.
ÑØÀ) è â Òåðêñ è Êàéêîñ (Amanyara, 15 êîì-
íàò è 20 âèëë, îò 2560 äîëë. ÑØÀ);

• â áîëüøèíñòâå îòåëåé (61%) ñòî-
èìîñòü ïðîæèâàíèÿ âàðüèðóåòñÿ îò 500 äî
1000 äîëë. ÑØÀ â ñóòêè; â 33% îòåëåé –
îò 1000 äî 2000 äîëë. ÑØÀ â ñóòêè; â íå-
êîòîðûõ ñëó÷àÿõ (6%) îêîëî 3000 äîëë.
ÑØÀ â ñóòêè è áîëåå;

• â 73% íåçàâèñèìûõ áóòèê-îòåëÿõ íî-
ìåðíîé ôîíä ïðåäñòàâëåí, êàê ïðàâèëî, êîì-
íàòàìè êàòåãîðèè ëþêñ; â 18% îòåëåé íîìåð-
íîé ôîíä ïðåäñòàâëåí èñêëþ÷èòåëüíî âèë-
ëàìè (Hotel Le Toiny, Ñåí-Áàðòåëåìè; Pink
Sands Resort, Áàãàìñêèå îñòðîâà; Secret Bay,
Äîìèíèêà; The Hideout White Bay, Áðèòàíñ-
êèå Âèðãèíñêèå îñòðîâà; East Winds, Ñåíò-
Ëþñèÿ; Trident hotel, ßìàéêà); â íåêîòîðûõ
ñëó÷àÿõ (9%) – êîìáèíèðîâàííûé âàðèàíò,
âêëþ÷àþùèé êàê íîìåðà, òàê è âèëëû;

• 27% íåçàâèñèìûõ áóòèê-îòåëåé êëàñ-
ñà ëþêñ ðàñïîëîæåíû íà Áàãàìñêèõ îñòðî-
âàõ (5 îòåëåé) è Ñåí-Áàðòåëåìè (4 îòåëÿ);
18% â ðàâíîé ñòåïåíè ðàñïðåäåëåíû ìåæ-
äó Áðèòàíñêèìè Âèðãèíñêèìè îñòðîâàìè
è ßìàéêîé (ïî 2 îòåëÿ); îñòàëüíûå 55%
ðàñïîëîæåíû â Àíòèãóà è Áàðáóäà, Ñåí-
Âèíñåíò è Ãðåíàäèíû, Ñåíò-Ëþñèÿ, Êàé-
ìàíîâû îñòðîâà (ïî 2 îòåëÿ); Àðóáà, Àíãè-
ëüÿ, Ãðåíàäà, Äîìèíèêà, Äîìèíèêàíñêàÿ
Ðåñïóáëèêà, Âèðãèíñêèå îñòðîâà ÑØÀ,
Òåðêñ è Êàéêîñ, Áàðáàäîñ, Ñåíò-Êèòñ è
Íåâèñ, Ñåí-Ìààðòåí (ïî 1 îòåëþ);

• Ñåí-Áàðòåëåìè ëèäèðóåò ïî êîëè÷å-
ñòâó áóòèê-îòåëåé ñ íàèáîëåå âûñîêèì
óðîâíåì ñòîèìîñòè (5 îòåëåé; ñòîèìîñòü îò
1025 äî 2950 äîëë. ÑØÀ â ñóòêè);

• ñåòåâûå áóòèê-îòåëè ïðåäñòàâëåíû òà-
êèìè ãîñòèíè÷íûìè êîìïàíèÿìè, êàê Aman
Hotels & Resorts; Belmond Hotels; Rosewood
Hotel Group; IHG; Viceroy Hotels & Resorts;
ñòîèìîñòü ïðîæèâàíèÿ – îêîëî 1000 äîëë.
ÑØÀ è áîëåå â ñóòêè, çà èñêëþ÷åíèåì îòåëÿ
Six Senses La Sagesse (480 äîëë. ÑØÀ); íî-
ìåðíîé ôîíä ñîñòàâëÿåò áîëåå 50 êîìíàò, çà
èñêëþ÷åíèåì îòåëåé ýêñêëþçèâíîãî óðîâíÿ
ñåðâèñà ñåòè Aman Hotels & Resorts.

Ñëåäóåò îòìåòèòü íàëè÷èå èíòåðåñà ñî
ñòîðîíû âåäóùèõ ìèðîâûõ ãîñòèíè÷íûõ êîð-
ïîðàöèé (Hilton Worldwide, Marriott
International Inc., Hyatt Hotels Corporation,
IHG è äð.) â ðàñøèðåíèè ñâîåãî ïðèñóòñòâèÿ
â ðåãèîíå ïîñðåäñòâîì îòêðûòèÿ îòåëåé ñåã-
ìåíòà êëàññà ëþêñ (òàáë. 4). Äàííàÿ òåíäåí-
öèÿ âïîëíå çàêîíîìåðíà, òàê êàê â Àìåðè-
êàíñêîì ìàêðîðåãèîíå ýòè ãîñòèíè÷íûå êîð-
ïîðàöèè èìåþò ëèäèðóþùèå ïîçèöèè â ñåã-
ìåíòå êëàññà ëþêñ: íà Marriott International
Inc. ïðèõîäèòñÿ 10% ðåãèîíàëüíîãî ñåãìåíòà
êëàññà ëþêñ, Hyatt Hotels Corporation  – 9%,
IHG – 3%,  Accor – 5%, äðóãèå áðåíäû –
18%, íåçàâèñèìûå îòåëè – 55% (Demuth,
Makis, Jahns, Bracciani, 2024. Ñ. 11).

Íàèáîëåå êðóïíûå îáúåêòû îòíîñÿòñÿ
ê òàêèì ãîñòèíè÷íûì ñåòÿì, êàê Hilton
Worldwide (3 ïðîåêòà ñ íîìåðíûì ôîíäîì
1741 êîìíàòà), Blue Diamond Hotels &
Resorts (3 ïðîåêòà ñ íîìåðíûì ôîíäîì 1300
êîìíàò), Meli  Hotel International (2 ïðîåê-
òà ñ íîìåðíûì ôîíäîì 1100 êîìíàò), Blue
Bay (2 ïðîåêòà ñ íîìåðíûì ôîíäîì 830
êîìíàò), Hyatt Hotels Corporation (2 ïðî-
åêòà ñ íîìåðíûì ôîíäîì 750 êîìíàò).

 Ïî ðàçìåðó èíâåñòèöèé â 2019 ã. ëèäè-
ðóþùèå ïîçèöèè çàíèìàëè òàêæå Hilton
Worldwide (775 ìëí äîëë.) è Blue Diamond
Hotels & Resorts (592 ìëí äîëë.). Ê ñëîâó,
ãîñòèíè÷íàÿ ñåòü Blue Diamond Hotels &
Resorts ÿâëÿåòñÿ îäíîé èç ñàìûõ áûñòðîðàñ-
òóùèõ ãîñòèíè÷íûõ ãðóïï Êàðèáñêîãî áàñ-
ñåéíà, êîòîðàÿ ðàñïîëàãàåò 45 ãîñòèíè÷íûìè
îáúåêòàìè â Äîìèíèêàíñêîé Ðåñïóáëèêå,
ßìàéêå, Ñåíò-Ëþñèè, Àíòèãóà, Êîñòà-Ðèêå,
Áàðáàäîñå, Òîáàãî, Êóáå, Ãðåíàäå, Ìåêñèêå.

Ñòîèò îáðàòèòü âíèìàíèå íà îòêðûòèå
ãîñòèíè÷íûõ îáúåêòîâ ïîä áðåíäàìè
Mandarin Oriental, The Ritz-Carlton, Six
Senses Resorts & Spas, Four Seasons Hotel
& Resorts, Aman, òàê êàê îíè îòíîñÿòñÿ ê
êàòåãîðèè ýêñêëþçèâíîãî óðîâíÿ ñåðâèñà
(ultra-luxury) â ñîîòâåòñòâèè ñ êëàññèôè-
êàöèåé JLL (Demuth, Makis, Jahns, Bracciani,
2024), îðèåíòèðîâàíû íà ïóòåøåñòâåííè-
êîâ ñî ñâåðõâûñîêèì óðîâíåì äîõîäîâ13,
îòëè÷àþòñÿ èñêëþ÷èòåëüíûì ñåðâèñîì, ðîñ-
êîøíûìè íîìåðàìè è óíèêàëüíûìè âïå-

13 Ëþäè ñî ñâåðõâûñîêèì óðîâíåì äîõîäà (Ultra-High
Net-Worth Individuals, UHNWIs) – ýòî ëþäè ñ ñîñòîÿíèåì
íå ìåíåå 30 ìëí äîëë. ÑØÀ.
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÷àòëåíèÿìè. Ýòè áðåíäû èçâåñòíû ñâîèìè
âûñîêèìè ñòàíäàðòàìè êà÷åñòâà è èíäèâè-
äóàëüíûì âíèìàíèåì ê ãîñòÿì, ÷òî, áåçóñ-
ëîâíî, îòðàæàåòñÿ â óðîâíå ADR è RevPAR,
à òàêæå ñâèäåòåëüñòâóåò î âûñîêîì äîâå-
ðèè èíâåñòîðîâ è î çäîðîâîé äîëãîñðî÷-
íîé ïåðñïåêòèâå ðàçâèòèÿ òóðèçìà â Êà-
ðèáñêîì áàññåéíå.

Íåñìîòðÿ íà çíà÷èòåëüíûé óùåðá, êî-
òîðûé ðåãèîí Êàðèáñêîãî áàññåéíà ïîíåñ
â ðåçóëüòàòå ïàíäåìèè COVID-19 â 2020 ã.,
âîññòàíîâëåíèå èíäóñòðèè ãîñòåïðèèìñòâà
â ðåãèîíå ïðîèñõîäèëî ñòðåìèòåëüíî, ÷òî
ïîäòâåðæäàþò âûñîêèå òåìïû ðîñòà OCC
(+15,7% â 2021 ã. è +16,7% â 2022 ã.), ADR
(+21,2% â 2021 ã.; +23,1% â 2022 ã.), RevPAR
(+66,5% â 2021 ã., +70,2% â 2022 ã.). Ïî ñðàâ-
íåíèþ ñ äîïàíäåìèéíûì ïåðèîäîì, âñå òðè
ïîêàçàòåëÿ óâåëè÷èëèñü, íî îñîáîå âíèìà-
íèå çàñëóæèâàþò ADR (+51,7%) è RevPAR
(+61,4%), ÷òî ñâèäåòåëüñòâóåò îá àêòèâèçà-
öèè òåìïîâ ðàçâèòèÿ ãîñòèíè÷íîãî ñåêòî-
ðà ñåãìåíòà êëàññà ëþêñ â ðåãèîíå. Òàê, ñî-
ãëàñíî äàííûì îò÷åòà «Ñòðîèòåëüñòâî è èí-
âåñòèöèè» Êàðèáñêîé àññîöèàöèè ãîñòèíèö

è òóðèçìà (2024 ã.), â áëèæàéøèå ãîäû â
ðåãèîíå îæèäàåòñÿ îòêðûòèå 46 íîâûõ
îáúåêòîâ ãîñòèíè÷íîé íåäâèæèìîñòè, èç
êîòîðûõ íà äîëþ ïðîåêòîâ êëàññà ëþêñ è
ïðåìèàëüíîãî óðîâíÿ ñåðâèñà ïðèõîäèòñÿ
94% (Madden-Greig, 2024. Ñ. 6).

Íàèáîëåå âûñîêèå ïîêàçàòåëè ADR â
ðåãèîíå Êàðèáñêîãî áàññåéíà â ïåðèîä ñ
2019 ïî 2023 ãã. õàðàêòåðíû äëÿ òàêèõ äåñ-
òèíàöèé, êàê Ñåí-Áàðòåëåìè (çàìîðñêîå
ñîîáùåñòâî Ôðàíöèè), Àíãèëüÿ (çàìîðñêàÿ
òåððèòîðèÿ Âåëèêîáðèòàíèè) è Òåðêñ è
Êàéêîñ (çàìîðñêàÿ òåððèòîðèÿ Âåëèêîáðè-
òàíèè). Â 2023 ã. â Ñåí-Áàðòåëåìè ñðåäíÿÿ
OCC ñîñòàâèëà 55%, ADR – 2696 äîëë.
ÑØÀ (+75% ïî îòíîøåíèþ ê 2019 ã. (1539
äîëë. ÑØÀ))14; â Àíãèëüè ñðåäíÿÿ OCC
ñîñòàâèëà 40,6%, ADR – 1612 äîëë. ÑØÀ;
â Òåðêñ è Êàéêîñ ñðåäíÿÿ OCC ñîñòàâèëà
68,4%, ADR – 1202 äîëë. ÑØÀ (+17,2% ïî
îòíîøåíèþ ê 2023 ã. (1026 äîëë. ÑØÀ))15

(Davies, 2020; Andrews, 2024).

Èñòî÷íèê. URL: https://live.worldtourismforum.net/news/Catch-up-the-latest-news-in-tourism-industry/The-Worlds-
Top-20-Most-Expensive-Tourist-Destinations-in-2025#:~:text=1.,beverage%20prices%20to%20premium%20levels

14 URL: https://str.com/data-insights-blog/caribbean-
hotel-industry-comeback-kid
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Äîïóñòèìî ïðåäïîëîæèòü, ÷òî òàêîé
âûñîêèé ïîêàçàòåëü ADR ôîðìèðóåòñÿ ââè-
äó âûñîêîãî ñïðîñà ñî ñòîðîíû òóðèñòîâ è
íåìíîãî÷èñëåííîãî ïðåäëîæåíèÿ ñî ñòîðî-
íû ãîñòèíè÷íûõ îáúåêòîâ, ïðåäñòàâëåííûõ
ïðåèìóùåñòâåííî ñ íåáîëüøèì íîìåðíûì
ôîíäîì îáúåêòàìè ýêñêëþçèâíîãî óðîâíÿ
ñåðâèñà (ultra-luxury). Òàê, íàïðèìåð, ïëî-
ùàäü î. Ñåí-Áàðòåëåìè ñîñòàâëÿåò 21 êâ.
êì; íà ãîñòèíè÷íûé íîìåðíîé ôîíä ïðè-
õîäèòñÿ ëèøü 30% îò îáùåãî íîìåðíîãî
ôîíäà îñòðîâà (Apanon, 2012). Â 2023 ã. îñ-
òðîâ ïîñåòèëè 312 òûñ. ÷åëîâåê, ÷òî íà 38%
áîëüøå, ÷åì â 2019 ã. Ñòðóêòóðà òóðèñòè-
÷åñêèõ ïðèáûòèé ïðåäñòàâëåíà ïðåèìóùå-
ñòâåííî ãðàæäàíàìè ñòðàí ÑØÀ, Êàíàäû,
Ìåêñèêè (55,8%), Ôðàíöèè (16%), ñòðàí ÅÑ
(12,6%); íà äîëþ ãðàæäàí èç ñòðàí Êàðèá-
ñêîãî áàññåéíà ïðèõîäèòñÿ ëèøü 10,1%, íà
èíûå ñòðàíû –  2,5%16.

Åùå îäèí ôàêòîð, ôîðìèðóþùèé âû-
ñîêèé óðîâåíü ADR – ðîñò ñòîèìîñòè ñòðî-
èòåëüñòâà îòåëåé â ïîñëåäíèå ãîäû. Ïî äàí-
íûì Caribbean & Latin America Construction
Market Trend Report 2022–2023, ñòîèìîñòü
ñòðîèòåëüñòâà 1 êâ. ìåòðà îòåëüíîé íåäâè-
æèìîñòè óðîâíÿ 3* íà î. Ñåí-Áàðòåëåìè â
2023 ã. ñîñòàâèëà 6780 äîëë. ÑØÀ, îòåëü-
íîé íåäâèæèìîñòè óðîâíÿ 5* – 14,5 òûñ.
äîëë. ÑØÀ; â Àíãèëüå ñîîòâåòñòâåííî 5275
äîëë. ÑØÀ è 8 òûñ. äîëë. ÑØÀ17. Ýòî äîñ-
òàòî÷íî âûñîêèé óðîâåíü ïî ñðàâíåíèþ ñ
äðóãèìè äåñòèíàöèÿìè ðåãèîíà. Áåçóñëîâ-
íî, äàííûå ïîêàçàòåëè ÿâëÿþòñÿ îòëè÷è-
òåëüíûìè, íî îíè íå õàðàêòåðíû äëÿ âñåãî
ðåãèîíà Êàðèáñêîãî áàññåéíà. Ãîñòèíè÷íûé
ñåêòîð ýòèõ îñòðîâîâ õàðàêòåðèçóåò ñåáÿ êàê
çðåëûé ðûíîê è èñòèííî êàê äåñòèíàöèè
äëÿ ýêñêëþçèâíîãî îòäûõà â ïðåäåëàõ Êà-
ðèáñêîãî ðåãèîíà.

Õîòåëîñü áû îòìåòèòü, ÷òî îðèåíòèðî-
âàííàÿ ðàíåå íà ìàññîâûé òóðèçì ìîäåëü
ôóíêöèîíèðîâàíèÿ îòåëåé «âñå âêëþ÷åíî»
çà ïîñëåäíèå ïÿòü ëåò (2019–2024 ãã.) áûëà
èìïëåìåíòèðîâàíà â ïðàêòèêó áðåíäîâûõ
îòåëåé ñåãìåíòà êëàññà ëþêñ â ðåãèîíå Êà-

ðèáñêîãî áàññåéíà (luxury áðåíäû è upper
upscale áðåíäû òàêèõ ãîñòèíè÷íûõ êîìïà-
íèé, êàê Marriott International Inc., Hilton
Worldwide, Hyatt Hotels Corporation è äð.),
íå îðèåíòèðîâàííûõ íà ìàññîâûé òóðèçì.
Âñå áîëüøå îòåëåé ïðåäïî÷èòàþò ðàáîòàòü
ïî ìîäåëè «âñå âêëþ÷åíî»: îíè óñïåøíî
àäàïòèðîâàëè ñâîè ïðåäëîæåíèÿ ê ðàñòó-
ùèì îæèäàíèÿì ãîñòåé; ðàçðàáîòàëè âûñî-
êîêîíêóðåíòíûå ïðîäóêòû, îðèåíòèðîâàí-
íûå íà îïûò, ìèíèìèçèðóÿ âëèÿíèå óñòî-
ÿâøèõñÿ ðàíåå óáåæäåíèé îòíîñèòåëüíî
ñèñòåìû «âñå âêëþ÷åíî» è êà÷åñòâà ñåðâè-
ñà. Ýòîò ôàêò ñâèäåòåëüñòâóåò î òîì, ÷òî
òåïåðü îòåëè, ðàáîòàþùèå ïî ìîäåëè «âñå
âêëþ÷åíî», âèäÿò ñâîþ öåëü íå òîëüêî â
êîëè÷åñòâå ãîñòåé, íî ñêîíöåíòðèðîâàíû íà
ïðèâëå÷åíèè ïóòåøåñòâåííèêîâ áîëåå âû-
ñîêîãî êëàññà, êîòîðûå õîòÿò íîâûõ âïå-
÷àòëåíèé, òåì ñàìûì äîñòèãàÿ âûñîêèõ ýêî-
íîìè÷åñêèõ ðåçóëüòàòîâ.

Ðîñò ñïðîñà íà îòåëè, ðàáîòàþùèå ïî
ìîäåëè «âñå âêëþ÷åíî», èìååò ðÿä ïðè÷èí.
Ïðîæèâàíèå â òàêèõ îòåëÿõ ïîçâîëÿåò ãîñ-
òÿì íàñëàæäàòüñÿ îòäûõîì è íå áåñïîêî-
èòüñÿ î äîïîëíèòåëüíûõ ðàñõîäàõ, ÷òî íà
ýòàïå áðîíèðîâàíèÿ òóðà äåëàåò ïðèíÿòèå
ðåøåíèÿ áîëåå áûñòðûì, ÷àñòî ñïîñîáñòâó-
åò óâåëè÷åíèþ ïåðèîäà ïðîæèâàíèÿ â îòå-
ëå, ïîâûøàåò óäîâëåòâîðåííîñòü ãîñòåé è
èõ ëîÿëüíîñòü ê áðåíäó. Äëÿ âëàäåëüöåâ
îòåëåé ðàáîòà ïî ýòîé ìîäåëè, êàê ïðàâè-
ëî, îáåñïå÷èâàåò áîëåå âûñîêèé è ñòàáèëü-
íûé óðîâåíü çàãðóçêè íîìåðíîãî ôîíäà,
ñïîñîáñòâóåò óâåëè÷åíèþ ÷èñëà ïîâòîðíûõ
ïîñåùåíèé è ïîçâîëÿåò ïðîãíîçèðîâàòü
âûðó÷êó. Íàèáîëåå ðàñïðîñòðàíåíû îòåëè
«âñå âêëþ÷åíî» â Äîìèíèêàíñêîé Ðåñïóá-
ëèêå è ßìàéêå (Stockhammer, 2025).

Ìîäåëü «âñå âêëþ÷åíî» äîêàçàëà ñâîþ
óñòîé÷èâîñòü è óñïåøíîñòü âî âñåì Êàðèá-
ñêîì áàññåéíå, íî ìåæäó ñòðàíàìè ðåãèîíà
âñå æå ñóùåñòâóþò íåêîòîðûå ðàçëè÷èÿ
(óðîâåíü îïëàòû òðóäà, äèíàìèêà öåïî÷êè
ïîñòàâîê, äåìîãðàôè÷åñêèå äàííûå ãîñòåé,
çàâèñèìîñòü ñòðàíû îò èìïîðòà), îòðàæàþ-
ùèåñÿ íà ðåíòàáåëüíîñòè îòåëåé, ðàáîòàþ-
ùèõ ïî äàííîé ñèñòåìå. Ñîîòâåòñòâåííî,
êðàéíå âàæíóþ ðîëü èãðàåò óïðàâëåíèå çàò-
ðàòàìè, òàê êàê íåêîððåêòíîå óïðàâëåíèå
ïðîäóêòàìè ïèòàíèÿ è íàïèòêàìè èëè íå-
ýôôåêòèâíîå óïðàâëåíèå ïåðñîíàëîì â ñêî-

15 URL: https://hoteliermaldives.com/maldives-adr-ranks-
among-top-5-globally/

16 URL: https://wimcorealestate.com/some-statistics-
about-saint-barthelemy/

17 URL: https//www.hotelinvestmenttoday.com/
Development/Owners/Average-Caribbean-construction-costs-
surge-19-percent
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ðîì âðåìåíè ìîæåò îòðàçèòüñÿ íà ïðèáû-
ëè. Ìåíåäæåðàì îòåëåé íåîáõîäèìî ïîñòî-
ÿííî ðåøàòü êîìïëåêñíóþ çàäà÷ó: ñëåäèòü
çà ñïðîñîì ãîñòåé è ñâîåâðåìåííî ðåàãèðî-
âàòü íà åãî èçìåíåíèÿ; ó÷èòûâàòü ìåíÿþ-
ùèåñÿ ïðåäïî÷òåíèÿ ãîñòåé â ïîëó÷åíèè
íåçàáûâàåìûõ âïå÷àòëåíèé îò èçûñêàííûõ
êóëèíàðíûõ áëþä, ýêñêëþçèâíûõ ýêñêóðñèé,
êà÷åñòâåííîãî îòäûõà â ñî÷åòàíèè ñ ìåñò-
íîé êóëüòóðíîé àóòåíòè÷íîñòüþ; îáåñïå÷è-
âàòü âûñîêèé ýêîíîìè÷åñêèé ðåçóëüòàò. Â
ýòîì êîíòåêñòå â ïîñëåäíåå âðåìÿ îòìå÷à-
åòñÿ ðîñò ÷èñëà îòåëåé «âñå âêëþ÷åíî –

òîëüêî äëÿ âçðîñëûõ» (all inclusive – only
adults), îòðàæàþùèé ñïðîñ ñî ñòîðîíû ïàð,
ìîëîäîæåíîâ è ãðóïï äðóçåé, ãîòîâûõ ïëà-
òèòü áîëåå âûñîêóþ ñðåäíþþ ñòîèìîñòü çà
ïðîæèâàíèå (ADR) ðàäè áîëåå øèðîêîãî
ñïåêòðà óñëóã ïðåìèóì-êëàññà, ÷òî ïîëîæè-
òåëüíî îòðàæàåòñÿ íà ïðèáûëüíîñòè îòåëÿ
è ïîçèöèîíèðîâàíèè áðåíäà.

Àíàëèç äàííûõ òàáë. 5 ñâèäåòåëüñòâó-
åò, ÷òî â 2024 ã. áûëè îòêðûòû îòåëè âûñî-
êîãî óðîâíÿ ñåðâèñà â ðàçíûõ ñòðàíàõ
Êàðèáñêîãî áàññåéíà. Íàèáîëåå êðóïíûå
ïðîåêòû áûëè ðåàëèçîâàíû â Äîìèíèêàí-

Èñòî÷íèê. Àâòîðñêàÿ ðàçðàáîòêà ïî äàííûì (D’Amico, 2025. ÐÐ. 31–32).
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ñêîé Ðåñïóáëèêå  (Secrets Tides Punta Cana,
668 êîìíàò) è íà ßìàéêå (Hotel RIU Palace
Aquarelle – Jamaica, áîëåå 700 êîìíàò). Îáà
îáúåêòà èìåþò âûñîêèé óðîâåíü ñåðâèñà è
ðàáîòàþò ïî ìîäåëè «âñå âêëþ÷åíî».

Çàñëóæèâàåò âíèìàíèÿ ãîñòèíè÷íûé
îáúåêò Six Senses La Sagesse – Grenada, ðå-
àëèçîâàííûé â Ãðåíàäå ïîä áðåíäîì Six
Senses Resorts & Spas, êîòîðûé îòíîñèòñÿ
ê ýêñêëþçèâíîìó óðîâíþ ñåðâèñà (ultra-
luxury). Ýòî ïåðâûé îòåëü ïîä ýòèì áðåí-
äîì â ðåãèîíå Êàðèáñêîãî áàññåéíà. Òàêæå
ñ îòêðûòèåì áóòèê-îòåëÿ Andaz Turks &
Caicos äåáþòèðóåò â ýòîì ðåãèîíå è  áðåíä
Andaz ãîñòèíè÷íîé ñåòè Hyatt Hotels
Corporation.

Ñëåäóåò îòìåòèòü òåíäåíöèþ ðàçâèòèÿ
êîìáèíèðîâàííîãî ôîðìàòà ãîñòèíè÷íûõ
ïðîåêòîâ – æèëûå è êóðîðòíûå ñîîáùåñòâà
(îò àíãë. Residential and Resort Community
(R&RC)). Ïîäîáíûå ïðîåêòû ïðåäñòàâëÿþò
ñîáîé êîìïëåêñ ìíîãîôóíêöèîíàëüíîãî íà-
çíà÷åíèÿ, êîòîðûé íàðÿäó ñ ÷àñòíûìè æè-
ëûìè äîìàìè (ðåçèäåíöèè, âèëëû) âêëþ÷àåò
è ãîñòèíè÷íóþ èíôðàñòðóêòóðó (ðåñòîðàíû,
ñïà-öåíòðû, áàññåéíû, ñïîðòèâíûå ñîîðóæå-
íèÿ, ïîëÿ äëÿ ãîëüôà). Öåëü ïðîåêòà –  ïðåä-
ëîæèòü æèòåëÿì ñòèëü æèçíè, ñî÷åòàþùèé
óäîáñòâî è ðîñêîøü êóðîðòíîãî îòäûõà ñ ïî-
âñåäíåâíîé æèçíüþ, ÷àñòî â æèâîïèñíûõ
ìåñòàõ. Ê òàêîìó ôîðìàòó ñëåäóåò îòíåñòè
ñëåäóþùèå ïðîåêòû: Six Senses La Sagesse –
Grenada (56 ðîñêîøíûõ ëþêñîâ è 15 âèëë);
Andaz Turks & Caicos (59 ðîñêîøíûõ íîìå-
ðîâ è 73 ÷àñòíûõ ðåçèäåíöèè)18; St. Regis Cap
Cana Resort & Residences â Äîìèíèêàíñêîé
Ðåñïóáëèêå (200 íîìåðîâ è 70 ðåçèäåíöèé);
Grand Hyatt Grand Cayman Resort & Spa íà
Êàéìàíîâûõ îñòðîâàõ (382 êîìíàòû, ëþêñà
è âèëëû).

Ïîäîáíûé ôîðìàò ïðåäïîëàãàåò è ãîñ-
òèíè÷íûé êîìïëåêñ ýêñêëþçèâíîãî óðîâ-
íÿ ñåðâèñà Amancaya, ïðèíàäëåæàùèé ãîñ-
òèíè÷íîìó áðåíäó Aman. Ñòîèìîñòü ïðî-
åêòà – 260 ìëí äîëë. ÑØÀ; îí áóäåò ïîñò-
ðîåí íà îñòðîâå ðàéîíà Ýêñóìà (Áàãàìñêèå
îñòðîâà); äàòà îòêðûòèÿ ïîêà íå îáúÿâëå-
íà; êîìïëåêñ áóäåò âêëþ÷àòü â ñåáÿ îòåëü
íà 36 íîìåðîâ è ÷àñòíûå ðåçèäåíöèè. Ïëà-
íèðóåòñÿ ïîñòðîèòü ïðèñòàíü äëÿ ÿõò, ïëÿæ-

íûé êëóá, ñïà-öåíòð Aman è íåñêîëüêî ðå-
ñòîðàíîâ, ÷òî ïîçâîëèò ñîçäàòü íåáîëüøîå
ïîñåëåíèå íå òîëüêî äëÿ ãîñòåé îòåëÿ, íî è
äëÿ âëàäåëüöåâ ðåçèäåíöèé, à òàêæå ïîñå-
òèòåëåé îñòðîâà, ïðèáûâøèõ íà ÿõòå. Ýòîò
îáúåêò ñòàíåò òðåòüèì â ïîðòôîëèî Aman
íà Êàðèáñêèõ îñòðîâàõ âìåñòå ñ Amanyara
íà îñòðîâàõ Òåðêñ è Êàéêîñ è Amanera â
Äîìèíèêàíñêîé Ðåñïóáëèêå.

Íà îäíîì èç îñòðîâîâ ðàéîíà Ýêñóìà
íà Áàãàìñêèõ îñòðîâàõ âåäåòñÿ ñòðîèòåëü-
ñòâî îòåëÿ Bulgari Resort & Mansions Cave
Cay, êîòîðûé òàêæå îòíîñèòñÿ ê êàòåãîðèè
ýêñêëþçèâíîãî óðîâíÿ ñåðâèñà (ultra-
luxury). Ýòî ïåðâûé îòåëü áðåíäà Bulgari
Hotels & Resorts â ðåãèîíå Êàðèáñêîãî áàñ-
ñåéíà, êîòîðûé ïëàíèðóåòñÿ îòêðûòü â
2029 ã.19 Íà êóðîðòå Bulgari Resort &
Mansions Cave Cay áóäåò 64 ðîñêîøíûõ
ëþêñà è âèëëû íà ïîáåðåæüå, à òàêæå 48
÷àñòíûõ ðåçèäåíöèé, äîñòóïíûõ äëÿ ïîêóï-
êè. Ïëàíèðóåòñÿ ñòðîèòåëüñòâî íåñêîëüêèõ
ðåñòîðàíîâ, ñïà-öåíòðà, îçäîðîâèòåëüíîãî
öåíòðà, äåòñêîãî êëóáà, ìàãàçèíîâ ðîçíè÷-
íîé òîðãîâëè, ïðèñòàíè äëÿ ÿõò. Òàêèì îá-
ðàçîì, ãîñòè îòåëÿ è âëàäåëüöû íåäâèæè-
ìîñòè ñìîãóò ïîëó÷èòü ðàçíîîáðàçíûé
ñïåêòð âïå÷àòëåíèé. Ãîñòèíè÷íàÿ ñåòü
Bulgari Hotels & Resorts íàñ÷èòûâàåò âñåãî
13 îòåëåé ïî âñåìó ìèðó, è ýòî åäèíñòâåí-
íûé îòåëü, êîòîðûé çàïëàíèðîâàíî îòêðûòü
â áëèæàéøåå âðåìÿ â ðåãèîíå Àìåðèêà
(Drillinger, 2025).

Ïðèðîäíûå ðåñóðñû ðåãèîíà èìåþò ðå-
øàþùåå çíà÷åíèå â ðàçâèòèè èíäóñòðèè òó-
ðèçìà, ïîýòîìó çàùèòà îêðóæàþùåé ñðåäû,
ñîõðàíåíèå áèîðàçíîîáðàçèÿ è âîäíûõ ðåñóð-
ñîâ òàê âàæíû ïðè ðàçâèòèè ãîñòèíè÷íîãî
ñåêòîðà. Ñòðîèòåëüñòâî îòåëåé ñåãìåíòà êëàññà
ëþêñ ïðåäïîëàãàåò àêöåíò íà óñòîé÷èâîì ðàç-
âèòèè è ðåàëèçàöèè â ñîîòâåòñòâèè ñ ESG-
ñòðàòåãèÿìè è ïðîãðàììàìè  (Äåäîê, 2025).
Ñ öåëüþ ìèíèìèçàöèè íåãàòèâíîãî âîçäåé-
ñòâèÿ íà îêðóæàþùóþ ñðåäó ïðè ïðîåêòèðî-
âàíèè ó÷èòûâàþòñÿ ìåñòíûå ýêîñèñòåìû,
ïðîâîäÿòñÿ èññëåäîâàíèÿ âîçìîæíîãî âîçäåé-
ñòâèÿ íà ôëîðó è ôàóíó ñ öåëüþ ñîõðàíåíèÿ
ïðèðîäíîãî áèîðàçíîîáðàçèÿ. Ïðè ñòðîèòåëü-
ñòâå èñïîëüçóþòñÿ ýêîëîãè÷åñêè ÷èñòûå ìà-

18 URL: https://www.hospitalitynet.org/announcement/
41011443.html

19 URL: https://www.bulgarihotels.com/en_US/milan/
whats-on/article/milan/at-the-hotel/Bvlgari-Hotels—Resorts-
announces-plans-for-property-in-the-Bahamas
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òåðèàëû, âíåäðÿþòñÿ òåõíîëîãèè äëÿ ñíèæå-
íèÿ ïîòðåáëåíèÿ ýëåêòðîýíåðãèè (ýíåðãîýô-
ôåêòèâíûå ñèñòåìû îñâåùåíèÿ è îòîïëåíèÿ)
è âîäû (óñòàíîâêà âîäîñáåðåãàþùåãî îáîðó-
äîâàíèÿ, ñèñòåìà ñáîðà äîæäåâîé âîäû, ðå-
öèðêóëÿöèè âîäû). Òàêæå îòåëè ñòðåìÿòñÿ
èñïîëüçîâàòü âîçîáíîâëÿåìûå èñòî÷íèêè
ýíåðãèè (ñîëíå÷íûå ïàíåëè, âåòðÿíûå òóð-
áèíû) ñ öåëüþ ñîêðàùåíèÿ óãëåðîäíîãî ñëå-
äà; ðåàëèçóþò ïðîãðàììû ïî ñîêðàùåíèþ îò-
õîäîâ (ïåðåðàáîòêà, êîìïîñòèðîâàíèå è ìè-
íèìèçàöèÿ èñïîëüçîâàíèÿ ïëàñòèêà); ñòðå-
ìÿòñÿ ïîëó÷èòü ñåðòèôèêàòû óñòîé÷èâîãî
ðàçâèòèÿ (Green Key, LEED è äð.), ÷òî ïîä-
òâåðæäàåò èõ ïðèâåðæåííîñòü ýêîëîãè÷åñêèì
ñòàíäàðòàì è ïðàêòèêàì. Â ðàìêàõ ðåàëèçà-
öèè ESG-ñòðàòåãèé è ïðîãðàìì áîëüøîå âíè-
ìàíèå óäåëÿåòñÿ ïîääåðæêå ìåñòíûõ ñîîá-
ùåñòâ ïîñðåäñòâîì ñîçäàíèÿ ðàáî÷èõ ìåñò,
èñïîëüçîâàíèÿ ìåñòíûõ ïðîäóêòîâ è óñëóã,
ñîäåéñòâèÿ ìåñòíûì êóëüòóðíûì èíèöèàòè-
âàì. Îæèäàåòñÿ, ÷òî â õîäå ðåàëèçàöèè è
ôóíêöèîíèðîâàíèÿ ïðîåêòà Amancaya áóäåò
ñîçäàíî îêîëî 500 ðàáî÷èõ ìåñò, â òîì ÷èñëå
200 íà ïåðèîä ñòðîèòåëüñòâà è 300 ïîñòîÿí-
íûõ äîëæíîñòåé ïîñëå ââîäà â ýêñïëóàòàöèþ
(Jelski, 2025).

Èñòîðè÷åñêè ñëîæèëîñü, ÷òî ðåãèîí
Êàðèáñêîãî áàññåéíà áûë ïîäâåðæåí óðà-
ãàíàì è øòîðìàì. Íî èç-çà èçìåíåíèÿ êëè-
ìàòà îíè ñòàëè áîëåå ðàçðóøèòåëüíûìè, ÷òî
êðàéíå íåãàòèâíî ñêàçûâàåòñÿ íà ýêîíîìè-
êå ñòðàí è èíâåñòèöèîííîé ïðèâëåêàòåëü-
íîñòè ðåãèîíà. Ïðè ïðîåêòèðîâàíèè è ñòðî-
èòåëüñòâå îòåëåé ñåãìåíòà êëàññà ëþêñ ïðè-
ìåíÿþòñÿ èííîâàöèîííûå òåõíîëîãèè è
ìàòåðèàëû, ïîçâîëÿþùèå ëó÷øå ïðîòèâî-
ñòîÿòü ñòèõèè è â áîëåå êîðîòêèå ñðîêè
âîññòàíàâëèâàòü îáúåêòû ïîñëå èíòåíñèâ-
íûõ óñòîé÷èâûõ âåòðîâ è øòîðìîâûõ âîëí.
Òàê, ïîñëå óðàãàíîâ «Èðìà» è «Ìàðèÿ» â
2017 ã. îòåëü Belmond Cap Juluca íà î. Àí-
ãèëüÿ òðåáîâàë âîññòàíîâëåíèÿ, â õîäå êî-
òîðîãî áûëà ïðîèçâåäåíà ðåêîíñòðóêöèÿ ñ
öåëüþ óêðåïëåíèÿ ïîçèöèé îòåëÿ ïåðåä
ïðèðîäíîé ñòèõèåé â áóäóùåì. Áûëè èçó-
÷åíû äàííûå î ïðåäøåñòâóþùèõ óðàãàíàõ
è óðîâíå óùåðáà, êîòîðûé áûë èìè íàíå-
ñåí, ñ ó÷åòîì ÷åãî áûë ðàçðàáîòàí ïëàí ðå-
êîíñòðóêöèè. Ïîñêîëüêó ñòðîèòåëüíûå íîð-
ìû è ïðàâèëà Êàðèáñêîãî ðåãèîíà ÿâëÿëèñü
íà òîò ìîìåíò óñòàðåâøèìè, çà îñíîâó áûëè

âçÿòû ñòðîèòåëüíûå íîðìû è ïðàâèëà îê-
ðóãà Ìàéàìè-Äåéä (ÑØÀ), ðàçðàáîòàííûå
ïîñëå ðàçðóøèòåëüíîãî óðàãàíà «Ýíäðþ» â
1992 ã.  Â ñîîòâåòñòâèè ñ ýòèìè íîðìàìè
áûëè èçìåíåíû îêîííûå êîíñòðóêöèè,
äâåðè, ïðîíèöàåìûé ôàñàä è ïðîåìû â çäà-
íèÿõ, ïðè ýòîì áûëà ñîõðàíåíà êðàñèâàÿ
ýñòåòèêà äèçàéíà; ïåðåñìîòðåíû âàðèàíòû
ðàñïîëîæåíèÿ íîâûõ çäàíèé, ïðåäóñìîòðå-
íà çàùèòà îòêðûòûõ ïðîñòðàíñòâ îò âîç-
ìîæíûõ øòîðìîâûõ âåòðîâ; ñòðîåíèÿ îòå-
ëÿ áûëè âîçâåäåíû âûøå èñòîðè÷åñêîé îò-
ìåòêè øòîðìîâîé âîëíû, íî ïðè ýòîì êàæ-
äîå èç íèõ îðãàíè÷íî âïèñûâàëîñü â
îêðóæàþùèé ëàíäøàôò. Ñòîèìîñòü ïðîåê-
òà ïî âîññòàíîâëåíèþ è ðåêîíñòðóêöèè îòå-
ëÿ Belmond Cap Juluca ñîñòàâèëà 121 ìëí
äîëë. ÑØÀ, íî ýòè ðàñõîäû íå òîëüêî çà-
ùèùàþò àêòèâû âëàäåëüöà, íî è ïîìîãàþò
ìåñòíîìó ñîîáùåñòâó è ìåñòíîé ýêîíîìè-
êå ñòàòü áîëåå óñòîé÷èâûìè è áûñòðåå âîñ-
ñòàíàâëèâàòüñÿ ïîñëå óðàãàíà (Saenz, 2019).

Ðàçâèòèþ ãîñòèíè÷íîé íåäâèæèìîñòè
ñåãìåíòà êëàññà ëþêñ â ïÿòè ñòðàíàõ Êà-
ðèáñêîãî áàññåéíà (Àíòèãóà è Áàðáóäà,
Äîìèíèêà, Ãðåíàäà, Ñåíò-Êèòñ è Íåâèñ,
Ñåíò-Ëþñèÿ) ñîäåéñòâóþò îäîáðåííûå ïðà-
âèòåëüñòâîì ïðîãðàììû ïîëó÷åíèÿ ãðàæ-
äàíñòâà ÷åðåç èíâåñòèöèè (îò àíãë.
citizenship by investment – CBI). Ïðîãðàì-
ìû CBI ïîçâîëÿþò èíîñòðàííûì èíâåñòî-
ðàì â êîðîòêèå ñðîêè (äî 8 ìåñÿöåâ) ïîëó-
÷èòü íåîáõîäèìûå äîêóìåíòû äèñòàíöèîí-
íî, ÷òî îáóñëîâëèâàåò âûñîêèé ñïðîñ20.

Ïîñðåäñòâîì ðåàëèçàöèè ïðîãðàìì CBI
ïðàâèòåëüñòâà Êàðèáñêèõ ñòðàí ïðèâëåêà-
þò èíîñòðàííûå èíâåñòèöèè íà áëàãî ìåñ-
òíûõ ñîîáùåñòâ è íàñåëåíèÿ. Èíâåñòèöèè
â ãîñòèíè÷íóþ íåäâèæèìîñòü, à èìåííî â
îòåëè è êóðîðòû êëàññà ëþêñ, òàêæå áûëè
âêëþ÷åíû â ïðàâèòåëüñòâåííûå ïðîãðàììû
CBI (òàáë. 6). Ñóùåñòâóåò äâà ñïîñîáà èí-
âåñòèðîâàíèÿ â ãîñòèíè÷íóþ íåäâèæèìîñòü:
ïðèîáðåòåíèå ïðàâà ñîáñòâåííîñòè íà èìó-
ùåñòâî êîìïàíèè è ïîêóïêà àêöèé êîìïà-
íèè. Ïåðâûé âàðèàíò ïðåäïîëàãàåò åäèíî-
ëè÷íîå ëèáî ñîâìåñòíîå ïðèîáðåòåíèå ÷à-
ñòè ãîñòèíè÷íîé íåäâèæèìîñòè (ãîñòèíè÷-
íûé íîìåð, âèëëà) áåç ïðàâà äîñòóïà ê

20 URL: https://www.astons.com/news/investing-in-
caribbean-luxury-hotel-shares-basics-you-need-to-know/
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óïðàâëåíèþ äàííîé íåäâèæèìîñòüþ. Âòî-
ðîé âàðèàíò ïðåäïîëàãàåò ïðèîáðåòåíèå
÷åðåç àêöèè äîëè â êîìïàíèè ñ ïðàâîì ïî-
ëó÷åíèÿ äèâèäåíäîâ.

Âàæíî îòìåòèòü, ïðàâèòåëüñòâà ñòðàí
îïðåäåëÿþò ãîñòèíè÷íûå ïðîåêòû, êîòîðûå
áóäóò âêëþ÷åíû â ïðîãðàììû CBI, à òàêæå
îïðåäåëÿþò ìèíèìàëüíûé ðàçìåð èíâåñòè-
öèé â íåäâèæèìîñòü, â òîì ÷èñëå â ãîñòè-
íè÷íóþ, êîòîðûé âàðüèðóåòñÿ â çàâèñèìîñ-
òè îò ñòðàíû: Äîìèíèêà (200 òûñ. äîëë.
ÑØÀ)21, Ãðåíàäà (270 òûñ. äîëë. ÑØÀ)22,
Àíòèãóà è Áàðáóäà (300 òûñ. äîëë. ÑØÀ)23,
Ñåíò-Ëþñèÿ (300 òûñ. äîëë. ÑØÀ)24, Ñåíò-
Êèòñ è Íåâèñ (325 òûñ. äîëë. ÑØÀ)25.

Ðàíåå (äî 2020 ã.) â êà÷åñòâå ñïîñîáà
èíâåñòèðîâàíèÿ ó÷àñòíèêè ïðîãðàììû ïðå-
èìóùåñòâåííî âûáèðàëè íåâîçâðàòíûé
âçíîñ â ôîíä ðàçâèòèÿ ñòðàíû. Íî â ïîñ-
ëåäíèå ãîäû îòìå÷àåòñÿ ðîñò èíòåðåñà ê
èíâåñòèöèÿì â ãîñòèíè÷íóþ íåäâèæèìîñòü
(áîëåå 70% ó÷àñòíèêîâ ïðîãðàììû), ÷òî

îáóñëîâëåíî âêëþ÷åíèåì â ïðàâèòåëüñòâåí-
íûå ïðîãðàììû CBI ãîñòèíè÷íûõ ïðîåê-
òîâ, ðåàëèçóåìûõ êîìïàíèÿìè Marriott,
Hyatt è äðóãèìè êðóïíûìè ìåæäóíàðîä-
íûìè ãîñòèíè÷íûìè îïåðàòîðàìè, êîòîðûå
èìåþò âûñîêèé óðîâåíü äîâåðèÿ ñî ñòîðî-
íû èíâåñòîðîâ, ãàðàíòèðóþò çàâåðøåíèå
ñòðîèòåëüñòâà ïðîåêòà è åãî ýôôåêòèâíîå
óïðàâëåíèå â áóäóùåì. Êðîìå ýòîãî, ó÷àñò-
íèêè ïðîãðàììû èìåþò âîçìîæíîñòü (â
çàâèñèìîñòè îò ãîñòèíè÷íîãî ïðîåêòà) ïðî-
æèâàòü îò 1 äî 4 íåäåëü â ãîäó â îòåëå áåñ-
ïëàòíî, ïîëó÷àòü äîõîäíîñòü îò 2% ãîäî-
âûõ26, à ãëàâíîå,  ñïóñòÿ íåêîòîðîå âðåìÿ
îíè ìîãóò ïðîäàòü ñâîþ íåäâèæèìîñòü èëè
äîëþ â íåé òåì, êòî æåëàåò ïðèíÿòü ó÷àñ-
òèå â ïðîãðàììå CBI, òåì ñàìûì ïîëó÷àÿ
ãàðàíòèè ëèêâèäíîñòè àêòèâà è âîçìîæíî-
ñòè âîçâðàòà âëîæåííûõ äåíåæíûõ ñðåäñòâ.

Íàèáîëåå âûñîêèé èíòåðåñ ê èíâåñòè-
ðîâàíèþ â ãîñòèíè÷íóþ íåäâèæèìîñòü â
ðàìêàõ ïðîãðàììû CBI â ïåðèîä ñ 2021 ïî
2024 ã. îòìå÷àåòñÿ â Àíòèãóà è Áàðáóäà,
Ãðåíàäå è Ñåíò-Ëþñèè. Ê ÷èñëó íàèáîëåå
êðóïíûõ ãîñòèíè÷íûõ ïðîåêòîâ, âêëþ÷åí-
íûõ â ïðîãðàììû CBI è ðåàëèçóåìûõ â

Èñòî÷íèê. Àâòîðñêàÿ ðàçðàáîòêà ïî äàííûì URL: https://stkitts-citizenship.com; URL: http://cip.gov.ag/investment-
options/; URL: https://www.cbiu.gov.dm; URL: https://imagrenada.gd; URL: https://www.cipsaintlucia.com

21 URL: https://www.astons.com/citizenship-by-
investment/dominica/

22 URL: https://www.astons.com/property/grenada/
23 URL: https://www.astons.com/property/antigua-and-

barbuda/
24 URL: https://www.astons.com/citizenship-by-

investment/st-lucia/
25 URL: https://stkitts-citizenship.com

26 URL: https://www.youtube.com/watch?v=
anQj1MQLNRY
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 Ãîñòèíè÷íûé ñåêòîð ñòðàí Êàðèáñêîãî áàññåéíà: ñîâðåìåííîå ñîñòîÿíèå è òåíäåíöèè...

íàñòîÿùåå âðåìÿ â äàííûõ ñòðàíàõ, ìîæíî
îòíåñòè Nikki Beach Resort & Spa (ñòîèìîñòü
ïðîåêòà – 400 ìëí äîëë. ÑØÀ) â Àíòè-
ãóà27, Grenada National Resort (ñòîèìîñòü
ïðîåêòà – 2 ìëðä äîëë. ÑØÀ) â Ãðåíàäå è
ïðîåêò A’ILA Resorts, Villas & Residences â
Ñåíò-Ëþñèè28.

Íåëüçÿ íå óïîìÿíóòü, ÷òî èìåþòñÿ íå-
êîòîðûå êîíôëèêòû ìåæäó ìåñòíûì íàñåëå-
íèåì è çàñòðîéùèêàìè ýëèòíîé íåäâèæèìî-
ñòè íà îñòðîâàõ ïî ïðè÷èíå íàíåñåíèÿ âðåäà
îêðóæàþùåé ñðåäå, çàêðûòèÿ áåðåãîâîé ëè-
íèè è ïëÿæåé äëÿ ìåñòíîãî íàñåëåíèÿ, íàëè-
÷èÿ æàëîá îòíîñèòåëüíî ïðàâ íà çåìëþ è
ðàñòóùåãî ñîöèàëüíîãî íåðàâåíñòâà. Òàê, íà-
÷àëî ñòðîèòåëüñòâà âûñîêîêëàññíîãî êóðîðòà
íà î. Áàðáóäà âûçâàëî ðÿä âîçìóùåíèé ñî
ñòîðîíû ìåñòíûõ ãðàæäàí. Ñõîæèé êîíôëèêò
ïîâòîðÿåòñÿ ïî âñåìó Êàðèáñêîìó áàññåéíó
(Ñåíò-Ëþñèÿ, Ñåí-Áàðòåëåìè, Ãðåíàäà). Êðè-
òèêè ñ÷èòàþò, ÷òî ñòðîèòåëüñòâî ýëèòíîé íå-
äâèæèìîñòè èçîëèðóåò ñâåðõáîãàòûõ ëþäåé
ìèðà îò ìåñòíûõ òðàäèöèé è æèòåëåé. Íî
ïðàâèòåëüñòâà íåáîëüøèõ êàðèáñêèõ ñòðàí óò-
âåðæäàþò, ÷òî çà ðàçâèòèåì ñåãìåíòà êëàññà
ëþêñ áóäóùåå, òàê êàê îí ÿâëÿåòñÿ âàæíûì
èñòî÷íèêîì ñòàáèëüíûõ äîõîäîâ äëÿ íàöèî-
íàëüíûõ ýêîíîìèê, ñòàëêèâàþùèõñÿ ñ îãðîì-
íûì ôèíàíñîâûì äàâëåíèåì èç-çà óðàãàíîâ,
íàíîñÿùèõ áîëüøîé óùåðá è âûíóæäàþùèõ
ïðàâèòåëüñòâà çàíèìàòü ñðåäñòâà íà âîññòà-
íîâëåíèå è ðåêîíñòðóêöèþ èíôðàñòðóêòóðû.
ßðêèì ïðèìåðîì ñëóæèò ñèòóàöèÿ ñ âîññòà-
íîâëåíèåì ðàçðóøåííîé ñèëüíåéøèì óðàãà-
íîì «Èðìà» èíôðàñòðóêòóðû íà î. Ñåí-Áàð-
òåëåìè è î. Ñåí-Ìàðòåí. Â ïåðâîì ñëó÷àå
ïîëíîå âîññòàíîâëåíèå èíôðàñòðóêòóðû ïðî-
èçîøëî â ãîðàçäî áîëåå êîðîòêèå ñðîêè, ÷òî
îáóñëîâëåíî â òîì ÷èñëå òåì ôàêòîì, ÷òî íå-
äâèæèìîñòüþ íà îñòðîâå âëàäåþò ïðåèìóùå-
ñòâåííî ëþäè ñ âûñîêèì è ñâåðõâûñîêèì
óðîâíåì äîõîäà, çàèíòåðåñîâàííûå â ñêîðåé-
øåì âîññòàíîâëåíèè êîìôîðòíîãî óðîâíÿ
æèçíè íà îñòðîâå.

Ïðèíèìàÿ âî âíèìàíèå âûøåñêàçàí-
íîå, ìîæíî ñäåëàòü âûâîä, ÷òî ãîñòèíè÷-
íûé ñåêòîð êëàññà ëþêñ â ñòðàíàõ Êàðèá-
ñêîãî áàññåéíà õàðàêòåðèçóåòñÿ óñòîé÷èâû-
ìè òåìïàìè ðîñòà íà ôîíå äåéñòâèé, ïðè-

íèìàåìûõ â ðåãèîíå ïî ïðèâëå÷åíèþ ïóòå-
øåñòâåííèêîâ ñ âûñîêèì è ñâåðõâûñîêèì
óðîâíåì äîõîäîâ.

Ïðèõîä íà ðûíîê ãîñòèíè÷íûõ óñëóã
ñòðàí Êàðèáñêîãî áàññåéíà íîâûõ ãîñòèíè÷-
íûõ áðåíäîâ êëàññà ëþêñ è ýêñêëþçèâíîãî
óðîâíÿ ñåðâèñà (áðåíä Andaz ãîñòèíè÷íîé
ñåòè Hyatt Hotels Corporation; áðåíä Six
Senses Resorts & Spas ãîñòèíè÷íîé ñåòè
IHG; áðåíä Amancaya ãîñòèíè÷íîé ñåòè
Aman; áðåíä Bulgari Hotels & Resorts è äð.)
áóäåò ñòèìóëèðîâàòü ðîñò ñðåäíåãî òàðèôà
íà ïðîæèâàíèå, ÷òî ïðè ñòàáèëüíîì ñïðî-
ñå îáåñïå÷èò ðîñò ñðåäíåé âûðó÷êè íà íî-
ìåð, ïðèíåñåò èííîâàöèè è ïîâûñèò óðî-
âåíü îêàçûâàåìîãî ñåðâèñà, êîòîðûå â ñî-
âîêóïíîñòè îáåñïå÷àò óëó÷øåíèå âñåé îò-
ðàñëè â ñòðàíå, è ïîëîæèòåëüíî îòðàçÿòñÿ
íà èíâåñòèöèîííîé ïðèâëåêàòåëüíîñòè ãî-
ñòèíè÷íîãî ñåêòîðà. Òåíäåíöèè ðàçâèòèÿ
ãîñòèíè÷íîãî ñåêòîðà êëàññà ëþêñ (ïåðåõîä
íà ìîäåëü «âñå âêëþ÷åíî»; ñòðîèòåëüñòâî
æèëûõ è êóðîðòíûõ ñîîáùåñòâ (R&RC);
àêöåíò íà óñòîé÷èâîì ðàçâèòèè è ðåàëèçà-
öèè â ñîîòâåòñòâèè ñ ESG-ñòðàòåãèÿìè è
ïðîãðàììàìè; ðàçâèòèå êóðîðòîâ è îòåëåé
êëàññà ëþêñ â ðàìêàõ ïðîãðàìì ïîëó÷åíèÿ
ãðàæäàíñòâà ÷åðåç èíâåñòèöèè) ñâèäåòåëü-
ñòâóþò î ïåðåõîäå îò êîëè÷åñòâåííûõ ïðè-
îðèòåòîâ ê êà÷åñòâåííûì, ÷òî â ñîâîêóï-
íîñòè ñ ðàçâèòèåì òóðèñòè÷åñêîé èíôðà-
ñòðóêòóðû (àýðîïîðòû, äîðîãè, ïîðòû,
ïðèñòàíè) îáåñïå÷èâàåò áîëüøèé ýêîíîìè-
÷åñêèé âêëàä îò ðàçâèòèÿ ýêñêëþçèâíîãî
òóðèçìà, ñîçäàåò íåîáõîäèìûå óñëîâèÿ äëÿ
ïðèâëå÷åíèÿ òóðèñòîâ ñ âûñîêèì è ñâåðõ-
âûñîêèì óðîâíåì äîõîäîâ.

Ïîëó÷åííûå ðåçóëüòàòû èññëåäîâàíèÿ
çàðóáåæíîãî îïûòà ïîäòâåðæäàþò, ÷òî ðàç-
âèòèå îòåëåé ñåãìåíòà êëàññà ëþêñ äëÿ
ñòðàí ñ âûñîêèì óðîâíåì çàâèñèìîñòè îò
òóðèçìà èìååò áîëüøîå çíà÷åíèå êàê äðàé-
âåð ðîñòà ýêîíîìè÷åñêîãî âêëàäà òóðèçìà
â íàöèîíàëüíóþ ýêîíîìèêó. Âìåñòå ñ òåì
ïðè ïðèíÿòèè ðåøåíèÿ î ñòåïåíè ðàçâè-
òèÿ äàííîãî ñåãìåíòà ãîñòèíè÷íîãî ñåêòî-
ðà íà íàöèîíàëüíîì óðîâíå âàæíî ïîìíèòü
î íåîáõîäèìîñòè ñîõðàíåíèÿ áàëàíñà èí-
òåðåñîâ âñåõ ñòîðîí. Òàê, ðàçâèòèå ñåãìåí-
òà êëàññà ëþêñ ìîæåò áûòü ðåàëèçîâàíî êàê
ïîñðåäñòâîì ïðèâëå÷åíèÿ ãîñòèíè÷íûõ
áðåíäîâ, òàê è ïîñðåäñòâîì ñîçäàíèÿ óñëî-

27 URL: https://ayre.group/nikkibeachantigua/
28 URL:  https://www.cipsaintlucia.com/approved-real-

estate-and-enterprise-projects/the-saint-lucia-ailaresorts
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âèé äëÿ ðàçâèòèÿ íåçàâèñèìûõ áóòèê-îòå-
ëåé, ÷òî èìååò ñâîè ïðåèìóùåñòâà è íåäî-
ñòàòêè. Âõîæäåíèå ãëîáàëüíûõ ãîñòèíè÷-
íûõ ñåòåé íà íàöèîíàëüíûå ðûíêè îêàçû-
âàåò âëèÿíèå íà ôîðìèðîâàíèå öåí â ãîñ-
òèíè÷íîì ñåêòîðå äåñòèíàöèè, à òàêæå
âîçíèêàåò âåðîÿòíîñòü ïðèìåíåíèÿ ìåõà-
íèçìîâ íàëîãîâîãî àäìèíèñòðèðîâàíèÿ çà
ñ÷åò èñêóññòâåííîãî çàâûøåíèÿ öåí íà
èìïîðòèðóåìûå òîâàðû è óñëóãè ñ öåëüþ
âûâîäà êàïèòàëîâ è ñíèæåíèÿ íàëîãîâîãî
áðåìåíè. Ê ÷èñëó äðóãèõ âîçìîæíûõ íåãà-
òèâíûõ ïîñëåäñòâèé òàêæå ìîæíî îòíåñòè
ðîñò ñòîèìîñòè çåìëè; âîçíèêíîâåíèå ñî-
öèàëüíîãî íåðàâåíñòâà; ñîêðàùåíèå èëè
ïîòåðþ êîíòðîëÿ ñî ñòîðîíû ãîñóäàðñòâà;
ðàçðóøåíèå ïðèðîäíûõ ðåñóðñîâ; èìïîðò
óñëóã (ïðèâëå÷åíèå èíîñòðàííûõ ãðàæäàí
íà òîï-ïîçèöèè) è äð. Ñîîòâåòñòâåííî, ïðè
ïðèíÿòèè ðåøåíèé â ýòîì íàïðàâëåíèè âàæ-
íî â ïåðâóþ î÷åðåäü ó÷èòûâàòü íàöèî-
íàëüíûå èíòåðåñû ñòðàíû è òîëüêî ïîòîì –
ñòðåìëåíèå äîñòèæåíèÿ âûñîêèõ ýêîíîìè-
÷åñêèõ ïîêàçàòåëåé. Â ýòîì êîíòåêñòå êðàé-
íå âàæíî ïðåäâàðèòåëüíî ïðîâåñòè äåòàëü-
íûé àíàëèç ïðåäïîëàãàåìîé ñòðàòåãèè
ðàçâèòèÿ ñåãìåíòà êëàññà ëþêñ íà íàöèî-
íàëüíîì óðîâíå äëÿ âîçìîæíîãî ïðåäîòâ-
ðàùåíèÿ íåãàòèâíûõ ïîñëåäñòâèé è äîñòè-
æåíèÿ ìàêñèìàëüíîãî ïîëîæèòåëüíîãî ýêî-
íîìè÷åñêîãî ðåçóëüòàòà.

ÑÏÈÑÎÊ ËÈÒÅÐÀÒÓÐÛ
(REFERENCES)

Äåäîê Â.Ì. 2023. Ãîñòèíè÷íûé ñåêòîð Ðåñ-
ïóáëèêè Êóáà: ñòðàíîâàÿ ñïåöèôèêà ðàçâèòèÿ.
Æóðíàë ìåæäóíàðîäíîãî ïðàâà è ìåæäóíàðîäíûõ
îòíîøåíèé. ¹ 1 (104). Ñ. 48–55. [Dedok V.M.
2023. The Hotel Sector of the Republic of Cuba:
Country Specific Development. Zhurnal mezhdu-
narodnogo prava i mezhdunarodnykh otnosheniy. No 1
(104). PÐ. 48–55. In Russ.] DOI: 10.33581/2072-
0513-2023-1-48-55

Äåäîê Â.Ì. 2025. EGS-ïîâåñòêà â ìåæäóíà-
ðîäíîì ãîñòèíè÷íîì ñåêòîðå. Ìèðîâàÿ ýêîíîìèêà è
áèçíåñ-àäìèíèñòðèðîâàíèå: ìàòåðèàëû ÕÕI Ìåæ-
äóíàð. íàó÷.-ïðàêò. ñåìèíàðà. Ìèíñê, 24–25 àïð.
2025 ã., Áåëîðóññêèé íàöèîíàëüíûé òåõíè÷åñêèé
óíèâåðñèòåò. Ìèíñê: ×åòûðå ÷åòâåðòè. Ñ. 79–82.
[Dedok V.M. 2025. ESG Agenda in the International
Hotel Sector. Mirovaya ehkonomika i biznes-
administrirovanie: materialy ÕÕI Mezhdunarodnogo

nauchno-prakticheskogo seminara. Minsk,  24–25 apr.
2025, Belorusskiy natsional’nyy tekhnicheskiy universitet.
Minsk: Chetyre chetverti. In Russ.] URL: https://
rep.bntu.by/bitstream/handle/data/157801/79-
82.pdf?sequence=1&isAllowed=y

Andrews J.V. 2024. IRR Viewpoint. Caribbean
Hospitality Market Report 1st Quarter 2024. Integra
Realty Resources. 9 p.

Apanon C. 2012. Outlook for Saint-Bartheìlemy.
Institut d’Emission des Departements d’Outre-Mer.
URL: https://www.iedom.fr/IMG/pdf/ne134_
portrait_saint-barth_panorama_2010_version_
anglaise.pdf

Charles D. 2013. Sustainable Tourism in the
Caribbean: The Role of the Accommodations Sector.
International Journal of Green Economics. Vol. 7.
No 2. ÐÐ.148–161.

D’Amico K. 2024. Overview of the Caribbean
Lodging Market. HVS. URL: https://www.hvs.com/
StaticContent/Image/24CHICOS/HVSCHICOS-
CaribbeanRegionOverview2024.pdf

Davies J. 2020. Caribbean Hotel Market Update.
BCQS International. URL: https://bcqs.com/wp-
content/uploads/2020/07/BCQS_Article_Justin-
Davies_COVID-19_Caribbean-Hotel-Update_July-
2020.pdf

Demuth Z., Makis O., Jahns J., Bracciani M.
2024. Evolution of Global Luxury Hospitality. JLL
Report. URL: https://www.jll.com/en-us/insights/
the-evolution-of-global-luxury-hospitality

Drillinger M. 2025. Bulgari’s Natural Vision
for Its First Caribbean Resort. Northstar Travel Media,
LLC. URL: https://www.travelweekly.com/
Caribbean-Travel/Bulgari-natural-vision-for-its-first-
Caribbean-resort

Gonz lez S nchez C., Mu ñoz Salinas F.,
Roset Calzada J. 2012. Tourism Trends in the
Caribbean. A: Conference of the International Forum
on Urbanism. 6th Conference of the International
Forum on Urbanism (IFoU): TOURBANISM,
Barcelona, 25–27 gener. Barcelona: IFoU/ ÐÐ. 1–
10. URL: https://upcommons.upc.edu/server/
api/core/bitstreams/cbaec434-eb4d-488f-9be2-
27b819a14cda/content

Jelski C. 2025. Aman Resort is Coming to
the Bahamas. Northstar Travel Media. LLC. URL:
https://www.travelweekly.com/Travel-News/
Hotel-News/Aman-luxury-resort-to-open-in-the-
Bahamas

Kimes S.E., Lord D.C. 1994. Wholesalers and
Caribbean Resort Hotels. The Cornell H.R.A.
Quarterly. PP. 70–75. URL: https://ecommons.
cornell.edu/server/api/core/bitstreams/cfbdb7d9-
8f80-4ba9-b02c-6db3197fc341/content

Madden-Greig N. 2025. Construction &
Investment Benchmarking Report. Caribbean Hotel



Áåëîðóññêèé ýêîíîìè÷åñêèé æóðíàë   ¹ 4 2025 117

 Ãîñòèíè÷íûé ñåêòîð ñòðàí Êàðèáñêîãî áàññåéíà: ñîâðåìåííîå ñîñòîÿíèå è òåíäåíöèè...

and Tourism Association. URL: http://www.
caribbeanhotelandtourism.com/wp-content/uploads/
2024/06/CHTA-Construction-Report-1.pdf

Perelló J.L. 2025. Large Hotel Chains to Add
New «Ultra-Luxury» Resorts in Caribbean in 2024.
Travel Trade Caribbean. URL: https://www.
traveltradecaribbean.es/en/large-hotel-chains-to-add-
new-ultra-luxury-resorts-in-caribbean-in-2024/

Rayner O. 2023. Turks and Caicos’ Economy:
Affecting the Majority. The Borgen Project. URL: https://
borgenproject.org/turks-and-caicos-economy/

Saenz S. 2019. In the Eye of the Storm:
Designing Hotels for Intensifying Hurricanes. HKS
Inc. URL: https://www.hksinc.com/our-news/
articles/in-the-eye-of-the-storm-designing-hotels-for-
intensifying-hurricanes/

Sidler V. 2020. Most Expensive Holiday
Destinations in the World 2020. Hoppa Group, Ltd.
URL: https://www.hoppa.com/en/discover/

infographics/most-expensive-and-cheapest-holiday-
destinations-in-the-world-2020

Stockhammer D. 2025. The All-Inclusive Edge:
A Smart Bet for Caribbean and Central America
Investors. Hospitality Net. URL: https://www.
hospitalitynet.org/opinion/4126999.html

Stockhammer D., Peralta E. 2019. The
Caribbean. Market Report .  URL: https://
www.hospitality.net.org/file/1520087.38

Stockhammer D., Peralta E., Schmuser D.F.
2024. Caribbean / Central America Market Report
2023. Horwath HTL. URL: https://horwathhtl.com/
wp-content/uploads/2024/09/Caribbean-Central-
America-Market-Report-3.pdf

Toussaint P., J nsson C. 2022. Digitalisation
in Latin America and the Caribbean Hotel Sector in
a Post-Pandemic Environment. Tourism Through
Troubled Times. PP.151–180. DOI: 10.1108/978-
1-80382-311-920221009

THE CARIBBEAN HOTEL SECTOR: CURRENT STATUS
AND DEVELOPMENT TRENDS OF THE LUXURY SEGMENT

                 Victoria Dedok1 (https://orcid.org/0000-0003-4830-0275)

1Belarusian State University (Minsk, Belarus).
Corresponding author: Victoria Dedok (viktoria_dedok@yahoo.com).

ABSTRACT. The article examines the current state and key development trends of the luxury
segment in the Caribbean hotel sector, the world’s most tourism-dependent region. The analysis identifies
steady growth in core performance indicators, including Average Daily Rate (ADR) and Revenue per
Available Room (RevPAR), within the luxury hotel segment. This growth is driven by regional initiatives
aimed at attracting high-net-worth and ultra-high-net-worth individuals, as well as by the market entry of
new luxury and ultra-luxury hotel brands, such as Andaz (Hyatt Hotels Corporation), Six Senses Resorts &
Spas (IHG), Amancaya (Aman), and Bulgari Hotels & Resorts. The author highlights several key trends
shaping the sector: the expansion of the all-inclusive model, the development of residential and resort
communities, an increased emphasis on sustainable development aligned with ESG strategies, and the
growth of luxury resorts and hotels linked to citizenship-by-investment programs. The findings suggest that
attracting high- and ultra-high-income tourists requires comprehensive, nationally coordinated strategies for
luxury segment development that balance national interests with the achievement of maximum positive
economic outcomes.

KEYWORDS: hotel sector, the Caribbean, luxury segment, exclusive service level, development
trends, all-inclusive model, ESG agenda, residential and resort communities, citizenship through investment,
investment attractiveness, high-end destination.
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