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The curriculum  for the discipline "M odem  political comm unications in 
m anagem ent and business" is designed for students o f  the speciality 1-25 01 08 
"Accounting, analysis and audit" at the first level o f higher education within the cycle 
o f specialisation disciplines. M odem  political comm unications in managem ent and 
business is a scientific branch and academic discipline that studies the channels, forms 
and technologies o f  interaction between business and political subjects.

The objectives o f the academic discipline "M odem  Political Communications 
in M anagem ent and Business" are to form in students a systematic understanding o f 
the channels, technologies and means o f establishing interaction between business and 
political subjects, peculiarities o f communication activities o f various subjects and 
channels.

Objectives o f the academic discipline "M odem  Political Com munications in 
M anagem ent and Business":

-  Exam ine classical and contemporary theories o f political communication;
-  consider the peculiarities o f the functioning o f  various channels and forms o f 

political comm unication;
-  to reveal the possibilities o f using various m eans o f  comm unication in 

establishing interaction between business, governm ent agencies and civil society;
-  to ensure mastery o f basic techniques o f application o f  tools for building 

communication between business and political actors;
-  provide opportunities for further self-education in the field o f political 

communication.
This academic discipline organically complem ents the knowledge, skills and 

abilities obtained during the study o f such disciplines as "Political Science", "Social 
Psychology", "Information Technology", "Philosophy", "Marketing".

As a result o f  studying the academic discipline "M odem political 
comm unications in m anagem ent and business" the following specialised competences 
are formed:

SC-1. Understand and apply m odem  means o f comm unication and information 
resources in solving professional tasks and business management.

SC-2. Understand and apply m odem  techniques o f  negotiating with stakeholders 
in political and economic processes.

As a result o f  studying the academic discipline "M odem political 
communications in m anagem ent and business" the student should:

to know:
-  classical and m odem  theoretical and methodological approaches to 

understanding political communication;
-  the place and role o f m odem  channels and forms o f  political communication 

in m anagem ent and business;
-  peculiarities o f application and approaches when working with different 

channels and forms o f political communication;
-  specifics o f  the information space o f  the Republic o f  Belarus;
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be able to:
-  Conduct independent research on the information space;
-  apply the acquired knowledge in order to effectively solve managem ent and 

business problems;
-  use various tools o f political communication;
-  Evaluate the effectiveness o f the applied tools and forms o f political 

communication;
Possess:
-  m ethods o f theoretical and applied research in the study o f  information space;
-  skills in preparing scientific publications, proposals and analytical reports for 

business structures based on the results o f research work;
-  skills o f  forming a strategy for establishing com m unication between business 

and governm ent agencies and civil society structures;
-  basic techniques o f applying political comm unication technologies.
As part o f  the educational process in this discipline, the student must acquire not 

only theoretical and practical knowledge, skills and abilities in the speciality, but also 
develop his/her value-personal, spiritual potential, form the qualities o f  a patriot and 
citizen, ready to actively participate in the economic, industrial, socio-cultural and 
social life o f the country.

Form o f  higher education in the academic discipline "New M edia and 
Communications in M anagem ent and Business": regular (full-time) learning.

The total num ber o f hours allocated to the study o f the academic discipline "New 
Media and Com munications in M anagement and Business" in accordance with the 
curriculum o f  the educational institution in the specialty 1-25 01 08 "Accounting, 
Analysis and Audit" is 72 hours, including 36 classroom hours.

Distribution o f  classroom time by types o f  classes includes 16 hours o f  lectures 
and 20 hours o f  seminars.

The workload o f the discipline is 2 credit units.
The form o f  the interim certification is exam in the 1th semester.
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Section 1. Concept and essence o f political comm unication

Topic 1. Concepts o f  "communication" and "political communication". Object 
and subject o f the theory o f  political communication. Levels o f  information and 
comm unication processes. M ethods o f  political comm unication theory.

Topic 2. Com municativism  as a science. The m ain stages o f  development o f 
political comm unication theory. M icro-level theories o f  political communication. 
M acro-level theories o f  political communication.

Topic 3. Structural models o f political communication. Types, forms and 
channels o f political communication. Subjects o f  political communication. Barriers and 
noises in political communication.

Section 2: Political Com m unications in the Form ation of Public Opinion

Topic 4. The concept and essence o f  public opinion. M echanisms o f  public 
opinion formation. Diagnostics and monitoring o f public opinion as an element o f 
political communication.

Topic 5. Political PR: concept, functions and essence. Types o f political PR. 
Information PR-technologies and traditional marketing. Activities o f PR-structures in 
the Republic o f  Belarus.

Section 3: Form s and tools o f political com m unication in establishing  
interaction between business and the state and civil society

Topic 6. Negotiation Process. Rhetoric techniques in the negotiation process. 
Peculiarities o f  conflict managem ent in relations between business and government.

Topic 7: N etw ork tools for establishing interaction between business, 
government and society. E-democracy and e-govem ment.

Topic 8. GR-communication. Lobbyism. Public advisory councils as a form o f 
interaction between governm ent and business. Collective and individual appeals in the 
communication activities o f  business and governm ent bodies. The role o f public 
associations in establishing interaction between business and the state.
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Educational and m ethodological map of the academ ic discipline  
"New M edia and C om m unication in M anagem ent and Business"  
_____________for regular (full-tim e) higher education_____________
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Section 1 The concept of political communication 6 6 Survey
Topic 1 The concepts of "communication" and "political communication". Object and subject of 

the theory of political communication. Levels of information and communication 
processes. Methods of political communication theory.

2 2 [i]; И ; [3]; 
[15]; [18]; [19]

Survey, test

Topic 2 Communicativism and political communicativism as a science. The main stages of 
development of political communication theory. Micro-level theories of political 
communication. Macro-level theories of political communication.

2 2 [4]; [6]; [12]; 
[15]; [16]; [23]

Survey, test

Topic 3 Structural models of political communication. Types, forms and channels of political 
communication. Subjects of political communication. Barriers and noises in political 
communication.

2 2 [4]; [7]; [8]; 
[10]; [14]; [15]

Survey, test

Section 2 Political communications in shaping public opinion 4 4 Survey, control work
Topic 4 The concept and essence of public opinion. Mechanisms of formation of public opinion. 

Diagnostics and monitoring of public opinion as an element of political communication.
2 2 [1]; [3]; [12];

Г18]; Г201; [221
Survey, test

Topic 5 Political PR: concept, functions and essence. Types of political PR. Information PR- 
technologies and traditional marketing. Activity of PR-structures in the Republic of 
Belarus.

2 2 [3]; [5]; [9]; 
[12]; [13]; [22]

Survey, test

Section 3 Forms and tools of political communication in establishing interaction between 
business and the state and civil society

6 10 Survey, control work

Topic 6 Negotiating Process. Rhetoric techniques in the negotiation process. Peculiarities of 
conflict management in relations between business and government.

2 4 [29]; [30]; [1]; 
Г21; Г131; Г17]

Survey, test

Topic 7 Network tools for establishing interaction between business, government and society. E- 
democracy and e-govemment.

2 4 [2]; [4]; [11]; 
[141; Г131; [22]

Survey, test

Topic 8 GR-communication. Lobbyism. Public advisory councils as a form of interaction 
between government and business. Collective and individual appeals in the 
communication activities of business and government agencies. The role of public 
associations in establishing interaction between business and the state.

2 2 [i]; [5]; [13]; 
[17]; [21]; [23]

Survey, test

Total hours 16 20 exam



7

BIBLIOGRAPHY  

Regulatory and legislative acts

1. Constitution o f the Republic o f Belarus with amendments and additions 
adopted at the referendum s o f  24 Novem ber 1996, 17 October 2004 and 27 February 
2022 - Minsk: NCCPI o f the Republic o f Belarus, 2022. - 80 c.

2. On Approval o f  the Programme o f Socio-Economic Development o f the 
Republic o f Belarus for 2021-2025. [Electronic resource] : Decree o f the President o f 
the Republic o f  Belarus, 29 July 2021, № 292 // National Legal Internet Portal o f the 
Republic o f  Belarus. - Access mode: 
https://pravo.by/docum ent/?guidK3871& p0=P32100292. - Date o f  access: 10.09.2023.

3. On the developm ent o f digital economy [Electronic resource] : Decree o f the 
President o f  the Republic o f  Belarus, 21 Decem ber 2017, No. 8 // National Legal 
Internet Portal o f the Republic o f  Belarus. 2017, № 8 // National Legal Internet Portal 
o f the Republic o f Belarus. - Access mode: 
h ttpsV /pravo.by/docum enty^guid^^S l& pO ^PdnO O O O S& p^l. - Date o f access: 
10.09.2023.

Main literature:

1. State and business. Fundamentals o f interaction : a textbook for students o f 
higher educational institutions, studying in the areas o f  training 38.03.01 "Economics", 
40.03.01 "Jurisprudence", 38.03.02 "Management" (qualification (degree) "bachelor") 
/ [М. E. Kosov et al.]. - M. : INFRA-M , 2020. - 294 c. -  (in Russian).

2. M alishevskiy, N. N. Political technologies in the system o f  social 
m anagem ent: teaching manual / N. N. M alishevskiy. - M insk : RIVSH, 2020. - 227 c.
-  (in Russian).

3. Social technologies : textbook for universities : for students o f  higher 
educational institutions studying in humanitarian and socio-economic directions / [I.B. 
Orlova et al.] ; ed. by I.B. Orlova. - M oscow : Yurait, 2021. - 173, [1] c. -  (in Russian).

4. Frantz, V. A. Public opinion managem ent : a textbook for universities : for 
students studying under the Bachelor's programme "Advertising and Public Relations" 
/ V. A. Frantz ; Ural Federal University named after the first President o f Russia B.N. 
Yeltsin. - M. : Y u ra it; Ekaterinburg : Ural University Publishing House, 2020. - 131, 
[2] c. -  (in Russian).

Additional literature:

5. Antanovich, N. A. Communicative dimension o f m odem  politics: blogs and 
forums / N. A. Antanovich // Vesn. BDU. Ser. 3, Gistory. Ekanomics. Prava. - 2014. - 
№ 1. - C. 79-82. -  (in Russian).

6. Bem ays, E. Propaganda / E. Bem ays ; translated from English by I. 
Yushchenko. - M. : H-Publishing, 2010. - 176 c. -  (in Russian).

7. Black S. "Public relations - what is it?" / S. Black. - М.: News Press Agency, 
1990. - 240 c. -  (in Russian).

https://pravo.by/document/?guidK3871&p0=P32100292


8

8. Bykov, I. A. Network political communication: theory, practice and research 
methods / I. A. Bykov. - SPb. : St. Petersburg State University o f  Technology and 
Design, 2013. - 200 c. -  (in Russian).

9. Grachev, M. N. Political communication: theoretical concepts, models, 
vectors o f  developm ent / M. N. Grachev. - M. : Prom etheus, 2004. - 328 c. -  (in 
Russian).

10. Grigonis, J. E. Political communication in the context o f  m odem  political 
theory : abstract o f d is c .... Candidate o f political sciences : 23.00.01 / Yu. E. Grigonis ; 
St. Petersburg State University. - SPb., 2017. - 26 c. -  (in Russian).

11. Castells, M. The pow er o f communication : a textbook / M. Castells ; 
translated from English by N. M. Tylevich ; edited by A. I. Chernykh. - M. : Higher 
School o f Economics, 2016. - 564 c. -  (in Russian).

12. Kirillova, N. B. M edia policy o f the state in the conditions o f socio-cultural 
modernisation : textbook / N. B. Kirillova. - 2nd ed., pers. - M . ; Berlin : Direct-Media, 
2018. - 112 c. - Access mode: by subscription. - URL: 
https://biblioclub.ru/index.php?page=book&id=494603 (date o f access: 05.04.2024). - 
Bibliography: pp. 91-94. - ISBN 978-5-4475-2801-0. - DOI 10.23681/494603. - T e x t : 
electronic. -  (in Russian).

13. Kosov, М. E. State and business: fundamentals o f  interaction : textbook / M. 
E. Kosov, A. V. Sigarev, O. N. Dolina [and others]. - M. : INFRA-M , 2023. - 295 c. - 
(Higher education: Bachelor's degree). - DOI 
10.12737/textbook_5c4056215e0cd4.26619075. - ISBN 978-5-16-017132-6. - Text : 
electronic. - URL: https://znanium.ru/catalog/product/1903372 (date o f reference: 
05.04.2024). - Access mode: by subscription. -  (in Russian).

14. Kostinevich, К. I. Supreme bodies o f state power as subjects o f political 
communication between the authorities and society in the Republic o f Belarus / К. I. 
Kostinevich // Scientific research / Belarusian State University o f Economics. - Minsk, 
2021. - Vyp. 14. - C. 645-654. -  (in Russian). -  (in Russian).

15. Kostinevich, К. I. Political communication: theoretical approaches to the 
study o f interactions o f power and society in the Republic o f  Belarus / К. I. Kostinevich 
// Proc. o f  Science / Belarusian State University o f  Economics. - M insk, 2019. - Vyp. 
12. - C. 606-615. -  (in Russian).

16. Kostinevich, К. I. The role o f  civil society institutions in the political 
communication o f  pow er and society in the Republic o f  Belarus // К . I. Kostinevich // 
Scientific tr. Resp. inst. inst. higher school, philos.-humanities, science. - Minsk, 2021.
- Vyp. 20, ч. 1. - C. 91-101. -  (in Russian).

17. Kostinevich, K. Formation o f political comm unicativism  as a science / K. 
Kostinevich // Thesaurus : a collection o f scientific articles / M agilew Institute o f the 
Ministry o f Internal Affairs o f the Republic o f Belarus. Belarus. - Magilyow, 2019. - 
Vol. 6 : Camunicational foundations o f modern civilisation. - C. 93-108. -  (in Russian).

18. Lobanova, E. A. Political communication in the context o f political science 
an a ly sis : d isserta tion .... candidate o f political sc ien ces: 23.00.01. / E. A. Lobanova. - 
М., 2006. - 205 л. -  (in Russian).

https://biblioclub.ru/index.php?page=book&id=494603
https://znanium.ru/catalog/product/1903372


9

19. Perepelitsa, E. V. State and society: conceptual foundations o f  network 
comm unication / E. V. Perepelitsa. - M insk : Law and Econom ics, 2021. - 303 c. -  (in 
Russian).

20. Savitskaya, L. A. Adaptation o f state administration bodies to the Belarusian 
m edia sphere in the late XX - early XXI century (development o f public relations) / L. 
A. Savitskaya. - M insk : Belarusian State University, 2015. - 135 c. -  (in Russian).

21. Theory and practice o f  interaction between business and local government : 
textbook / N. V. Erem enko, О. V. Zhdanova, S. I. Lugovskoy [et al.] ; Stavropol State 
Agrarian University, Departm ent o f State and M unicipal M anagem ent and Law. - 
Stavropol : Stavropol State Agrarian University (StSAU), 2022. - 174 c. - Mode o f 
access: by subscription. - URL: 
https://biblioclub.ru/index.php?page=book&id=701009 (access date: 05.04.2024). - 
T e x t : electronic. -  (in Russian).

22. Technologies o f  public opinion m anagem ent: textbook / V. O. Shpakovsky, 
E. S. Egorova, О. V. M ilaeva [et al.]. - M oscow ; Vologda : Infra-Engineering, 2019.

241 c.: ill. - Access mode: by subscription. - URL: 
https://biblioclub.ru/index.php?page=book& id=564679 (date o f access: 05.04.2024). - 
Bibliography: pp. 237 - 238. - ISBN 978-5-9729-0306-1. - Text : electronic. -  (in 
Russian).

https://biblioclub.ru/index.php?page=book&id=701009
https://biblioclub.ru/index.php?page=book&id=564679


10

Information and methodological part

M ethodological recom m endations for organizing and perform ing independent work
o f  students in an academic discipline 

" M odem  political communications in m anagem ent and business"

An important stage in mastering knowledge o f  an academic discipline is 
students’ independent work. The recom mended time budget for independent work is 
an average o f  2-2.5 hours for a 2-hour classroom lesson.

The m ain directions o f student’s independent work are:
-  fam iliarisation with the curriculum o f the academic discipline;
-  fam iliarisation with the list o f  recommended literature on the academic discipline, 

study and selection o f the necessary basic and additional literature;
-  review o f the lecture material and special literature recom m ended by the teacher;
-  preparation for seminars w ith the study o f basic and additional literature;
-  preparation for diagnostic forms o f control (surveys, defence o f  the essay);
-  preparing for the test.

List o f recom mended diagnostic tools

The following forms can be used to diagnose com petences in the academic 
discipline "M odem  political communications in m anagem ent and business": oral, 
written, oral-written and technical.

The oral form o f  competence diagnostics includes surveys; reports at seminars,

The written form o f competence diagnostics includes tests, test papers, essays, 
reports, business games, etc.

The oral and written forms o f competence diagnostics include presentations, 
hom ework reports w ith their oral defense, etc.

The technical form o f competence diagnostics includes electronic tests, etc.
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