3. Ilo mepe Toro, kak Kurait BosBpamaercsi B pabounii pe>xum, KUTait-
CK1e GpeHfbl HAYMHAIT aKTMBHO JCIIONb30BAaTh CTPUMMHL — 26.02.2020. -
URL: https://spark.ru/startup/china-smm/blog/56822/po-mere-togo-kak-
kitaj-vozvraschaetsya-v-rabochij-rezhim-kitajskie-brendi-nachinayut-
aktivno-ispolzovat-striming (zaTa obpamenus: 25.11.2024).

4. 3 cmocoba pexmambl B WeChat — 1jeHBI 11 TpUMepBI KeJICOB yCIIeLIHOTO
apburpaxa. — 28.08.2018. — URL: https://goo.su/q1xHO (gara obpaiuenns:
25.11.2024).

5. SMM mnpogsmxenne B Kutae. — 26.02.2020. - URL: https://uglc.ru/
blog/smm-prodvizhenie-v-kitae (zara o6parenust: 25.11.2024).

6. Kyspmua, E. ©eHoMeH MOITY/ISIPHOCTY KOPOTKMX BU/IE0 B COLMATBHBIX
cerax / E. Kyspmuna. - 10.02.2022. — URL: https://vc.ru/u/1083354-evgeniya-
kuzmina/362927-fenomen-populyarnosti-korotkih-video-v-socialnyh-setyah
(maTa obpamenns: 25.11.2024).

V. A. Vinogradova,

Scientific supervisor E. A. Malashenko,
PhD in Pedagogy, Associate Professot,
Belarus State Economic University
(Minsk, Republic of Belarus)
Immnikaal7@gmail.com

THE EVOLUTION OF DIGITAL MARKETING IN
BELARUS AND CHINA: TRENDS, CHALLENGES, AND
COLLABORATIVE OPPORTUNITIES

Abstract. Digitalization of marketing has become a key factor in the
transformation of business processes and the ways companies interact with
consumers. This article examines the current state of marketing digitalization in
the Republic of Belarus and the People’s Republic of China, as well as the challenges
faced by both countries. A comparative analysis reveals common trends and
unique features of digital marketing in these nations. In conclusion, the prospects
for development and opportunities for collaboration between Belarus and China
in this area are discussed.

Keywords: digitalization, marketing, customer interaction, business
processes, globalization, technological progress, Republic of Belarus, People’s
Republic of China, social networks, content marketing, SEO optimization,
qualified specialists, budget, data integration, Alibaba, competition, data security,
privacy, trends.

230



B. A. Bunorpaposa,

HayuHwiti pykosooumens E. A. Manawenko,

KaHOudam nedazozuvecKux Hayx, OoueHm,

Benopycckuii eocyoapcmeenHotii aKOHOMUHECKULL yHUBepCUmem
(e. Munck, Pecnybnuxa benapyco)

Immnikaal7@gmail.com

IBOIIOONA TMNOPPOBOTO MAPKETMHTIA
B BEJTAPYCU U KUTAE:
TEHIJEHIIVN, BBI3OBbI 1 BO3MOXHOCTH
COTPYIHMYECTBA

Annomauus. Lludposusayus mapkemunea cmana Knouesvim Gaxmopom
6 mparncopmanuu OUsHec-nPOUECcos U cnoco6os8 83aumoOeticmeuss KOMNAHULL
u nompebumerneti. B dannoti cmamove paccmampusaemcst mexyusee cOCmosiHue
yugposusayuu mapkemunea é Pecnybnuxe Benapyco u Kumaiickoii Hapooroti
Pecnybnuke, a maxie npobnemol, ¢ KOMOPLIMU CIMATKUBAOMCT 00e CMPaHbl.
CpasHumenvHviii aHAnu3 no3607em BulAUMY 00U4Ue MEHOEHUUU U YHUKATTb-
Hble 0cObeHHOCMU UUPPOBO20 MAPKemuHea 8 Imux cmpanax. B saxmouenue
00CyHOAOMCST NEPCHEKMUBbL PA3BUMUS U B03MONHOCIU COMPYOHUUECTEA
mexndy Benapycvio u Kumaem 6 damroti obnacmu.

Kniouesvte cnosa: yudposusayus, mapkemume, 63aumooeticrmeue ¢ KueH-
mamu, 6u3Hec-npoyeccol, enoOAnU3AUUs, mexHonozuueckuti npoepecc, Pecny6-
nuxa Benapyco, Kumaiickas Hapoonas Pecnybnuka, coyuanvhvie cemu, KoH-
menm-mapkemune, SEO-onmumusayus, K6anu@uyuposantvie cneyuanrucmol,
61005cem, unmezpayus oannoix, Alibaba, konkypenyus, 6e3onacHocmp OaHHbIX,
KOHMUOEHUUATLHOCID, MeHOeHUUU.

The digitalization of marketing encompasses a wide range of technologies
and strategies aimed at enhancing customer interaction and optimizing business
processes. In the context of globalization and technological advancement,
countries strive to adapt their marketing strategies to new conditions. Belarus
and China represent interesting examples in this regard, as both countries are
actively developing digital technologies in the field of marketing.

In Belarus, the digitalization of marketing began to actively develop in
the early 2010s. The main directions include the use of social media, content
marketing, and SEO optimization. For example, the company “Velcom’, one of
the largest mobile operators in the country, actively uses social media to promote
its services and interact with customers. According to a study conducted by
the agency “Marketing.by”, more than 70 % of Belarusian companies use social
media to promote their goods and services (Marketing.by, 2022).
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Despite positive trends, the Belarusian market faces a number of challenges.
First, the lack of qualified specialists in digital marketing limits companies’
opportunities. For instance, many small and medium-sized enterprises cannot
afford to hire experienced specialists or agencies to develop effective strategies.
Second, many enterprises do not have sufficient budgets to implement modern
technologies, which hinders their development. There is also the issue of
insufficient integration of data and analytics tools, making it difficult to make
informed decisions.

China is a leader in the digitalization of marketing. According to the China
Internet Network Information Center (CNNIC), over 900 million people in
China actively use the internet, creating a vast market for digital marketing
(CNNIC, 2023). The main platforms for promotion are WeChat, Weibo, and
Douyin. For example, Alibaba uses these platforms to promote its products
through live broadcasts, allowing real-time interaction with consumers and
increasing sales.

Despite successful development, the Chinese market also faces challenges.
First, high competition requires companies to constantly update their strategies
and tools. For instance, companies like Pinduoduo use aggressive pricing
strategies and innovative sales approaches, forcing other market players to
adapt to new conditions. Second, data security and privacy issues are becoming
increasingly relevant amid tightening legislation. Additionally, many companies
struggle to adapt to rapidly changing trends.

Comparing the digitalization of marketing in Belarus and China, several
key differences can be highlighted. Firstly, the level of internet penetration
and the use of digital technologies are significantly higher in China. Secondly,
Chinese companies are more actively utilizing innovative approaches and
technologies such as artificial intelligence and big data. For example, JD.com
applies machine learning algorithms to personalize offers for its users, while
Belarusian companies are still in the early stages of implementing such
technologies.

In Belarus, a growing interest in automating marketing processes and
implementing analytical tools is expected. The increase in the number of IT
startups may also contribute to the development of digital marketing. An
example is the startup “SMMBox”, which offers solutions for automating social
media management. Prospects for collaboration with international companies
could provide an additional boost for growth.

In China, the development of artificial intelligence and machine learning
technologies in marketing will continue. There is also expected to be a growing
interest in personalized offers for consumers, which will require companies
to conduct deeper data analysis. For instance, Baidu is actively developing Al
technologies to enhance user experience on its platforms.
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As real examples of cooperation between Belarus and China in the field of
marketing, it should be highlighted the project “Belarus — China: E-commerce’,
joint startups and ongoing experience exchange.

In 2021, the project “Belarus — China: E-commerce” was launched with the
aim of developing mutual trade through online platforms. Within the frame-
work of this project, Belarusian manufacturers can present their products on
Chinese platforms such as JD.com and Tmall. For example, the Belarusian com-
pany “Mir Produktov” successfully began selling its products through Tmall,
allowing it to enter a new market and increase sales volumes.

In 2022, a startup forum was held in Minsk where Belarusian and
Chinese entrepreneurs discussed opportunities for cooperation in the
fields of marketing and technology. One successful example is the startup
“SMMBox”, which developed a platform for automating social media
management. During the forum, an agreement was reached for collaboration
with Chinese investors to expand the platform’s functionality and enter the
Chinese market.

In 2023, an exchange of delegations took place between Belarusian and
Chinese companies in the field of digital marketing. Belarusian specialists
visited Beijing, where they studied the experience of Chinese companies in
using big data and artificial intelligence for marketing. In turn, Chinese experts
conducted workshops in Minsk on effective use of social media for brand
promotion.

The digitalization of marketing is an important aspect of modern business
in both Belarus and China. Despite existing challenges, both countries have
significant potential for further development in this area. Cooperation
between them could open new horizons and create opportunities for
innovative growth.

Cooperation between Belarus and China in the field of digital
marketing can be mutually beneficial. Belarus can learn from China’s
experience in using modern technologies, while Chinese companies may
consider Belarus as a promising market for their products and services.
Joint projects could include knowledge exchange, collaborative startups,
and research initiatives.

Cooperation between Belarus and China in the field of marketing has
enormous potential. It is expected that in the future, the number of joint
projects and initiatives aimed at developing digital technologies and marketing
will increase. The opportunities include:

— Creation of Joint E-commerce Platforms: Establishing platforms that will
allow Belarusian producers to enter the Chinese market more effectively;

- Training Specialists from Belarus: Providing training in modern digital
marketing methods through internships and exchange programs with Chinese
companies;
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- Joint Research Development: Conducting joint research on consumer
behavior and market trends, which will help both parties better understand
each other’s needs;

- Integration of Artificial Intelligence and Big Data Technologies: Belarus
and China can collaborate on the development and implementation of Al
technologies and big data analysis to optimize marketing strategies. This
will enable more precise audience segmentation, prediction of consumer
preferences, and adaptation of offers to meet customer needs;

- Expansion of Logistics Capabilities: Joint efforts to improve logistics
infrastructure between the two countries can significantly speed up the delivery
process, which is a key factor in e-commerce. Creating efficient logistics chains
will help Belarusian companies reduce costs and improve customer service
quality;

- Participation in Exhibitions and Fairs: Belarus can actively participate in
Chinese exhibitions and fairs, providing an opportunity to promote its goods
and services in the Chinese market. Conversely, Chinese companies can utilize
Belarusian exhibitions to enter Eastern European markets;

- Joint Advertising Campaigns: Developing joint advertising campaigns
aimed at both the Belarusian and Chinese markets. This could include
cross-promotions and utilizing popular Chinese social networks to promote
Belarusian brands;

- Support for Startups and Innovative Projects: Establishing incubators
and accelerators to support startups in marketing and technology,
enabling young companies to find partners and investors in both Belarus
and China;

- Deepening Cultural Exchange: Organizing cultural events, seminars, and
conferences that will help better understand the cultural characteristics and
consumer preferences in both countries. This knowledge can be used to create
more effective marketing strategies;

- Sustainable Development and Ecology: Considering global trends
towards sustainable development, Belarus and China can jointly develop
environmentally friendly products and marketing strategies aimed at eco-
conscious consumers.

Thus, cooperation between Belarus and China in the field of marketing
holds significant prospects that can lead to mutually beneficial development of
the economies of both countries.

Digital marketing is an important aspect of modern business in both
Belarus and China. In the context of rapid technological development and
changing consumer preferences, the shift to digital platforms is not just relevant
but necessary for successful competition.

Despite existing challenges, such as differences in cultural and economic
contexts, as well as the readiness of companies to adopt new technologies,
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both countries possess significant potential for further development in this
area. For example, Belarus, with its highly skilled specialists in IT and digital
technologies, can offer innovative solutions for Chinese companies looking to
optimize their marketing strategies.
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