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MAPKETHUHI'OBBIE ITPA3JHUKHA
KAK CITIOCOB YBEJIMYMEHUA ITPUBbLIJIN KOMITAHUHN

B ycrnoBusX KeCTKOH KOHKYPEHIMH CTAHOBHUTCS BCE TsDKENEee MPUIYMaTh CIIOCOOBI
MIPOJBMIKEHHSI YCIYI U TOBApOB Ha pbIHKe. Ha ceronHsmHuil neHb OOBIYHBIX MAapKETHHTOBBIX
CTpaTeTHil CTAHOBHUTCS HEAOCTATOYHO JUISl TOTO, YTOOBI 3aMHTEPECOBATH MOTEHIIUAILHOTO KIIMEHTA.
Hcnonp3yroTest HOBBIE CIIOCOOBI MTPHUBIICYEHUS] BHUMaHUS aymuTopud. K OTHUM U3 TakuX crocoOoB
OTHOCATCSI MAPKETUHI'OBbIE MEPOIIPUSATHS, B YACTHOCTH, MTPA3IHUKH.

MapkeTHHTOBBIE TIPA3THUKH SBIISIOTCS YaCThIO COOBITHHHOTO MapKETHHTA U JICJIATCS Ha JIBE
rpynmsl. K nepBoii rpymme oTHOCUTCS «1000H rocy1apCTBEHHBIN, HAPOIHBIH, MPodhecCHOHATbHBIN
W JIPYrod Tpa3THHUK, KOTOPBIH KOMITAaHUS MOXET WCIIOJIB30BaTh JIJIS peain3allii TTOCTABICHHBIX
neneil. Kommanum He Hy)XHO CHEIMaJIbHO IPHIYyMbIBaTh IOBOJA JJISI PEKJIaMBbl, MPHUBICYECHUS
KITMEHTOB M yBEIMYEHUS MPOJaK, OHA YCHIIMBACT CBOE BIMSHUE HA PHIHKE 32 CYET MPa3THUIHOTO
nepuosa. OnHAKO KOMIIAHUS MOXET CO37aBaTh U CBOM COOCTBEHHBIC NpPa3IHUKH, HOBBIEC IS
MacCOBOH ayIUTOPUH. DTH TPA3THUKU BBIJICISIOTCS BO BTOPOHM THUIT MapKETHHTOBBIX MPAa3IHUKOB
Y Ha3bIBalOTCs OpeHaoBbIMIY [1, ¢. 71].

Ha maHHBIE MOMEHT CYIIECTBYIOT Pa3HOOOpa3HbIE MapKETHHIOBBIC MPA3IHHUKH, KOTOPHIE
UCTOJNB3YIOTCS JUIS CO3JaHMS TOJIOKUTEIIBHOTO MMM/Ka KOMIIAHHMHM, IMOBBIIICHUS Yy3HaBaeMOCTH
OpeHza 1 JOSITHHOCTH ay TUTOPHH KaK K CaMOl KOMITaHUH, TaK ¥ €€ TPOIYKIIHH, a TAKKE PEKIIaMBI.

Opnako He M000€ MapKETHHTOBOE COOBITHE sBNsieTCs 3 dekTuBHBIM. [Jis TOro, 4TOOBI
MPa3IHUK JOCTUT CBOCH IENIM HEOOXOIUMO YUYEeCTh BCE HIOAHCHI TPH €r0 TUIAHUPOBAHHUHU, KOTOPOE
IpeyCMaTpUBAET TPU ATara: MpeACcOOBITUHHBIN ATall, 3Tal MPOBEJCHUS U IOCTCOOBITUHHBIN Tall.

[IpencoObITHITHBIN Tal ABISETCS CAaMbIM TPYJIOEMKUM U BasKHBIM. OH BKITIIOYAeT IOCTAaHOBKY
nened M 3a1ay, aHaJlU3 IENIeBOM ayIuTOpHM, BHIOOp Mpa3qHHMKA, Pa3pabOTKy €ro KOHIIEIUH,
MIpUBJIEYEHHE CIIOHCOPOB, OcBelleHue mnpezacrosmiero coobituss B CMU. Ilpu pazpaboTtke THma
U KOHIICTIMU Mpa3JHUKAa HEO0O0XOJUMO MpOJIyMaTh AETalH, KOTOpbIE TaKXkKe BIUSAIOT Ha OOIIMH
YPOBEHb YJOBIETBOPEHHOCTH ayIUTOPHH: MECTO TPOBEIEHHs, YTOOBI TOCTSAIM OBLIO YHOOHO
nobupatbes. Ecnu npa3aHuK MpoBOAUTCS 3a YEPTOU TOPO/Ia, TO CIEAYET MPOAyMaTh TPAHCHIOPT IS
Bcex xenaronux. Heo0XoauMo yuuThIBaTh C€30H MPOBEICHUS: 3a4acTyl0 BEIOUPAIOT JIETO, TaK Kak
Oosbliee KOJIMYECTBO JIIOJICH HAXOAMUTCS B OTIYCKaX M MOXET IOCEIaTh JaHHbIE MEPONPHUSITHSA,
TaK)Ke MOTOJHbBIC YCIIOBUS MO3BOJISIIOT MPOBECTU MPA3THUK IMOJ OTKPHITHIM HEOOM, 3aeiCTBOBaB
O0JbIIME TEPPUTOPUH U TO KOJIMYECTBO BPEMEHHU, KOTOPOE T'OCTU MPOBOAAT HA CAMOM Ipa3JIHUKE.
BaxxHo rpaMoTHOE 30HHMPOBAaHUE, NMPU KOTOPOM MPEIyCMOTPEHbI MECTa OTAbIXA, MUTAHUSA U T. M.
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Kpome 3Toro, o0si3aTenbHBIM IyHKTOM YCHEIIHOTO MEpONPHSITHS SBISIETCS €ro J0CTaTOYHOE
ocgernieHue B CMU. Yem OGonbmie Oyaer mHpOpManMoHHAsh OCBEIOMJICHHOCTh ayAUTOPUHU, TEM
OosblIe oAU TOCETT MPa3IHUK.

Ha »Ttane nmpoBeneHusi BaXK€H YETKWU TaWMUHI, COOTBETCTBUE 3asBJICHHOW Mporpamme,
noJiAep KaHue Mpa3AHUIHON aTMocdepsl, a TaKke KOMMYHHKaTUBHOE conpoBoxeHrne B CMU.

Ha mnoctcoObITHIIHOM »JTame Takke BaXHbIM IYHKTOM SIBISIETCA KOMMYHHKATHBHOE
conpoBoxaeHue B CMU. Ilpu rpaMOTHO BBICTPOEHHON CTpaTEruy NMOCIIE 3aBEPIICHUS MEPOIPUATHUS
OHO ele J0Jro OyJeT MPHUCYTCTBOBATh Ha CTpaHHUIAX Tra3eT, HHTEPHET-caliTaX CIOHCOPOB,
B COIMANBHBIX CETSIX TOCTEeW, Ha TENCBUACHUM W B paauodpupe, TakuMm oOpa3oMm Oyxaer
MIPUCYTCTBOBATh B UH(POPMAIIMOHHOM [TOBECTKE U JIyUllle 3alIOMHUTCS Ay TUTOPUH.

[logBonst WTOr, OTMETHM, YTO MAPKETHUHIOBBIC MPAa3THUKUA HAOMPAIOT MOMYJSIPHOCTH CPEAu
KOMITaHHH, TaK KaK 3TO JI0CTATOYHO HOBBIN U 3(PPEKTUBHBINA CIOCOO MPOJBUHYTH CBOM OPEH[ U CBOIO
MPOIYKIIHIO, TIOBBICUTH JIOSIIBHOCTD TIOTEHIIMAIBHOTO TIOTPEOUTENISI M YBEIUYUTH TPHUOBLIH KOMITAHHH.
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THE IMPACT OF CULTURAL DIFFERENCES
ON BUSINESS COMMUNICATION AND ECONOMIC RELATIONS

«Nowadays, communication, the exchange information, people's perception of each other is
really a luxury. The hustle and bustle of various life situations, we often strive to do our own things,
to achieve our own goals, forgetting the simplest of things - communication with friends, with loved
ones. Communication between two or more speakers is nothing else is nothing but the encoding and
decoding of information. The speaker always tries to convey all his thoughts as briefly and clearly as
possible, saving time. time and muscle energy...» [1].

In today's globalized world, where businesses frequently engage with international partners,
customers, and employees, cross-cultural communication is crucial. This study explores the influence
of cultural differences on business interactions and economic relationships. We have set the following
research objectives:

1. To identify the key aspects of cross-cultural communication that affect business;

2. To examine the examples of successful and unsuccessful cross-cultural interactions;

3. To develop the recommendations for improving cross-cultural communication in business;

To accomplish the stated goals and objectives, this research involved an analysis of existing
literature on cross-cultural communication, a survey distributed to international companies regarding
their experiences with intercultural interactions, and case studies examining both successful and
unsuccessful business projects impacted by cross-cultural dynamics. The results of the study are:

1. The key aspects of cross-cultural communications:

— language barriers often result in miscommunication due to differing interpretations of
terminology and phrasing. Example: using jargon or specific terms can cause confusion for partners
from other countries;

— non-verbal communication: gestures, facial expressions and other non-verbal signals can
have different meanings in different cultures. For example, in some cultures direct eye contact is
considered a sign of confidence, while the others consider a sign of aggression;
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