Kpome 3Toro, o0si3aTenbHBIM IyHKTOM YCHEIIHOTO MEpONPHSITHS SBISIETCS €ro J0CTaTOYHOE
ocgernieHue B CMU. Yem OGonbmie Oyaer mHpOpManMoHHAsh OCBEIOMJICHHOCTh ayAUTOPUHU, TEM
OosblIe oAU TOCETT MPa3IHUK.

Ha »Ttane nmpoBeneHusi BaXK€H YETKWU TaWMUHI, COOTBETCTBUE 3asBJICHHOW Mporpamme,
noJiAep KaHue Mpa3AHUIHON aTMocdepsl, a TaKke KOMMYHHKaTUBHOE conpoBoxeHrne B CMU.

Ha mnoctcoObITHIIHOM »JTame Takke BaXHbIM IYHKTOM SIBISIETCA KOMMYHHKATHBHOE
conpoBoxaeHue B CMU. Ilpu rpaMOTHO BBICTPOEHHON CTpaTEruy NMOCIIE 3aBEPIICHUS MEPOIPUATHUS
OHO ele J0Jro OyJeT MPHUCYTCTBOBATh Ha CTpaHHUIAX Tra3eT, HHTEPHET-caliTaX CIOHCOPOB,
B COIMANBHBIX CETSIX TOCTEeW, Ha TENCBUACHUM W B paauodpupe, TakuMm oOpa3oMm Oyxaer
MIPUCYTCTBOBATh B UH(POPMAIIMOHHOM [TOBECTKE U JIyUllle 3alIOMHUTCS Ay TUTOPUH.

[logBonst WTOr, OTMETHM, YTO MAPKETHUHIOBBIC MPAa3THUKUA HAOMPAIOT MOMYJSIPHOCTH CPEAu
KOMITaHHH, TaK KaK 3TO JI0CTATOYHO HOBBIN U 3(PPEKTUBHBINA CIOCOO MPOJBUHYTH CBOM OPEH[ U CBOIO
MPOIYKIIHIO, TIOBBICUTH JIOSIIBHOCTD TIOTEHIIMAIBHOTO TIOTPEOUTENISI M YBEIUYUTH TPHUOBLIH KOMITAHHH.
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THE IMPACT OF CULTURAL DIFFERENCES
ON BUSINESS COMMUNICATION AND ECONOMIC RELATIONS

«Nowadays, communication, the exchange information, people's perception of each other is
really a luxury. The hustle and bustle of various life situations, we often strive to do our own things,
to achieve our own goals, forgetting the simplest of things - communication with friends, with loved
ones. Communication between two or more speakers is nothing else is nothing but the encoding and
decoding of information. The speaker always tries to convey all his thoughts as briefly and clearly as
possible, saving time. time and muscle energy...» [1].

In today's globalized world, where businesses frequently engage with international partners,
customers, and employees, cross-cultural communication is crucial. This study explores the influence
of cultural differences on business interactions and economic relationships. We have set the following
research objectives:

1. To identify the key aspects of cross-cultural communication that affect business;

2. To examine the examples of successful and unsuccessful cross-cultural interactions;

3. To develop the recommendations for improving cross-cultural communication in business;

To accomplish the stated goals and objectives, this research involved an analysis of existing
literature on cross-cultural communication, a survey distributed to international companies regarding
their experiences with intercultural interactions, and case studies examining both successful and
unsuccessful business projects impacted by cross-cultural dynamics. The results of the study are:

1. The key aspects of cross-cultural communications:

— language barriers often result in miscommunication due to differing interpretations of
terminology and phrasing. Example: using jargon or specific terms can cause confusion for partners
from other countries;

— non-verbal communication: gestures, facial expressions and other non-verbal signals can
have different meanings in different cultures. For example, in some cultures direct eye contact is
considered a sign of confidence, while the others consider a sign of aggression;
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— values and norms: understanding such cultural values as individualism and collectivism
influence the approach to decision making and negotiation.

2. The examples of successful and unsuccessful interactions: - successful example: the Coca-
Cola Company adapted its marketing strategies to local cultures, which enabled it to gain a strong
position in different markets; - unsuccessful example: Walmart had difficulty entering the German
market due to a lack of understanding of the local culture and consumer preferences.

3. Recommendations for improving cross-cultural communication:

— employee training: conducting cross-cultural communication training for employees
working in an international environment;

— adapting strategies: developing flexible business strategies that are culturally sensitive to the
target markets;

— building cross-cultural teams: building teams with people from different cultures to better
understand the local context.

In today's interconnected global marketplace, effective cross-cultural communication
is essential for business success. Recognizing and accommodating cultural nuances, along
with tailoring engagement approaches, can substantially improve the likelihood of positive outcomes
in international ventures.
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JINMH'BUCTUYECKHUE U TAPAJIMHI'BUCTUYECKHUE MAPKEPBI DMOTUBHOCTH
B TEKCTAX BJIOT'OB S KOHOMMYECKOMN HAITPABJIEHHOCTH

bror sBisieTcss OMHUM W3 TEX XaHPOB MHTEPHET-IUCKYpCa, TJE Yalle BCEro MPOSIBISIETCS
HICHTHYHOCTHh aBTOpa, K TOMY K€ OJHUMH W3 OCHOBHBIX KOMMYHHKATHBHBIX CTpaTerdii OJiora
SIBJITFOTCSI MOJIAIbHO-OLIEHOYHAsI U SMOIMOHATBHO-TToOyauTenbHast [12, c. 5], uro o0ycnaBiuBaeT
HaJu4re B HEM IIHUPOKOTO Habopa CpeACTB MaHU(DECTAIIMH IMOITUH.

Ilenpto  maHHOW  pabOThI  SABIAETCS  BBISBICHHE  OCHOBHBIX  JIMHTBUCTUYECKUX
Y TIAPATMHTBUCTHYECKUX CPEJICTB BHIPAKECHHS YMOIIMIA B 9dKOHOMHYECKOM OJIore.

MatepuanaoM UCCIIeTOBAHUSI TOCITYKIIU PYCCKOSI3bIYHBIE TTOCTHI SKOHOMHUYECKONH TEMATHKH.

MeTo0M CIUIOINIHOM BEIOOpKH ObLTO 0TOOpaHo 35 moctoB u3 Telegram- u Instagram-6:ioros
SKOHOMUYECKON TEMAaTUKH.

B xone awanm3a ObUIM BBISIBICHBI TaKHE JIEKCUYECKHE MapKephl SMOTHBHOCTH, Kak
MEXJIOMETHS, OpaHHBIE CIIOBA, MHTCHCHU(PUKATOPHI, CICHTU3MBI, KaprOHU3MBI, (ppazeonornyeckue
SIMHUIIBI, WHIUBUAYaIbHO-aBTOPCKHE BBIpAKEHUSA. Bcero OBUTO BBIIBICHO 49 53MOTHUBHBIX
JEKCUYECKUX eIUHUI] U3 HuX 38 MaHu(]ecTUpYIOT HEraTUBHBIE IMOILMU TPEBOTH, MPE3PEHHUS,
HETOJI0BaHUs U T.J1.. A nomom 6ay — xaccoswiil paspols [2].

Ha cunTakcmdyeckoM ypoBHE BBISBICHO 15 MapkepoB 3MOTHBHOCTA. K HHMM OTHOCSATCA
JIEKCUYECKHe MOBTOPHI, YCUIMBAIOIINE YMOLIMOHAIILHOE BO3IEHCTBUE HA uuTatens: Hem kpeoumos -
Hem unomex, Hem KpeOumuvlx Kapm, Hem agmo Kpeoumos, Hem pazeumus npou3eoocms ... [3],
BONIPOCUTENIbHbIE W BOCKJIMLATENbHBIE MPEAJIOKEHUS, KOTOpble B TaKUX TEKCTax yalle
WCTIONIB3YIOTCA KaK CPEICTBO, BBIPAXKAIOIIEC AMOLMOHAIBHO-TIOOYIUTENbHOE 3HaueHue: Kak
noayyame naccushwiii 00xo00 6 2025 200y? C nomowwto ousudenoos! 3]
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