COOEPXAHUE

Cekuusa 1. COBPEMEHHbLIE TEHAEHLWU PA3SBUTUA
MUPOBOWM BKOHOMMUKM ...

AHTJIAMCKTI SIBBIK ..o,

Averkova M. Analysis of the economics of developed and developing countries
Aeepkoea M.B. AHann3 dKOHOMHUKH PA3BUTHIX U PA3BUBAIOIIMXCS CTPAH ...ecovuvveeeuveeennnne

Agievich A., Avkhutskaya A. Analysis of business processes in the context

of digitalization

Aeuesuu A.FO., Aexymckas A.O. AHanu3 OU3HEC-TIPOIIECCOB B YCIOBHUAX

TIAMPOBHBALIMI .....vvveeeereeeeereeeaereeesareesasseeeasssaeesssseseasssseesssssesssssssessssessssssessssssessssssessssssassns

Adamchik M. The sharing economy as a new consumption model and its impact

on the global market

Aodamuux M./]. lllepuHroBas 5KOHOMHKA KaK HOBasi MOZIEJIb TOTPEOICHUS

U €€ BIMSTHUE HA MUPOBOM PBIHOK ....eeutieuieteenientiententtenteestenteensesueensesaeenuesssesseensesseensesseensenns

Bankova A. Modern trends in the development of the world economy
banvkosa A.HM. CoBpeMeHHBIC TEHACHIIUN PA3BUTHS MUPOBOU SKOHOMHUKH ........c.eeenvnn....

Begunets V. Online marketing in a scientific context: characteristics and significance

in the modern economy

becyney B./[. OHnaliH-MapKETUHT B HAYYHOM KOHTEKCTE: XapaKTEPHbIEC YEPTHI

Y 3HAYEHUE B COBPEMEHHOM DKOHOMUKE .....uvveenereeirieniieeiieenireeniteesieesnieessseeessseesseesneesnsees

Belko M., Novash V. The concept of the «golden billion» in internatoinal relations
benvko M.M., Hosaw B./]. KoHlienuus «30J0TOTO MUJUIHAPAA» B MEXKIYHAPOIHBIX
OTHOIIICHIIIX «.veeevvunnneeetennneeeseeneeeeessneeseessnnseessaneesessannsessssnnssesssneesesssnnnsessssnnnnssessmnnnneees

Benyush K. Geopolitical risks and their impact on global markets
benow K.H. I'eonnonuTHYECKUE PUCKHU U UX BO3JEHCTBUE HA MUPOBBIC PBIHKU .............

672



Blashkevich D. The impact of neural networks on international business
brawxesuu /[.11. BausiHue HelipoceTeil Ha BeICHUE MEXKITYHAPOIHOTO OU3HECA ............ 12

Bondar E. Improvement of international road freight transport in the direction

of Turkey

bonoape E.B. CoBeplIeHCTBOBAHUE MEXIYHAPOIHBIX aBTOMOOUIIBHBIX TPY30BbIX
MEPEBO30K B HAMPABIICHUH TYPIIAHL ..ccoueviiieeiiiiiiieeeeiiiieeeeeiiteeessniinteeesssnnreeessnnnseeeessnnnene 14

Boris S. Handing out money. Unconditional basic income
bopuc C.A. PaznaeM neHbru. be3yCroBHBIN 0A30BBIM TIOXO ..c.vvevuverveeieenieenreeeeenieenneens 15

Brylevski K. Rocky way of marketing from the past to the future
bpunesckuti K.11. IBOTIOUMSI MAPKETHHTA .....vvveeeeeeerreeeeaserreeesassssreeesensssseeesesssseeesssnssseees 17

Vorobyov D. Modern trends in the development of the world economy
Bopoowves J[.A. CoBpeMeHHbBIC TCHICHITUN Pa3BUTUS MUPOBOU SKOHOMHUKHM ..................... 18

Galiev K. Modern trends in global economic development
T'anues K.J[. CoBpeMEHHbIE TEH/ICHIINY PA3BUTHUSI MUPOBON SKOHOMUKH ........evereevveennnne 19

Gapeeva E. Financial technologies as a modern tool in the economy
I'aneesa E. M. ®uHaHCOBBIE TEXHOJIOIMU KaK COBPEMEHHBI HHCTPYMEHT B 3KOHOMUKE 21

Golubtsova A. Some of the risks arising in the process of assigning digital rents

(on the example of belarusian and chinese enterprises)

T'onyoyosa A.B. HexoTopsie pHCKH, BOSHUKAIOIIKME B IPOIIECCE IPUCBOCHUS

1 (ppoBoOI peHTHI (Ha TpUMeEpe OCIOPYCCKUX U KUTAUCKUX TPEATNPUITHI) ......oeeeeeveennne. 22

Goncharova T. Current trends in the development of the world economy
I'onuaposa T./{. COBpeMEHHbIE TEHACHIIMH PAa3BUTUS MUPOBOU SKOHOMUKH .................. 23

Gordionok A. Overtourism and its economic consequences
I'opouonox A.A. MaccoBblil TYPU3M U €0 SKOHOMUYECKUE MOCHEICTBHS ...cccvvveenveennnne. 25

Hrybovski D., Drozd A. Cryptocurrency in Belarus: legal environment and importance

of development

I'pubosckuii /. A., /[po3o A.C. KpuntoBantora B benapycu: nmpaBoBasi cpena

Y BHAUMMOCTD PABBHTHSL «..ueveeeeuitieeauiteeeautteeaaiteeesausteesauteeesseeesausseessasteesansteesanseessaseeesssnseesns 26

Hrushetskaya A. Modern monetary theory in macroeconomic discussion
I'pyweykasa A.C. CoBpeMeHHas ACHEKHasi TEOPHs B MAaKPOIKOHOMUYECKOM
JIACKYCCHH ..eeuuveeeanureeesnuseesauseeesnsseesasssessasssessssssessnsseessnssessanssesssssseessnsseesssssesssnssessnseessnnsees 27

Danchenko K., Belush K. Current trends in the development of the global economy
Hanuenxo K.C., benyw K.E. CoBpeMEHHbIE TEHIEHIIUHA PAa3BUTHSI MUPOBOM
)N 0): (0.7 1% 13 SO SO U PRI 29

Demenchuk E., Zhurauliova U. Modern trends in the development of the world

economy

Jlemenuyx E.B., ’Kypasnesa ¥Y.B. CoBpeMEHHbIE TCHACHIIUN PAa3BUTHSI MUPOBOU
DKOHOMUEKH ....vveeneteeeutteenttestteentteesuteesattesasteaabee ettt eaateesabeesabeeeabeesabaeeabbeeasseesnbeesabeesabeeeneeennee 30



Dovnar L., Skovoroda D. Recent changes in the labour market: how distant work
influences the economy

Hosnap JI.A., Ckosopooa JI.A. IBonronus TPyJOBOTO PhIHKA: YAaJIeHHAs paboTa

Y €€ BITUSTHUE HA DKOHOMUKY ...eeeeeuvrreeeresnrreeesesnsreeessssnssesesessssseessssssseesssssssssesssssssseessnnnsns 32

Dorash A. The impact of neural networks on the labor market
Hopaw A.C. BnusHue HEUPOCETEN HA PHIHOK TPYIIA .uvveeeruvrrerrnvreeesreeesnnveessnnneesssseeesnneens 33

Dreko D. Special economic zones in the global economy
pexo J[.B. CBOOOAHBIE SKOHOMHUYECKHUE 30HBI B MUPOBON IKOHOMUKE ........vveeeerreennnenn. 34

Dubovik G. Quality selection of personnel as a factor in the improvement

of the tourism product

Iyb6oeux I'.C. KauecTBeHHBIN BBIOOp TIEpCOHANIA KaK (JaKTOpP COBEPIIICHCTBOBAHUS
TYPUCTHUECKOTO TIPOILYKTA ..uevvvreeeesnurrreeeennsrrreesesnssseeseanssssesesssssssesssesssssseesesssssseesessssseesenns 36

Evteyeva A. Formation and development of strategic alliances in modern

economic conditions

Esmeesa A.K. ®opMuUpoBaHKE U Pa3BUTUE CTPATETHUYECKUX AJbSHCOB

B COBPEMECHHBIX IKOHOMHUYCCKUX YCTHOBHUSX ..veevvereerreseeseessessesssesseessesseessesssessesssessesssenses 37

Ermolaeva A. The impact of tourism on the town of Myshkin
Epmonaesa A.A. BiusiHue Typu3Ma Ha TOPO MBIIIKHH ......ceevveenuveenieeeiieniieenieeenveesaeees 39

Zhuk V. Globalization in the global economy
Kyx B.B. 'no0anu3aiusi B MUPOBOM IKOHOMUEKE .....c.veeeueeerereesereesveessseessseesnssessseesseennns 40

Zamkovets A., Vasileva E. Environmental management in nature management
3amrosey A.A., Bacunvesa E.A. IKOIOTHUECKUI MEHEIKMEHT
B TIIPUPOIOTIONIBIOBAHMI ....vvvvvreeesurrreeeeasnnsreeesssssreessssssssesesessssseessssssssessssssssssesssnssseesssnnnnes 41

Ivanova L. Globalization of the green economy
Usanoesa JI.A. I'mo0ann3aius 3€TIEHON DKOHOMUEKHI ...ceuuneeeeneeeeeeeeeeeeeeeeneeseseeeseeneeseenaeseennnns 43

Kalinnikov E. The impulse of globalization: new challenges and opportunities

for the world economy

Kanunnuxos E.A. Imitynbe rio0anu3amnuy: HOBbIC BEI30BBI H BO3SMOKHOCTH

JUISE MAPOBOM DKOHOMUKH ....vveeenevreeennreesnseeesssseeesnsseesssseessnssessassseesssseesssssessssseesssseessnssees 44

Kamliuk N. Digitalisation of the economy
Kamnrox H.J]. LTInHPOBUBAIMST IKOHOMUKH .....veereveeenreeesreensreensseesseessseeensseesssessssessssessnsees 45

Kienya A. Production of vitamins in the business industry
Kuens A.A. TIpou3BoACTBO BUTAMUHOB B OMBHEC-MHIYCTPHH ....vvvveeerreeeereeeeereeenseeeenens 47

Kisel D. Challenges in the development of green economy and green finance
in the Republic of Belarus
Kucenv /I.H. BbI30BbI B pa3BUTHH «3€JICHOW» 3KOHOMHUKHU U «3€JCHBIX» (PMHAHCOB

B PECITYOITUKE BEIAPYCD ....vviiiiiiiiiciiee ettt e e et e e e s nte e e eaeeens 48
Klimenok V., Volkovich A. Impact of COVID-19 on the world economy
Knumenok B.A., Boakosuu A.A. Bnusitnue COVID-19 Ha MUPOBYIO SJKOHOMHUKY ............. 50

674



Kondratovich A. Global economic development: key trends and factors
Konopamosuu A.C. Pazputne MUpOBON SKOHOMUKH: KIHOUEBbIC TCHICHIIUN
T (DAKTOPBI .envvveeeeurreeasrreeesseeeassseeeasseeeasseeesssssesasssessssssssasssasesssseesssssesssssssesssssesessssessssseenns 51

Konushko E. The strategies for solving potential economic problems
Kontowrxo E.FO. CtpaTeruu peuieHusi IOTeHIIUATbHBIX SKOHOMUYECKUX MPOOIIEM ........ 53

Kruglik I., Rashchynkin V. Impact of staff shortages on the development

of logistics activities

Kpyanux U.A., Pawunxun B.C. Bnusaue nedunura KaJapoB Ha pa3BUTHE

JIOTUCTUUECCKOM JICSITEITBHOCTH ..vuneenneeeneeeneeeteeeeeeeeeeeneeeeeensennestnsenesensenessneeenneeenesenneeens 54

Kruchik D. Digitization of the economy and its impact on the global labor market
Kpyuux /].1O. lludpoBu3zaliyis SKOHOMHUKHY U €€ BIMSHUE Ha TJI00AbHBIN PBIHOK Tpyaa ... 55

Kouame Y., Hanchar V. Institutional factors and economic potential

of Cote d'Ivoire's participation in world trade

Kyame A., I'anuap B.A. UactutynmoHabHbIe (DaKTOPBI U SKOHOMUYECKUAN

noteHuuan ydactusi Kor-n'MByapa B MUPOBOI TOPTOBIIE ...cc.vveeeevveeerereereireeenreeesnneeenns 57

Kuchuk D. The main trends in the development of the world economy

and how they relate to each other

Kyuyx JI.M. OCHOBHBIE TEHICHIINH B PA3BUTUH MHUPOBOI SKOHOMHKH

T FIX B3AUIMOCBSI3D ...veeeutieeuiteeiieeniteestte ettt enuteesateesateeeateesabteenaaeesabeesabteeabaeebbeenabeesabeesaseesane 58

Leshchenko V. Key trends and globalization in the global economy
Jlewenxo B.A. OCHOBHBIC TEHICHITUH U TJI00ATN3AIMN B MUPOBOW SKOHOMHUKE ............. 59

Lipski T. Current trends in the development of the world economy
Jlunckuii T,/]. CoBpeMEHHbIE TEHJICHIINU PA3BUTUSI MUPOBOM SKOHOMHUKH ........eeeenvennnns 61

Lomako P. Modern trends in the development of the Chinese economy
Jlomaxo I[1.M. CoBpeMeHHbIE TEHJICHIIUU PAa3BUTUA SKOHOMUKU Kutas ...........cccceeeeee. 62

Mazko E., Gubarevich K. The gig economy: navigating the future of freelancing
Masvro E.B., I'yoapesuu K. /. I'ur-skoHOMUKa: B3I Ha Oyayiiee dhpuiaHca ............. 63

Malyshchik A., Yakubovskaya N. The development of the world economy today
Manviyux A.A., Axybosckas H.O. Pa3BuTie MUPOBON SKOHOMUKH CETOTHS ......oevvenneen. 65

Martinovich L. Features of marketing in the electrical equipment market
Mapmunoeuu JI.B. OCOOEHHOCTH MapKETHHTa HA PHIHKE JEKTPOTEXHUYECKOTO
OOOPYIIOBAHIS ...veeeveeeereeenereeureensseessseeaseesseeessseessseessseessesssseesssseessssesssessseessseessssesssseessses 66

Medvedev D. Current trends in the development of the global economy
Meoseoes /[.A. CoBpeMeHHbIE TEHIEHIIUN PA3BUTHUSI MUPOBON IKOHOMUKH .................... 67

Medved A., Kalnitskikh D. The causes of globalization and regional integration

as modern trends in the development of the world trade

Meoseowv A.H., Kanonuyxux /1./]. Tlpudaunsl riiodanu3aiv 1 perioHaaIbHON

WHTETPAlNK KaK COBPEMEHHBIX HATIPABJICHUHN PA3BUTUS MUPOBOU TOPTOBIIM .................. 69

675



Mingze Wang. Promotion in China (using famous sports teams as an example)
Munyss Ban. ITlponsmxenue B Kurae (Ha mpumepe U3BECTHBIX CIIOPTUBHBIN KOMaH[) ... 70

Mironenko E. The impact of education on economic development
Muponenxo E.C. Bnusinue 00pa3oBaHus Ha PA3BUTUE SKOHOMHUKH .....ccccvveeeeeveeeneveeennnns 72

Misilevich E. Modern trends in global economic development
Mucunesuy E.I". CoBpeMEHHbIE TEHJICHIINU PA3BUTUSI MUPOBON SKOHOMHUKHM .................. 73

Mitukevich F. Globalization: nature and modern trends
Mumtoxesuy @.H. I'mobanuzamus: MPUPoia U COBPEMEHHBIE TEHACHIIUM .........cccevvennnnn.. 75

Mikhailovskaya M., Kupreeva A. Features of the legal regulation of currency

relations in the Republic of Belarus in the context of sanctions restrictions

Muxauinosckas M.B., Kynpeesa A.O. OCOOEHHOCTH MPABOBOTO PETyJIUPOBAHUS

BaJIFOTHBIX OTHOIIEHUH B PecyOnnke benapych B yclnoBUsSIX CaHKIIMOHHBIX

0 00204 45 (53 2 1.0 (PRSPPI 76

Mikhalchenko D. Assessment of global inflation processes during the geopolitical
uncertainty of 2024

Muxanvuenxo /].A. OueHka riiodanbHbIX HHQISIMOHHBIX MPOIIECCOB B MEPUO.T
TCOMOIUTHICCKON HECTAOUITBEHOCTH B 2024 TOIY ..veeeeveeeiieeiiieniieesreeeieeeieeeniveessneesnneeenns 77

Moroz K. Trends in the development of the world economy in four parameters
Mopo3z K.A. TenneHuyu pa3BuTUsI MUPOBOM SKOHOMUKH IO YETHIPEM MapaMeTpam ....... 79

Moskalyova T. On the issue of the use of electric vehicles in the supply chain
Mockanesa T.C. K Bompocy 00 HCTIOTB30BaHUH YJEKTPOMOOUIIEH B TIETTH
TTOCTABOK ...euutteeautteesueteeauteeeeasteesauseeesaueteeaaasteesnseeeaaseteeeaneeeaaabteesaabeeeaaabteesanbeeesnneeesneeeas 80

Nehlebova E. The role of advertising in shaping consumer behavior and its impact

on global economic trends

Hexnebosa E.FO. Ponb pexnambl B popMUpOBaHUY TIOBEICHHS TIOTPEOUTENICH

U €€ BJIMSIHUC Ha I00aTbHBIC SKOHOMUYCCKHUE TCHIICHIIHH ....vevvenreeereneeessensnensenssensenseennes 82

Poghaiskaya Y. The impact of management methods on the economy
lloocaiickas A.A. BiusitHue METO0B YHPABICHUS HA SKOHOMUKY ....vvvveeereeeeereeennreennnns 83

Poddubny N. Technology transfer: prospects of development
11000y6nbiii H.C. TeXHOJOTUYECKUM TpaHCep: MEPCIEKTUBBI PA3BUTHS ........cccevvvennnen.. 84

Polovkova E., Polovkova P. Digitalization impact on the world economy
Ilonoexosa E.B., [lonoskosa I1.B. Bo3neiictBue nu@poBu3aluym Ha MUPOBYIO
) 0] £ (017 1 2SRRI 86

Revako A. Globalisation as a process of formation of the world economy
Pesaxo A.1O. I'noGanu3aiys Kak MpoLecc CTAHOBICHUSI MUPOBOU SKOHOMUKH .............. 87

Romanyuk T. Anti-crisis measures regarding the economic consequences

of the COVID-19 pandemic

Pomaniox T.A. AHTUKPU3UCHBIE MEPHI B OTHOILIEHUN SKOHOMUYECKUX

nocseacTBUM MaHIeMUH COVID-19 ..o 88



Savchits A. Modern trends in the development of the world economy
Casuuy A.C. CoBpeMEHHBIE TEHACHIIUYU PA3BUTHSI MUPOBOU SKOHOMHUKH ........ceeerrnenneen.. 90

Sakovich U. Key factors influencing the modern economy
Cakosuu ¥V.C. KitoueBbie (DakTOphl BIUSIHUS HA COBPEMEHHYIO SKOHOMHUKY .................. 91

Safyannikov A. The impact of the key rate on economic development
Cagvsannukos A. 1. BiusiHre KII0YEBOM CTABKH HA PA3BUTHE SKOHOMUKH .........ccuvveenee.. 92

Svirid M. Modern trends in the development of the global economy
Ceupuo M.B. CoBpeMeHHbIE€ TEH/ICHIIUU B PA3BUTUHU MUPOBOU SKOHOMUKH ................... 94

Sikirytskaya A. Transition to a green economy: challenges and opportunities

for global economy

Cuxupuykas A.A. Tlepexop K 3eJ€HONH IKOHOMHUKE: BBI30BBI H BO3MOXHOCTH

JUTSE MAPOBOTO XOBSIMCTBA .eeeeeeerersruuuirrrrreeeeeesesssanunsssreeeseessssssssnnssssseeeeeessssssssnsssssssesessssssnnnns 95

Sinitskaya A., Lukinskaya K. Modern trends of the world economy.

Globalisation. INDITEX

Cunuykas A./[., Jlykunckasa E.F. CoBpeMeHHbIE TEHJICHIIUM MUPOBON SKOHOMUKH.
[I'mobamu3arus. INDITEX ...cooiiiiiiiiiee ettt s 96

Sinkevich K. Digital transformation and its impact on the global economy:

new horizons and challenges

Cunkesuy K.C. lludposas Tpanchopmanus u ee BIUsHAE Ha TII00aIbHYIO

SKOHOMHUKY: HOBBIC TOPUBOHTBI U BBIBOBBI .....eeeevvieeeiieeenirreeeniereesssseessnnseeesnssesssssseesnssneenns 98

Sinchenko A. Green economy as a trend in global economic development
Cunuenxo A.C. 3eneHast 3KOHOMUKA KaK TEHACHLMS Pa3BUTHSI MUPOBOI 3KOHOMUKH ..... 99

Smyshlyaeva J. Pharmaceutical industry marketing trends for 2025
Cmvruunsesa FO.A. MapkeTHHTOBBIE TEHICHIINHN (apMalleBTUIECKON
TMPOMBIIITIEHHOCTH HA 2025 TOIL .uvvviiieeeiiiiieeeeiiiieeeeeitieeeeeeireeeeessssrreesesssnsaeeesesnsseeeeanns 101

Spitalnikova V. Taxes and their role in the modern world economy
Cnumanvnuxosa B.B. Hanoru u ux poJjib B COBpEMEHHOW MUPOBOM SKOHOMHUKE .......... 102

Statsenko Y. Implementation artificial intelligence and automation of accounting
Cmayenko 10.A. Buenpenue UCKyCCTBEHHOTO MHTEIEKTA U aBTOMAaTU3AIUs
OYXTATMTEPCKOTO YUETA .eeeuvreeerurreeaureeesureeesssseeesasseesssseessssessnssessssssessnsseessssseessssseessnssees 104

Stupakevich K. QR code technology in trade
Cmynakeguy K.I1. TexHonorus QR-KOJIa B TOPTOBIIE .....cccecvvreervreeervreersereeennreeessnneesnns 105

Suvorova V. The impact of the pandemic on small and medium-sized businesses
Cysoposa B.H. Biusinve naHIeMuu Ha MaJIbId U CPETHUN OMBHEC ......ccccvveeeeeveeeneneanns 106

Sultanov T. An innovative approach to the formation of an organization's

marketing strategy

Cynmanoes T. IHHOBAIIMOHHBIN 1101X0 B (POPMUPOBAHUN MAPKETUHTOBOM

CTPATETHHM OPTAHUBAIIMU ...evveeenerreeenereeeasareesasseesansseesasseesssseesssssessssssessnsseessnsseessnsseessnssees 107



Taranova A. Current trends in the development of the world economy
Tapanosa A.A. OCHOBHbBIEC TEHJICHIINN PA3BUTUSI MUPOBON SKOHOMHUKH .......eveeenvveennnne 108

Tvoronovich K. Urban growth in the context of globalization
Teoponosuu K.B. POCT rOpO/I0B B YCTOBUSIX TTIOOATUBALINH ....vvenveeneeeeeennreeneeenieenaeennnes 110

Telenchenko 1., Hranovski N., Hromov A. Digital transformation, globalisation

and liberalisation as trends in the development of the world economy

Tenenuenxo U.C., Xpanoeckuii H.B., Xpomos A.A. Uudposas Tpanchopmarius,
riobanu3anus u ubepanu3anus Kak TeHACHIIMA Pa3BUTUS MUPOBOI 3KOHOMUKM ....... 111

Tobolich A. The future of franchising: new trends in development
Tobonuu A.C. bynymee ppanuaii3uHra;: HOBBIE TCHACHIINH B PA3BUTHH ......ceveenevenne. 112

Trishyn Y. Application of neural networks as a basis for accelerated economic
development

Tpuwun A./]. llpuMeHeHNE HEUPOHHBIX CETEN KAK OCHOBBI YCKOPEHHOTO

PABBUTHUS DKOHOMUKH ....vvvveeeesuerrreesesnssreeeesssnssseesessssseeesessssseessssssssesssassssssessessssssesssnsssseees 113

Kholenkova A. Implementing circular economy principles into business models

of transnational corporations

Xonenkoea A.H. BHenpeHue NPpUHIMIIOB IUPKYJIAPHON SKOHOMUKH

B OM3HEC-MOJIEIN TPAHCHAITMOHATBHBIX KOPHOPAIIMH .....vvveeeeeiieeeireeeeereeesereeesneeeennneens 115

Khramova D. Social movements and their impact on economic policy
Xpamosa /[.A. CollnanbHble ABMKEHUS U UX BIUSHUE HA SGKOHOMUYECKYIO OJIUTUKY ... 117

Chernyavskaya D. Digital transformation of the economy
Yepussckas [ U. LnppoBas TpPaHCHOPMALIIS SIKOHOMUKH ......eerererrreereenreensrenneenseenneens 118

Chesnokova A. Prospects of the Republic of Belarus in the context

of modern trends of the world economy development

Yecnorosa A.A. TlepcniektuBsl PecniyOnuku benapych B yciaoBusax

COBPEMEHHBIX TEHACHIIMHN PA3BUTUS MUPOBOU SKOHOMUKH ......eeeruveernreeaieenereenneeenaneennne 119

Zhao Sijia. The window display as a part of brand marketing
UYorcao Coiyzs. BUTPUHBI KaK YaCTh MAPKETHUHTA OPCHIIA ..eeeevvreeeereeeeereeennreeensreeennneens 120

Churlovich A. USA as a world market leader: economic development trends
Yyproeuu A./]. CIIIA xak MUpPOBOM JIUJIEp PhIHKA: TEHACHIIMH PAa3BUTHSA SKOHOMHKH ... 122

Shamrilo E., Seliun D. Impact of closed migration regimes on the global

labour market

Llampuno E.H., Cenon /[.11. BnusiHue 3aKpbITHIX MUTPALIMOHHBIX PEXUMOB

Ha TJI00AJTBHBINA PBIHOK PAOOUEH CHITBI ....eeeeevieeeiiieeeeieeestreeessreeeessseeessssesessssesessssseessssens 123

Shiju Chen. Challenges and solutions of using artificial intelligence in marketing
HTuy3zrot Ysne. BBI30BBI U pEllICHUS MPUMEHEHUS UCKYCCTBEHHOTO MHTEIIIIEKTA
B MAPKETHHTE ....vvveeeesuerreeeeenurreeeeennssseesesssssssessansssssessssssseessssssssessasssssssesesssssseesesssssssesenns 124



Shihantsov A., Chornaya A. Improving the sales management system

at the enterprise

Hluxanyos A.O., Yepnas A.A. COBEpILLICHCTBOBAHUE CUCTEMBI YIIPABICHUS

COBITOM MPOYKITUH HA TIPEIIIPHITHH ....evveeneeeneeenurerueeeneeenseesseesisessseeseesseesseessnesnsesnseenns

Shpylyova E. The post-pandemic economic landscape: trends, challenges,

and transformations in global markets

IlInvinesa E.A. xoHOMHUYECKHM JTaHIIAT MOCTE TAaHASMUHN: TCHACHITNH,
IPOOJIEMBI U TPAHC(HOPMAIIMH HA MUPOBBIX PBIHKAX ...eeuvrevrersreaireereeseenseenseesseesseenseenns

Yakovleva V. Personalized cancer medicine: evaluating financial viability

in today’s global economy

AHrosnesa B.I'. llepconanmu3nupoBaHHass MEIUIIMHA B JICYCHUU PaKa: OLICHKA
(hVMHAHCOBOH KMU3HECITOCOOHOCTH B COBPEMEHHOU TI00ATHHOM SKOHOMUKE .................

HEMEIKITH SIBBIK ......oooooooeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeee ettt e e eeeeneneae

Baygot P. Blockchain im globalen Handel: Innovationen, Potentiale

und Herausforderungen

batiecom I1./]. bnok4eiiH B ri1o0anbHOW TOPTrOBIIe: MHHOBAILIUH, TOTEHIINAI

L BBIBOBBI ...eeuutieutieeitieeteeetteesueeesiteesateessteenseeessteessseeenseeeaseeeneeeanseesabeesabeeeasaeenteennbeeenseean

Gusev A. Digitale Spedition in der Logistik
I'yces A.C. LlndpoBoe SKCIEAUPOBAHUE B JIOTHUCTHUKE ....eevvveeerreerereenreesseesseeensseensseennns

Davydenko N. Haupttrends in der Entwicklung der Logistik
Hasvioenxko H.Il. OCHOBHBIE TEHACHUNN PASBUTHS JIOTUCTUKHU ...veeveeeeenerennreaveeieenneens

Dauhirdaite M. Besonderheiten bei der Anwendung von Zollpréaferenzen

in der EU und EAWU

Hayeupoatime M.C. OTau4uTeIbHbIC YePThl IPUMEHEHUS CUCTEMBI TApUQPHBIX
npedepeHIII B EC M1 EADC ..ottt

Zahlebny K. Weltmarkt fiir Pharmalogistik
3axnebnoviti K.O. MupoBoi peIHOK (DapMarieBTUUECKON JIOTHCTUKH ......vveeeeevveeeneveeeennne.

Lemeshev Y., Yakzhik M. Perspektiven fiir die Entwicklung der Logistik

unter modernen politischen und wirtschaftlichen Bedingungen

Jlemewes FO.B., Axocux M.B. IlepcrieKTUBBI pa3BUTHUS JTOTUCTUKH

B COBPEMEHHBIX MOJIUTUUYECKUX U IKOHOMHUECKUX YCIOBHSIX ..eevveeurerveenrenneerennrenseennenne

Lenkewitsch K. Aktuelle Trends in der Entwicklung der Weltwirtschaft
Jlenxesuu K. COBpeMEeHHbIE TEHICHIIUU PA3BUTHSI MUPOBOU SKPOHOMHKH ........eenee....

Naranowitsch N. Aktuelle Lage und Entwicklungsperspektiven der Deutschen
Wirtschaft

Hapanosuu H.A. CoBpeMEHHOE COCTOSIHHE U MEPCIEKTUBBI PA3BUTHS IKOHOMHUKHU

| IS 0117 62121 1 ST PPRPR PP



MUCTIAHCKHUI SIBBIK .....oooooeoeoeeoeeeeeeeeeeeeeeeeeeeeeeeee e 142

Abaturova E., Garnizonova A. Brecha salarial de género en Espafia
Abamypoesa 3.U., I'apnuzonosa A.A. Pazauia B oraTe My>KCKOTO
1 JKEHCKOTO TPYAA B VICTIAHMM ......ovvviiieiiiiiieeiiiiiieeeeiteee e et e e e e itneeeseetaeeesenanaeaeeenes 142

Boreyko A. Los BRICS: el nuevo gigante econdmico
bopeiiko A. BPUKC — HOBBI SKOHOMUYECKHAM THTAHT ..cuvveeenereeireenireenireenreeenieeenieeennne 143

Buiko D., Sniuk V. Tendencias en la politica de inversiones Chinas

en los paises de América Latina y el Caribe

byiiko /[ A., Cuiox B.H. TenneHiuu B MHBECTULIMOHHOW nonuTuke Kuras

B cTpaHax JlatuHckoi AMepukn u KapruOCKOTO GACCEHHA .....ccvvvevveeriieeeiieeeieeeiie e 144

Bukhovetskaya V., Vilbik A. Participacion de la Republica de Belarts

en la migracion laboral internacional

byxoeeykas B.A., Bunvoux A.B. Yuactue Pecniyonuku benapych

B MEXKIYHAPOAHON MUTPALTUU PAOOUECH CHITBI ....evveeeeneieeernireeeaireeennereesnnneessnseeesnnseeesneens 146

DPAHILY3CKHMI SIBBIK ...ttt en s 147

Alechnikova A. L’ecologisation en tant que tendance actuelle de I’economie

mondiale (a I’exemple des pays en developpement)

Anewnuxosa A.E. Jxomoru3anusi Kak COBpeMEHHAas TEHICHLIMS pa3BUTHUS

MUPOBOM SKOHOMHKH (HA IPUMEPE PABBUBAOIIUXCS CTPAH) ..veveenerreernereeennereeenneeeennneens 147

Antonov Y. Développement des technologies d'intelligence artificielle:

potentiel de productivité et de création d'emplois

Anmonoe A. M. Pa3BuTHE TEXHOIOTUN UCKYCCTBEHHOTO MHTEIUICKTA: MOTEHIIHAI

JUTSL TIOBBIILICHUS TIPOU3BOAUTEIFHOCTU U CO3/1aHUSI HOBBIX PAOOYMX MECT ...ecvvenvennnenne 149

Golenok T. Economie apres la pandémie: défis et opportunités
Tonenox T./I. DKOHOMHKA TIOCJI€ MAHAEMUM: BBI30BBI U BOBMOMKHOCTH ........ovvvvveeennnnnnn. 150

Lapatko A. L’ impact de I’innovation technologique sur la croissance économique
Jlanamko A.B. BinsiHie THHOBAUM HA SKOHOMHUYECKUM POCT ..vvvvreerrerreeeeennrreeeeennennes 151

Navitchenok D. Défis économiques mondiaux dans la période post-pandémique
Hasuuenox /[.C. I'mobanbHBIE SJKOHOMHYECKHE BEI30BEI B IIOCTIAHIEMUMHBINA
1<) 014 (01 (XTSRS 153

Suzko 1., Kuetuyekama K. Tendances actuelles du développement de 1'économie
mondiale
Cyszbko U M., Kyemyexama K.K. CoBpeMeHHbIE TEHACHIIUN PA3BUTHUS MUPOBOM

DKOHOMIKH .....eeuvtinireiteniteenteeteenttenateeaseettesseesueesateeateebeesseesaeesaseeaneeseesseesaseeaneeaneenseenseenns 154
KUTAUCKUMU SIBBIK ..ottt 156
Wang Huize. "> n%?r{;fﬁ]% W53 BT

Ban Xysii3. AHanu3 cTpaTerny MapKETHUHIA CEIbCKOXO03MCTBEHHON MPOYKLHH ........ 156

680



Khadasevich V. =37 %038k 55 2l ) 5 1122 4K

Xaoacesuu B.A. I3MeHEeHUS PbIHKA TPY1a B CHEPE MEIIULIHHBI .....eeeeeevveeeerieeeerneeaneneans 157

Yang Shujun 1. [EFR7 5585 CALVATE: a2
An [lyysons U. M. MexnyHapoaHas AeJ0Basi KPOCC-KyJIbTYpHass KOMMYHUKAIUS:
MOCTBI FT OQDBEPBI ....veeeuvieerieeireerireesseesiseessseessseessseessseessseesssssessssesssessssessssessssssessseesssesns 158

Cekuusa 2. OCOBEHHOCTU BEOAEHUA BU3SHECA
B CTPAHAX U PETUOHAX MUPA ..., 161

AHTJTTUMCKHMI SIBBIK ..o e e, 161

Adji J., Hanchar V. Problems of the credit and banking sector

in the Republic of Cameroon

Aoocu JK.H., I'anuap B.A. TIpoGaeMbl KpeTuTHO-O0aHKOBCKOT'O CEKTOpa

PecTTyOIMHIKI KAMEDYH ....ccovieiiiiiiiiieiie ettt e s eeabeeeeaeesnaeesnseeenseean 161

Aliev M. Features of doing tourist business in the China
Anues M.A. OcoO€HHOCTH BEJICHHS TypUCTHUECKOTro On3Heca B Kutae .............oo......... 163

Aniskova V. Key features of doing business in countries and regions

of the world

Anucwvrosa B.J]. KnroueBbie 0COOCHHOCTH BeJICHUs OM3HECA B CTpaHaxX

T PETHIOHAX MU ..vveeeuvreernurreeanaseeeassseesansseeessssessssssessssssessssseessssseesssssessassseesassessssssessnsees 164

Arabey N., Stetsko D. Cultural differences and their impact on business practices

in ASIA and Europe

Apabeti H.O., Cmeyxo /[.B. KynbTypHbIE pa3iuuus U UX BIUSHUE

Ha OU3HEC-TIPAKTUKU B A3UU U EBPOIIC ...cooviviiiiiiiieeiiieeciieeceieee et 166

Belova U. Legislative specificities of doing business in the Republic of Belarus
benosa V.A. 3akononarenbHbie 0COOCHHOCTH BEJICHHsI OM3HECa
B PECITYOITHKE BEITAPYCD ....vviiiiiiiiiiiciie ettt et e st et e e e e saseesasaean 167

Bichko A. The role of advertising in the modern world
buuko A./]. POIb pEKIaMbl B COBPEMEHHOM MUPE ...vvvreeerurrrreeenserreeeessnsreeeesssnsseeessssnnnes 169

Bochkarev A.A. Cross-cultural differences in business: adapting to cultural

specifics of different countries

boukapes A.A. Kpocc-KynbTypHBIE pa3nuins B OM3HecCe: Kak aJanTHPOBATHCS

K KYJIBTYPHBIM OCOOCHHOCTSIM PASHBIX CTPAH ....vvevveeureenreeseesseensreesseeseesseessnesssessesnseenns 170

Butonina V. Promotion of sports brands through social media in different countries:
challenges and opportunities for international companies

bymonuna B.A. OcoO0eHHOCTH NPOJBUKEHUS CIIOPTUBHBIX OPEHI0B

4yepe3 COLMANBHBIC CETH B Pa3HBIX CTpaHaX: BBI30OBBI U BO3MOXKHOCTH

JUISL MEKTYHAPOTHBIX KOMITAHUMM ..euvvvieeevieeerireeeniieeeenereeesaseeseeseessssesssssseessnseeesnseeesnns 172



Varykau I. Business practices in countries and regions around the world
Bapuxoe U.I". OcobeHHOCTH BeJicHUs OM3HECa B CTPAHAX M PETUOHAX MHUPA ................

Voinova A. Some aspects of determining the legal status of affiliates
Bounosa A./]. HekoTopble acieKThI OpeeSICHUs IPaBOBOTO CTaTyca
ADOUITAPOBAHHBIX JIHIIT ....vvveeuvreeereenureenseeeseesseesssssessseessseesseesssesssseessssssssseesssesssessssessnns

Volohova A.1., Guryanov A.K. Peculiarities of running a restaurant business

in muslim countries

Bonoxoea A.U., I'ypoanoe A.K. OCOOEHHOCTH BEACHUS pECTOPAHHOTO OM3HECa

B MYCYJTBMAHCKIX CTPAHAX ..veuveeurereentertteteaseensesssesseensesseensesseensesnsessesnsesseensesseensesseensenns

Gerasimova E. Methods of increasing competitiveness in belarussian restaurant
business

I'epacumosa E.K. Metoapl TOBBIIIEHUS] KOHKYPEHTOCIIOCOOHOCTH

B PECTOPAHHOM OM3HECE BEIAPYCH ....oovuviiiiiiiiiiiiiiieiieeec ettt

Goncharevich M. Trade relations between China and Belarus
l'onuapesuu M.A. Toproeie oTHOLICHUS MeXTy Kutaem u benapychio ..........cccceueee.e.

Gorodnik A. Contrasting business cultures: navigating east and west in global markets
T'opoonux A.C. TIpoTHBONOJI0KHBIE OU3HEC-KYJIBTYPBI: BOCTOYHOE U 3aIaHOC
JBYDKCHUE HA MUPOBBIX PBIHKAX ...euveuteteteaseeseeseeneentensensessessesseeseentensensensessessessesseeseensenes

Gribanova A. Peculiarities of doing business in Italy
I'pubanosa A./]. OcobeHHocTu BeaeHus on3neca B UTANN .........coeevveevieecieieiiec,

Denisova E. Peculiarities of doing business in Belarus
Henucosa E.A. OcobeHHOCTH BeICHUS OM3HECA B BETAPYCH ..oocvvvvvevveeiiieiieieeeieeee,

Dovnar P., Levkovich P. Features of business communications in China
Hosnap I1.A., Jlesxosuu I1.4A. Ocobennoctu aemnoBoro oodmenus B Kutae ....................

Dydyshko A.A. Business ethics in South Korea
Iviovruuxo A.A. buzHec-3THKa B FOKHOU KOPEE ....ooveveiiieeiiiiieieeee e

Evstratenko A. State tour operators in the tourism market

of the Republic of Belarus: aspects of development

Eecmpamenxo A. T'ocynapcTBeHHBIC TypONIEPaTOPBI HA TYPUCTUYECKOM PHIHKE
PecriyOnuky Benapych: aCTIEKTBI PABBUTHS ....ccuveerveeeureeiureenereenreesseeensseensseessseesseesnses

Zhukovskaya K. New formats and innovations in the restaurant business

in the Republic of Belarus

JKyrosckaa K.C. HoBble popMaThl 1 HHHOBAIIMK B PECTOPAHHOM OU3HECe
PeCTIyOIMUKH BEITAPYCE ...oiiiiiiiiiiiieiciiee ettt ettt et e e e tr e e e s abaeeesnaeeenns

Zhuravleva V. Current trends in the development of the global economy
JKypasnesa B.A. CoBpeMeHHbIC TSHICHIINH PA3BUTUS MUPOBON SKOHOMUKH ...............

Zaitsev A. Features of business culture and business etiquette in India
3aiiyes A.A. OcobeHHOCTH OM3HEC-KYIbTYPHI U JIEJIOBOTO 3TUKEeTa B UMM ...............

682



Zakrevskaya A. Specifics of doing business in India
3axpesckasn A.JI. OcoOeHHOCTHU BeJIeHUS OM3HECA B VIHIIUU ......oovevveeeeiiieeeiiieeeiee e, 192

Zdrok A. The importance of Chinese cultural and legal characteristics

for doing business

30pox A./]. 3naueHune KyJIbTYPHBIX U IOPUANIECKUX ocoOeHHOocTel KuTas

JUTSE BETICHUST OHMBHECA ...vveeuvienieeiieniteeteeteesteessteeateenteenseesstesseesnseeseesseesasesasesnseenseessnesnnens 194

Zdruk I. Features of doing business in Sweden
30pyk U.I'. Ocobennoctu BefeHUs Onu3Heca B [IIBELIMM ........cccvveveiiieiiiiieiieeeieee, 195

Zenko P. Business peculiarities in Republic of Poland
3envko I1.A. Ocobennoctu 6usHeca B PecniyOmuke [TombIa ......coevevveeeiiieeeiieeeiee e, 196

lonis S. Features of doing business in countries and regions of the word:
the UAE and Finland
Honuc C.J]. OcobeHHOCTH BeeHUsI OM3HEca B CTpaHaX M PErMOHaX MUpa:

OAD T DUHIITHIIT «.oeveeeeeeeeeeeeeeeeeeeeee e et e e e eeeaeeeaeaeseeaaseaaesseaaesenassssnaeeesnassesnaesennaesennns 198
Kazak A. Features of doing business in Russia
Kazax A.B. OcOOEHHOCTH BEACHUSA OU3HECA B POCCHU ..ot 199

Kazanovsky T. Particularities of doing business in France
Kazanosckuui T.C. OcoOeHHOCTU BeICHUSI OM3HECA BO DPAHIIUU .....evveeeeeveeeenereeeenereenns 201

Kazaryan M. Evaluation of the effectiveness of the use of the main means

of marketing communications of OJSC «Department store «Tsentralny»

Kaszapan M.A. Onenka 3pGeKTHBHOCTH UCTIOIH30BaHUSI OCHOBHBIX CPEACTB
MapKeTUHroBbIX KOMMYHUKAIM OAO «YHuBepMmar «LIEHTPAIBHBI .....ccccevveernnnenn. 202

Karpina D., Kurguz E. Misunderstanding in cross-cultural communication:

case studies and solutions

Kapnuna /[ A., Kypeysz E.P. HepononnManue B MEXKKYJIbTYPHONH KOMMYHUKALIVU:

10000407 (5700 S B2 0015 11 (151 £ (PP PPPRR 204

Kasyanenko N. Classification of accommodation facilities in the Republic of Belarus
Kacvanenxo H.FO. Knaccudukanus cpencts pasmenienus B Pecyoinuke benapycs ... 206

Kevra E. Peculiarities of doing business in the Republic of Belarus
Kespa E.B. Ocobennoctn BefeHus ousHeca B PecriyOmmke benapych .......ccoeeeveenneeee. 207

Kirisyuk M. The impact of sanctions on doing business in Belarus
Kupucrox M. J]. Briusiaue cankiuii Ha BeJieHue Ou3Heca B bemapycu ...........ccocevveenneeee. 209

Klimchuk K. Cultural differences in business
Knumuyx K. Y. KynbTypHBIC PA3IUUUS B BEACHUHN OUBHECA ...eeeeuvveeeeerieeeeireeeeireeeenereeens 210

Klishchenko V. Business can influence the economy of the country and the world
Knuwenko B.A. busHec MOXET BIUATh HA SKOHOMUKY CTPAHBI U MUPA ...eeeeenevvrereeennnnne 211

Knobloh I. The platform economy in Belarus

Kuobnox U. TlnarpopMeHHass SKOHOMHUKA B BETAPYCH ....ooovvvvieieiiieieiiiecciee e 213
683



Kozel A. Peculiarities of doing business in countries and regions of the world.

Comparison of Belarus and China

Koszen A.A. OcoGenHoCTH BeicHUsI OM3HECA B CTpaHax U PErMOHAX MHpA.

CpaBHeHUE BenapyCh U KUTAS .....ceveiiiiiiiiiiiiceice ettt 214

Kolesnikov N. Peculiarities of running the business of the most profitable

fast-food chain in the world

Konecnurxos H.B. OcoOeHHOCTH BeJieHUs OU3Heca caMoi MpUObLILHOMN ceTH

DACTPYITIA B MUPE .eeeeevieeeirieeeiiiieeeiteeeseteeessteeessseesssssesesssseeasssseeassseesssssesesssseesssssseessssees 216

Kolesnikova L. New trends in scientific tourism in Russia
Konecnuxoesa JI. M. HoBble TEHACHIIMY B HAYYHOM TypHU3MeE B PocchH ..............cc......... 217

Korovina A. Analysis and ways to improve the use of fixed assets of the enterprise
Kopoeuna A.I'. Ananu3 v MyTH ylIydIIEHHs UCIIOJIb30BAHUSA OCHOBHBIX CPENICTB
TIPCITIPHISITHSL ..vvvvveeeennrreeeeanssseeesesanssseesesssssssessasssssessssssssssessssssssssssesssssseesenssssseesssnssseessnns 219

Korsak P. Using Al for employee selection and evaluation
Kopcax I1.A. icnonws3zoBanue MU nist mogdbopa u OIEHKH COTPYIHUKOB .......veeeeeevnnnns 221

Kot M. Features of business introduction in countries and regions of the world
Kom M.B. Oco0eHHOCTH BeJieHHs OU3HECa B CTPAHAX U PETHOHAX MHUPA ...cccvvveeeeevveanns 223

Kotok Y. Peculiarities of doing buisness in Germany and Japan
Komok A1.C. OcobenHnoctu BeieHus: OuzHeca B ['epMaHuu U ATOHUU .......ccceevveeennnnnnns 224

Kravchuk A. Prospects for innovative development of the restaurant industry

in Belarus

Kpasuyk A.M. TlepcrieKTUBBI THHOBAILMOHHOT'O Pa3BUTHS PECTOPAHHOU OTpACIN
|30 £21 072 SO USURPPPRP 225

Kruglik V. Specifics of taxation in different countries and their impact on investment
decisions

Kpyenux B.A. OcoOGeHHOCTH HAJIOT0O0I0KEHHS B Pa3HBIX CTPaHaX M UX BIMSHUE

HA UHBECTULIUOHHBIC PEIICHUS «..eeeuevrrerrurreeenurreeenuseeesnsseeessseesssseesssseesnnseessnsseesssseesssssees 227

Kuzmina A. The silver necklace of Russia as a tourist route
Kyzomuna A.A. CepebpsiHoe oxepenbe Poccuu Kak TYpUCTUUECKUN MAPLIPYT ............ 228

Kukolev B. The influence of reputation on the development of a company
Kykones b.A. BnusiHue penyTalud Ha PA3BUTHE KOMIIAHUU .....covvveenuveerveervreanireenieeennne 230

Kurman Y., Mironchuk N. General comparison of running a business in Turkiye
and Belarus
Kypman E., Muponyyx H. Ob1uee cpaBHeHre BeieHus Ouzneca B Typuuu u benapycu ... 231

Kustareva P. The business climate in Australia
Kycmapesa I1.B. BU3HEC-KITUMAT B ABCTPAIHH ......vveeeureeeeireeeaereeennreeseseeessseessnsseeeans 232

684



Kuharchik A. The role of packaging in cross-cultural business:

insights from the belarusian market

Kyxapuux A.J]. Ponb ymakoBKY B MEXKYJIbTYpHOM OM3HECE:

OTIBIT OCTTOPYCCKOTO PBIHKR ...veeuveeurieereseeeasseeseesseesseessseeseenseesseesssesssessseesseesssesssesnsessseenns

Kuchinsky N. Features of doing business in Asia
Kyuuncxuii H.I1. OCOOCHHOCTH BEACHUS OUBHECA B ABUHU ....oeeeeevveeeerieeeereeeesereeeeereaenns

Lasotskaya A. Successeful and unsucceful business strategies in the context

of cultural characteristics

Jlacoykas A.M. Y cneninble U HeyJJadyHble OM3HEC-CTPATETUU B KOHTEKCTE
KYJIBTYPHBIX OCOOCHHOCTEHM ....veeuviieiiieriiieeiieeniteeniteesiteesteesseeesseeesaseesaseesaseesseesnnseesnseens

Lovchiy S., Yungo A. Body language in economic communications
Jloguuii C.11., FOneo A.B. SI13bIK T€a B 5SKOHOMUYECKUX KOMMYHUKAIUAX ...eeeneveeennnnen.

Malenko A. Peculiarities of doing business in Italy
Manenko A.B. OcoOEHHOCTH BEJIECHUS OM3HECA B VITATMM .ooovvveeeeeeeeeeeeeeeeeeeeeeeeeeeeeaeann

Makhomet Y. BMW Group's environmental mission as a feature of doing business
Maxomem E.J[. dxonornueckas muccusi «BMW Groupy» kak 0cOOEHHOCTb
BEICHUIT OTIBHECA ..neeeeeneeeeeeeeee e e e e e e e e et e e e e e et e e e e e e e e e e e e e e e e e e e e e e e e e e aeaeeeeeenaaeeeeeeaaaeens

Matsukevich J., Denisuk A. The influence of cultural traditions on business

practices worldwide

Mayykesuu FO.A., [enuciox A.B. BnusiHMe KyJIbTYPHBIX TPAIUILIMI HA JI€JIOBYIO
TIPAKTUKY BO BCEM MHUPE ...uveeeuiieeereenureesreesnteeansseensaeessseesseesseeessseessseesnseesnseesnseesssseesnseens

Mekhakian A. Comparison of running a business in the UK and the USA
Mexaxsn A.A. CpaBHenue BefeHus o6uzHeca B BenukoOputanuu u CIIA ....................

Mokeichyk E. The impact of language proficiency on business success

in multinational corporations

Moketivux 2. H. Biustnue BiageHust si3pIKOM Ha ycrex Ou3Heca

B TPAHCHAITUOHATBHBIX KOPTIOPALIMISIX «.evveenrreenrreenreenueeennueesseeesseeesseeesseesnseesnseeesseeensenns

Monahova D. Film tourism in Russia (based on the case of «The brother»)
Momnaxosa /].}1O. Kunotypusm B Poccuu (Ha npumepe GuiibMa «bpaty») .....cccveeeeeeeeennns

Moskovko M. The influence of language and communication styles

on international business negotiations

Mockoseko M.B. Bnusinue si3bIka U CTUIICH OOIIEHUS Ha MEXTYHApOIHBIC

b1 (0 (0): S (e 1 (7 151 W0 ): 107 o) 5 (TSP

Mosheva V. Global product strategy: aligning consumer preferences

with cultural nuances

Mouwesa B.C. I'nobanbHast IpoIyKTOBasi CTpaTErusi: COriacoBaHUE

NOTPEOUTENBCKUX TPEANOYTCHUN C KYTbTYPHBIMU HIOAHCAMM .....evveenereeereennreeanneennnenns
685



Naranovich N. Advantages and challenges of doing business in the UK
Hapanosuu H.A. [lperumy1iiecTBa U TpyJHOCTH BeJICHMs OU3HECA
B BEITMKOOPHUTAHUI .......eeeeviiieeiiieeeiiie ettt e eeiteeeteeeestteeestaeesssaaaeesssaeeessaeesnsseeeensseeenssenns 251

Pavlovich I. The main aspects of doing business abroad
Ilasnosuu U.A. OCHOBHBIE aCIIEKThI BEACHUS OU3HECA 32 PYOCHKOM ...oeevrevreeerereeeannreennns 253

Povnaya M., Yurchik A. Confectionery consumers behavior and factors

determining them

losnasa M.I"., FOpuux A.B. [loBeaenue notpeduTeneil KOHIUTEPCKUX U3IEITHIM

U (DAKTOPBI, UX OOYCTOBITHBAKOIIIHIE ...eeeuvvvreeereeeeereeeasseeessseeessseeesssseesssessssssesssssssesssssees 254

Polyak P. Features of the cultural environment and the need for its research

in international marketing

Tonax I1.M. OcoOeHHOCTH KyJIbTYPHOU Cpebl U HEOOXOAMMOCTD €€ UCCIEAOBAHMS

B MEXKIYHAPOTHOM MAPKETHHTE ....uevveeeurreeanurreeenureeessseeessseesssseesssssessnseessnsseesssseesssssees 256

Razumovskaya A., Rotko D. Business etiquette of Eastern countries: traditions

and modernity

Paszymoseckaa A.U., Pomvko /[.P. JlenoBoii 3TUKET cTpad BocToka: Tpaauiuu

VL COBPEMEHHOCTD ....vvvveeeeeeesesssunuureseeeeesssessnnnsssseeeeeesesssssnnssssseeeesssssssmnnsssssseeeeesssssnnnssssens 257

Rasolko A. Peculiarities of doing business in Norway
Paconvro A.C. OcobennocTr BefeHus On3Heca B HOPBETHH .........ccceevveveviieiieennenee, 259

Ratomskaya V. Gastrofest as a tool for building consumer loyalty
Pamomcxkasa B.B. 'actpodect kak HHCTpYMEHT (hOPMUPOBAHUS
MOTPEOUTETBCKOM JIOSTTBHOCTHL .vvveevveeeureesnreeensseessseessseesseesssesessssessseessessssessssssessseesssesns 260

Rackevich E. Traditions and customs: how local features shape business strategies
Paykesuy E.M. Tpanunuu u oObl4au: Kak JOKaJIbHbIE 0COOCHHOCTH (hOPMUPYIOT
OMBHEC-CTPATETHH ......vvveeeereeeeereeeeeseeeseseeeassssssassseessssesessssessssssssessssssssssssssssssssssssseessssees 262

Rozhnova M. Features of doing business in India
Poorcnosa M.A. OcobeHHOCTH BeAEHUA OM3HECA B MTHIMM .oovvveeeeeeeeeeeeeeeeeeeeeeeeeeee 263

Rokalo A. Supply chain disruption and adaptation in a post-pandemic world
Poxano A.B. HapymeHne Neno4ku MOCTaBOK U aJanTalus B HOCTIIAHIEMAYECKOM

Saganovich L. Features of doing business in China and India
Cacanosuu JI.A. Ocobennoctu Beaeuusa onszueca B Kurae u UHAUM ....ooovvveevevennnnnnnn... 266

Samets V. Features of doing business in Japan
Camey B.A. OcOOEHHOCTH BeICHUS OM3HECA B SITIOHMMU .......occoeeunriieeeeiiiiieeeeeieeeeeeeeee 267

Sidliarevich M. State-owned and private pharmacies in Belarus
Cuonapesuu M.J[. TocynapcTBEHHBIE U YAaCTHBIE aliTeKH B Bemapycu ...........ccceeeeeeeen. 269

Simutkin D. Economics of infobusiness
Cumymrur J[.B. JKOHOMHKA WHOOOMBHECA ....eeevvveeeereeereeeiieeriieesreeeseeeseesssneessseessseennns 270



Solovey U., Rybachok A. The impact of cultural differences on business

in a globalized world

Conoseul V.A., Pvibauéx A.A. BnusiHue KyJIbTYPHBIX pa3indyuil Ha OU3HEC

B YCIIOBHSIX TIIOOQITHBALIMI ....uvveenereenreerureenntteentaeentseesuteesaneesaseeesseeensseesaseesaseesnssesnseeesseens

Strelskaya A. Features of running a small business in the Republic of Belarus
Cmpenbvckasn A.A. OcobeHHOCTH BeneHust Mmayioro ousHneca B Pecyonuke bemapycs ...

Tolokevich A. Features of doing business in countries and regions of the world
Tonokesuy A.B. OcoObeHHOCTH BeieHHs OM3HECA B CTPAHAX U PETHOHAX MUPA .............

Trigubovich A. Cross-cultural differences in business: business ethics

in different countries

Tpueyboeuu A.J]. MeXKyIbTYpHBIC pa3inuvs B OM3HECE: AeI0Bas ITUKA

B PAZHBIX CTPAHAX ..eeeeuureeeruueeeniureeennrteeaseeesaunteesasteeesasteeesssseeessetessseeessseeesasseeessseeesnseees

Tronza A. Features of doing business in different countries and regions using PR
Tponsa A.J]. OcobeHHOCTH BeZieHns1 On3Heca B pa3HBIX CTpaHAaX U PErHOHAX
C UCIOJIB30BAHUEM CBSI3EH C OOIIECTBEHHOCTBIO .....cuveteterirtinrentieseenteneeneensensessessesseenees

Trukhanovich E. Glamping as a modern form of accommodation
Tpyxanosuu E.A. T ISMIIUHT Kak COBpeMeHHast (hopMa CpeicTBa Pa3MEUICHHUS .............

Trushina K. Peculiarities of doing business in the Republic of Belarus
Tpywuna K.C. OcobeHHocTH BeieHus: OuszHeca B Pecriyonuke benapych .....................

Tukhto K. Features of conducting business negotiations in different countries
Tyxmo K.A. OcobeHHOCTH BeIeHHsI OU3HEC-TIEPETOBOPOB B PA3HBIX CTPAHAX ...............

UgBechie O., Hanchar V. Historical aspects of cooperation between

Nigeria and Belarus

Vebeue O., I'anuap B.A. VcTopudeckue acreKTbl COTPYTHUYECTBA MEXKITY

HUTEPHEN M BEITAPYCBEO .ooiiiiiiiiiiiiiiieee ettt e e e et e e e e e e e s

Fedchenko D. Features of doing business in countries and regions of the world
Deduenxo JI. OcoOeHHOCTH Be[icHHs OM3HECa B CTPAHAX M PETUOHAX MHUPA .................

Chaikova K. Event marketing in Belarus on the example of Relouis
Yaiikosa K.A. Event-mapketusr B bemapycu Ha mpumMepe Relouis ..........ccceeevveeiieennnnn.

Chernysh V. Features of doing business in Japan and Italy
Yepnviu B.H. OcobenHocT BeaeHus 6uzneca B AnoHun v UTAMUN .......ooveveeveenneennens

Shaidullina D. The Republic of Georgia as a destination for gastronomic tourism
Hlauwoynnuna /[.P. Pecyonuka ['py3us kak HarpaBiIeHUE I TaCTPOHOMUYECKOTO
110 017 1L - RSP SURRRPR

Schekutova V. The characteristic features of entrepreneurial activity in different
countries and regions of the world

L]exymosa B.I1l. XapaKTepHbI€ YEPTHI MPEAITPUHUMATEIIBCKON AEITEIbHOCTH

B PA3HBIX CTPAHAX Y PETHOHAX MHUPA «enuevreeanireeenieeeeniteeenieeesamreeesssseeesamneeesaseeesssseeessseees



Scherba D. The economic impact of the COVID-19 pandemic on China:

challenges in growth, trade, and human capital

Ll]epb6a J].A. Sxonomuueckoe BozaeiicTue nmanaemun COVID-19 na Kuraii:

BBI30OBHI B C(hepe pOCTa, TOPTOBIIU U YETIOBEUECKOTO KAMUTAIIA ..ccuveeerereeereennreennreennnenns 292

Shcherbakova V., Tischenkova A. Navigating global business
ll]epbaxosa B.B., Tuwenxosa A.A. IsMeHeHUs B TI00ATBHOM OM3HECE .........cccuvvennneee. 294

Yablokova A. The role of organizations in achieving sustainable development
Abnokosa A.A. OT OTBETCTBEHHOCTH K BO3MOKHOCTH: POJIb OpraHU3alui
B JIOCTHXKECHUU YCTOMUUBOTO PABBUTHSL «..c.uveuveenteieenieantenteentenseensesueensesseenseensesseensesseensenns 295

HEMEITKHI SIBBIK .......ooooeioeeeeeeeeeeeeeeeeeeee et s e eenean. 297

Antonovich M., Kuklitskaya A. Besonderheiten der Geschéftstatigkeit

in verschiedenen Landern am Beispiel des belarussischen unternemens

Kommunarka und des deutschen Unternehmens Ritter Sport

Aumonosuu M.C., Kyxnuyxasa A.C. OcoOeHHOCTH BeleHUs OU3HEca

B Pa3HbIX CTpaHaxX Ha npuMmepe denopycckoi komnanuu «KoMmmyHapka»

U HEMEIIKOH KOMIAHUU «RILEET SPOTEY ...vvvieeiiiieiiiieciie et 297

Golets A. Vergleichsanalyse der Handelsbeziehungen in den Europédischen ldndern

und Belarus

T'oney A.O. CpaBHUTENBHBIN aHAIN3 TOPTOBOro o0cIyxuBanus B EBporie

12 G D1S0) £21 0 ) (¢} (PSPPSR 299

Ivashkevich M., Ivashkevich V. Deutscher Fiihrungsstil (am Beispiel der firma Adidas)
Heawrkesuu M.B., Msawxesuy B.B. Hemeukuii cTuiib MEHE)KMEHTA (Ha TIpUMeEpe
KOMIAHUT CAAIAAS) .uvviiiiiiiieiiie ettt e et e e e ere e e e earaeeeeasaeeeneneas 300

Lobandievskaya E. Hauptrichtungen der entwicklung der Eisenbahnlogistik

in Deutschland

Jlobanouesckasa E.M. OcHOBHBIE HANIPABICHUS PA3BUTHS JKEJIE3HOIOPOKHON

JIOTUCTUKHU B I'EPMAHIM ...ceeeiiiiiiieeeiiiieeeeeiiteeeeeitteeeeetteeeeesevreeesesnnsaeaessensnaeeesennnseeeas 302

MUCTAHCKHUI SIBBIK ....oooooeoeoeeoeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeee e 303

Dolzhenkova A., Ponomareva A. La preservacion de la identidad nacional

en los negocios espafioles en el contexto de la globalizacion

Honocenrxosa A.B., [lonomapesa A.A. CoxpaHeHUE HALMOHAIBHOW UAEHTUYHOCTH

B MCITAHCKOM OM3HECE B KOHTEKCTE TIIOOQTHMBAIIHH ....veeevveeeereeenereennreennseesseeanseeensseenseens 303

Rybak V., Romanovskaya M. Automoviles en dos mundos: un analisis

de las industrias en China y Espafia

Puibak B./[., Pomanosckas M.B. ABToMOOMIIECTpOEHUE IBYX MUPOB:

aHaJIU3 OTpacield MPOMBIILUICHHOCTH B KuTae u UCTIAHUM ........ccvvvveevviiiiieeiiieee e, 305

688



Tolstov V. Caracteristicas del desarrollo de negocios en Espafia y Uruguay
Toncmos B.M. OcobennocTr BefieHus1 On3Heca B Vicmanum u YPyrBae ...........cc...e.......

DOPAHILY3CKHMI SIBBIK ...ttt ere e

Bégunets V., Chymanskaya A. Adaptation culturelle des entreprises internationales

(a ’exemple de Philips)

beeyney B.J[., llumanckasa A.B. KynpTypHas agantanus MeXIyHapOIHBIX

KOMMAHUHN (HA TIPUMEPE DUITHTIC) ...vveeeeerireerrieeeiiieeeieieeesireeeeereeessseeessseesssseeesssseeessssees

Kritchko L. Faire des affaires en Fédération de Russie
Kpuuko E.C. OcobenHoctu BefeHus ousneca B Poccuiickoit denepanui ....................

Zhukovskaya A. Particularités de la gestion des affaires en France
Kykoeckasn A.C. OcobeHHOCTH BeAeHHS OU3HECA BO DPAHIIMH ......ocuvevnveeeeereeeneeennenne

KUTAVICKII SIBBIK ..ot ee e eeeenennae
Wang Siyuan. T E#EAZ P 285 55 IRE 50 CRIG

Ban Curoans. XapakTepUCTUKU U CTPATETUHA MAPKETUHTA B COLIUATIBHBIX CETAX
B KT AC ..ot e e e et e e e e e e e e e e e e e e e e e e e e e e e aaeeeaasaaaeanaseneranasenaaeannns

Liu Junjie. 4% FHL R 0T TH 9 32 ph sl I SEA T 4 52 gt 57
Jlo [3t0nby3e. ViccnenoBanue BIUSAHUA TOTOKOBOM JIEKTPOHHON KOMMEPLIMU
Ha UMITYJIbCUBHOE NOKYIATEIbCKOE MOBEACHUE MOTPEOUTEIIEH ..cevveeveenveeieeiienireeneene

Moroz Y. B ARGHT B HGH v ] B MY 1 52 M)

Mopo3s A.J]. TexHonornueckue MHHOBAIIMYU U UX BIMsSHUE Ha OusHec B Kutae .............
Wu Xiangmin. 3 HI7E B2B A0k 1) 5078 i AL 1

YV Caumuno. lludpoBbie MapKETHHTOBBIE KOMMYHUKAIMK KOMIaHu# « Toyotay

B CEKTOPE B2B ..ottt e e e e e e e e e naraaeeen

Huang R.Q. " E ANV 25 G 4 E A4 AT
Xyan P.K. ViccnenoBanue HanpaBieHUH 1TU(QpoBU3aLUKA PEKIAMHOTO KOMILIEKCa
KUTANCKUX OPTAHMBALIHM ...eeeeueeiviiiieeeeeeeeeenaiiieeteeeeeeeesesssnnnnnsseeeeessssssssnsssseseeeesssssnnnnnsssens

Zhang Yi. ] BRI Z0E 1) LA T H

Usican M. ACTIEKThI IPOJBUKEHUS 0ACKETOOIBHBIX TPEHUPOBOYHBIX JIATEPEH .............
Zhang Pengqi. ¥R I3 3KF 1505 [115Y0] ] VEVHEh = TFTEH}

Uoscan [Tonyu. VI3yueHne KOHKYPEHTHOTO JIaHAmaTa MapKETUHTA BIMSHUS

1utst Koprioparti «Wanda FIlmy ....oooviiiiiiiiice e

Zhuo Chunxiu. T BIFEAZA4% H RS2 R BEIT I 55 45 A
Yorco Hynvcio. HoBblE MApKETUHTOBBIE TOAXO0/IbI HA UCCIICIOBAHUE LIEIEBOM
AyIUTOPUU COUMAIBHBIX CETEU KHUTAS ....oovvviiiiiiiiiiiiiiiiiiice e



Cekuusa 3. COUUNAIIbHO-KYJIbTYPHAA CPEOA
MEXOYHAPOOHOIO BU3HECA ..., 324

AHTJIAMCKITI SIBBIK ..o 324

Ananich A. The influence of religion on international business
Ananuu A./]. BiusiHue peluru B MEKTYHAPOTHOM OUBHECE ...cccvveeerevreeererreeeereeeeenens 324

Bobysh K. The impact of cross-cultural differences on business success

(on the example of Belarusian and British cultures)

bobvuu K.JI. Biiusinne MeXKyIbTYypHBIX pa3JInyMil HA yCIEIHOCTh Ou3Heca

(Ha IpuMepe OENOPYCCKOU U OPUTAHCKOM KYIIBTYP) «vveeererrrerrrreresseveeessereessssseeesssseeesssees 326

Budnik E. The urban attractions in the formation of tourist attractiveness

of Belarusian towns

byonux E.M. T'opoackue aTTpakuud B GOPMUPOBAHUH TYPUCTUUECKON
MPUBJIEKATEILHOCTU TOPOHAOB BEIIAPYCH ..eoviviiiiiiieieiiie ettt 327

Buiko M. Verbal communication
bytiko M. BepOanbHAST KOMMYHUKAITHS ......vvveerevreeersreeessseeesssseeesssseesssssesessssessssssesssssseeans 328

Burakova M. The use of superstitions in advertisements
bypaxosa M.C. VIcniofIb30BaHUE CYECBEPUU B PEKIITAMHBIX HETIAX .vvvveerevrreeeesnnvreeeennnnnnns 329

Voitekhovskaya M. The role of language in international business: barriers

and opportunities

Boumexosckas M.B. Poinb si3b1ka B MEXIyHapOAHOM OHU3HECE: Oaphephl

T BOBMOMKHOCTHL ...uvteeuitieeautiteeaiteeeeutteesautteeaausteesaueteesnteeeaaseeeeeabeeesaabaeesansteesnbaeeeaneeeenaneeas 331

Voitik E. Cultural adaptation strategies for businesses entering emerging markets
Botimux E.B. CtpaTteruu KyJIbTypHOU afanTaiuy JJs NPeanpUsSTAN, BBIXOIAIINX
HA HOBBIC PBIHKH ...vveeeuvieeeureeessuteeesuseesasseesssseessssessnssesesssseessnssessssssesssnssesssnseessssseeesnssees 332

Domasevich A. Spiritual spheres of human life
Jlomacesuy A.A. JIyXOBHBIE CHEPBI JKUZHU YETOBEKA ...veeeervrreeerreeesrreeessreeeessreeeessseeennnns 334

Dorogobid P. The impact of social media and technology on crosscultural

communication in business

Hopozobuo I1.11. BnusiHue conuanbHbIX CeTe U TEXHOJIOTHI Ha MEXKYIbTYPHYIO
KOMMYHUKAITIEO B OTIBHECE .....vveevvieeereeereeeseeensreensseessseesseesnseeessssessseessesssessnsssensseenssesns 335

Zhyznevskaya A. The social and cultural environment of international business
Kuznescxasn A.M. ConnanbHas ¥ KyJIbTypHas cpeia MeXIyHapOoIHOTro Ou3Heca ......... 337

Zhuk Y. Role of the main aspects in the socio-cultural environment
Kyk FO.A. PoJib T1aBHBIX ACMIEKTOB B COIUATIBHO-KYIBTYPHOM CPEIIE ..vvvveernvrreeeeannnnee 338

Zyryanova A. Intercultural leadership
361psano6a A. MEXKYTBTYPHOE JTAJIEPCTBO ...uuveeeeereeerureeeanreesssreessseeessseessnsseesessseesnnnns 339

Kazaryan M. The research of PR-activities of a trading company

Kazapan M.A. UccnenoBanrie PR-esITeIbHOCTH TOPTOBOTO MPEAIPUSATHS .................. 340
690



Klimovich N. Cultural differences and their impact on business
Knumosuu H.A. KynbTypHbIe pa3ianuns U UX BIUSHUSI HA OUBHEC ..c.eeveverveeiieieenneennne. 342

Kozlovskaya O. The influence of cultural factors on the marketing strategies

of international companies

Ko3znosckas O.A. Bausinue KyabTypHBIX (JaKTOPOB HA MAPKETUHTOBBIE CTpATETuu
MEXKTYHAPOIHBIX KOMITAHUIM ..eeeeerevrireeeenerrreeeesnnrreeeeesssseeesessssseessassssseeessnssssseesessssseessnns 344

Kosmovich D. Social-cultural environment of global business
Kocmosuu J[.FO. ConmanbHO-KYJIbTypHAS Cpeia MEXKIYHAPOHOTO OM3HECA ................ 345

Kostyuk K., Klishevich Y. Conflicts in the restaurant
Kocmiwoxk K J[., Knuweeuu A.A. KOHQIUKTBI B PECTOPAHE ....ccvvvveereerereeereeereeenireennreennns 346

Kotenko V. Game techologies in training and employee adaptation: a new era

of corporate learning

Komenko B.B. UrpoBble TEXHOJIOTUU B OOYUEHUU U aJJaliTallid COTPYIHUKOB:

HOBAS AP KOPIIOPATUBHOTO OOYUEHHMSL ...eevuvveeurreureennteenueesseeeneeeenseeesseesseesnseeenseeesseens 347

Kutsenko A. Cultural-based challenges of modern leadership in international

business relations

Kyyenko A.O. KynabTypHble PpOOIEMbI COBPEMEHHOTO JIUIEPCTBA

B MEXTYHAPOIHBIX JCTOBBIX OTHOIICHUSX .eeeeeuvvrreeeeserrreeeessenrreesessnseeeessnsseeeessnsssseeeennns 349

Mikhalchuk K. The socio cultural environment in the international business
Muxanvuyx E.B. ConuanbHO-KyJIbTypHAas Cpeia B MEKIyHAPOIHOM OU3HECE .............. 350

Naruta N. The concept of concept in linguoculturology
Hapyma H. TIoHsITHE KOHLIENTA B TUHTBOKYIBTYPOIIOTHH ....veeeevreeeerreeeireeearnreeesnnneeenns 352

Patalakh R. The influence of traditions and customs on customs on business

practices in diffeerent countries

Ilamanax P.A. Bnusiaue Tpaguuuii 1 oObIYacB Ha BeJicHUE OM3Heca

B PABHBIX CTPAHAX eeuvvvveeeeesuurrreeeesursreeeessssseeeesansssseesssssssseesssssssssessesssssssesssssssseessssssseesenns 353

Podoshveleva M., Matrunich A. Social media for consumer engagement

ininternational markets

Ilooowsenesa M.U., Mampynuu A.I". ColtuanabHble CETH IS B3aUMOCHCTBUS

C TIOTPEOUTEIIIMH HAa MEKTYHAPOTHBIX PBIHKAX ..veeevveerereenureenseesseessseesssneessseessesssesnnns 354

Pshenko D. Sociocultural factors and their influence on business
Twenxo /[.E. ConnanbHO-KyIbTypHAas Cpeia MEKAYHAPOTHOTO OU3HECA .......ccceueennnns 356

Sakun D. The influence of language on the perception of advertising messages
Caxkyn J].C. BnusHue si3pIKa Ha BOCIIPUATHE PEKIAMHBIX COOOIICHUM ......eeeevvveeaeerennnns 357

Samotoshenko A. The role of language and communication in international
business
Camomouienxo A.B. Ponb si3bIka 1 KOMMYHHUKAIIUU B MEXKTYHAPOIHOM OHM3HECE ......... 359

691



Sinyavskaya A. The modern role of women in international business
Cunsscras A.A. CoBpeMeHHas POJIb KEHIINH B MEKTYHAPOTHOM OU3HECE .................. 360

Sobolevsky G. Strategies and tactics of cooperative speech behavior in english

contractual discourse

Cobonesckuui I'.C. CTpaTernu u TakTUKUA KOOTIEPATUBHOTO PEUYEBOT0 MOBEICHUS

B AHTJIOSI3BIYHOM JIOTOBOPHOM JIECKYPCE .vveeeeeerrreeeeesnrreeeeasnrreeeeessssseeesesssssseeesssssseeseanes 361

Temchenko D. Understanding consumer behavior: crafting effective advertising

strategies for diverse audiences

Temuenko /[.O. llonnmanue moBeneHUs moTpedureneii: pazpaboTka

3¢ (EKTUBHBIX PEKIAMHBIX CTPATETUH JJIST PA3HON QYITUTOPHH ...cvveerveenreenerenerennrenneeenns 363

Tomanova U. Color psychology in advertisement
Tomanosa YV.H. TICUXOTOTHUS LIBETA B PEKITAME ....evveeerurreeaireeeaeeeeennreesasseeesnnseessnsseesannns 364

Torkailo I. Cultural differences in international business
Topxaiino U.A. KynbTypHbI€ pa3inuus NpU BEACHUN MEXKIYHAPOIHOTO OU3HEcA ........ 366

Haritonyuk P. Gender aspects of doing bisiness in different countries
Xapumoniok I1.B. I'eHiepHbI€ acClIeKThl BEICHUsI OU3HECA B PA3HBIX CTPAHAX .....ccnnuee.. 368

Shabura D., Rusanova A. The impact of the socio-cultural environment

on foreign entrepreneurs in South Korea

llabypa /].H., Pycanosa A.C. Bnusinue COUMOKYIbTYPHOU Cpebl

Ha MHOCTpaHHBIX NpeanpuHuMartesieil B FOKHOM KOPEe ......cccceveeeiiiieeeiiiiieeceiiieeees 370

Yushkevich A., Rukal P. Social-cultural environment of global business
FOwxkesuu A.B., Pykano 11.0. CounanbHO-KYJIbTYpHAask Cpeaia MEKIyHAPOIHOTO
OIIBHECA ...eveenetieitieeiiee et ettt ettt e ettt e ettt ettt e b et e sat e e eab e e sab e e ettt e bt e e sateesabeesabeeeabe e e bt e esnneesaneeeas 371

HUCTAHCKHUI SIBBIK ....oooooeoeoeeoeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeee e e e 373

Lavrinovich Y., Vasilieva D. El andlisis comparativo de los huertos urbanos
en Brasil y Mexico
Jlaspunosuu E.A., Bacunvesa /[.C. CpaBHUTEJIbHBIN aHAJIN3 TOPOJICKHUX CaJ0B

| 3YoFecd 7 R1170% 007 A (S Y03 1 / SRR 373
Shnitko A. Impacto de la IED en el desarrollo del capital humano
IInumko A.A. Bnusaue [TUU Ha popmupoBaHre 4eI0BEYECKOTO KAIMUTANIA ................ 375
OPAHITY3CKHUM SIBBIK ...........c.ooooieieeieeeeseeeeeeeeeeeeeeee s 376
Bulai A. LA Communication des affaires: I'aspect psychologique
bynait A.C. bu3Hec-KOMMYHUKALIUU: TICUXOJIOTUUECKHUE ACTICKTBI ..ccevvvvveeeeernnrreeeeenennes 376

Virchitch L., Trotskaya V. Le commerce international, sa pertinence

et les facteurs qui I’influencent

Bupwuy U.M., Tpoyxas B.A. MexayHapoaHbIil OM3HEC, €ro aKTyalbHOCTh

U (haKTOPBI, KOTOPHIE OKA3ZBIBAIOT HA HETO BIIUSTHHIE ....ecvuveerureeeereenreenireesreesneeenneeennneens 378
692



Ephimenko M., Tchaikova K. Générations au travail: comment harmoniser

les différences

Egumenxo M. A., Hatikosa K.A. TlpeacraBurenn pa3HbIX MOKOJICHUM

B TPYZ0BOM KOJIJIEKTUBE: TPOOJIEMA HITA TMIPEUMYIIECTBO ...eovvvererenreenreeneeenneeneeesneeeneeenne 379

Timtchenko A. Eviter les risques psychosociaux comme obligation

de I’employeur Francais

Tumuenxo A.A. 3amura pabOTHUKOB OT IICUXOCOLMAIBHBIX PUCKOB

KaK 00513aHHOCTB PA00TOAATEISA BO DPAHITHHT ....vvveeeevveeererreeeirieeesireeeenereeeseseeesssseeesseens 381

PYCCKHUM SI3BIK KAK MHOCTPAHHDBIM ........oooooooeeeeeeeeeeeeeeeeeeeee, 383

Aii-Kam HUxcueun, Menou J{lonuax. OCOOEHHOCTH COCTOSIHUSI COBPEMEHHOM
COLIMOKYJIbTYPHOM Cpeibl THOCTPAHHBIX CTyIeHTOB CHOHPCKOro

rOCy/IapCTBEHHOTO YHUBEPCUTETA ITyTeil COOOIIEHUS

I-Kat Izhigin, Mendy Donchak. Features of the state of the modern socio-cultural
environment of foreign students of the Siberian Transport University ............ccceceueeee.. 383

Cekuusna 4. OBLLECTBEHHO-NMOJIMTUYECKOE
N COUNAJIbHO-9KOHOMUYECKOE PA3SBUTUE CTPAH
U PETMOHOB HA COBPEMEHHOM J3TAIME ........................... 385

AHTJTIUMCKHMI SIBBIK ..o e e, 385

Azhirkov N. The role of social advertising in solving problems in society
Aowcupkos H.A. Ponb coluaabHON peKiaMbl B pEIIEHUH MPOOJIEM B OOIIECTBE ............ 385

Artayeva A., Doloh D. Innovative development of Zaslavl
Apmaesa A.U., [{vonoe /.M. THHOBalTMOHHOE PA3BUTHE T. 3ACTHABIID ....cccevveeerevreennnneen. 387

Beleneva V. 1s the Southern Urals a tourist region?
benenesa B.A. SIsnsercs nu FOxHbIA Ypan TypUCTHUECKUM PETUOHOM? .......evevennennnn. 388

Berezin A. The position of Tyzenhaus enterprises in the second half

of the 18th century in Grodno

bepesun A.A. Ilonoxenue npeanpusitvii Tri3eHray3a BO BTOPOil TOJIOBUHE

XVIII BEKA B I'POITHO ...evvviieeeiiiiiieeeeiiiee ettt ee e eeeitt e e e et e e e e eta e e s eenaaeaeesennsaeeesennnsneeas 390

Bondar D., Kravchenko E. State regulation of the economy: key instruments

and their impact on regional development in Belarus

bonoapyw /[ H., Kpaguenxo E.E. I'ocynapcTBEHHOE peryIMpOBaHUE SKOHOMUKH:

OCHOBHBIE MHCTPYMEHTHI U X BIUSHUE HAa pETHOHANIbHOE pa3BuTue B bemapycu ........ 391

Veremeichyk K., Bandik N. Innovations in family law: the belarusian experience
Bepemeuiuux K.M., banoux A.M. IHHOBaIuu B ceMEHOM TIpaBe: 0eI0pyCCKUi



Galimzyanova A. Feminization of poverty: Kazakhstans's lessons
L'anumszanosa A.A. ®emunuzanusa 0eqHOCTU: YPOKU KazaxcTaHa ........cococvveevvieeenneennns 393

Grigorovich A., Krupinskaya A. Environmental policy in the Republic of Belarus
I'pucoposuu A.A., Kpynuncrkas A.A. Ixonorndeckas nojutuka B PecyOnuke
| DS 21 o) (o) SRS 395

Guzova A., Kulishko M., Narivonchik V. Intellectual property and artificial

intelligence: legal perspectives

I'v306a A.A., Kynuwuro M.J]., Hapueonuux B.B. InTennektyanbHas

COOCTBEHHOCTb U UCKYCCTBEHHBIN MHTEIUICKT: MPABOBBIE ACTIEKTBI ....vvveerevreeeereeeannnen. 396

Gulyaeva D., Kladiev A. Integration potential of the Republic of Korea
Iynsesa J[.A., Knaoues A.A. InTerpanmonHsiii notediman Pecyonuku Kopes .......... 397

Zubelevich P., Gordeeva D. Visas: an opportunity to discover the world
3ybenesuu I1.1., 'opoeesa J].B. BU3bl: BOBMOXHOCTB OTKPBITH MHUD ..ccevvveerevveeeeerveeannne 399

Izofatova P. Socio-political and socio-economic development of countries

and regions at the present stage

Hszogpamosa I11.A. OGIIECTBEHHO-TIOTUTHIECKOE W COITUATEHO-YKOHOMUYECKOE

Pa3BHUTHE CTPAH U PETHOHOB HA COBPEMEHHOM ITATIC ....ecvvereveenreenreeeeensreaseenseenseensnennns 400

Karasev N. Globalization and its impact on economic, political, and sociocultural
dynamics in the 21st century

Kapaces H.M. I'nobanu3ainus v ee BIUSIHUE HA SKOHOMUYECKYIO, TOJTUTHYECKYIO

Y COLMOKYIBTYPHYIO TUHAMUKY B 21 BEKE ..eeovvviiieieiiiiieeeeiiiiieeeesiiieeeeeeiireeeeesivneeeeeenes 401

Kasyanenko N. Classification of accommodation facilities in the Republic of Belarus
Kacwvanenxo H.IO. Knaccudukanus cpeacts pazmenienus B Pecyonuke benapycs ... 403

Kobiak N. Import substitution in the context of economic sanctions: challenges

and prospects for the Republic of Belarus

Kobsax H.A. MniopTo3aMenieHle B YCIOBUSX SKOHOMHUUECKUX CAHKIUIL:

BBI30BBI M MIEPCTIEKTUBBI 1J151 PeCTTyOIUKU BeTapYCh ...cccveevviiiiiieiiieiieiceeeeee e 404

Kozlovich M., Kazanovich A. Assessment of financial accessibility

and provision of housing of the population

Kosznosuu M. A., Kazanosuu A.C. Ouenka GUHAHCOBOH JOCTYIMHOCTH

1 00€CIICUCHHOCTH HACCTICHUS JKHITBEM ....ovvvvvvveeeeeeeeeeeeiusseeeeeeeeeeeeseensssseeeeeeeeeeeesnnnssneees 406

Kresova M. The role of international organizations in solving the global problem

of modernity — environmental protection

Kpecosa M.C. Posib MeX1yHapOAHBIX OPTaHU3ALMKI B PEIICHUU TJI00aIbHON

POOIEMBI COBPEMEHHOCTH — OXPAHBI OKPYIKAFOIIICH CPEIIBI ....vvveeevreenereeereenreeeveeennens 407

Latyshevich P. Economic confidence and investment activity: how the level

of trust affects investment volumes in different countries

Jlamvuwesuy [1.B. JkoHOMUYECKOE T0BEpUE M NHBECTHIIMOHHAS aKTUBHOCTB!

KaK YPOBEHb JJOBEpHS BIMIET Ha 00BEMbI MHBECTUINI B PA3HBIX CTPAHAX ..cvvervvennnenne. 409

694



Lyutarevich V. The role of university in the socio-economic development

of the Republic of Belarus (the case of BNTU)

Jlromapesuu B.M. Ponb yHUBEpPCUTETA B COLIUATIbLHO-3KOHOMUYECKOM Pa3BUTHUH
Pecny6nuku benapych (Ha IpuMepe BHTY) ..ooiiiiiiiiiicee e 410

Markova A. The impact of digitalization on the labor market: new professions

and skills

Mapxkosa A.B. Bnusinue uu@poBu3aiiuy Ha peIHOK TpyZa: HOBbIE IPOEeccuu

FLHABBIKH ..ceeuttieeeitteeaiteeeatteeeatteesaatteeaaeteesaabteesasbeeeeaseeeesabeeeeeabbeeeaabeeesaabbeeeaabeeesanseeesanees 412

Podskrebkina A., Teshko V. Cooperation between the Republic of Belarus

and the Republic of Zimbabwe in the field of agriculture

Iloockpeodxuna A.B., Tewxo B.B. CorpyaanyectBo Pecniybnuku benapyce

¢ PecniyGukoii 3uM0a0Be B Chepe CETBCKOTO XO3AUCTBA ..cvvveeeeevreeereereeennrreeesneeeeneneens 413

Poldushova A. The method of art therapy in social work with the elderly
Ilonoywosa A.B. MeTon apT-Tepanuu B COITUATBHON paboTe ¢ TTOKUILIMU
81000010907 1 S OO T TS OTPTPOP PP UPROTOPPRPP 415

Rovneiko E. The protection of state secrets and information transparency: impacts

on socio-political and economic development

Posnerixo E./]. 3ammrta rocy1apCTBEHHBIX TallH U HHPOPMAIIMOHHAS TPO3PAYHOCTH!
BIIUSIHUE HA OOIIECTBEHHO-TIOJIMTUYECKOE U IKOHOMHUECKOE PAZBUTHE .....cvveeeveennnnnns 416

Samuskevich A. Agricultural and ecological tourism as a vehicle for regional

development in the Republic of Belarus

Camycxesuu A.E. ATpo3KOTYpHU3M KaK HHCTPYMEHT PETHOHAIBHOTO Pa3BUTHSI

B PECITYOIHIKE BEITAPYCD ....vviiiiiiiiiiiciie ettt et e et seae e e e saseesasee s 417

Talko D. The influence of sociological and political factors on the formation

of public opinion and the making of political decisions

Tanvko /[.A. BausiHue COMOIOTNYECKUX U TOJUTHUECKUX (PaKTOPOB

Ha (OpMUpPOBaHKE OOIIECTBEHHOTO MHEHHSI U IPUHITHE MOJUTUYECKUX PEIICHUH ..... 418

Timoshenkova A. Development of ecotourism in the Moscow region
Tumowenkosa A.A. PazButre 3K0710ru4eckoro Typusma B [IoaMOCKOBEE .................... 420

Khaliullin I. The problem of protracted refugee situations and ways to address it
Xanuynnun M., TIpoGaema 3aTsHKHBIX CUTYyaIui, CBI3aHHBIX C OCKECHIIAMH
VL TTYTH €€ PEILIEHUST «eenvvveeenereeenuereeeaueteeannseeeennseeesnsseeesnsseessssseessnsseessssseessnssessssssessnseessnnses 421

Khramtsova K. Regional investment policy as a factor of socio-economic development
Xpamyosa K./[. PernonanbHasi ”HBECTUIIMOHHAS MTOJIUTHKA KaK GakTop
COLUUATBHO-DKOHOMUYECKOTO PABBUTHSL ..vvvveeeererrrreeeesurrreeeenssrrreesesssseeesesssseeeessssssseeesnnns 423

Yunchits E. The right to education as a driver of economic growth
FOnuuy E.A. TlpaBo Ha oOpa3oBaHKEe KakK JIBHKYINAsl CHJIa SKOHOMHUYECKOTO POCTa ..... 425

695



HEMEITKHI SIBBIK .......ooooeieeeeeeeeeeeeeeeeeeee et eennan. 427

Vyrwitsch K. Osterreichische Wirtschaft
Boipsuu K.A. ABCTPUNCKAS SKOHOMUKR .....vveeeruvreernurieeanereeesnnseessnsseeessssesssssseesssssesssssneesns 427

Saulov N. Der Index der menschlichen Entwicklung in der Republik Belarus
Caynos H.M. Unnekc yenopedyeckoro pa3Butus B PecnyOnuke benapych .................... 428

Shepelevich A. Analyse des standorts von sanatoriums- und resorteinrichtungen

in der Republik Belarus

Llenenesuu A.A. Ananus pa3MeIICHUs] CAHATOPHO-KYPOPTHBIX OpraHu3aIui

B PECIIYOITHMKE BEIAPYCD ....vviiiiiiiiiieciie ettt e st stae e e e enseesnsee s 430

HUCTHAHCKHUI SIBBIK ....ooooeoeoeeoeoeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeee e 431

Eldasheva A., Shish E. El problema de la estabilidad politica y su impacto

en el clima de inversion en América Latina

Enoawesa A.O., Hluw E.A. TIpobiiema NOJIUTUUECKON CTAOMIBLHOCTH

Y €€ BIIMSIHUE HA UHBECTUIIMOHHBIN KIIMMAT B JIATUHCKOU AMEPHKE .....eevvuvveeerereeenneen. 431

Kuznetsova V. La discriminacion salarial y el acoso laboral contra la mujer

en la sociedad belarusa y venezolana

Kysneyosa B.A. JluckpuMyHaIIuy ¥ IPUTECHEHUS KEHIIIUH HA paboueM MecTe

B OCIIOPYCCKOM M BEHECYITTBCKOM OOTIMECTBE ....veeuvveerereerurierreeenereensseenseesseesssesensseesseens 433

@OPAHITY3CKHMI SIBBIK ... 434

V Danilova V. Les jeux vidéo générationnels comme moyen du renforcement

des liens familiaux

Jlanunosa B.A. Buneourpsl 1jis Bceil ceMbH Kak (hakTop, 00beTUHSIIOIINMA

TIOKOJICHFIST ....vvvvveveeeeeeeeeseeeeesesesessessssssssssesssesessssssssssssssssssssssssssssssssssssssssssssssssssssssssssssrsnnnes 434

Krivochééva S. Impact de la visualisation publicitaire sur sa perception
Kpusoweesa C.H. BiusiHre BU3yanu3aliy PeKJIaMbl HA €€ BOCIPHUATHE ..........ccccnnn..... 436

PYCCKUM A3BIK KAK UHOCTPAHHBIM ...........cc.coooooviveieeeeeeeeena, 437

Anu Bucam Xagpgag. Toprosist B MEAUITMHE: SKOHOMHUYECKOE U COITMATBHOE
BIIUSIHUE Ha 00IIIECTBO
Ali Visam Haffaf. Trade in medicine: economic and social impact on society ............... 437

basapaa [[pneyyn. HalnoHanbHble 0COOCHHOCTH OT/IbIXa MOHTOJIOB
Bayaraa Tsenguun. National characteristics of Mongols' recreation ..........c..ccceceevueeneee. 439

Jlybaneu Opee. KynbTypHoe Hacnenue ['aHbl: OT TpaauIIMOHHBIX 0OPSI0B
JI0 COBPEMEHHOTO HCKYCCTBa
Lubangi Herve. Ghana's cultural heritage: from traditional rituals to modern art .......... 441

Ma Yao. TpagumoHHas KUTaNucKas MEIULIMHA B COBpeMeHHOM Kurae
Ma Chao. Traditional Chinese medicine in modern China .........ccccoeceeviiiiinnienicnncnnne. 442

696



Bawn IOiian. 3n0poBbiit 00pa3 )KM3HU B KUTAMCKUX IITKOJIAX
Wang Yu Yang. Healthy lifestyle in Chinese schools ..........ccccceeeiiiiiiiiiiiicieeeiee e, 444

Taumanosa /ic. T. Menuiuua u 31paBooxpaneHue B TypkMeHUCTaHe

Ha COBPEMEHHOM JTarie: B3IJIsA]] CTYJACHTOB

Taimanova J. Medicine and public health in Turkmenistan at the present stage:

StUAENLES PETSPECLIVE ..vvviieirieeiieeiieeeiteeeteeeteeeteeetee e teeeseaeessseessbeessseessseessseessseessseesnsesnnns 445

Xanv bunb. Axanemudeckass MUrpamnus Kak 3J€EMEHT B3aUMOJICUCTBUS By30B

(ma mpumepe BI'DY u YHuBepcutera Xacu)

Han Bin. Academic migration as an element of interaction between universities

(based on the example of BSEU and Hexi University) .......ccccccvveeviieeeiiee e, 447

X5 buyszroans. Ilpuxo K BIACTH TaarOOB U €T0 BIMSHHAE HA SKOHOMHYECKHE

otnomenuss KHP u A¢granucrana

He Bijuan. The Taliban's rise to power and its impact on economic relations

between China and AfghaniStan ...........cccceeovviiiiiiiiiieiie e e 449

Cekuusa 5. ULWOPOBAA TPAHCP®OPMALIUA OBLLUECTBA:
AOOCTUXEHUA COBPEMEHHOCTWU U NEPCNEKTUBDI
BYAYLUETO ..ot 451

AHTJIAMCKTI SIBBIK ..o 451

Balaban T. Assessment of the level of digital maturity of organizations working

in construction

banaban T.FO. Ouenka ypoBHS 1IM(PpOBOI 3pesIOCTH OpraHU3aIui, paboTarOIINX

B CTPOUTEITBCTBE .eeeeeuvvrreeeesurreeeeeaunsseeeesssssseeesanssseessessssssessesssssseesesssssssessnssssseesesnsssseessnns 451

Balaniuk M., Domarenko Z. The impact of the digital revolution on construction

in the future: current trends and development perspectives

bananox M.B., /lomapenko 3.C. Bo3aeiictBue uudpoBoii peBOIIOLUN

Ha CTPOUTENHCTBO B OyAyIIeM: TEKyIIHe TeHICHIINH U TIEPCIIEKTUBBI PA3BUTHS .......... 453

Bondarenko D., Ryabaya A. Innovations in trade: robotics
bonoapenko /1.K., Pabas A.C. IHHOBalIMM B TOPTOBJIE: POOOTUBAIIUS ....veeeeevveeeevveannns 454

Borshchevskaya D. The impact of information technology on the developvent

of law and legal succession

bopwesckaa /. H. Bnusanue nHpOpMallMOHHBIX TEXHOJIOTHI Ha pa3BUTHUE MPaBa

U TIPABOTIPEEMCTBEHHOCTD ...eeeeuvveeeeuereeearreeesnsreeanssressnsseeesssseessnssessssssessssssessnsseeesssseesssssees 456

Butkevich J. The role of social networks in the formation of environmental

consciousness of students studying english

bymxesuu FO.H. Ponb conmanbHbIX ceTel B QOPMUPOBAHUU IKOJIOTUUECKOTO

CO3HAHUS CTYICHTOB MPU U3YUECHUH AHTITUHUCKOTO SI3BIKA ...veevveeureernreeaieesieeenireenaeeennns 457

697



Vasiljeva A. The impact of social media on customer opinion
Bacunvesa A.B. BnusHue cOlMaIbHBIX CETEH HA MHEHHUE HOKYHATEIS ...vvveeeeveeeennveennns 458

Vasilieva D. Neural networks for marketplaces
Bacunvesa /1. A. HEMPOCETU I MAPKETIITIEHCOB ...eeeererurrieeeeerirreeeeeninrreeesesnnreeesssssseeens 460

Voitkun A., Chernuho P. Prospects for the implementation of banking terminals

on public transport vehicles

Botimkyn A.A., Yepuyxo I1.A. TlepcrieKTUBBI BHeIpeHUs] OAHKOBCKHUX TEPMHUHAJIOB

HA OOIIECTBEHHOM TPAHCTIOPTE ..eeeeuvvreeeurreeeannreeansreeessseeesnsseessssseesssssesssssseessssseesssseeesnssees 461

Goreglyad M. Application of neural networks in modern marketing
Topeanao M IO. [lpumeHeHre HEUpOCeTe B COBPEMEHHOM MAPKETUHTE ........cccevvvennnns 462

Gorodnikova V. Social media's role in business development
I'opoonuxosa B.A. Poib COIIMANBHBIX CETEH B PA3BUTUN OUBHECA .....eeeveenreeneieeeeneeennne 464

Dedul Y., Kovalchuk A. Artificial intelligence in digital transformation
Heoynw A.FO., Kosanvuyx A.A. ICKyCCTBEHHBIN MHTEUICKT B LIUGPOBOI
TPAHCHOPMALIHIHL .....vveeeevreeereenereensseessseeeseeessseessseessseessseesssessssssessseessseesssessssesssssesssseessees 465

Dyomina §S. Cybersecurity in modern society: personal data protection
HHemuna C.A. Knbep6e30macHOCTh B COBPEMEHHOM OOIIECTBE: 3allNUTa
TIEPCOHATBHBIX JIAHHBIX 1eeeeiuvvvveeeeeurrreeeessunreeeeeassseeeesessssseessesssssseesenssssseesenssssseesesssssseessnns 467

Darakhovich Y. Artificial intelligence in economic data analysis
Jopoxosuuy A J]. ICKyCCTBEHHBIN UHTEJUIEKT B aHAJIN3€ JAHHBIX B 9KOHOMHUKE ............ 468

Yevseyenko V. Digitalisation of the social sphere of society: directions

and problems

Esceenxo B.1. llnudposuszamus counaibHON chepbl 00IIeCcTBA: HAIPABICHUS

T TIPOOIIEMBI ...vvveeevieeeireeeessieeeeseseeeesseeeasseeeasssseessssesasssessasssesesssseesssssesssssssesnssssesssseesnssees 470

Yermakovich A. Digital transformation of society: modern achievements and future
prospects. Artificial intelligence and its use in marketing

Epmaxosuy A.H. Lludposas Tpanchopmanms 001IecTBa: COBPEMEHHBIC JOCTHKCHHSI

Y TIEPCIIEKTUBBI OyAyIIEeT0, NCKYCCTBEHHBIA HHTEIJICKT M €T0 UCITOJIb30BaHUE

B MAPKETHHTE ...eeeeuvveeerurreeeureeeasaseeeaeseessnssesssssseessssesssssesssssseessssseesssssessssssessnsssessssseessnssees 471

Ermalovich V. Problems of legal regulation of the use of artificial intelligence

in the Republic of Belarus

Epmanosuu B.M. ITpoOGiemMbl IpaBOBOTO PETyIMPOBAHUS UCIIOIb30BaHUS

MCKYCCTBEHHOTO MHTEJUICKTA B PecIIyOmmKe Bemapych ......ccovveevieriieniieciieciieeeeee 472

Zhukovets M. Prospects for the development of digitalization in the economy
Kyroeey M.A. TlepcieKTUBBI pa3BUTHS ITU(PPOBU3ALUUA B IKOHOMUKE ......veeeenvveeennnen. 473

Zelenko M., Solushko A. Changes in consumer preferences due to digital

transformation

3enenko M.A., Conyuko A.C. U3MeHeHUs B MOTPEOUTETLCKUX MPEAMOUYTSHUIX

B CBSI3U C TTUDPOBOU TPAHCHOPMAITHEH ...eeovvveererieeieeeiieeeiieeieeesireesseesseesseeesseeensseesseens 475



Zinovenka E. Digital transformation of society: achievements today and future
possibilities

3unosenxo E.C. Lludporas Tpanchopmaius od1ecTBa: J0CTHKEHUS

COBPEMEHHOCTHU U TIEPCTICKTUBBI OYITYIIIETO ....veeeuvreeerreeereenireensreesseesseessnesssseessseenssesnnns 476

Ivashkevich A. The impact of social networks on modern society
Heawkesuu A.C. Bo3neicTBUE COIMAIBHBIX CETEH Ha COBPEMEHHOE OOIIECTRO .......... 478

Ivanova V. The influence of social networks on the formation of political views
Heanosa B. BnusHue colManbHbIX ceTeil Ha (OPMUPOBAHNE TOTUTHIECKUX
12363 001 6 91 (0) : JRUURUUUURR OO R UPP PR UPPRRPPPRN 479

Kikun N. Development of modern information technologies at present

and prospects in the future

Kuxyn H.A. Pa3BuTHE COBPEMEHHBIX HH()OPMAIIMOHHBIX TEXHOJIOTUH

B HACTOSIIEE BPEMS U TIEPCTICKTUBBI B OYIYIIIEM ....ccuveerureerreeeereennreenseesreesnseeenseeenseens 480

Klimniuk V. Ethics and Al: navigating the digital landscape in advertising
Knumnurox B. Dtuka u UU: opuenTanus B iupoBOM MPOCTPAHCTBE PEKIAMBI ............. 482

Kozinets R., Melnik N. Challenges of implementing digital transformation
Kosuney P.H., Menvnux H.b. Bei3oBbI peanu3aiuu 1iudpoBoit Tpanchopmanui ......... 483

Kozun L. Implementing Bitrix24 as a CRM solution for belarusian businesses
Kosyn E.A. Buenpenue butpukc24 B kauectBe CRM-pemienust B 6enopycckom
OIIBHECE ....veenvieniieeiieeieett ettt et ettt ettt ettt et s bt s bt et e bt et beesan e sttt esae e i e sane e 485

Koksin R. Digital achievements of the CIS countries
Koxcun P.B. lludpossie gqoctmkenus ctpad CHI ..., 486

Koldunova A. The impact of artificial intelligence on the unemployment rate

in the Republic of Belarus

Konoynosa A.A. Bnusinue UCKyCCTBEHHOTO UHTEIUIEKTa Ha ypPOBEHb 0€3pa0dO0THIIbI

B PECITYOIHIKE BEIAPYCD ....vviiiiiiiiiiiiie ettt ettt ettt eaae e e e snseeeasee s 488

Kolesinskiy M. DLP systems: protecting confidential information

in the digital age

Konecunckuui M.B. DLP-cuctemsl: 3amunTa KOHQUASHINAILHOW HHOpMAIUU

13007 (0)]010):: 3% {0 1) 1 (0): NSRS 489

Kolesnichenko N. Automated information system «Daily calorie calculation

of the human diet»

Konecnuuenko H.O. ABTomMaTu3npoBaHHasi HHPOpMaIIMOHHAS CUCTEMA

«EeHEeBHBIN pacyeT KATOPUUHOCTH MUTAHUS YEITTOBEKA) ...u.veeruveerureenieenireenireenneeennne 491

Kostsiukevich P. Social digitalisation in the years 2014-2024 and its prospects
Kocmioxesuu I1.A. Hudposuzanus odmectra B 2014—2024 1. 1 ee NEepPCIeKTUBHI ...... 492

Kostuchenko K., Shevtsova D. How does the digital transformation of society
affect each of us?
Kocmiouenko K.O., lllesyosa J[. 1. Kak nmudpoBas Tpancopmalys ooIiecTna

BIIUSIET HA KAMKIIOTO 3 HACT oeeuneeeeeeeeeeeeeeteeeeeeeeeeeeaeeeaaeseeaeseeeaeeeanaesaanaeseenaeeeeneeesnaeeennns 494
699



Kotenko V. Game techologies in training and employee adaptation: a new era

of corporate learning

Komenko B.B. UrpoBble TEXHOJIOTHH B O0yYEHHUH U aJlaliTallii COTPYIHUKOB:

HOBAS AP KOPTIOPATHUBHOTO OOYUCHHMST ...eeevveeenvrreereenereenseesseeenseeensseessesssessssesenseesssenns 495

Kokhovets V., Lenchikova T. The influence of advertising on a person
Koxosey B.A., Jlenuuxosa T.B. BIUsiHHE PEKIAMBI HA YETOBEKA ...eceervvrreeeeernnrreeeeennnnnes 496

Krasnikova E. Creating a Chat GPT economic model for small businesses

and family households

Kpacnukosa E.A. Coznanne s3xoHomudeckoit mogenu Chat GPT s masoro

(0971638 (GIor: B TS V(5370 (0) RO ID: (0 K3 1 (w4 - Y- NSRS 498

Kresova M. Prospects of development of legal regulation of digital transformation

of the financial sector in the Republic of Belarus

Kpecosa M.C. IlepcieKTHBBI pa3BUTHUS IPABOBOT'O PETYIUPOBaHUs IU(DPOBOI
Tpanchopmaru GuHaHCOBOM chephl B PecyOnuke benapych .....ccceeeveeeeciveeeenneeennee, 499

Krus P. Business adaptation to the digital technologies in the CIS and Belarus
Kpyco I[1.A. AnanTanus OusHeca k uugposbiM TexHosnorusm B CHI™ u benapycu ........ 501

Kuzevanova N. The integration of information technologies and mathematical

modeling in enhancing business efficiency

Kyzeseanosa H.B. Unterpaius nHGOPMAIIMOHHBIX TEXHOJIOTHI U MATEMaTHYE€CKOTO
MOJICTTUPOBAHUS B MOBBIMICHUE YPDEKTUBHOCTH OUBHECA .....vvvveeenereeeenereeeenereeenneeeennneens 502

Kuzmin A. Method of minimising errors of generative language models

of neural networks in solving logistic problems

Kyzomun A.H. Crioco6 MUHUMH3AIMK OIIUOOK SI3bIKOBBIX T€HEPATUBHBIX MOJCIICH
HEUPOHHBIX CETEU MIPU PEIIEHUMN JTOTUCTHUECKUX 3AIMAU ..vvvvreeeeererrrnnnrrrrreeeeeesesnnnnnneneens 504

Kulich V. Digital transformation of society: modern achievements and future

prospects

Kynuu B.C. Lludposas Tpancopmarius o0IIecTBa: JTOCTUKEHNS COBPEMEHHOCTH

U TICPCTICKTUBBI OYITYTIIETO ..eeuvveereveerereeereessreensseessseessseesseesssseessseessseesssessnsesensssensseessseens 505

Levonyuk V. Achievements of IT technologies in the Republic of Belarus
Jlesontox B.B. loctmxenus UT-rexnonoruii B PecyOiuke benapych ........ooccvveeneee. 507

Litasova A. Generation Al
JIumaco6a A. TIOKOTEHIE VIV ... e ans 508

Luzan I. Digital transformation of society: achievements of the present

and prospects for the future

Jlyszan U.J]. Lludposas Tpanchopmaliys o0IIecTBa: JOCTHKEHNUSI COBPEMEHHOCTH

U TICPCTICKTUBBI OYITYIIIETIO ...eeevvrreeereeeasreeessreeesssseeasssesesssseessssssesssssessssssesssssseeessssesnnssees 510

Lysiankova L., Bokach D. Digital transformation in society: innovative approaches

to learning and skills development of the future

Jlvicenxosa JI.B., boxau J[.B. ludpoas Tpanchopmaiius B 00111€CTBE:

WHHOBAI[MOHHBIE NOIXOAbI K OOYYEHUIO U PA3BUTHIO HABBIKOB OYIYIIETO ................... 512

700



Maksimova D. The use of artificial intelligence in public administration
Maxcumosa /{./]. Ictionp30BaHNE UCKYCCTBEHHOTO MHTEILICKTA
B TOCYTAPCTBEHHOM YITPABIICHHIH ......veuvenvieeesieneeneensensessesseeseeseeseenteneensansessessessessesseeneennes 513

Mishkovets I. The role of digital economies in shaping global power dynamics

in the 21st century

Muwxosey U.O. Ponb indpoBoit SKOHOMUKH B (POPMHUPOBAHUU TJI00ATHLHON

JTUHAMUKHU BITACTH B X XL BEKE eniieeiiieeiee ettt ettt e e et e e e e e e e e eaeseeeeaeeanees 515

Mozheyko A. Documents and document management in the organization
Mooicetiko A.A. JIOKyMEHTBI U JOKYMEHTOOOOPOT B OPTAHUBAITHH .....cccvveeeeveeenereeeveannns 516

Nikitina M. Digital transformation of society: achievements of our time

and prospects for the future

Huxumuna M. J]. ludposas tpanchopmariust o01iecTBa: JOCTHKEHUS

COBPEMEHHOCTHU M TIEPCTICKTUBBI OYITYIIIETO ....eevveerereereenreenseeseensaeesseeseesseesseessneesesnseenes 518

Omelyanchuk A. Digital development in Belarus
Omenanuyx A.C. lludppoBoe pazBUTHE B BEMAPYCH ......c.eevevvieiiiiiiieiiieciie e, 519

Perkhalskaya N. Methods of minimizing the risks associated with digital

transformation

Ilepxanvckaa H.B. MeTo bl MUHMMHU3AIIMKA PUCKOB, CBSI3aHHBIX ¢ HU(POBOH
TPAHCHOPMATIFICH .....evveeevieerereeeirieeieeestreestaeesseesseeessaeessseessseessseesseeessseessseesssesssesessseensees 520

Potesnova K. The development of E-government in the Republic of Belarus
Ilomecnosa K.A. Pa3Butre DIeKTpOHHOTO IIpaBUTENLCTBA B Pecybnuke benapycs ..... 522

Pohozhay K. Digital transformation in everyday life: how technologies

are changing habits and lifestyles

Tloxoocan K.A. Iludposas Tpanchopmalivs B TOBCETHEBHOM KU3HU:

KAK TEXHOJIOTUN U3MEHSIOT MIPUBBIUKU M O0PA3 FKUBHU ....eonveeeneeeenireenireenireenieesieennineens 523

Pribylskaya V., Klevko A. Introduction of virtual and augmented reality

in the tourism sector of China, Russia and Belarus

Ipubvinscrasn B.C., Knesxo A./]. BHenpeHnue BUPTyaabHONU U AOTIOJHEHHOM

peanbHOCTH B chepe Typusma Kurast, Poccun 1 Benmapycu ..........occvvvevvieiiieniiecieeenen. 525

Remenchik O. Digital technologies in the fight against climate change
Pemenuux O.C. lludppoBbie TEXHOTIOTHU B O0PHOE C U3BMEHEHHUEM KITUMATA ................. 526

Rudaya A. Algorithms for the selection of personal advertising and its impact

on the consumer sphere

Pyoas A.A. AnropuT™mbl BIOOpa MEepCOHATLHON peKIaMbl U €€ BIUSIHUE

HA TTOTPEOUTETBCKYIO CAICPY evvrerrrrerurrerreeereeesseeensaeesseesseessseeessesessseesssesssessssesessseesssesns 528

Rudnikevich A., Stasevich B. Social networks and their role in shaping

of public opinion

Pyonuxesuu A.B., Cmacesuu A.2. CounalibHbIE CETH B UX POJIb B (HOPMUPOBAHUU
OOIIIECTBEHHOTO MHEHHIS ....euteeutieniieueenuteanteenseesseesseeenseeseesseesseesnsesnseeseesseesnsesnseenseesseenns 529



Sakun E. The next step in the development of human thought: «How to simplify

life?»

Cakyn E.U. ludpoBuzanus — CIeIyOMNUN 1Iar B pa3BUTUH YEJI0OBEUECKOU MBICIIU:

«KaK YITYUIIIITD JKHBHDB D) ..vveeeurieeeiiieeeiteeeaireeeaiaseesssseeessseessseessssssessnsseessnsseesssseessnssees 530

Salakhau A. Digitalization of the economy and its impact on global markets
Canaxos A.A. llubpoBuzanus 5)KOHOMUKH U €€ BIIUSHHUE HA TI100aTbHBIC PBIHKH ......... 532

Semenchuk V. Digital transformation of the society in the Republic of Belarus
Cemenuyx B.M. lludposas tpanchopmarus odmectsa B Peciy6nmke benapycs ......... 533

Svich U., Skulkova A. Digitalization of education on the example of the use

of moodle

Ceuu V.A., Cxynxosa A.A. Hudpoas Tpanchopmanusi oOpa3oBaHUs Ha IPUMEPE
UCITOJTB30BAHUS TIATPOPMBI MOOAIE ..oeviiiiiiiiiiiiiieciiecee e 534

Sidorenko M. Impact of digital transformation on the labor market, automation,

remote work and new professions

Cuoopenxo M. J[. Bmusaune nudpoBoii TpanchopMaluu Ha PIHOK TPY/Ia:

aBTOMATH3AINS, yIaJICHHAS] pA0OTA i HOBBIE IPOPECCHHI ....vvvenvrenereeneeenreeerenereenreeneeenss 536

Sulim E. Artificial intelligence and business: pros and cons
Cynum E.B. ICKyCCTBEHHBIM MHTEIUICKT U OM3HEC: 32 U TIPOTHUB ...cccvvveeeevreeeereeeaereeenns 537

Tarelko I. Tools for digitalization of the economy in the information space
Tapenxo U.B. UnctpymenTapuii iupoBU3aIIMH SKOHOMHUKHU B YCIOBHSIX
UHOOPMAITUOHHOTO TPOCTPAHCTBA ...vveeeveeenreeeereensreessseeeseessseeessseesseesssessssessssesessseesssesns 539

Tomashov V. Artificial intelligence in the judicial system
Tomawog B.C. IcKyCCTBEHHBIN MHTEIIEKT B CYZACOHON CHCTEME .....eovvveevieneianieenneennee. 540

Typik P. Transition to the digital economy: new business models and startups
Toinux I1.B. Tlepexon k iu(poBoii 5IKOHOMHUKE: HOBbIE OM3HEC-MOIETN
FL CTAPTAIIBI .uvvvveeeeeeiutreeeeesstreeesensssseesessssaeessasssssesesassssseesasssseessenssssseesenssssseesssnsssseessnns 542

Urban M. Navigating the digital frontier: economic and socio-cultural impacts

of digital transformation in the 21st century

Ypban M.O. HaBuranus o 1iudpoBoi rpaHuIle: IKOHOMHUIECKUE

Y COIMOKYJILTYpPHBIE TTOCIIeCTBUS U(PpoBoit Tpanchopmanuu B XXI BEKE ................ 543

Fidyukovich V. Problems of the digital age: cyber danger
Duorxosuu B.A. ITpo6iembl HUGPOBOM IMOXU: KHOEP OMACHOCTD ..eeeevveeeeereeenneveeannnes 544

Khlebnikov Y. Digital economy in the Republic of Belarus
Xnebnuxos A.A. lludpoBas sxoHOMHUKA B PecryOnnke beaapych .......cccveevieeeeveeennnnenn. 545

Khatsiashova S. The internet of things: paving the way for an intelligent economy
Xomsawoea C.B. IHTEpHET BEUIEH: MYTh K UHTEJIEKTYIbHONH SKOHOMUKE .................. 547

Shavalda Z. Mobile marketing in business promotion
llasanoa 3.5. MoOUIBHBIA MAPKETHHT B TPOABIIKEHUN OMBHECA ....eevvveereeneienieeeeennne. 548

702



Shatrovskaya A. Hybrid workplace: fantasy and reality
Llamposckasn A.A. T'ubpugnoe padouee MECTO: (aHTA3UU U PEATBHOCTD ......ccceevveennnee.

Shemet 1. The digital revolution: remote work and digital education transforming

our world

Illemem U.C. lludpoas peBostonus: yaaieHHas padoTta u mudpoBoe

00PA30BAHIE MECHSIOT HAIIT MED ..vveeruveeereerrreensreensseessseessseesssesessssessseesssesssessnsessssseesssenns

Shendziukova M. Artificial intelligence and belarusian students
Lllenowkosa M. J[. UICKyCCTBEHHBIN MHTEIUICKT U OCIIOPYCCKHUE CTYJICHTHI .........oe..nn....

Yudenkova K. Innovative technologies as a driving force of digital transformation

in society: achievements and future prospects

FOoenkosa K. /]. IHHOBaIIMOHHBIE TEXHOJIOTHHU KaK JIBHOKYIIAs cuiia IudpoBoii
TpaHCOpMAIH OOIIECTBA: JOCTUKECHUS U TIEPCIIEKTUBBI HA OYAYILEE ....c.oevenvenennenne

Yurevich V. The role of Al in digital transformation: perspectives and ethical
challenges

FOpesuu B.A. Ponb NCKYCCTBEHHOTO UHTEIUIEKTA B IIM(POBOIA TpaHchopmanmu:
TIEPCTIEKTUBBI M STHUCCKHE BBIBOBBI ......cveeteeuieueeneenteneetesteeseeseastaneeneensansessessessessesseeneennes

Yakovitskaya A. Contextual advertising on the international market
Arosuykas A.C. KOHTEKCTHas peKiiaMa Ha MEXTYHAPOTHOM PBIHKE .......cceeeereveeeennnenn.

HEMEIKITIH SIBBIK ..ot ee e e s s

Antoshok E. Handel durch marktplitze
Anmowiox E.A. TOPTOBIS YEPE3 MAPKETIITIEHCBHI ...uvvvvreeeesierrreeeeairreeeeeanssareeeesssseeeessnnnnns

Borisevich A. Kiinstliche intelligenz als faktor fiir die optimierung der logistik
bopucesuu A./]. UckycCTBEHHBIN MHTEIIEKT KaK (PAKTOP ONTUMU3ALNU JOTUCTUKH ...

Wasjukewitsch W. Navigationssiegel und elektronisches iberwachungssystem

fiir das zollrechtliche versandverfahren in der EAEU: erfolge und perspektiven
Bacrokesuu B.M. HaBuranmoHHsie MI0MObI M CCTEMa 3JIEKTPOHHOTO MOHUTOPUHTA
TaMOK€HHOTO TpaH3UTa B EADC: yCHEXU U MEPCIIEKTHUBBI ......eveveeereeeeiiieeeereeennneeennns

Zinovenko A. Modellierung von benutzeranfragen in grossen sprachmodellen
3unoeenxo A./[. MonenupoBaH#e NOIb30BATEIBCKHIX 3aPOCOB K OOJIBIINM
SIBBIKOBBIM MOJICTISIM ...uviuveettseeneeneeneensensesseeseeseeseeneensansesesseeseeseeneensensensensessesseeneeneeneensenes

Zoz A. Perspektiven der entwicklung der logistik unter den bedingungen
der digitalisierung
303 A.B. TlepcieKTUBBI Pa3BUTHSI IOTUCTHKH B YCIOBUSX ITUDPOBUBALNH ....................

Kot A. ESG in der digitalen wirtschaft: ein weg zur nachhaltigen entwicklung
Kom A.A. ESG B ycioBusix iU(ppOBO SKOHOMHUKH: MTyTh K YCTOMYMBOMY Pa3BUTHIO ...

Matusenko O. Methoden der einsetzung intelligenter technologien in die stiadtische

infrastruktur am beispiel von Singapur und Minsk

Mamycenxo O.0O. CriocoObl BHEAPEHUSI YMHBIX TEXHOJIOTUHA B TOPOJICKYIO

uHppacTpykTypy Ha npuMepe CUHTANyPa U MEHCKA ......eevvieeiiieiiieiieeiie e
703



Meshkova E., Zaharchuk M. Aktuelle trends in der entwicklung

der E-Commerce-Logistik

Mewxosa E.B., 3axapuyx M.H. CoBpeMEeHHbIE TCHICHIIUHN PA3BUTHUS JIOTUCTUKH
E-COMIMEICE ... ettt e e s et e e e e eanaeeee s

Skorina V. Anwendungsformen kiinstlicher intelligenz in der modernen
tourismusbranche

Cropuna B./[. ®opMbl IPUMEHEHUS UCKYCCTBEHHOTO UHTEIIEKTA

B COBPEMEHHOM TYPUCTUUCCKOU MHIYCTPHH ..eeuvverererureeneeeieenieesireenseeseesseesseesnsesseenseenns

Shershen K. Digitale transformation: konzept, merkmale und errungenschaften

der moderne

Llepuwens K.A. Iludposas Tpanchopmais: TOHITHE, OCOOCHHOCTH

U JIOCTVKCHUS COBPEMEHHOCTH ....uvvenereenreenseeseensressseenseenseesseessseassessseensesssessssessesnsesnsesnns

MUCTAHCKUI SIBBIK ....oooeeoeoeeoeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeee e

Borzdaya Y. Las tendencias de digitalizacion de los recursos humanos en Espafia
bopszoas A.B. Tennennuu nudposuzanuu B chepe yrnpapieHUs EPCOHATIOM
B VICITAHMY .ottt ettt e e et e e e et e e e e e aneaeeeeas

Botvich O., Kirilchik V. Desarrollo de la exportacion de servicios de TI

en la Republica de Belarus

bomeuu O.A., Kupunvuux B.A. Pazputue sxkcnoprta IT-yciyr B PeciyOnuke

BEIAPYCD ettt et e ettt e e et e e s et e e e s et e e e e e eaaaaeee s

Ermanova M., Kostakova V. El negocio familiar en México en la era digital:
adaptacion a nuevas condiciones

Epmanoea M.B., Kocmaxosa B./]. Cemeitnbiii 6u3HeC B MEKCHKE B 311OXY

U(POBBIX TEXHOJOTUMA: aJANITAIUS K HOBBIM YCIIOBHUSAM .....veeeuvieenreeenireennreesseesneesnnneens

Shpilevskaya E., Vinokurova A. Papel de la inteligencia artificial en el desarrollo

de los negocios en América Latina

LInunesckasa E.B., Bunokyposa A.H. Pojib ICKYCCTBEHHOI'O MHTEJIIIEKTA

B Pa3BUTUU OU3HECA JIATHHCKON AMEPHKH .....ececvvieeeeiieeeireeeeireeesseeeesseeesssseeesssseeessnens

@OPAHITY3CKHMI SIBBIK ...

Barsoukevitch V. L'économie de 'attention: I'impact des applications mobiles

sur notre bien-€tre

bapcykesuu B.D. DxoHOMUKA BHUMaHUS: BIUSHAE MOOWIBHBIX TPUIIOKCHHM

HA HAIIE OJTATOTIOITYUHIE ..euvveeereerereerereeeseesseeessseensseesssesssseesssssessssessseesssessnsesensssessseesssesns

Bézhéléva A. 1°1a dans la musique: applications et perspectives
beowcenesa A.FO. IcKyCcCTBEHHBIN NHTEJUIEKT B MYy3bIKE: UCIIOIb30BaHUE
T TICPCTICKTHBBL .....vveeuvienseeeresueeeseesseenseenssessseenseeseenssesssesnsessseenseesssesssesnseenseesseessesnsesnsenns



Kozlovskaia A. L’intelligence artificielle en psychologie
Kosnosckas A.B. VICKyCCTBEHHBIN MHTEIUIEKT B TICUXOJIOTHH ...cuvveenereennreennireenireenireennne 580

Toumach A., Kobylyanskaya M. L’1a en médecine: mise en application
et perspectives
Tymaw A.O., Kooviianckas M.C. VICKyCCTBEHHBIN MHTEJUICKT B MEAUIUHE ................. 582

Fétisov V. La technologie blockchain dans I'économie mondiale: principes

et perspectives

@emucos B.b. b1OKYEHH-TEXHOJIOTUA B MUPOBOU SKOHOMHUKE: TIPUHIIUIIBI

101 (5] 001 (5] W 1401 5 (USRS 583

PYCCKUM SA3BIK KAK UHOCTPAHHBIM ...........c..cooooovvviiieeeeeeeeena, 585

Aooea J{usaiin D2e Yueozupum. VICKyCCTBEHHBIN MHTEIUIEKT B cepe

3/[paBOOXPAaHEHUS: JOCTH)KCHUS HACTOSIIETO U MEPCIEKTUBEI Oy TyIIIero

Adoga Divine Ene Chigozirim. Artificial intelligence in health care:

present achievements and future ProSPECS .......ccceecvveeriieriieriiieiiie e 585

Cekuus 6. OCOBEHHOCTU PA3BUTUSA COBPEMEHHOMN
NUHIBOKYNBTYPHOWM CPELDBI ... 587

AHTJIAMCKHTI SIBBIK ..o e e 587

Babkevich A. YouTube in english learning
baobkesuu A.J]. YouTube B UBYUECHUM AHTITUMCKOTO SIBBIKA ....eceevveeesevreeesereeeessreeesserenens 587

Baskova A. The image of childhood as a form of reflection of social

and psychological problems in Melanie Martinez's songs

backosa A.C. O6pa3 aeTcTBa Kak popMa OTpaKeHUS COIUATBHO-

MICUXOJIOTHYECKHUX MPOOJIEM B MECHIX MeTaHt MapTHHES .......cccoveeeeiveeeeiieeeeieee e 589

Berzhanin I. Legal lexicon in the aspect of terminologization

and determinologization processes in the russian language

beporcanun U.C. FOpuandeckast JIeKCUKa B aCIIEKTE MPOILIECCOB

TEPMUHOJIOTH3AIMH U IETEPMUHOJIOTH3AIMU B PYCCKOM SI3BIKE ....eeverueevennieieeienieennens 590

Biryuk A. Implementation of communicative strategies in the discourse

of entertainment shows (based on russian, english, and spanish languages)

buprox A.A. Peannzannsi KOMMYHUKAaTUBHBIX CTPAaTEruil B AUCKypCe

pa3BleKaTeIBLHOrO IOy (Ha MaTepuaje pycCcKoro, aHTJIMHCKOTO M UCIIaHCKOTO

SIBBIKOB) 1uuvvveesuuveeesssreessssseeassseeeassseesasssseasssseesssssssasssssesssssssssssesessssesssssssssnssssessssessnssseesnnnns 592

Boichuk A. Hybridization of languages and cultures: new forms of identity

expression

boiiuyx A. I'nbpuauzanus S36IK0B U KyJbTYp: HOBBIE (HOPMBI BBIPQKCHUS

PIJIEHTIIHOGCTHL «.eveeeeeeeee e e e e e e e e e e eeeaee e e e e e e e e eae e e eaaeeeaa e ean e enaesenneseneneeenneeennaaeennaaes 593



Borisyuk A. Linguocultural features of advertising and marketing. How language

and culture influence the perception of brand

bopucrok A.A. JIMHTBOKYIbTYpHBIE OCOOEHHOCTH PEKJIAMbl U MAPKETHHTA.

Kak s13bIK ¥ KyJIbTypa BIUAIOT HA BOCTIPUATHAE OPCHIA ...veevuveeevieeiieeniieenireesieeeieeenaeeans 595

Budnitskaya D. On the specificity of public speaking in russian, english,

and spanish languages (based on broadcasts of film award ceremonies)

byonuykaa /1.B. Cneunduka myOIMyHOTO BHICTYIIJICHUS HA PYCCKOM,

aHTJIMMCKOM U UCITAHCKOM fI3bIKax (Ha MaTepualie TPaHCAIUN [IepeMOHUI

BPYUCHUS KHHOTIPEMHUIM) ..uvviieeeiireeerieestieeeseseeesseesessseeesssseeessssesessssssessssesssssssessssseensssees 596

Grib A. Features of the development of the modern linguocultural environment
I'pu6b A.A. OcoGeHHOCTH PA3BUTHS COBPEMEHHOU JTUHTBOKYJIBTYPHOU CPEMBI .............. 597

Davletshina Y. Dynamics of the russian word’s «sovereignty» meaning
Jaenemwuna A.A. JlunaMuKa 3Ha4€HHS CIOBA «CYBEPEHUTET» B PYCCKOM SI3BIKE ....... 599

Ivanova K. Features of the development of the modern linguistic and cultural
environment
Heanosa K.A. Oco6€HHOCTH pa3BUTHSI COBPEMEHHOM JIMHTBOKYJIBTYPHOH CPEHI ........ 600

Katushonok M. Adaptation of languages to new technologies
Kamywonox M Y. Anantanuyst s1361KOB K HOBBIM TEXHOJIOTHSM ....ceeuveenuveeruveeenueennueeennne 602

Kovalchouk D. Orthographic features of electronic discourse in forums
Kosanvuyk JI.A. Opdorpaduueckre 0COOEHHOCTH 3JIEKTPOHHOTO AUCKYypca
HA (DOPYMAX .vveeevieeireeeireeniteenteesseesseeaseeessseessseessseesssessssseessseessseesssessnsessssssessseessessssesn 603

Kovylin R. The specifics of humor in the animated series «Bojack Horsemany
Kosvimun P.H. Cnenuduka romopa B anuMarimoHHoM cepuaie «Koub bomkeky .......... 605

Kosolapova M. The impact of digital communication technologies on language

evolution and cultural identity in the 21st century

Koconanosa M. FO. Bnusaue udpoBbIX KOMMYHUKAIIMOHHBIX TEXHOJIOTHI

Ha 3BOJIIOLIMIO SI3bIKA U KYJBTYPHYIO UIEHTUUHOCTD B XXI BEKE ...vvvvveerevriieeeeiiiiieeeennns 606

Kostyuk D. The impact of language on advertising and consumer perception
Kocmroxk /] FO. BnusiHuE SI36IKOB HA PEKJIaMy U BOCIIPUSATHE TTOTPEOUTENCH ................ 607

Kurilishina K. Cases of translation interference observed in russian translations

of the «Iron many franchise

Kypunuwuna K. Cnydan nepeBodeckoit HHTEpPEepeHIInn, HaOIr01aeMbie

B PYCCKHUX MepeBOAaX PPaHIIU3bI «KETE3HBIN HETTOBEKD ...cevvverererureeiieieenieenieenireeneeenne 609

Milosta R. The usage of english words in the russian language: is it a fashion

or a pattern

Munocma P.A. icnonib30BaHKE aHTJIMUCKOMN JIEKCUKU B PYCCKOM SI3BIKE:

MO/JIA UITH 3AKOHOMEPHOCTD ..vveeeeesurrrreeeesnnrreeeeessssseeeeesssssseesssssssseessssssssesessnssssseesesssssesesanns 610

Mironovich P. Specifics of modern lingual-cultural environment development
Muponosuu 1. Cnenupuka pa3BUTHSI COBPEMEHHOMN S3bIKOBO-KYJIBTYPHOU CPENHI ...... 612

706



Misko A. Verbal tactics of «persuasion» as a way of impact on the buyer
Mucko A.O. BepbanbHble TAKTUKH «yO€XKICHUI» KaK CIOCO0 BO3IEUCTBUS
HA TTOKYTIATEIISL +eeeuvveeeurreesneeeeasuseeessseesssseessnseesasssesssnseeessnseessnnseessnssesssnsseesanssesssnsseesnnsees 613

Mitskevich D. Cross-cultural communication: how cultural differences influence

the perception and use of language, concepts of intercultural communication

and translation

Muyxkesuuy J[.A. Kpocc-KynbTypHass KOMMYHHUKAIUS: KaK KyJIbTYPHBIC Pa3IHUus

BIIUSIIOT HAa BOCTIPUSATHE U UCIIOJIB30BAHUE S3bIKA, TTOHSATUE MEKKYJIBTYPHOU
KOMMYHUKALIIH T TIEPEBOIA «.uvvveeenerreeenrreeanuneeeansseeeansseeessseesasseesssssessnsseessssseesssseesssssees 615

Obuhova Y. Language features of commenting in tennis
Obyxoea A.E. S13p1k0BbIE 0COOCHHOCTH KOMMEHTHUPOBAHUSA B OOJIBIIIOM TEHHHCE ........ 616

Pavlovskaya A. Features of linguistic and professional educational process

at technical university

llasnosckas A.A. OcO6EHHOCTH JTUHTBO-TIPOPECCUOHATBHOTO 00Pa30BaTEIIHBHOTO
MPOIIECCA B TEXHUUECKOM YHUBEPCHUTETE ....vvveeeenerreennereeennnreesanreeesnsseeesnsseessnsseessssseesnssees 617

Sokolova S. The influence of generation Z on the linguocultural environment
Coxkonoea C.C. Bnusinrie OKOJIEHUS Z Ha TUHTBOKYIBTYPHYIO CPEIY .vvveeereevrreeernnnnnnns 619

Taranda P., Kapustina V. Strategies for adapting to cultural differences

in international transactions

Tapanoa I1.B., Kanycmuna B.A. CTpateruu aganTaiyy K KyJIbTYPHBIM Pa3IMuUsIM

B MEAKTYHAPOTHBIX CIEITKAX .vvveeeerurrrreressusrrreeeansseeesesssssseesesssssseessasssssssesssssssseessssssseeessans 620

Filipovich E. The educational potential of meme-based games as a tool

for teaching english

Qununosuy E.B. O6pa3oBaTeabHbIN MOTEHIIMAI UTP HA OCHOBE MEMOB

KaK CPEJICTBA OOYUCHUS AHTTTMHUCKOMY SIBBIKY ...vvveeeivveeesreeeensrreeessseeeenssesessssesesssseeesssnens 622

Chernyakova T. Features of the development of the modern linguo-cultural
environment
Yepuarkosa T.B. OcOOEHHOCTH pa3BUTHUSI COBPEMEHHOM JIMHTBOKYJIBTYPHOU cpeabl .... 623

Yakubovich A. Features of the development of the modern linguistic and cultural

environment
Axybosuu A.A. OcOOGEHHOCTU Pa3BUTUSI COBPEMEHHOMN JTUHTBOKYJIBTYPHOM CPEIHI ...... 624
HEMEIKITIH SIBBIK ..ottt e s e s ennae 626

Anisiforova P. Moderne informationstechnologien als bildungsmittel

der lexikalischen kompetenz

Anucughoposa I1.A. CoBpeMeHHbIE HHPOPMAIIMIOHHBIE TEXHOJIOTUHU KaK CPEJICTBO
GhOPMUPOBAHUS JICKCHUECKON KOMITETCHITHH ....vvvvveeeevieeeereeeeereeeasseeesssseessssessssssesensses 626

707



Dauhirdaitse M. Mohrenstrasse oder mohrenstrasse — wenn ein einziger buchstabe
die bedeutung eines wortes um 100 prozent verdandert
Hayeupoaiime M.C. Yuiia MaBpOB WM MOPKOBHAs yiHIa? — Korja oaHa OyKBa

MeHsIET 3HaUCHHE CJIOBA HA 100 TIPOLICHTOB ....eeeuvvieeeiiieerireeeeiieeerreeeennreeesereeessnneeennnnens 627
Korsak B. Die arbeit der UNESCO zum schutz gefdhrdeter sprachen
Kopcax B.11. Iearensrocts FOHECKO 1o 3amure nc4e3armuX S3bIKOB ........ccceeeen... 629

Ostrjanko R. Umweltschidliche tourismusaspekte
Ocmpsnko P. DKOJIOTUYECKHU BPEAHBIC ACHEKTBI TYPH3MA ....eeeeruvreeernrreersnreeeenareeesnnseenns 630

Panhlish K. Die besonderheiten bei der entwicklung der moderenen sprachlichen
kulturellen umgebung
Hanenuw K.C. OcoO€HHOCTH Pa3BUTHS COBPEMEHHOMN JTMHTBOKYIBTYPHOU CPEIIBI ...... 631

Rishchuck M. Die formierung der lexikalischen kompetenz mit hilfe

von modernen informationstechnologien

Puwyx M.A. DopMHUpOBAHUE JIEKCHYECKON KOMIIETEHIIUHU ITOCPEACTBOM

COBPEMEHHBIX KOMITBIOTEPHBIX TEXHOIIOTHIH ..eeevvvieeirieeeriieeeeiieeesireeessnreeessreeesnnneesnseens 632

Simakovitsch A. Die aktuelle sprachliche und kulturelle situation in der Republik

Belarus

Cumaxrosuy A.B. CoBpeMeHHas TMHTBOKYJIbTYpHast cuTyarus B PecrryOmnmke

| D01 21 o) (o) USSR 634

MUCTAHCKHUI SIBBIK ....ooooeeoeoeeoeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeee e 635

Guil V. El papel de la esposa de los escritores del boom latinoamericano
lTune B.A. Ponb cynpyru nucaresyieid JaTHHOAMEPUKAHCKOTO «OYMA» .....cvveeeveveeeeneveenns 635

Lavrinovich Y. Especificidad de los titulares de noticias en ruso sobre temas

economicos en los medios de comunicacion en Internet

Jlaspunosuu E.A. Cienndrika HOBOCTHBIX PYCCKOSI3BIYHBIX 3aT0JIOBKOB

AKOHOMHUYECKON TeMATUKU B UHTEPHET-CMMU ......cooiiiiiiiiiiiiceceee e, 637

Makutsa A. Caracteristicas del comportamiento comunicativo de los espafioles

en situaciones conflictivas en las redes sociales

Maxyya A.A. OCOOEHHOCTH KOMMYHHKATUBHOTO ITOBEJICHUS UCIIAHIICB B CUTYaIlUN
KOH(JIMKTHOTO OOIIEHUS B COITUATBHBIX CETSIX ..vvveervrreerrreessvreeassreeesssseeesssseeesssseeessees 638

Poliak S., Ryzhevich A. Caracteristicas de la traduccion de nombres propios

al espafiol (en los materiales de la pelicula «Harry Potter»)

lonax C.C., Pwiowcesuu A.I'. OCOOEHHOCTH NEPEBOJAa UMEH COOCTBEHHBIX

Ha UCTIAHCKH s13bIK (Ha MaTepuanax ¢uinbma «Harry Potter») ......ccoveveveiiiiiiniieee, 640

Chanevich P., Vasilenko Y. La imagen de la mujer en la sociedad latinoamericana
a través de la lente de los videos musicales
Yaneeuu I1.A., Bacunenxo IO.K. O6pa3 »eHIUHBI B TJATHHOAMEPUKAHCKOM

0O0I1IeCTBE YePEe3 MPUZMY MY3BIKATBHBIX KITUTIOB .....c.vveeerereeeesereeeassreesssnsesessssesesssseeenseens 642
708



@OPAHITY3CKHMI SIBBIK ... 643

Galetskaia E. Verlan: le phénoméne de la langue francaise
L'aneyxasn E.H. BepnaH: GeHOMEH (PPAHITY3CKOTO S3BIKA .....vvveervreeereveeeesveeeessveeesseveeenns 643

Haurylenka A. Les lois absurdes Frangaises: 1'histoire de leurs origines

et leur application dans la vie moderne

l'aspunenxo A.A. AGcypnabie 3akoHbI OpaHINK: KCTOPHUS X BOSHUKHOBECHHUSI

U IPUMEHEHUE B COBPEMEHHOM IKMBHHI ....eeeuvreeeeereeeereeesireeeaareesssneesnsneesnsseeesssseessnssees 645

Malachenkova A. Créer de 1I’émotion dans le tourisme
Manawenkosa A.A. CO31aBaATh IMOIIUN B TYPHUBME ....cceerrurrrreeeenurreeeeensnrreeeeessnsseeeessnnnnes 646

Kamech I. Néologismes du langage de 1’écologie dans le frangais moderne
Kamew U.J]. Heonorusmel B chepe 3K0JIOTHH HA TIPUMEPE COBPEMEHHOTO

(DPAHITYZCKOTO SIBBIK ...veeeuveeenveeeereensseenseessseesseesssesessseessseessseesssessssessssssessseesssessssessssesnnns 647
PYCCKUM SA3BIK KAK UHOCTPAHHBIM ...........c..cooooovviiiieeeeeeeeen, 649
Ban Anvnu. Jcce — xaHp, COETUHSIONIMH JIF0IEH pa3HbIX HAITMOHAIBHOCTEN

U KyJBTYp

Wang Yanli. An essay is a genre that connects people of different nationalities

AN CUITUTES ...eeiniiieiie ettt ettt e et e st e e st e e sateesnbeesabeeenseeenee 649

Hcmaunos /. H. OCOOCHHOCTH pa3BUTHS COBPEMEHHOW JIMHTBOKYJIBTYPHOMN Cpebl
Ismailov D. Features of the development of the modern linguistic and cultural
CTIVITOTIMECIIE ..eueiiiiieniietieeite et et et et e st e et e e bt e s bt e saeeesbe et e e bt e ssteeateenbe e seesaeesnseenseenseeseenns 650

JIu Oiixao. HanimoHansHO-KYJIBTYpHBIE 0COOCHHOCTH HOMUHAIIMH 0EJI0PYCCKOM
MOJIOYHOH MPOTYKITUH
Li Yuhao. National-cultural features of the nomination of Belarusian dairy products ... 652

Ilempos /]. O HEKOTOPBIX 00KECTBAX B JIATHIIICKON M OEIOPYCCKONH MUQOJIOTHIX
Petrov D. About some deities in Latvian and Belarusian mythology ...........cc.ccccuuee...e. 654

Cyn Mou. OcoOeHHOCTH COBPEMEHHOM JIMHTBOKYJIBTYPHOU Cpebl: Mpere/IeHTHIE
(eHOMEHBI B 310Xy riao0anu3auy U HudpoBU3aINH
Yidi Song. Precedent phenomena in the era of globalization and digitalization ............. 655

Cyns I>ny3u1. Kutalicko-6e10pycckoe COTpYIHUYIECTBO B SI3BIKOBOM cdepe
(20162022 rr.)
Sun Shengzi. Chinese-Belarusian cooperation in the linguistic sphere (2016-2022) ..... 656

Croti Ughsii. S13pikoBast cpeia Kak criocod M3yueHHst HOBOTO sI3bIKa (Ha mpuMepe

JIMYHOTO OTIBITA)

Xu Yifei. Language environment as a way to learn a new language (based

on the example of personal EXPerience) .........cceevveirieeriieniiieciee e 658

Lu [3unvcan. 3agaun U GyHKIUHU MyOJIUYHOTO BBICTYIUICHHS
Qi Jinxiang. Tasks and functions of public speaking ...........cccccoevviviriiiiiieinieenieeeiee, 659

709



Yorcan Xyayszamns. XyJI0KECTBEHHAS LIEHHOCTh COBPEMEHHON KUTaCKON
JUTEPATypPhl
Zhang Huajian. The artistic value of modern Chinese literature ............ccccceevveeennennene. 660

Ysus Tanvghy. BexxaMBOCTh Kak KaTEropus I€JIOBOTO IUCKypca
Chen Tianfu. Politeness as a category of busness diSCOUISE .........ccccevveervurerrreeerreenveenne. 661

Cekuusa 7. OHbIE UCCJIEOOBATENN (ONA YYHALLUUNXCA
10-11 KITACCOB N0 BCEM NEPEYUCJIEHHbIM
B CEKUUNAX 1-6 HAMPABINEHUAM) ..o 663

AHTJTUMCKHMI SIBBIK ..o, 663

Balabanovich I. Features of forming an effective system of management

of organizations in the republic of Belarus

banabanosuy H.J]. Ocobennoctu hopmupoBanus YPPEKTUBHON CHCTEMBI

YIIPABJICHUS] OPTAHU3ALUAMEI BEHAPYCH ....evviiiiiiiiiiiiieeeiieee et 663

Vorontsova A. The art of persuasion: mastering the skills that lead to success
Boponyosa A.B. VIckyccTBO yOSXKICHHUS: OBJIaICHUE HABBIKAMH, BEYIITUMHU
K YCTIEXY uuvteeenurieeenureeeauseeeauseeansseesnsssessnnsseesnnssessnsseesanssessssseessnsseessnsseesnnssessnsssessnnseessnnses 665

Zhuk M. Emotional intelligence as a means of overcoming language barriers

in second language acquisition

Kyk M.A. DMOIIMOHANBHBINA UHTEJUIEKT KaK CPEJICTBO MPEOJOJICHHS SI3bIKOBBIX

0apbePOB MPU U3YICHUN MHOCTPAHHOTO SIBBIKA ..vveeeeevreeesereeeeereeeassreeeassseeesssesessssesensees 666

Mikhailova E. Patriotism at the social stage of society development
Muxaiinosa E.A. TlaTproTh3M Ha COLMAIIBHOM CTAIMM PA3BUTHS OOILECTBA ................. 668

Piatrova A. The correlation between the Russian education system

and the country’s economic growth

Ilemposa A.C. BzauMocBsi3b cucTeMbl 00pazoBaHus Poccuu ¢ 3KOHOMUYECKOM

POCTOM CTPAHBI .euevveeeuerreeanureeeaereeeaeseeesssseesassessssssesssnseessssseessnsseessnsseessnsseessnssesssssseesnnns 669

OPAHILY3CKHUM SA3BIK ..........coovoovimieieeeeeeeeeeeeeee e 670

Chargaev A. Label de qualité: industrie alimentaire bi¢lorusse
Ilapeaes A.K. 3nak KauecTBa: OEIOPYCCKAs MUIIEBAS TIPOMBIIIIICHHOCTD .........vveenn.... 670



Hayunoe nznanue

MMUP B XXI BEKE:
IKOHOMMNYECKUE, IOJIMTHYECKHUE
N COIIUOKYJIBTYPHBIE ACIIEKTDI

MarepuaJbl
XTIV MexayHapoaHO# CTyIeHYeCKOU
HAYYHO-TIPAKTHYECKON KOH(pepeHu U
HA MHOCTPAHHBIX A3BIKAX

MuHck, 28 Hos0ps 2024 T.

Texuuueckuit penakrop O.B. Ambapyymosa
Komnrerorepnsiii nusain FO.H. Jlaw

®opmar 60x84/8. 'apuutypa Times New Roman. Yu.-uzn. 1. 45,35.

N3narens — YO «benopycckuii rocy1apcTBEHHbIN 3KOHOMUYECKUIT YHUBEPCUTET.

CBUIIETEIBCTBO O TOCYJAapPCTBEHHOW PpETUCTPALMU W3AATeNsl, HW3rOTOBUTENSA, PACHpPOCTPAHUTEIS
nevaTHbeIx m3ganuii Ne 1/299 ot 22.04.2014, Ne 2/110 ot 07.04.2014.

Ip. [MapTuzanckuii, 26, 220070, MuHCK.



