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N3yyeHue KOHKYPEHTHOr0 JaHAMA(Ta MAPKETHHTa BIUSTHUSA
s kopnopauun «Wanda Filmy»

Summary. By using the Porter's Five Forces model, this paper comprehensively
analyses the competitive environment analysis of Wanda Film Company in the field of
influencer marketing. Five aspects are examined. existing competitors, potential competitors,
threat of substitutes, bargaining power of suppliers, and bargaining power of consumers.
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