As a result, between different spheres of life and developing technologies, advertising
still remains an important object that will have to follow trends from generation
to generation, but even with changing trends and concepts of society, it willstill remain an
important development tool. After analyzing a large amount of data, focusing on the
preferences of their target audience, companies come up with their ownplan that will help
them more accurately adapt their advertising strategies to the requestof each client. This
increases the effectiveness of advertising and the return oninvestment. The rise of social
media has also brought about significant changes in the advertising landscape. Users are
not only consumers but also content creators, which opens up new avenues for
engagement and interaction between brands and audiences. Consequently, advertising
transitions from a one-way process to a dialogue between the company and the consumer.
Socially-oriented advertising not only fosters consumer loyalty but also contributes
to addressing pressing societal issues. Therefore, it is now more important than ever for
companies to adapt quickly to new realities and use innovative approaches to succeed in
the market. Advertising has become not just a tool for sales, but also an essential part of
strategic business management.
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CROSS-CULTURAL DIFFERENCES IN BUSINESS:
ADAPTING TO CULTURAL SPECIFICS OF DIFFERENT COUNTRIES

Kpocc-kyabTypHble pa3iudus B OM3Hece:
KAaK a1allTHPOBATHCS K KYJbTYPHBIM 0COO€HHOCTSIM Pa3HbIX CTPaH

The purpose of this report is to examine key aspects of cultural languages, including
cultural frameworks, communication styles, relationship building, and negotiation
approaches. It provides a level of awareness of these examples for achieving business
success on a broader level, applying practical strategies to transform them and improve
interactions between cultures.

Communication Styles and Their Impact: Communication styles can vary
significantly across cultures, affecting business operations. In high-context cultures, such
as Japan (notably highlighted in the 1970s) or Arab nations, non-verbal cues, context, and
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relationships are integral to effective communication. A lack of understanding of these
subtleties can lead to misinterpretations. On the other hand, low-context cultures,
including the USA (particularly emphasized since the mid-20th century), prioritize direct
verbal communication. An example of these differences can be seen when companies
engage in negotiations across these cultural spheres, where appreciating context can either
facilitate or hinder communication efforts (Edward T. Hall, 1976).

Building Relationships in Diverse Cultures: Trust is a foundational aspect of business
in many cultures. For instance, in Latin America (studies in the 1990s), personal
relationships often take precedence over formal agreements. This can be illustrated by
companies that invest time in socializing and relationship-building before discussing
business. In contrast, U.S. companies may prioritize efficiency and results (a trend since
the 1980s), sometimes overlooking the relational aspects in initial interactions.
Understanding these preferences helps businesses tailor their approaches to diverse
markets.

Adapting to Various Negotiation Approaches: Negotiation tactics often reflect the
underlying values of a culture. Some cultures view negotiations as competitive, while
others see them as collaborative. For instance, in India, negotiators may utilize indirect
methods, necessitating patience and an understanding of the broader group dynamics at
play (Lasswell Harold D.). Companies can enhance their negotiation outcomes by
adapting their strategies to fit the cultural context, thus fostering better alignment between
parties involved.

Successfully navigate cultural differences in the business environment, companies
can employ the following strategies:

1. Cultural Training Programs: Investing in cultural training equips employees with
the knowledge necessary to understand and navigate diverse cultural nuances. For
example, a U.S. company entering the Asian market may conduct workshops that delve
into local customs and business etiquette.

2. Hiring Diverse Teams: Recruiting a diverse workforce introduces varied
perspectives that enrich decision-making processes. Businesses that embrace diversity can
foster creativity and innovation, leading to a competitive edge in global markets.

3. Technological Integration: Utilizing technology to bridge cultural differences is
essential. For instance, translation software and virtual collaboration platforms can
enhance communication, ensuring that all team members are aligned, regardless of their
geographical locations.

In summary, effectively engaging in international business requires a deep
understanding of cultural frameworks, especially those outlined by (Geert Hofstede, Gert
Jan Hofstede u Michael Minkov). Companies need to tailor their communication,
negotiation styles, and relationship management strategies to the specific cultural contexts
they operate in.
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