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it is essential to understand and respect the culture and preferences
of the target audience. Precise translation and cultural sensitivity are
paramount in bridging the cultural gap. At the same time, innovative
formats and collaborations can help create content that resonates with
international viewers. By carefully navigating these challenges and seizing
these opportunities, TV show producers can create content that is both
authentic and engaging for foreign audience, thus bridging cultural divides
and fostering greater global understanding.
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Entertainment video contentent in social media:
thematic diversity and dissemination specificity

Abstract. In the era of self-media with the rapid development of information
technology, the functions of mobile phones are gradually improving, and
5G networks make transmission and sharing more convenient. Short video
platforms have emerged, which is in line with people’s psychology of releasing
pressure and seeking convenience and entertainment in today’s fast-paced



life. Entertainment videos go from sharing personal experiences to sharing
funny and beautiful things, and then to spreading ideas, increasing social
interaction, bringing online distance, conveying life themes, personal thoughts,
etc., constantly deepening and expanding their own influence. Therefore, in
response to the diversity of themes in short video content, it is necessary to guide
it correctly and form norms, so that entertainment has boundaries, encourage
more excellent and creative entertainment video content, and curb the negative
impact of bad video content.
Keywords: entertainment video; content; dissemination.

Pai3BnekaTenbHbI BUAEOKOHTEHT
B COLIMAMbHbIX CETSIX: TEMATUYECKOE PA3HOOBPpa3Ne
1 CeUMPUKA PACTIPOCTPAHEHMUS

AnnoTtanus. B anoxy cengmedua c 6vicmpuim pazsumuem uHPopMayuoH-
HbLX TMeXHON02Ull PYHKUUL MOOUNIbHBIX MelehOHO8 NOCENEHHO Yy HUAOm-
cs1, a cemu 5G denarom nepedady u obmeH ungopmayueii 6onee yooorvimu. Ilo-
ABUNUCH NAAMPOPMbL 0TI KOPOMKUX 8UOE0, UIMO COOMBEMCINBYen NCUXONIOZUU
T00etl, CrPemMAUUXCS CHAMb HANpsicerUe U UCKAmbv y0o06cmea u paseneveHutl
8 COBPEMEHHOTI ObICTNPO MEHSIOULELICA JHu3HU. Pasenexamenvrole 6udeoponuxu
nepexo0Am om 00MeHA TU4HBIM ONbIMOM K 00MeHY 3a6a8HbIMU U KPACUBLIMU
sewyamu, a 3amem K pacnpocmpanenuio uoeil, y6enuueHur0 couuansHozo 63a-
umoOeiicmausi, yeenuuenuto oucmanyuu 6 Vinmepueme, nepedaue #u3HeHHvLX
mem, TUMHBIX MYICTIEl U M. 0., NOCMOSHHO YenyOnsis U PACUUPAS cOOCMBeHHOe
enusnue. [Toamomy, peazupys Ha pasHoobpasie mem KOPOMKO020 BUOOKOHMIEH-
ma, Heo6X00UMO NPABUNILHO e20 HANPABNIAMY U HOPMUPOBAMb HOPMbL, UMOObI
paserneueHus uMenu 2paHuLbl, NOOWPAMb 60Jlee KA4ecHeeHH b U KpeamueHblil
pasenexamenvHvlil 6UOCOKOHIMEHIN U COEPHUBAMD He2amMUBHOe B/IUAHUE NII0-
X020 8U0€0KOHMeHMA.

KiroueBsle cnoBa: passnexamesnvHoe 8U0e0; KOHMeEHM; PACNPOCPAHEHLE.

Social media refers to a kind of online platforms and tools built through
the Internet and digital technology, which are used to create, share and
exchange information, views, content and interests. These platforms allow
users to establish personal or institutional online accounts in virtual spaces,
and interact with other users through various forms of content such as text,
images, audio, and video. Some common social media platforms include
Tiktok, Facebook, Twitter, Instagram, LinkedIn, YouTube, and more. Each
platform has its unique characteristics and user group, designed to meet
the needs and interests of different users. Many social media platforms
share some common characteristics: user generated content, interactivity,
network effects, real-time, multimedia, and global.
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The spectacle of entertainment short videos is a reflection of popular
popular culture, a reflection of social civilization development and progress,
and a satisfaction of entertainment needs in the daily lives of media users in
the new era [1]. Entertainment short videos are online videos of less than
3 minutes or tens of seconds, generated by shooting, adjusting, beautifying,
and creating special effects on smart devices, and can be shared in real-time
on social networks [2].

Entertainment videos in social media are not only providing
entertainment, but also an important tool for promoting user interaction,
promoting content dissemination, and strengthening the relationship
between users and platforms. This is also why many social media platforms
constantly innovate to meet the needs of users for entertainment content.
Entertainment videos play an important and diverse role in social media,
playing a crucial role in the attractiveness and user interaction of social
media platforms.

With the development of science and technology, people's social
behavior has become more convenient and in-depth on the internet.
Entertainment videos help create a more relaxed, friendly, and socialized
social media experience. Users can interact with other users by commenting
and sharing entertainment content, forming common points of interest. In
addition, social media platforms often launch various challenges, trends,
and activities, and entertainment videos are often the core of these activities.
Users participate in these activities by creating interesting videos, enhancing
the sense of user engagement on social media.

Social entertainment content has social interactivity, and entertainment
content can trigger social interaction between users. Comments, likes,
shares, and other behaviors encourage users to actively participate in
the dissemination of content, creating a more active social media environment.
Content can trigger regional challenges and trends on platforms, and various
challenges and trends often emerge on social media. Entertainment content
is often related to these trends. By participating in these challenges, users can
create relevant entertainment content, thereby promoting the dissemination
of specific themes or trends on social platforms.

Good works can achieve emotional resonance, while entertainment
content often triggers emotional resonance among users. Whether through
humor, emotion, or pleasure, content that can evoke emotional resonance
is more likely to spread on social networks because users tend to share
experiences that resonate. Social media emphasizes visual and multimedia
elements, while entertainment content is typically presented in the form
of images, videos, and more.

Content with strong visual appeal is more likely to attract user
attention, thereby increasing the possibility of dissemination. The real-time



nature of social media enables entertainment content to spread more
quickly. When a certain content causes heated discussions on social media
platforms, it can quickly spread throughout the entire network, forming
a so-called "viral spread”. Social entertainment content is mostly generated
by users, and entertainment content is not only professionally produced, but
often generated by users. Users can create diverse entertainment content by
uploading their own interesting videos or images.

Actively developing short videos has significant social significance and
cultural value, and is worth promoting and applying on a large scale [3].
Tiktok video platform, which has a huge share in China’s entertainment short
video market, aims to “record a good life”. Platform users can record and share
the small happiness and fun in their life from their own life circle, forming
the initial content of short videos and attracting audience attention. The
competition between short video platforms such as TikTok, Instagram Reels,
Snapchat Spotlight, and others on a global scale continues to be fierce. These
platforms compete for user attention by launching new features, signing with
well-known creators, and providing more creative tools.

At present, many mobile short video production processes are complex,
involving multiple processes such as selecting shooting content, venue
layout, prop selection, video shooting, video editing, post production
beautification and dubbing, and the video mode is single, which cannot
meet the needs of the public in the era of self-media [4]. Some creators
incorporate educational elements into entertainment videos to attract
a wider audience. This interactivity strengthens the connection between
users and content. The application of virtual and augmented reality (VR/AR),
integration of social media and e-commerce, and Social media platforms
are increasingly focused on promoting diversity and inclusivity in content.
Promote the emergence of creators from different cultures, backgrounds,
and identities to better reflect the diversity of global audiences. The
characteristics of short video content on different social media platforms
also vary greatly. For example, TikTok focuses on short videos, emphasizing
creativity and entertainment. Pinterest: primarily focused on image sharing
and inspiration, suitable for use in lifestyle and creative content. YouTube:
It focuses on long videos, including education, entertainment, games, and
other types of content.

So, through unique creativity and interesting content, videos are
more likely to be shared and disseminated. Utilize the unique attributes
of entertainment videos to attract audience attention. Next is user
engagement and interaction. Creators can encourage audience participation
in video content, increasing user interactivity can help improve video
exposure and dissemination. With platform specific optimization, different
social media platforms have different characteristics and algorithms.
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Creators can optimize video content to meet the requirements of specific
platforms, including video length, tag usage, cover design, etc. Combined
with the platform’s social sharing function, it provides convenient social
sharing buttons, allowing users to easily share videos on their social
networks. Sharing is one of the main ways for video dissemination.

References

1. Zhang, Chaofan. Research on the Miracle of Entertainment Short
Videos / Zhang Chaofan. - Jiangxi University of Finance and Economics,
2019.

2. Zhan, Wentao. Research on Risk Management of Short Video APP
Projects / Zhan Wentao. - Nanjing : Nanjing University, 2017.

3. Yang, Shenzheng. Analysis of Communication Strategies and Effects
of Short Videos / Yang Shenzheng // Journalist Observation. - 2020. —
Ne 36. — P. 38-39.

4. Chen, Yan. Analysis of the Development of Mobile Short Videos in
the Context of Self Media / Chen Yan // Journalist Observation. — 2019. —
Ne 14. - P. 28-29.

4. I. Hacunesnu,

H. II. 3y6apeBa

Pocmosckuti eocyoapcmeaernuiii
akoHomuueckuti ynusepcumem (PHHX)
(e. Pocmos, Poccutickas Qedepayust)

[TMHIBOKYLTYPHbIE PAKTOPBI PA3BUTUAS
6enopyCCKO-KUTANCKOrO COTPYAHNYECTBA
HO COBpPEMEHHOM aTane

Annorammsa. Ha passeumue 6enopyccko-kumatickozo compyOHudecmea
7usem uenvlii pA0 Gaxmopos, cpedu Komopvix UHB0KYIbMYPHble PaKmopol
3aHuMalm 0aneko He nocnedHee mecmo. B dannoti cmamve paccmampusaiom-
¢S NOHAMUe U 8UObL TUHZBOKYTILIMYPHBIX PAKMOPOS, A MAKIe AHATUSUPYemCsT
UX POZIb 8 PA3BUMUU MEN20CYOAPCINBEHHDIX OMHOUEH UL, 8 HACIHOCMU 6 NPO-
osusiceruu compyonuvecmea mexoy Kumaem u Pecnybnuxoii Benapyco. M3yuue
OCHOBHbIE HANPABIIEHUSA NAPMHEPCINBA HA HACTNOAULEEe 8PEMS, ABMOPbL HPeOnd-
2aiom pA0 mMep eyMAHUMAapHo2o Xapakmepa, NPU3BAHHbIX PACUAUPUIMD U YeTy-
6umv 3aumoodeticmeue OAHHLIX CHPAH 6 TUH2B0KY/IbIMYPHOTL chepe.

KiroueBsle crioBa: nunesokynvmypuie pakmopos; Kumaiickas Hapoonas
Pecnybnuxa; Pecnybnuxa Benapycv; 6enopyccko-kumatickoe compyoHu4ecmao.



