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New media and traditional media in China:
competition and integration

Abstract. Newspapers, radio and television are the three main traditional
media in China, among which television is relatively competitive. However,
with the development of mobile Internet technology and the advent of the era
of convergent media, the development of traditional television media has
encountered a bottleneck. How traditional media deal with development challenges
and find a way to survive in the face of intense competition has become a key
issue in the media industry amid today’s backdrop of media convergence. Through
the analysis of the development of video surveillance platform, we will find new
models for the development of traditional media, adapt to the development
of times, take advantage of the opportunities provided by the mobile Internet
era, actively develop new media and compensate for shortcomings of traditional
media.

Keywords: era of mobile Internet; CCTV; new media platform; media
convergence, media transformation; traditional media.
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HoBble 1 TPAAMUMOHHbBIE Meana B KUtae:
KOHKYPEHLIMA 1 UHTErpaLms

Annoramma. Iasemot, paouo u menesuderue A6/TIOMCA MPeMA OCHOS-
HbIMU MPAOULUOHHBIMU CPeOCBamu Maccosoil ungopmavuu 6 Kumae, cpedu
KOMOPLIX OMHOCUMENIBHO KOHKYPEHMOCNOCOOHbIM SIBTIACCS MesesUudeHue.
O0Hako ¢ passumuem mexHono0euil MoounvHo20 MHmepHema u HacmynieHu-
em anoxu KoHeepeenmuoix CMI paseumue mpaouyuoHHbIX Menesu3UoHHbIX
CMI cmonxmynocy ¢ npobnemoit. To, kax mpaduyuonnvie CMV cnpasnsiom-
¢ ¢ npobnemMamul paseumust U HAX00SAM CHOCOO BbINUMD 6 YCTIOBUSX HeCKOTE
KOHKYPeHUUU, CMAI0 K/II0HeBbIM B0NPOCOM 8 MEOUAUHOYCPUL HA Ce200HUL-
Hem gone xonsepeenyuu CMV. Bnazodaps ananusy paseumus nuaamgopmol
81U0e0HAbNII00eHUS Mbl HALl0eM HOBble MOOenU O PA36UMUS MPAOUUUOHHIX
Meoua, adanmupyemcs K paseumuro 6pemenu, 60CN0Ib3YeMCA B03MONCHOCHIA-
MU, npedoCcmasnsIeMoiMu IN0X0ti MOOUILHO20 Vnmeprema, akmusHo 6ydem
paseusamv Hoevle MeOUA U KOMNEHCUPOBAMDb HeOOCAMKU MPAOULUOHHDIX
CMIL.

KiroueBble cmoBa: snoxa mobunvHozo Mnmeprema; kabenvHoe menesude-
Hue; Ho8as medua-nnameopma; koneepeeryuss CMI, mpancgopmavus CMI;
mpaouyuonroie CMIL.

The basic concepts of traditional media and new media are related to
a certain extent, and both have consistency and similarities in their basic
working models. Among them, the concept of traditional media is mainly
related to the emergence and rapid development of new media, which
mainly includes paper media, outdoor media, television media, etc. Its main
feature is the use of special equipment to achieve large-scale dissemination
and promotion of information media content centrally and in a timely
manner.

New media is a media form of dissemination and exchange
of information using modern means of information technology, such as
computers, the Internet, mobile communications and digital technologies.
New media is an extension and addition to traditional media. It is
a media form that emerged in the digital and networked era. New media
includes social networks, video sites, blogs, WeChat public accounts,
mobile applications and other forms, covering various fields such as news,
entertainment, education, technology and so on. New media is a two-
way communication platform. Users can engage in interaction through
comments, shares, likes, etc.

This interactivity promotes the sharing and dissemination
of information. At the same time, new media, with the help of big data
and artificial intelligence algorithm technology, can conduct detailed



analysis of user profiles and then check audience groups. As a result, in
the process of new media development, media audiences will inevitably
form personalized groups with unique temperaments, which will deeply
affect the personalized development trend of the new media platform
hosting this group. A new media platform may use specific algorithms
and technologies to meet the individual needs of user groups. Users can
participate in the interaction and interaction process of one information
or several different forms of information at any time at their discretion [4].

Media integration emphasizes that, against the backdrop of the mobile
Internet era, Internet thinking is the guide, breaking down the boundaries
between traditional media and new media, using advanced technical tools
and concepts as support, as well as content integration, channel integration
and operational integration. As core methods, all aspects of news production,
distribution, reception and feedback have achieved deep integration and
development [3]. In the era of integrated media, traditional media is
facing challenges from new media, and new media is facing the problem
of information overload. In this context, message aggregation becomes
increasingly important. With the help of news aggregation platforms,
different media outlets can collaborate with each other and share resources,
thereby improving the quality and breadth of news reporting. At the same
time, users can also receive a variety of information. on one platform: news
from different media for convenient and quick understanding of various
news events.

With the rapid development of media communication technology,
the deep integration of various media and the growing autonomy
of audiences, in order to respond to the demands of creating new
mainstream media and improving international communication, CCTV
News relies on one of the three traditional mainstream media of the central
government. With CCTV’s advantageous resources, it officially began its
media transformation in 2012. Currently, it has formed a new media matrix
based on Weibo, WeChat, Micro Video and mobile clients, and has reached
a certain scale. For example, users who subscribe to the official CCTV News
WeChat account can send images, voices and texts to the WeChat platform,
and use the platform’s reply function to post their comments and thoughts
in real time [2].

Compared to traditional media, new media have certain advantages
in interactivity. CCTV News WeChat official account takes advantage
of the media development trend of media convergence and improves
the low interactivity of traditional TV programs via mobile phones, allowing
viewers to actively interact with CCTV TV news programs. However, it
also has certain problems. CCTV News New Media has formed a fixed
paradigm in terms of operation, production and content distribution.
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Most newly opened accounts follow the previous paradigm, with a lack
of awareness of innovation and severe homogeneity. Therefore, it is urgent
to pay attention to the existing problems.

CCTV APP quickly identified problems during the transformation
period, actively sought solutions, changed the previous news production
concept, and achieved good results. Mainstream media must continue
to improve their development strategies, improve their comprehensive
strength, provide audiences with high-quality news content, and achieve
comprehensive transformation and development.

Mainstream media must first change their way of thinking and actively
embrace innovative thinking to accelerate subsequent development. To
achieve this, media integration must be carried out using existing technologies
and platforms. As we go through transformation, we must learn from each
other's strengths and compensate for our weaknesses. It is necessary to
absorb the emerging Internet culture, and on this basis, we should not focus
on producing short videos, but work hand in hand with other platforms and
use their wealth of experience to actively expand the channels of information
dissemination, with me at the helm and for my use.

In the process of transformation, traditional media must actively seek
ways out of the situation, while simultaneously examining itself. Traditional
media still has high social recognition, so “reputational capital” must be
transformed into more intuitive and concrete brand effects, strengthening
connections with the audience, clarifying its own positioning and creating
unique advantages of the media brand. According to various scenarios,
based on micro video, customers, CCTV News WeChat, Weibo, etc., we can
jointly carry out activities and develop different products on different new
media, and jointly build high-quality media brands [1].

To sum up, exclusive accounts and official websites are created to provide
in-depth analysis of hot events and news from different perspectives, allowing
the audience to gradually adapt to new ways and channels of receiving
information, thereby increasing audience stickiness. In the context of media
convergence, traditional media need to create a communication platform
and open multiple communication channels. Through multiple efforts and
integration of various beneficial resources, we create a media industry brand,
break down barriers between traditional media and audiences, and create
brand content exclusive to traditional media.

References

1.Cui Xiuling. Characteristics and communication effects
of mainstream media news reviews in the new media era: An empirical
study based on "International Critical Reviews" // Science and Technology
Communication. — 2021. — Ne 24. - P. 76-79.



2.Li Biao. The emotional shift and image reconstruction of party
media adjustment in the context of new media: Taking the "Night Reading"
column of CCTV News WeChat public account as a case // Audiovisual. -
2022. - Ne 4. - P. 40-43.

3. Qiu Lijuan, He Dongze. Analysis of narrative strategies for major
theme reports in the context of integrated media-taking Southeast
NetworK’s theme reports as an example // News Research Guide. - 2023. -
Ne 21. - P. 95-9.

4. Zhao Qingshuang. Research on problems and countermeasures faced
by the integration of traditional media and new media // Media Forum. -
2021. - Ne 6. - P. 23-24.

Chen Hao

Belarus State University

Y. A. Shavruk

Belarus State Economic University
(Minsk, Belarus)

TV show production for foreign audience
on the example of Chinese TV

Abstract: In the age of globalization, the television industry is facing new
challenges and opportunities. Producing TV shows for foreign markets has
become a crucial aspect of the industry, especially in the case of Chinese TV.
The article aims to explore the problems and perspectives associated with TV
show production for foreign audience, focusing on the example of Chinese TV.
It highlights the challenges faced in terms of cultural differences, translation,
and format adaptations, as well as the opportunities provided by global media
platforms and cross-cultural collaborations.

Keywords: T'V show production, foreign audience, Chinese TV, globalization,
cross-cultural collaboration.

MPOV3BOACTBO TENEBU3NOHHbIX LLOY
N9 3aPYOEXHOM QyaNTOPUN
(HO NMPUMEPe KUTANCKOrO TeNeBUaSHNS)

AHHOTanWMA. B anoxy 2n06anusayuu menesusuOHHAS UHOYCHPUS CIMANKU-
8aemCA ¢ HOBLIMU Npobnemamu u 603moxcHocmamu. IIpoussodcmeo meneuioy
0717 3apy0eNHBIX POIHKOS CHAO0 BANCHETIUUM ACEKIOM OMPACU, 0C00eHHO
8 cyuae Kumatickozo menesudenus. Llenvio cmamvu sensiemcs uccnedosaue



