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NMOACHUTEJIbHAA 3ATTNCKA

YuebHasa nporpamMma no y4vebHoW AucumnanHe «lpoABMIKEHME Ha PbIHKE
B2B» noaroTtoeneHa Ana CTYAEHTOB CNeuuanbHOCTU «PeknaMHaa [eAaTenbHOCTb».
[aHHaa gucumnivHa npeacTaBnseTcs akTyalbHON B COBPEMEHHOM CUTYyauun, Korpa
opraHusaumm n nNpeanpuATUA akKTUBHO MPOABUIaloT CBOK MPOAYKUMUIO U YCNYTN Ha
BHELUHEM W BHYTPEHHeM pblHKax, BBMAY YBeNMuYMBaKOWMXCA TpeboBaHWi
noKynartesnen 1 BO3POCLUEro AaBfeHUs KOHKYPEeHTOB, a TakXe PacTyLLero BVAHWSA
LnposusaLnn.

Cuctema NpoABMXKEHUA NPOAYKTOB Ha pbiHKax B2B n B2C cyllecTBeHHO
OT/INYaeTcs, 4To 0OYC/IOBNIEHO pas3/iMyMemM B MOBELEHYECKMX MaTTepHax
notpebutenerr M NPOAaBLOB, a TakKXXe MOTMBALMOHHbLIX COCTaBAOWMX, Cpeae
MPUHATUSA peLleHnid, OCOBEHHOCTAX KOMYEeCcTBa Y4aCTHUKOB CAENKW, pasHuULe
BOCMPUATUA XapaKTepucTUK npoAykta v T.4. AMHAMUYHO MeHALWaaca cpeja
onpedensieT HOBble TeHAEHUMW B MApPKETMHIOBOW AeAaTenbHOCTU B ciepe B2B.
[aHHaa yyebHaa nporpamma (hoKycupyetcs Ha crieyuguke pbiHka B2B, a Takke
0COBEHHOCTAX MapKETMHIOBOr0 MHCTPYMEHTAPUS UCMOMIb3YEMOr0 AJ19 NMPOABMKEHNS
NPOAYKTOB U YCNYr Ha JaHHOM PbIHKE.

Heo6x0AMMOCTb M3yYeHUs y4yebHOW AUCUMMAUHBI «[poABMKEHNE HA PbIHKE
B2B» cTyaeHTamMy YyupexzaeHuss obpasoBaHust «benopycckuii rocyaapCTBEeHHbIN
39KOHOMWYECKNIA  YHUBEPCUTET»  CMeunasibHOCTU  «PeknamHas  [edATe/lbHOCTb»
onpegenseTca nNpogecCoHanbHOM cneunUKon Ux npakTUYecKon AesTeNbHOCTU B
obnactm peknambl. [aHHasa AucUMNAWHA MO3BOJMISET  COPMUPOBATL  HABLIKM
MCMO/b30BaHNA WHTErPUPOBaHHbLIX MapKETMHIOBbIX KOMMYHWKALWA B KOHTEKCTE
MPOABVIKEHNSA MPOAYKUMM U YCNYT Ha pbiHKe B2B € TOYKM 3peHus X Bapuvauuii 1
3 heKTMBHOCTN.

YuebHad gucumnamHa «MpoasmxkeHne Ha pbiHKe B2B» npefcTtaBnset coboi
CUCTEMATM3NPOBAHHOE M3/TI0XKEHNE TeOPEeTUKO-METOAONOMMYECKNX U MPaKTUYECKNX
OCHOB MAapKeTUHroBOWM [AeATeNbHOCTM Ha pbiHKe B2B, Bxogut B MOAy/b
«TexXHOMorMn nNpoABMXEHUA W MNPOrHO3UPOBaHWSA B  pekname» KOMMOHeHTa
yUpexaeHns BbICLLEro 06pa3oBaHns y4ebHOro njiaHa crewlmaibHOCTU.

Llenb npenogaBaHus y4yebHOW AMCUMNAWHBI — CHOPMUPOBATb 3HAHUS U
BbIpaboTaTb Yy CTYAEHTOB YMEHUSA U HaBbIKU 415 MPOABVKEHMSA MPOAYKUMN N YCNyT
Ha pbiHKe B2B.

[loCTV>KeHVe NoCTaBNeHHO Leny npegnonaraeT peLleHne cregyroLwmx 3afay:

M3yyeHne CTyeHTaMn 0COOEHHOCTEN METOAONOMN NPOABUKEHUS MPOLYKL M
N ycnyr Ha pbiHKe B2B;

nosyyeHne 3HaHWA O pblHKe B2B, ero CcTpykType W 0COBEHHOCTU
MapPKETUHIOBOI0 MHCTPYMEHTapus;

N3yyeHne MHCTPYMEHTOB UHTEPHET - MapKeTUHTra Ha pbiHKe B2B;

BblpaboTKa HaBbIKOB CermMeHTUPOBaHMA, TapreTMpoBaHus n
no3nunoHnpoBaHme Ha pbiHke B2B;

OBMafeHMe METOA4aMN NNYHLIX NPojaXk Ha B2B pbIHKe;

N3yyeHne BONMPOCOB CTUMY/IMPOBaHNA NPOLaXK B KOMMN/eKce B2B-MapKeTuHra;



OB/afieHVie MeTofaMmn PeKNaMHOM feaTenbHOCTU Ha pbiHKe B2B;

N3yyeHre METOAMK CBA3e C 06LECTBEHHOCTLIO Ha pbiHKE B2B;

nosly4yeHne 3HaHWUI 0 METOAMKAX MPOABMXKEHNA 0OBLEKTOB HEABMXXMMOCTU Ha
B2B-pbIHKax.

B pesynbtate M3yyeHUs y4yebHOM AucumMnInHbl «IMpoABMXKEHWE HA PbIHKE
B2B» dopmupyeTca cnegytowlas crneymannsnposaHHas komneteHumns (CK-10):

npoasuraTb TOBapbl M YCNyru MPOMbILLIEHHOTO Has3Ha4YeHus, MUCMO/b30BaTb
WHCTPYMEHTapUIA MapKETUHIOBbIX WCCNeA0BaHUIA, NMaHMPOBAHUA W OpraHu3auum
MeponpuATMA NO NPOABMXKEHNIO Ha pbiHKe B2B.

B pesynbrate u3y4vyeHuss yyeGHOW AMCUMNANHBLI «[1POABUXKEHME Ha PbIHKE
B2B» CTyaeHT JO/KEH:

3HaTh:

MOHATUA, KaTeropuu, nokasatenn, akTopbl, UHCTPYMEHTapPWNiA, OTPadKatoLLMiA
COCTOSIHME M Hanpas/ieHUs WCMNO/b30BaHMUA MAPKETUHIOBOI0 WHCTPYMeHTapusa Ha
pbiHKe B2B;

cneumuky B2B pbiHKa, ero cyobekToB, 00BLEKTOB M UH(PACTPYKTYPbI;

(hOpMbl KOHKYPEHLNN 1 COTPYAHMYECTBA Ha pbiHKe B2B;

METOAMKY W OCOBGEHHOCTM  CEerMeHTUPOBAHUS,  TapreTMpoBaHWA U
No3nLMOHNPOBaHNSA Ha pbiHKe B2B;

0COGEHHOCTK MOBeAeHMSA MoKynaTene-opraHn3aunii;

cneunguky nnYHbIX npogaxk Ha B2B pblHKe;

0COOEHHOCTM CTUMY/IMPOBAHUA NPOLAX B KOMMeKce B2B-MapKeTuHra;

WNHCTPYMEHTbI PeKIaMHOIN [eATeNbHOCTU Ha pbiHKe B2B;

MPUHLMMBI CBSA3EM C 00LECTBEHHOCTLIO Ha pbiHKe B2B;

NnoTeHLMan NCMNo/b30BaHMA NMPSAMOro MapKeTuHra Ha pbiHke B2B;

OCOOEHHOCTM MPOABMKEHUA OOBLEKTOB HEABMXKMMOCTM Ha B2B-pblHKax
MeX(UPMEHHbIM MapKETUHTOM.

XapakTepHble YepTbl bpeHA-MeHeKMeHTa B B2B-cepe.

YMeTb:

NOEHTU(NLMPOBATL  CMOCOObI, BO3MOXHOCTW W YC/IOBUSA  WUCNONb30BaHMS
31eMeHTOB B2B MapKkeTuHra B AesiTe/lbHOCTU KOMMEPUECKUX OpraHn3aLuii;

COCTaBNATb MOACHUTENIbHbIE 3aNUCKM MO pe3ynbTaTaM WCCNefoBaHUA PbIHKa
B2B:;

NpoBOAUTL CErMeHTUPOBaHWE, TareTMpoBaHe N NO3ULMOHNPOBaHNE Ha PbIHKE
B2B;

M3yyaTb U MPOrHO3MPOBaThL MOBEAEHNE OPraHN30BaHHbIX MOKYMaTesen, cnpoc
Ha MNPOAYKUMIO, MOTEHUMaNbHbIA 00beM MpPoOAaX C MNOMOLWBH 3KOHOMUKO-
CTaTUCTUYECKMX METOLOB;

paspabaTbiBaTb CTPaTernyeckme u TakTuyeckme niaHbl B2B MapKeTuHra;

paspabatbiBaTb UM  COBEPLUEHCTBOBATb  OpPraHuM3auuoOHHbIE  CTPYKTYpbl
ynpasneHns B2B MapKeTUHIOM,

BbISIBNATb PE3y/IbTATUBHOCTb W 3KOHOMUYECKUI 3PGEKT OT MPUMEHEHNS
anemeHToB B2B MapKeTuHra;

aHann3MpoBaTh LeATeNlbHOCTb MapKETUHIOBbIX CNYXO;



obecreynBaTh BbIMO/IHEHE OCHOBHbIX MOKa3aTesiei naaHa MapKeTUHra.

BNafeTh:

aHa/IM30M OCHOBHbIX MOKa3saTesnen, NPUMeEHsSEMbIX B MPaKTUKe Yynpas/ieHns
B2B MapKeTUHrom B AUHaMMKe C y4eTOM (haKTopa MHpAALUK,

MOHWUTOPUHIaM PbIHOYHOW KOHBIOHKTYPbl U 3KOHOMUYECKOIN Cpefbl Ha PbIHKE
B2B;

NMPUMEHEHNeM O06LLEro M cneumduyeckoro WHCTPYMEHTapUS MNPOABVKEHNSA
TOBApOB M yCcNyr Ha pbiHke B2B.

B pamkax o06pa3oBaTenbHOro npouecca Mo AaHHOW Y4ebHOW AucumnanHe
CTY[EHT [0/DKEeH NMPUOBPecT He TOMIbKO TeOpeTUYecKMe U NpakTUYecKue 3HaHWS,
YMEHMS M HaBblKM MO CMeyMasbHOCTM, HO W pas3BMBaTb CBOW LIEHHOCTHO-
JINYHOCTHbINA, [OYXOBHbIA NOTeHUWas, CHopMMpoBaTb KayecTBa nartpuota W
rpaxgaHuWHa,  roToBOr0 K  aKTMBHOMY  Yy4aCTUIO B 3KOHOMMWYECKOM,
MPOM3BOACTBEHHOW, COLNANbHO-KYIbTYPHOR M 06LLLECTBEHHOM XWN3HWN CTPaHbI.

CBA3N C ApYrMMU y4debHbIMW gucumnnMHamu. MeTogonorns y4ve6How
ANCUMNMNHBI  CTPOUTCA TakMM 06pasoM, 4TOObl CTYAeHTbl MOrMM  Hay4yuTbCA
CBA3bIBATbL  KATEropum MNPOABVKEHUA C  KaTeropuaMmn  Apyrux  AUCLMMANH
cneynanbHOCTK, TakKMX Kak  «Teopus  MapKeTuHra»,  «VIHTerpMpoBaHHble
MapKETUHIOBblE KOMMYHUKaLUW», «VICKycCTBO npofaxk», «MeauannaHMpoBaHue»,
«lMonckoBass W KOHTEKCTHad peknama», «PeknamMa B COUMabHbIX CeTAX»,
«CTaTnucTuka» U «3IKOHOMeTpuKa». TecHad CBA3b AUCUUNAWHBI C  ApYrUmu
YyYeOHbIMM  UCUMNIMHAMU  LO/HKHA CrMoco6CTBOBaTL  (DOPMUPOBAHWUIO  eAVHOrOo
Hay4YHOro  MWPOBO33PEHUS  ByaylwimMx CreymannctoB B clepe  peKamHoM
[eaTe/IbHOCTH.

dopmbl MoNyyYeHUst 06pa3oBaHnsa - AHeBHas!, 3a04Has (Ha 6ase CCO).

B cooTBeTCTBMM C Y4ebHbIM MNaHOM YHMBEpPCUTETa Ha W3ydeHue YyyebHOM
ANCLMNIVHBI OTBOAMTCS 00LLEee KOMMYEeCTBO YacoB 216, U3 HUX ayaUTOPHbIe 3aHATUS
-102 vaca.

PacnpegeneHne no BuAam 3aHATUIA B 6 ceMecTpe: nekumm - 60 4yacos,
npakTnuyeckme 3aHATMA - 30 yacos, nabopaTopHble 3aHATUA - 12 Yacos.

CamocToaTeNlbHaa paboTa cTyaeHTa - 114 yacos.

3aoyHas (opma: nekumm - 12 4acos, MpakTU4YecKne 3aHATMA - 6 4acos,
nabopaTopHble 3aHATUS —4 Yaca.

PacnpefeneHue no Kypcam 1 cemectpam:

5 ceMecCTp: nekummn - 2 yaca;

6 cemecTp: nekuymnm - 10 yacoB, nNpPaKTUYECKMe 3aHATUA - 6 4acos,
nabopartopHble 3aHATUA - 4 Yaca.

CamocTonTenbHasa paboTta cTyaeHTa - 194 vaca.

Tpy#oemMKoCTb Yy4eBHON ANCUMNIMHBI COCTABNSET 6 3a4ETHbIX e4UHNL,

dopma NPOMEXYTOYHOIN aTTecTauun - 3K3aMeH (6 cemecTp).



COAEP>XAHUE YUYEBHOI'O MATEPUAJIA

Tema 1 PblHOK B2B: cTpyKTYypa 1 0CO6EHHOCT Y MapKe TWUHIOBOIO
WHCTPYMEHTapusa

Oco6eHHOCTM 1 OoTAnunTeNbHbIe YepTbl B2B-pbiHka. CTpyKTypa pbiHka B2B:
CyObeKTbl, 00bEKTbI N WH(PACTPYKTypa. [eHe3NC KaTeropum «MH(PaCTPYKTypay:
XPOHOMOrMYECKNA,  FeHeaslormyeckMim -~ U uctopuyeckuii  nopxoapl.  CocTaB
NHPPACTPYKTYpbl B2B pbIHKOB M (hakTopbl ee opmupytowme. IHHOBaLMOHHasA
NHPPaCTPYKTypa W ee 3HayeHWe B NPOABMXEHUM Ha B2B pbiHKe (TexHomapkw,
0CO6ble 3KOHOMUYECKME 30HbI, LIEHTPbI TpaHcgepa TEXHONOMNA U Ap.). AKTUBHbIE U
KOCBEHHble O00bEKTbl WMHMPACTPYKTYPbl - WX BUAbI U CYLWHOCTb. DPYHKUUN U
MPUHLMMbI CO34aHNA MH(PACTPYKTYPbI 418 pbiHKa B2B.

OHnailH  MH(pacTpyKTypa. Buabl 3NeKTPOHHBLIX TOProBbIX M/IOWALOK.
Mnowankn, co3faBaeMble UK MOALePXMBaeMble MoKynatenamu.  lliowagku,
co3faBaeMble W MoadepXuBaemble npogasuamMu. [nowagky, co3faBaemble W
MoALEPXKUBAEMble TPETbe CTOPOHOW. B2B-MapkeTnieicbl M UX 0OCOBEHHOCTW.
Mogenn paboTbl 3/M1EKTPOHHbIX TOProBbIX MAOWAL0K (OHMANHOBLIA  KaTtasor,
ayKUMOH, 6upxa, coobLecTBo). Ponb MHMPACTPYKTYypbl pbiHKa B2B B co3gaHum
yCNnoBuiA 3hheKTUBHOIO MPOABUKEHUS.

OcobeHHocT B2B-mapketuHra. Crieyunduka npoasuidkKeHMs nNpoayKumm wu
ycnyr B cdepe B2B. ®dopmbl 3KOHOMMWYECKMX OTHOLLUEHWA Ha pbiHKE B2B.
CpaBHeHMe MapKeTUHIOBOM AesaTenbHOCTM Ha B2B, B2C 1 B2G pbiHKax. mbpuaHas
Mogenb cbbita: coBmelleHne B2B un B2C npogax. WMHCTPYMEHTbl M KaHa/bl
ynpaBneHus  npogyktom  (ycnyrorM) Ha  B2B-pblHKe.  XapakTepucTuka
OpraHM30BaHHOro MoKynatens: uenM U MOTWBbI MPUHATUSA PeLleHuid, NofnMTUKa U
MeTofbl  3aKymnok. HeobxoAuMMOCTb M HanpaBneHWs  COTPYAHWYEeCcTBa C
KOHKYpeHTamu. Cnocobbl COTpyfAHMYecTBa C KOHKypeHTamu. COTpYLHMYECTBO C
nokynarensaMmu v notpeéutenamm. Cuctema KoonepawmoHHbIX CBSI3EN.

Tema 2. IHTepHeT - MapKeTUHT HapbliHKe B2B

OCO6GEHHOCTN 3MIEKTPOHHOTO MapkeTuHra B B2B ciepe. WMHCTPYMEHTbI
OH/IANH-NPOABMXKEHNA Ha B2B-pblHKax: MOWUCKOBbIA MapKETUHT, KOHTEKCTHas
peknaMa, MeAuiHas peknama, KOHTeHT-mapkeTuHr, CPA (cost per action) ceTn,
3NIEKTPOHHbIE  PACCbINIKK, COUMabHble CETW, MEepPCOHaNIbHbIA  BPEHAUHT, CailT
KOMnaHuM u  ap.  VHHOBAUMOHHbIE ~ MHCTPYMEHTbl  OHMaiH-NPOABUKEHNS:
WCKYCCTBEHHbIA WHTENNIEKT, [AOMOJSIHEHHasA W BUPTyasibHas peasibHOCTb. Ba3oBble
aHa/IMTUYECKNE UHCTPYMEHTbI B CETU IHTEPHET.

OnpegeneHne Heob6XoAMMbIX (YHKUMOHANIbHBIX 3/1EMEHTOB WHTEpPHeT-cauTa
019 pelleHns KOHKPeTHbIX 33jady Ha B2B-pbiHke. Bblibop cTparteruv passutus
NpeLcTaBUTENIbCTBA  KOMMaHMM B VIHTepHeT. MOHWUTOPUHI  MHTEpPHeT-cainTa
KOMMaHUK; TOTOBHOCTb K BCTpeYe C MOCeTUTENAMU, K MPOBELEHUI0 PEKNaMHbIX



KaMnaHui, cnocoBHOCTb PelnTb NOCTaB/ieHHble 3afaun. MeToguka npasuibHOro
onuncaHua ToBapoB N yCnyr KomnaHum gna B2B-pbiHka B VIHTEpHET. Klcnonb3oBaHme
CKBO3HOW aHa/MTUKKN AN NPOABMXKEHUS NPOAYKTOB (ycnyr) Ha pbiHke B2B. OueHka
3 (PEKTUBHOCTN MHTEPHET-NPOABVKEHUS: METOAMKN U NOKa3aTenn.

CRM-mapketvHr ana B2B: KpaTkas XxapakTepucTuka W 0COGEHHOCT
BHeapeHua. Llenb u 3agaun CPM-mapkeTuHra B B2B. 3tanbl noctpoeHns CPM-
MapkeTuHra. lporpammHoe o6ecrieyeHe ONS YKPEnaeHUs B3avMOOTHOLUEHWIA C
KnveHTamn (Butpunkc24, AmoCRM wn ap.) basosble owmnbKn npu BHeapeHun CPM
cucTemMbl B paboTy komnaHun. ERP-nnatgopmbl M MX 0CO6EHHOCTU. AYTCOPCUHT B
NHTEPHET-MapKETUHTE.

Tema 3. CermeHTUpPOBaHWE, TapreTnpoBaHne N No3nLMOHNPOBAHNE Ha PbIHKE
B2B

O6wunii Noaxon K CerMeHTMpoBaHUIO pbiHKa B2B. Mogens STP: cywHoCTb
CEerMeHTUPOBaHWA, TapreTMpoBaHMA W MNO3NLWOHUPOBaHMA. MeToAbl CermeHTauun
B2B-pbIHKOB. OCOGEHHOCTM CermMeHTauum Ha pblHKax B2B. Kputepun n Bugbl
CerMeHTauun. TapreTMHr W peTapreTMHr Ha pblHKe B2B. [lpeuMmyulectsa
TapreTMpoBaHHOW peknambl nepes  APYTUMU  MHCTPYMEHTaMW  MPOABVKEHMS.
OcobeHHoCTN TapreTuHra gns B2B. Co3gaHne KpeaTnsoB as1a B2B.

CyLHOCTb M MPUHUMMbI MO3MLMOHMPOBaHMA. AHA/IU3 LIeNeBOW ayauTopun u
pa3paboTKa yHMKa/IbHOro Toprosoro npeanoxeHuns (USP). Mogens MVP (minimum
viable product) B nosuumMoHupoBaHun. CTpaTernv Mno3VLMOHMPOBAHUSA HA PbIHKe
B2B: no3uyMoHMpoBaHWe Mo atpubyTy, MO3NLMOHMPOBaHWE MO BbIFO4E, LEHOBOE
No3nUNOHNPOBaHME, KOHKYPEeHTHOe NO3NLNOHNPOBaHME. OLmnBKM
No3nLMOHNPOBaHUA Ha pbiHKe B2B.

MaTpuua OLEHKM PbIHOYHOW NPUB/EKATENbHOCTM CerMeHToB. OnpefeneHune
KNtoueBbIX nokasatenein agdektmeHocTy (KPI) Ha B2B-pbiHKe. MpakTuyeckue KPI
ANA CUCTEMbI MapKeTUHra u npofax. MapkeTMHrosasa BOPOHKa AN15 NPOMbILLIEHHbIX
nokynartenein. AHanu3 CTPYKTYpbl K/WEHTCKON 6asbl M CTPYKTYpbl MPOAaX.
OC06eHHOCTM MapKETUHIOBbIX UccneaoBaHnii B2B pbiHKa.

Tema 4. JlnyHble npofa>kun Ha B2B pbiHke

CyLLHOCTb, 0CO6EHHOCTM NINYHBIX NPOAAX M UX npenmyLlecTsa. MNpogasubl Ha
pbiHKe B2B. TakTuyeckad ponb npofasua Ha pbiHke B2B. Tunbl npogax Ha B2B
PbIHKE: NpsiMble, AUCTPUOKOTEPCKME, NapTHepckune n Ap. O6beKTbl npogax Ha B2B
pbiHKe. [lpoluecc peanu3aumy NIMYHON NPoAaKU. TEeXHWKU MNPoAax: MpeseHTauus,
KNMEeHTOOPUEHTMPOBAHHAA NMpojaka, 3KCMnepTHaa npojaxka. LMK 1 aTtanbl Npojax.
CTpaTernyeckaa 1 onepaunoHHas posib IMYHbLIX NPoAaXK B MapKeTuHre B2B.

YnpaBneHue B3aMIMOOTHOLUEHMAMN C KOMMaHUsAMKU-NoTpebuTenamu.
OcHOBHble cTpaTernn B2B npogax: cTpaTerMyeckue npofaxu, npogaxa peLleHui,
counanbHble npojaxu. TexHonormn B2B npopak: TeXHONOrns nNpofaXk «In4yHas



cuMnaTus», npe3enTaTMBHaaA TEXHOMOrMA NPofaXK, KOHCY/bTaTUBHaA TEXHOMOrus
NpoAaX, TEXHONOIMA aKTUBHbLIX NMPOAaXK, IKCNepPTHbIE NpoaaXxu 1 ap. TexHukn B2B
npogax: CIMH npogaxu, npogaxa pelleHns, npogaxa ¢ 406aBOYHOM LEHHOCTbIO,
cTpaTermyeckse npofaxu w gap. JInuHble NPofaXM B KOHTEKCTE BbICTABOYHOWA
[eATeNbHOCTU: NPenMyLLECTBA U HEOCTATKN.

MeTofunKa nnaHMpoBaHUA NMNYHBIX NPoLaX. Heo6X0AMMOCTb yyeTa ClI0XKHOCTH
npodykuum B cthepe B2B npu nnaHMpoBaHUM NNYHBIX Mpogax. OC0BeHHOCTM
MPOABVXEHNA MEX(PUPMEHHbIX YCNYr Ha3HayeHUsA MOCPELCTBOM JIMUHbLIX MPOAaXK.
Cnocobbl yaeLleBneHNa NNYHbIX NPOLaX B LU(POBOI 3KOHOMUKe. KIcnonb3oBaHue
COBPEMEHHbIX WH(OPMALMOHHBIX TEXHOMOrMA B MPOLIECCE JIMYHBIX MPOAAX.
BebuHapbl M MX 3HayeHMe A1 Pa3BUTUS U PacLUMpPeHns MPaKTUKU MPUMEHEHUs
NNYHBIX NPoAaX Ha pblHKe B2B. [ocToMHCTBa M HefoCTaTKM BeGMHapoB. opsgok
npoBeAeHnst BE6UHAPOB N X 3PEEKTUBHOCTb A/18 pbiHKa B2B.

Tema 5. CTuUMynMpoBaHune Npofa>k B KoMniekce B2B-mapkeTuHra

MapKeTUHroBoe CTMMY/MPOBaHMe TMpPOAaXX W ero MeCToO B KOMI/EKCe
NpoABMKeHNA ToBapoB (Ycnyr) Ha pbiHKe B2B. Knaccugmkauma WHCTPYMeHTapus
CTUMY/IMPOBAHNA MPOAAX W 06/1aCTV ero npuMeHeHWs. ba3oBble WHCTPYMEHTbI
CTUMYNNPOBAHUS NPOAAK: CKUAKW, paclUMpeHHble YCO0BMA OMaThl, (DAKTOPWHT,
NpojaXu B MakeTe, JIMMUTMPOBAHHbIE W WHAMBUAYabHbIE  MPELN0XEHUS,
becnnaTHble 06pasLbl, NApTHEPCKMe NporpaMmMbl 1 Ap.

CTtpatermm CTUMYNMPOBaHUSA MNpoAaXK. KMnnemeHTaums MapKeTUHIOBOro
CTUMYNINPOBAHUSA B KOPMOPATMBHYK CUCTEMY CTUMY/IMPOBAHUS  MepPCOHaa.
CtumynupoBaHve  COOCTBEHHOIO  MepcoHana  WU3roTOBUTENEd  MPOAYKUUU
NPON3BOACTBEHHO-TEXHUYECKOrO Ha3HayeHus. CTUMyNMpoBaHWe MNOCPeLHUKOB.
OCOGEHHOCTM CTUMYNMPOBAHUA [UIEPOB U OMTOBbIX TOPrOBbIX OpraHU3aLuii.
Cuctembl  CKMAOK,  NPUMeEHsieMbIX 411  NocpeaHukoB.  CTUMynMpoBaHue
noTpedutenein. CUCTeMbl CKUAOK A1 NOTPeoUTenei.

Mogenn npojax UM uX cywHocTb. CywHoOCTb W npumepbl B2B-
MapkeTnneincos. MNpenmMyllecTBa U HegocTaTku B2B-mapketnneiicoB. TeHAepbl Kak
3PQEKTUBHLIA WUHCTPYMEHT CTUMY/MPOBaHUA Npofax B B2B-mapkeTuHre. Buppl
TeHAEPOB: ayKUMOH, 3anpoc KOTUPOBOK MO KpuTepusM Bblibopa nobegutens,
KOHKYPC, iBYXYPOBHEBbLIE U CNELMaNIN3MPOBaHHbIE TOPTN.

Tema 6. PeknamHasa gesaTensHOCTb HapbiHKe B2B

PekfiaMHOe MpPOCTPaHCTBO B MPOMbILLNEHHOW cpefe. OCHOBHble TeHAeHLMM
yrnpaB/feHns  PeKknaMHON  [eATeNbHOCTbIO B chepe B2B. Cneundmka
MHTErPUPOBAHHbIX MapPKETMHIOBbIX KOMMYHUKaUUA Ha MEXMHDUPMEHHOM PbIHKE.
OCHOBHble METOAbl PEKNaMHbIX BO3AENCTBUIA Ha B2B-pblHKe. O6s13aTeNbHbIE
peKknaMHble Matepuanbl Ansa B2B-pbiHka. Bbl6op cpeAacTB MaccoBoi MHopmaummn v



(hopm nofayn peknambl. Kicnonb3oBaHWe WHTEPHET-peKnambl: (opmatbl, MeCTO,
NPUVHLNN pasMeLLeHns.

Knaccugpukaums WHCTPYMEHTOB peknambl, WX MPUMEHSAEMOCTb Ha PbIHKe
B2B. Peknama ang aHOHMMHOIO 1 NepcoOHU(MLMPOBAHHOIO pbiHKOB B2B. Katasoru
NPOAYKUMM  NMPOU3BOACTBEHHO-TEXHUYECKOTO  Ha3HayeHus, OCOBEHHOCTM KX
pa3paboTKM 1 UCMO/b30BaHNSA. KaHasbl pacrnpocTpaHeHUs peknambl NPOU3BOANTENEN
TOBapOB M YCNYr NPOMbILL/IEHHOrO Ha3HaYyeHWs. Posb peknamHbIX nogpasaeneHnii B
[eATeNIbHOCTU NPOU3BOANTENE TOBAPOB N YC/YT MPOMbILLIIEHHONO Ha3HaYeHus, nX
QOyHKUMN,

OcCHOBHble BUAbI peknamoHocutenein. OCO6eHHOCTU COoAepPXKaHUA PeKTaMHbIX
NPOAYKTOB B MPOMbILWIEHHOW cpefe. [MobyauTenbHble MOTWMBLI NOTpebutene wu
noKynarefieil B peknaMmHbIX npofdykTtax. Cneuyudgmka MCNoNb30BaHUSA pPeKTaMHbIX
NpoayKToB notpedutenammn. OCob6eHHOCTM pa3paboTKM M UCMOMb30BaHUSA KENCoB B
MPOMbILLNIEHHOW cpefe ANs MNPOABVIKEHWS TOBapoB W Yycnyr. PeknammpoBaHue
NPOAYKUUN N yCNyT NPOMbILLNIEHHOr0 Ha3HaYeHUs Ha BbICTaBKax U apMapKax.

Tema 7. CBsi3n € 00LLECTBEHHOCTbIO Ha pPbIHKE B2B

CyuwHocTb 1 uenu PR-kamnaHuil. IHCTPYMEHTbI CBA3ei C 06LeCTBEHHOCTbIO
Ha pblHKe B2B: npecc-penunsbl, 1066MpoBaHNe, KOPMoOpaTUBHAsA pekiama,
CMOHCOPCTBO, MapTHepPCTBa, KPU3WCHOe YrpaB/ieHWe, couumanbHble Meaua u [ap.
OcobeHHOCTM paboTbl MPOWM3BOAMTENE TOBApPOB W YCNYyr MNPOMbILIEHHOIO
Ha3HayeHus1 ¢ 00LLLEeCTBEHHOCTbIO. LleneBble coumanbHble rpynnbl. COTPYAHNYECTBO
C rocyapCTBEHHLIMU Y MECTHbIMW opraHamu ynpasneHuns. Cofep)xaHne n 3Ha4yeHue
paboTbl C MpeLCTaBUTENAMW [e/I0OBOA 0OLLECTBEHHOCTW: Hay4HO-NPOMbILLIEHHBIMM
N gpyruMu accoumaumuammn, 6aHKamm, CTpPaxoBbiMU OpraHu3auusMu, peknamHbIMy
areHTCTBaMm, MHBECTOpamMu APYrMMn KOHTpareHTamu.

KaHanbl BO3feincTeus KomnaHwii B2B cdepbl Ha HaceneHue. Cneumduka
BO3JENCTBMA Ha HaceNeHWe 4epe3 OCHOBHYH MNPOAYKUMIO, MPOAYKUMIO [BOWNHOrO
HasHayeHUs W ToBapbl HapoaHoro notpebneHus. COObLITUAHBIA MapPKETUHT U ero
PO/Sb B (DOPMUPOBAHMMN MONOXUTENBHOIO UMUK NpeanpuaTnii. CoTpyaHUYECTBO C
PEKNaMHbIMW  OpraHu3aumMsaMy Mo  MOATFOTOBKE WM MPOBEAEHUKD  AeNOBbIX
MePONPUATUIA.

cnonb3oBaHMe BCeX MPEUMYLLECTB COOGCTBEHHOW KOpPMopaTMBHOW MpPecchl:
co3fjaHve,  u3faHWe,  pacrnpocTpaHeHne.  KeilC-MapKeTUHI B KOHTEKCTe
MCMO/Mb30BaHNA peasibHbIX CUTyaunin B KadyecTBe 3((heKTUBHOIO 3/1eMeHTa CBA3EN C
06LLEeCTBEHHOCTbIO. paKTuKa co3aaHnsa 1 pacnpocTpaHeHUss KOMMePYeCcKoro npecc-
penmsa. Y4yacTve KOMMaHWW B OTPacneBblX, BbICTABOYHBLIX MEPOMPUATUAX C
MUHUMa/bHBIMM  3aTpaTaMu U MakCUMasibHbIM  3ddeKTOM. [paBubHbIA Noa6op
WHCTPYMEHTOB KOMMYHWKaLWiA B COOTBETCTBMM C MOCTaB/IEHHLIMA KOMMEPYECKNMU
3afavamu.



Tema 8. psiMoii MapKeTUHI HapbliHKe B2B

KnoueBasd posib M OCOGEHHOCTU MNPAMOro MapKeTuUHra Ha B2B-pblHKe.
VIHCTPYMEHTbI  MPAMOro  MapkeTuHra: TpaguUMOHHAas  Mo4yToBas  Paccblka,
3NEKTPOHHAA Pacchl/ika, MapKeTMHI KaTanoros 1 gp. Cuctema opraHusauum npsmoro
MapKeTMHra B KoprnopaTtuBHOW cpefde. CTPYyKTypa 3M1eKTPOHHOIO  MOCMaHUS.
OCHOBHble MpaBuna W KpeaTuB B AMPEKT-Mainie. [paBuibHOE  0GOopMIIeHMe
COO6LLEHMIN Ana NpsMON paccbinikn. CoBpemMeHHble CNocobbl opraHun3aumMm nNpsmoro
O6LEHNA C K/MEHTOM: KopriopaTuBHble 610rK, OHNalH-coobLllecTBa W T.M.
MOT/BaUNOHHO-KOMMYHWKATUBHbIE CXeMbl B MPSMOM  MapKeTuHre. PaspaboTka
MnaHa NpoBeAeHNs MEPOMPUATUIA MO NPAMOMY MapKETUHTY.

ABM-mapkeTtuHr (Account-Based Marketing), Kak cTpaterns npusieyveHns
KOPMopaTMBHbIX KIMeHTOB. KntouyeBble acnekTbl ABM-MapkeTUHra: naeHTujrkams
K/HOYEBbIX  K/IMEHTOB,  MEPCOHAM3NPOBAHHLIA  KOHTEHT U KOMMYHWKaUWS,
MHOrOKaHa/lbHblA U OMHMKaHa/bHbIA  NOAXOA4  MpPU  B3aMMOMENCTBUN  C
KOPNOpaTMBHbLIMU K/IMEHTaMW.

icnonb3oBaHWe WCKYCCTBEHHOro uHtennekta (W) B npsMom MapKeTUHre.
[eHepaums n o06paboTka KOHTeHTa ¢ nomouwbto WM. CosgaHne peneBaHTHbIX
KOMMEPYECKMX MPeanoXKeHnin ¢ nomoLubo V. KoMMyHMKaUusi ¢ opraHn30BaHHbIM
noTpebuTenem NocpeacTBOM 4aT-60TOB M rO10COBLIX MOMOLLHMKOB.

Tema 9. lNMpoapu>KeHre 06bEKTOB HEABV>KMMOCTM Ha B2B-pbIHKax

PbIHOK ~ HeABMXMMOCTM M €ero  MapKeTUHIOBble  XapaKTepUCTUKM.
Knaccmgmkauma pblHKa HeABUXMMOCTM MO reorpaMyeckomMy npusHaky, no gopme
COBGCTBEHHOCTK, MO BUAAaM U criocobam coseplueHns cfenok. CyobeKTbl U 00beKTbI
PblHKa HeABMXUMOCTU. CepBeMUHr KaK CUCTEMHbIA MOAXO0L K YNpaB/leHUIo
HeABWKMMOCTbO. OueHKa 06bema pblHKa HeABMXMMOCTW. DBOJIOLUMA CrOCOO0B U
METOLOB  MpOoJaXku  HeaBwKMMocTM  (0ObmeH,  Gaptep, npofaxa).  Tunbl
B3aMMOOTHOLLUEHNI Ha PbIHKe HEeABVKUMOCTW. poABMKEHUE YCNYT KanuTa/lbHOro
CTpOUTENbCTBA.

Oco6eHHOCTN NPOABMKEHMA 00BLEKTOB KanuTasibHOro ctpoutenibctea (OKC).
BbiCOKad CTOMMOCTb MpuBAeYeHna KnneHTa. CnoXHocTb npoasmkeHns OKC B
OHNMainH 1 oghthnanH hopmate. YTI B NPOABUXKEHUN HEABMXXMMOCTU. OT/IOXEHHBIA
CMPOC Ha pbIHKe HefBMXMMOCTM. CKBO3Had aHa/IMTMKa PeKNaMHbIX KamnaHWiA.
SPEKTVBHbIE ~ WMHCTPYMEHTbl  WHTEPHET-MapKeTUHra  Ans  MPOABWKEHUA
HeABMXNUMOCTM (BULEOMAPKETUHT, KOHTEKCTHAA peknama, SIoKasibHble MopTaibl).

Tunosble OWWOKN MPOABVKEHMA MPOAYKUMU W YCAYTr CTPOUTENbHbIX
KOMnaHui B ceTu WHTepHeT. OMHUKAHa/IbHOCTb Ha PbIHKE  HEABWKUMOCTU.
MpogsmkeHne OpPEHAOB Ha  PbIHKE XWIOA  HEABMXXUMOCTU  MHCTPYMEHTaMu
uncgpposoro MmapketuHra (neHaumHru, SEO, Big Data u pgp). [MapTHepctso U
pedepaibHbI - MAPKETUHT  MPU  MPOABMXKEHUM  HEABMXXUMOCTU.  OCOBEHHOCTM
peTapretTuHra B HeABMKMMOCTWU. Event-MapKeTUHr HeABVXKMMOCTW:  CeMUHapbl,

10



BeOMHapbl M KOH(epeHUMn Ana npeacTaBuTeneit 6usHeca. OCHOBHbIE METPUKM
OLIEHKM 3th(heKTMBHOCTM NPOABUXKEHNS 0OBEKTOB HEABMXKUMOCTY.

Tema 10. bpeHa-meHeA>KMeHT B B2B-cepe

CyWHOCTb M NpuHUMNLI 6peHa-MeHekKMeHTa Ha B2B pbiHKe. Ctparerus
bpeHaa. MoeHTUYHOCTL bpeHaa. ApxutekTypa bpeHga: 6peHa-4oM U A0M GpPeHOB.
CTpaternyeckuii GpeHAMHI U ero ypoBHu (MHAMBUAYa/IbHble OpeH[bl, CeMeincTBa
6peHAoB, KoprnopaTyBHble 6peHAabl). MynbTMOpeHA0Bble KOMNaHUN B B2B cekTope u
0COOEHHOCTM MX KopnopaTuBHOW aiaeHTMKM (Ford Motor, Aston Martin, Jaguar,
Land Rover, Volvo, Mazda u gp).

[MoHATWE WKPWUHBI, TNYOUHLI N ONUHLI GpeHAbl. Pa3nnyuus B NpOABYXKEHUM
KOPMOpPaTUBHOIO, HaUWOHA/IbHOIO U MeXAyHapoAHoro 6peHAoB. KoprnopaTuBHbIiA
6peHp Ha B2B-pblHKax 1 ero giyHkumn. Appo 6peHpa B cektope B2B: uLeHHOCTM
6peHAa, (GMPMEHHbIA CTUb, AnddepeHUmMaums bpeHga nocpeacTsoMm mogenein USP,
PoD(point of diffrence) n PoP (point of parity).

Ctparterus npoABmXeHUs 6peH0B Ha pbiHKe B2B. MnobanbHas v nokanbHas
afjanTtaums 6peHga. CtpaTerms mMeXpgyHapogHoro opeHga. CtpaTterms rnobaibHOro
bpeHga. Ctpaterns TpaHCHauuoHanbHoro épeHga. Ctpaterms MHOrOHaLMOHa/IbHOIO
6peHaa. CTparterns pebpeHamHra Ha B2B pbiHke.



Homep pasgena,

H

TeMbI

YUYEBHO-METOANYECKASA KAPTA YUYEEHOW ANCLUWUMNHBI «MPOABMXXEHWE HA PbIHKE B2B»

[HeBHas popma nosyyeHms BbICLLEro 0bpa3oBaHNs

HasBaHve pasgena, Tembl

PbIHOK B2B: cTpyKTypa 1 0co6eHHOCTH
MapPKeTMHIOBOro MHCTPYMeHTapuA
PbIHOK B2B: cTpyKTypa 1 0c06eHHOCTI
MapPKETMHIOBOIr0 MHCTPYMEeHTapuA

VHTEPHET - MapKeTVHI Ha pbiHKe B2B

VHTEPHET - MapKeTVHI Ha pbIHKe B2B
JNabopatopHas paboTta Nel VIHTepHeT -
MaPKETUHI Ha pblHKe B2B

JlabopaTopHas paboTta Ne2 VIHCTpYMeHTbI
OH/1alH-NPOABWKEHUA Ha B2B-pbIHKax
CermeHTNpOBaHWe, TapreTUpoBaHne 1
No3nLMOHMPOBaHVE Ha pbiHKe B2B
CermeHTVpoOBaHVe, TapreTupoBaHue 1
No3nLMOHMPOBaHVE Ha pbiHKe B2B
JlabopatopHan paboTa Ne3
CermeHTUpOBaHWe, TapreTUpoBaHme 1
Nno3VLMOHNPOBaHVe Ha pbiHKe B2B
JNabopatopHas paboTa Ned AHann3 LieNeBoi
ayamTopun 1 paspaboTKa YHUKa/IbHOro
TOProBOro NpeL1oKeHus.

JInuHble npogaxun Ha B2B pbiHKe
JInyHble npofaxkn Ha B2B pbIHKe

Jlekynun

MpakTnyeckue

KonmuecTBo ayaMTOPHbIX 4acoB

3aHATNA

CeMunHapckue

3aHATUA

JlabopaTopHble

3aHATUA

KonuyectBo YacoB YCP

NeKumn

NpaKTUYecKe

3aHATUNA

labopaTopHble

3aHATUA

Jlntepatypa

—
y
A<l

[1-5,11]

[1-542]

[1-5,11]

POopMbI KOHTPO/S 3HAHMIA

Onpoc, TecT, acce, pedepar,
y4yebHoe 3afaHue

Onpoc, TecT, 3cce, pedepar,
y4debHOe 3afaHue

Onpoc, TecT, acce, pedepar,
y4debHOe 3afaHue

Onpoc, TecT, acce, pedepar,
y4yebHoe 3a1aHve



10.

CTumynmnposaHVe nNpogax B KomMmiekce B2B-

MapKeTUHra

CTtumynupoBaHue Npofax B Komriekce B2B-

MapKeTUHra
PexknavHas geAaTenbHOCTL Ha pbiHKE B2B

PexknamHas feAaTenbHOCTb Ha pbiHKe B2B
CBsi31 ¢ 00LLeCTBEHHOCTLHIO Ha pbiHKe B2B

CBsi31 € 06LLLECTBEHHOCTLIO Ha pbiHKe B2B

MpsMOin MapKeTUHI Ha pbiHKe B2B

MpsMOin MapKETUHT Ha pbiHKe B2B

MpoaBvKeHVe 06LEKTOB HELBVXKMMOCTU Ha
B2B-pbIHKax

MpoaBvKeHVe 06BLEKTOB HEABVKMMOCTU Ha
B2B-pbIHKax

JabopaTopHasi pa6oTta N5 MpoasmkeHve
00BEKTOB HEABMXMMOCTM Ha B2B-pbIHKaXx
JlabopaTopHas pa6oTa Ne6 ShheKTBHbIE
WNHCTPYMEHTbI NHTEPHET-MaPKETUHIa /15
MPOABWKEHUSA HELBVKMMOCTH

BpeHa-meHepKMeHT B B2B-chepe

BpeHa-meHepKVeHT B B2B-cdepe
Bcero yacos

60

12

[1-5, 6-10]

[1-5,6-7]

[1-5,7-8]

[1-5, 9,10]

[1-5, 8]

[1-5,11,12]

Onpoc, TecT, acce, pedepar,
y4yebHoe 3afaHue

KoHTponbHas paboTa,
onpoc, TecT, acce, pedepar,
y4ebHOe 3afaHue.

Onpoc, TecT, acce, pedhepar,
y4debHOe 3aaaHme

KoHTponbHas paboTa,
onpoc, TecT, acce, pedepar,
y4yebHOe 3aaHue.

Onpoc, TecT, acce, pedepar,
y4yebHOe 3afaHune

KoHTposbHas paboTa,
onpoc, TecT, acce, pedepar,
y4debHoOe 3afaHve

9K3aMeH



YYEBHO-METOANYECKAA KAPTA ANCUUTINNHDBI «MPOABVXEHWNE HA PbIHKE B2B»

3aoyHasa (hopma nosyyeHus BbicLero obpasosaHnsa (Ha 6ase CCO)
KonnyecTBo ayaUTOPHbIX
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S ceccus 2
1 PbIHOK B2B: cTpyKTypa 1 0C06eHHOCTM 5 [1-5] Onpoc, TecT, acce, petepar, y4ebHoe 3aaaHne
' MapPKETUHIOBOIr0 MHCTPYMeHTapUA
6 ceccua 10 6 4
1 PbIHOK B2B: CTpyKTypa 1 0CO6eHHOCTM 5 [1-5] Onpoc, TecT, acce, pethepar, y4ebHoe 3agaHme
) MapPKETUHIOBOI0 MHCTPYMeHTapUA
2. WHTepHeT - MapKeTUHI Ha pbiHKe B2B 2 [1-5.11] Oripoc, Tect, 3cce, peepar, y-eoHoe 3afiakme
JlabopatopHasi pabota Nol  WHTepHeT - 2
MaPKETVHT Ha pbiHKe B2B
JlabopaTtopHass pabota No2 VIHCTPYMEHTbI 9
OH/1aliH-NPOABWXEHMSA Ha B2B-pbIHKax
3 CermeHTVpoBaHue, TareTMpoBaHue 1 5 [1-5,12] Onpoc, TecT, acce, petepar, y4ebHoe 3a1aHue
' Nno3nLMOHMpPOBaHME Ha pbiHKe B2B
4 CTtumynmpoBaHme Npoaak B KoMrsiekce B2B- 9 [1-5,6-10] Onpoc, TecT, acce, petepaT, y4ebHoe 3a4aHme
MapKeTUHra ’
CTtumynmpoBaHme Npoaak B Komrisiekce B2B- 2
MapKeTuHra
5. PeknamHas feaTeslbHOCTb Ha pbiHKe B2B 2 [1-5,6-7] g:g;gggb;fgzﬁogﬁs:lﬁc’ TecT, acce,
PexknamHas feAaTenbHoOCTb Ha pbiHKe B2B 2
MpoasmKeHVe 06BLEKTOB HEABVIKMMOCTU Ha Onpoc, TecT, acce, pedepar, ydebHoe 3agaHve
6. 2 [1-5,8-9]
B2B-pbIHKax
BCEIO 12 6 4 9K3aMeH
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MepeyeHb BOMPOCOB A1 NPOBeJeHNSA IK3aMeHa

1 Crieynduka npoasmXKeHNs NpoayKumm 1 ycnyr B cihepe B2B.

2. Llens, npegmeT, 00beKT, CTPYKTypa W 3afjays  AWCUUMNIVHGI
«[MpoaBuXeHne Ha pbiHke B2B».

3. ®OopMbl 3KOHOMUYECKNX OTHOLLEHWI Ha pbiHKe B2B.

4. CTpykTypa pbiHKa B2B: cy6beKTbl, 00beKTbI 1 MHPACTPYKTYpa.

5. OCO6EHHOCTU M OTINYNTESIbHbIE YepTbl B2B-pbIHKa.

6. CocTaB MHPPacTPYKTypbl B2B pbIHKOB 1 (haKTOpbl ee hopMupytoLLme.

1. ["eHesunc KaTeropumn «MHMPaACTPYKTypax»: XPOHONOrMYECKNM,
reHea/lorMYecKmin 1 NCTOPUYECKUIA MOAXOAbI.

8. VIHHOBaUNOHHasA MHMPaCTPYKTypa U ee 3HayeHne B MPOABMXKEHUM Ha
B2B pbIHKe.

Q. OHnaiH MH(pacTpykTypa: B2B-MapkeTnneincol n nx 0CO6eHHOCTU.

10.  VIHCTpYMEHTbI OHNaH-NPOABMKEHUS HAa B2B-pblHKaX: KOHTEKCTHas W
MeauniiHasa peknama.

11, VIHCTpYMEHTbl OHNaMH-NPOABMXEHUS Ha B2B-pblHKax: KOHTEKCTHas U
MeaniiHast peknama: MOUCKOBbIN M KOHTEHT MapKETUHT.

12, OueHKa 3((eKTUBHOCTU WHTEPHET-NPOABMXKEHMA Ha B2B pbIHKe:
METOAMKN N NOoKasaTesnu.

13.  Uenb n 3agaun CPM-mapkeTuHra B B2B.

14.  O6wwmin Noaxon K cerMeHTUpoBaHMO pbiHka B2B: mogens STP.

15.  MeTtofbl 1 0COBEHHOCTKN cermeHTauun B2B-pbIHKOB.

16. TapreTuHr n petapreTuHr Ha poiHke B2B.

17. CyLlWHOCTb N NPUHLMNbLI NO3ULIMOHNPOBaHWA.

18.  AHanM3 UeneBOn ayguTopuM n pas3paboTka YHUKASIbHOTO TOProBoOro
npepnoxexHnsa (USP).

19.  Mogens MVP (minimum viable product) B No3nynMoHNpoOBaHNH,

20. CrpaTernm nosnLMoHMpPoBaHUA Ha pbiHKe B2B.

21. OnpepgeneHune KatoyeBblX nokasartenei agpektusHocTu (KPI) Ha B2B-
PbIHKe.

22.  CywHOCTb, 0CO6EHHOCTM NNYHBLIX NPOAAX N UX MPEUMYLLECTBA.

23.  JInyHble nNpoAaXu B  KOHTEKCTE  BbICTABOYHOW  [eATe/IbHOCTU:
NPenMyLLECTBA U HEQOCTATKMN.

24.  Twvnbl npofjaX Ha B2B pbiHKe: npsMble,  OUCTPUBOTEPCKME,
napTHEpPCKue n ap.

25. ba3oBble  WHCTPYMEHTbl  CTUMY/IMPOBaHWSA  MNPOAAXK:  CKUAKMW,
pacLUMpPEHHbIe YCNOBUS ONaThl, (PAKTOPUHT U Ap.

26. [MpemmyulecTsa 1 HegocTaTkn B2B-mapKeTn/ieincos.

27. TeHpAepbl Kak 3P(EKTUBHBIA WMHCTPYMEHT CTUMY/IMPOBAHUA MPOA4AX
B B2B-mapKeTuHre.

28. Cneuudmka MWHTErpupoBaHHbIX MapKETUHIOBbIX KOMMYHUKaUMA Ha
MeXX(PUPMEHHOM PbIHKE.
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29. Knaccuukaumsa NHCTPYMEHTOB peKiaMbl, UX NPUMEHSEMOCTb Ha PbIHKE
B2B.

30. OCO6eHHOCTW COfepXKaHUsi PeKNamHbIX MPOAYKTOB B MPOMbILLIEHHOM
cpege.

31.  VHCTpymeHTbl CBSi3eil C 06LWIECTBEHHOCTbIO Ha pbliHKe B2B: npecc-
penusbl, N066MpoBaHKE, KOprnopaTBHaa peknama v ap.

32. CoObITUAHbLIA ~ MapKeTUHr M ero  pofib B (hopMUPOBaHUU
MONOXUTENBHOrO UMUIPKA NPEANPUATUIA.

33.  Knouesas ponb M 0COGEHHOCTM NPAMOro MapkeTuHra Ha B2B-pbiHke.

34. ABM-mapkeTnHr  (Account-Based Marketing), kak cTparerus
MPUBIEYEHNSI KOPNOPATUBHBIX KIMEHTOB.

35. Wcnonb3oBaHMe MCKYycCTBEHHOro WHtennekta (UMW) B  npsMom
MapKeTUHre.

36. PbIHOK HeIBMXXMMOCTU U ero MapKeTUHIOBble XapaKTEPUCTUKM.

37.  Knaccuukaums — pblHKA — HeABWKMMOCTM MO reorpadmyeckomy
Npu3Haky, no opme coO6CTBEHHOCTK, MO BUAAM U CriocobamM COBEPLUEHUSA CLEMOK.

38.  OC06eHHOCTM NPOABMKEHNA 0OBEKTOB KanuTasibHOro CTPOUTENLCTBA.

39.  O(heKTNBHbIE MHCTPYMEHTbI MHTEPHET-MapPKETUHIa 418 NPOABVKEHNS
HeLBVXXMMOCTU

40. TwvnoBble OWWNOKN MPOABMXEHUA MPOAYKLMM U YCNYT CTPOUTESIbHbIX
KOMMaHWi1 B ceTn VIHTepHET.

41.  OMHWKaHa/IbHOCTb Ha PbIHKe HeABUXUMOCTMN.

42.  CyLWHOCTb 1 MNPUHUMNBI NO3NLNOHMPOBaHUA BpeHaa Ha B2B pobiHke.

43.  ApxuTekTypa 6peHaa: 6peHa-O40M M AOM GpPeH/I0B.

44.  CTparternyeckunini 6peHANHT 1 ero yposHu Ha B2B pbiHke

45.  KopnopaTtuBHbIii 6peHf Ha B2B-pblHKax 1 ero gyHKLmMu.

46.  AnddepeHymaumsa 6peHaa nocpeactsom mogeneit USP, PoD n PoP .

47.  Ctparterus npogsmxeHus 6peHa0B Ha poiHke B2B.

48. CrTparerus pebpeHanHra Ha B2B pbIHKe.

49.  Crtparteruns rnobansHoro bpeHga Ha B2B pblIHKe.

50. [nobanbHas v nokanbHaa aganTtaums 6peHaa Ha B2B poblHke.

MepeyeHb NabopaTopHbIX 3aHATUI

2. VIHTEpHeT - MapKeTUHT Ha pbiHKe B2B

NNabopaTopHasa paboTa Nel NHTepHET - MapKeTUHT HapbliHKe B2B

NabopaTopHas pa6oTa Ne2 VIHCTPYMEHTbI OHNAH-NPOABM>KEHMS Ha B2B-
PbIHKaXx

3. CermMeHTMpOBaHWe, TapreTupoBaHve WM MO3ULMOHMPOBAHME Ha PbIHKE
B2B

NabopaTopHasd pa6oTa Ne3 CermMeHTUpOBaHWe, TapreTupoBaHue U

Nno3nUMOHNPOBaHNe Ha pbiHke B2B

NabopaTopHas paboTa Ned AHanu3 LeNeBoi ayauTopunm U paspaboTka
YHVKa/IlbHOro TOProBoro npeaioXkKeHus.



9. MpoaBMKeHEe 06bEKTOB HeABMXUMOCTM Ha B2B-pbIHKax

NabopaTopHas pab6oTa Ne5 lMpoasm>KeHne 0OBLEKTOB HEABMXKUMOCTU Ha
B2B-pbIHKax

NabopaTopHas pab6oTa Ne6 Og(eKTUBHble WMHCTPYMEHTblI WHTEPHET-
MapKeTUHra ana npoABU>KeHNUsa HelBUXKMMOCTU

[MepeyeHb KOMMbIOTEPHbIX NPOrpamMm, HarnAgHbIX U APYrux rnocooun,
MeTOANYECKUX YKa3aHNN N MaTepuasioB, TEXHUYECKUX CPeACTB 00yYeHus,
obopyfoBaHMA AN BbIMOSIHEHUS NnabopaTOpPHbIX paboT

-

OnepaymnoHHasa cuctema WINDOWS komnaHmm MaikpocodT
bpay3sep ana Bbixoga B VIHTepHeT (MICROSOFT EDGE)
3. TMakeT npuknagHbix nporpamm WORD, EXCEL, POWERPOINT

N

[NepeyeHb TeM pedepaToB

1 OC0o6eHHOCTN NpoABMKEHNS B2B-KOMNaHWI B COLMaNbHbIX CETAX.

2. MpuBneyeHne B2B-KNMEHTOB C NMOMOLLbLIO PeKIambl.

3. Ctpatermn npoapwxeHums B2B-komnaHwin - MapKeTUHr  nocne
naHaemun n Al-pesontouun.

4. MpofaXkn 1 mapkeTuHr B B2B-cermeHTe.

o. Crpaterum npogsmxeHua B2B komnaHun B UHTEpHETE.

6. B2B-koHTeHT B 2023 rofy: Kak nucatb CTaTbu, YTOObI CTUMYNPOBATbL
NPoLaXN.

1. Cnocobbl NpoasmKeHNs NpodykTta Ha B2B-pbIHKe.

8. Mpobnembl NPOABMXKEHUSA YCNyT Ha pbiHke B2B.

9. CoBpeMeHHble MeTOAbI MPOABMXEHUA NPOAYKLUNN Ha pbiHKe B2B.

10.  OCo6eHHOCTUN NPOABWKEHUS NPOeKTOB B2B.

11. Kak npogsuratb IT-komnaHuio B B2B.

12. Kak npogsuratbcs B colmanbHbIX CETAX B B2B ceKTope.

13.  KoHTeHT-mapkeTuHr ans B2B-komnaHuii: meama, peknama, SEO.

14. Cneundmka pbiHKa B2B 1 ero nHgpactTpykrypa.

15. TpogswkeHne canTa B2B: 0CO6EHHOCTW, CTpaTerMn n MOBbILLEHWE
KOHBepCUiA

16.  TpeHAbl MEXAYHapO4HOro KOHTEHT-MapKeTUHTra.

17.  SMM-cTtpaTerna pna B2B cekTopa.

18. CermeHTupoBaHue B2B-pbIHKa.

19. SEO-npogwxeHne W pasBUTME KOPMOpaTMBHbIX calToB B2B-
KOMMaHWM.

20. WHdonapTHepcTBO B B2B-CcermeHTe.

21. B2B wmapketuHr ang HORECA.

22. B2B mMapKeTuHr B cpepe HeABUXKMMOCTU.
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23. B2B MapKeTUHI B NPOMbILLIEHHOCTMW.

24. B2B MapKeTWHI: 3aKPbITbIA KOHTEHT.

25.  0630p MeXAyHapoAHbIX WUCCMef0oBaHUA O TeHAeHUMAX pa3suTus B2B-
CerMeHTa.

26. ViccnepoBaHWe CTpaTervyeckux Hampas/ieHuin passutusa B2B-npogax B
COBPEMEHHOM 3KOHOMUKE.

27. KaHanbl npofswkeHns  B2B-6usHeca: penTUHr wn  cTpaTerus
06Hapy>KeHus.

28. [lpuBneyeHne  B2B-KnneHTOB: KaK  KpeaTUBHbIA  MapKeTuHr
CTUMYNNPYET POCT BM3Heca.

29. OcHOBHble (hopmaTbl KOHTEHT-MapKeTUHra Ans busHeca.

30. MeToabl NPOABMXEHUA PeKNaMHbIX areHTCTB Ha B2B-pbIHKe.

31. MpoaswmxeHne IT-komnaHMin ©n  SAAS-NPOEKTOB Ha 3apyb6exkHbIX
PbIHKaX.

32. TpaBuna co3gaHusa ageKTUBHOro cainTa ans B2B-6usHeca.

OpraHu3aumns camocTosATeNlbHOW PaboTbl CTYAEHTOB

[N nonyyeHUs KOMMETEHUMIA MO Yy4YeBHOW AMCUMMNIMHE BaXKHbIM 3Tarom
ABNAETCA CAMOCTOSATEe/IbHasA paboTa CTYAEHTOB.

Ha camocTosTeNnbHYt0 paboTy o06y4arowerocsd AHEBHOW (HOpMbl MOMyYeHNs
obpasoBaHuA oTBoAUTCA 114 yacoB, 3a04HON (HOPMbl MOJSTyYeHMs 06pa3oBaHUA Ha
6ase CCO - 194 vaca.

Cofep)xaHne camoCTOATE/NIbHOM PaboTbl 00y4YatoLMXCA BK/HOYAET BCE TEMb
y4ebHOI gucumnnanHbl U3 pasgena «CogepxaHune yuebHOro mMatepumana.

Mpn M3ydeHUU Y4ebHOW AUCUMNNHBI WUCMONL3YHTCS cneaytowme (Hopmbl
CaMOCTOATE/IbHOW pPaboTbl:

- camocTosiTeNlbHasd paboTa B BMAE PeLIeHMS WHAMBUAYaNbHbLIX 3ajady B
ayauTopum  BO  BPeMSi NPOBeLEeHWS MNPaKTUYECKUX 3aHATUMA MOL KOHTPOSIEM
npenogasaTens B COOTBETCTBUM C pacnuncaHueM yyYebHbIX 3aHATUN;

- yrny6neHHOe n3yyeHue pasfenos, TeM, OTAe/bHbIX BOMPOCOB, NOHATUIA;

- BbIMNO/IHEHWE TUMOBbLIX PAacyeToB, WHAMBUAYANbHbIX MPAKTUYECKMX pPaboT,
pacyeTHO-rpauyeckux pabor;

- MNOArOTOBKA K BbIMO/IHEHNIO KOHTPO/IbHbIX PaboT;

- MOArOTOBKa K NPaKTUYecKMM, NabopaTopHbIM U CEMUHAPCKMM 3aHATUAM, B
TOM 4MCNe NMOArOTOBKA COOBOLLEHWNIA, TeMAaTUUYECKMX [0KNAA0B, NHHDOPMALMOHHBIX U
[AEMOHCTPATUBHbLIX MaTepuasioB, peepatos, Npe3eHTaLuii, scce U T.4.;

- MOArOTOBKA OTYETOB MO pe3y/ibTaTam BbIMOJIHEHMSA /1a60PAaTOPHbLIX PaboT,
TUMNOBBIX M NMPOYMX PaCcyeTOB, MHANBUAYAbHBIX MPAKTUYECKMX paboT;

- paboTa C y4eOHOI, CrpaBOYHOM, aHa/IMTUYECKOW U APYroi nnuTepaTypoin u
marepvianamu;

- CcOCTaBneHWe 0630pa Hay4yHOW (Hay4YHO-TEXHWYECKOW) nuTepatypbl Mo
3a/]JaHHON TeMe;
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- BbIMOJIHEHNE WH(OPMALMOHHOTO MOWUCKA U COCTaB/IEHWE TeMaTWUUecKoli
NOAGOPKM NUTEPATYPHBIX MCTOUHNKOB, MHTEPHET-UCTOYHIKOB;

- aHa/IMTMYecKyld 06paboTKy TekcTa (aHHOTMpOBaHMe, PedepupoBaHye,
PELIEH3UPOBAHE, COCTAB/IEHNE PE3IOME);

- MOAroTOBKY K CAaue MPOMEXYTOUHO aTTecTaLuu.

KOHTpO/b KauecTBa YCBOEHUSI 3HAHWIA

[narHocTnka KayecTBa YCBOEHWS 3HAHWA MPOBOAWUTCA B pamKax TeKyLlero
KOHTPONS U NPOMEXYTOYHON aTTecTaumm.

MeponpusaTna TeKywero KOHTPOSS MPOBOAATCA B TeyeHMe CeMecTpa U
BK/IOHAIOT B €65 cneaytoLine popmMbl KOHTPONS:

KOHTpO/IbHasA paboTa;

TeCT;

3cce;

onpoc;

pecpepar;

y4ebHOe 3afaHue.

Pe3ynbTaT TEKYLLErO KOHTPOAS 3a CEMECTP OL|EeHMBAETCs OTMETKOW B Gannax
Mo AecATMOaNIbHOI LWKane 1 BbIBOAWUTCA UCXOAS M3 OTMETOK, BbICTaB/IEHHbIX B XOA€
NPOBEAEHNS MEPONPUATUIA TEKYLLLENO KOHTPO/S B TEYEHME CeMecTpa.

TpeboBaHMs K o6ydarowemycsd Mpu  NPOXOXAEHUUM  MPOMEXYTOUHOW
aTTecTaymun.

Ob6yuatowmecss A0MycKatTCAd K MPOMEXYTOYHOM aTTecTaumMm Mo y4yeGHoOM
AMCUMNAMHE MPU  YCNOBMM  YCMELIHOMO0 MPOXOXAEHUS TeKyLleil aTTecTauum
(BbIMOMHEHNA  MepPONPUATUIA  TEKYLLEro KOHTPONA) Mo Y4yeOHOW AUCLMUNIIMHE,
npeayCcMOTPEHHOW B TEKYLLLEM CEMECTPe AaHHO y4ebHO NporpaMMoi.

MpomMeXKyToYHas aTTecTauus NpoBoAMTCS B (DOPMe 3K3ameHa.

MeToanKa (hopMUpPOBaHNS OTMETKM M0 Y4eOHOW ANCLMMINHE

B cootBeTcTBMM C [MONOXKEHMEM O PEMTUHIOBOM CUCTEME OLEHKWN 3HAHWIA,
YMEHMWI N HaBbIKOB CTY[eHTOB BI'IY.
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MPOTOKO/T COrMMACOBAHWA YYEBHO NMPOrPAMMbI
C APYT UMW YYEBHbIMW ANCUUVTTTTMHAMW CMNEUMNANIBHOCTW

MpegnoxkeHns 06

HassaHue yue6Hoi N3MEHEHVSX B

AVICLMN/IHBI, cofiepXkaHnn yye6Ho

N3y4YeHne C KOTOPOW HassaHve kadeapbl nporpamMmb

TpebyeTcs YUPEXAEHMSA BbICLLIEFO

corniacoBaHve obpazoBaHusA Mo

y4ebHOM AncUmMnInHe

1 2 3

- Ukneed KN HK LYY

~pyax
. ' KNMK

1Mpy HaMUMN NPEAIOXKEHNIA 06 N3MEHEHNSIX B COAEPYKaHUM YHeOHO NporpaMMbl
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PeLLeHve, npuHATOe
Kahepoi,
paspaboTaBLLel
y4eGHYyI0 nporpammy
(c yKasaHvem fatbl v
HOMepa NpoToko/ia)l
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