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9KOHOMMHYECKAA BE3OINACHOCTb: TEOPETUYECKHE PAMKH AHAAHU3A!

Cy1mecTBy0IIIEe METOOJIOTHYECKHE TTOIXOBI TIO3BOJISTIOT KOHCTATUPOBATH, UYTO IIPe0bsIagaoT
YeThIpe TPAKTOBKH MOHSATHS «9KOHOMIYECKasi 0€30IIACHOCTEY: Yepe3 KMHTePech» (IKOHOMUYECKAsT
0€e30IMacHOCTb eCTh peaiM3alus HAMEUYEHHBIX [IPABUTEILCTBOM IieJiel B 00JIaCTH 9KOHOMUYECKOM
MOJINTUKH), KHe3aBUCUMOCTE? (AKOHOMUYECKass 0e30IacHOCTh KaK COXPAHEeHNEe KOHKYPEHTOCIIOC00-
HOCTH, 9KOHOMHYECKasi 0e30IIaCHOCTh KaK JIOCTYI K PBIHKAM), «3AIIUIIEHHOCTE (9KOHOMIYECKAS
0e30I1aCcHOCTh B KOHTEKCTe BOEHHOM (MOOMJIM3AIIMOHHONM) dKOHOMHMKHN, d9KOHOMHYECKAs 0Oesomac-
HOCTh KAaK PEaKIINs Ha Pe3yJbTaThl TEHEBBIX BUIOB JESATEJILHOCTH), «YyCTOMUNBOCTEY (3IKOHOMUYE-
crast 0e30MAaCHOCTD €CTh COCTOSHUE YCTOMYMBOCTHA dKOHOMUYECKOHN cucTeMbl). [loHMMaHmMe yCToM-
YMBOCTU SIBJISIETCS HEOHO3HAYHBIM, IIOCKOJIBKY €€ COJlepiKaTesIbHOe HAIIOJHEHWEe 3aBUCHUT, KaK
HPAaBUJIO, OT JUCIMILIMHAPHOIO paKypca W CHeIu(pUKN MpUIokeHusa K 00bexTy. Cpenu pacrpo-
CTPAHEHHBIX TPAKTOBOK YCTOMYMBOCTH MOKHO BBIIEJIUTH [1]:

1) cCII03UIMI €CTECTBO3HAHNS, MEXaHUKU U HEKOTOPBIX HHTEPIIPETAIIUN B MaTeMaTHuKe U Qu-
3uke — ycrounpocTsb npuskenus (WK. Jlarpamx, A. Jlanyuos, A. [lyaukape);

2) ¢ nosuruu utocopun — yerounbocthb popmel (I. ['eresnb, A. Bormanos, @. Ilesaunr);

3) ¢ mosunmu 6uosnoruu — ycroiuneocts npusnaros (. Crencep, H. Bepunrreiin, V. Omitn);

4) ¢ mo3uImu O0IIEeCUCTEMHOTO IT10/1X0/1a — ycroiumBocTh cucteM (JI. Bepramandmu, 3. Jlacio,
H. Buunep);

5) ¢ Io3MIIMI 9KOHOMUKH — ycToMuuBocTh paBHoBecusd (JI. Banmbpac, A. Mapmaswt, K. Oppoy).

OTHOCHUTEILHO BBIUTPBINIHBIM C TOUYKKM 3PEHUS OTPAKEHHs CYTH U TOTEHITUAJIA OIEePaIlro-
HAJIBLHOCTH (KOJIMYECTBEHHON M3MEpPHUMOCTH) SIBJISETCS IIpejiaraeMoe OIpeiesieHre: SKOHOMUYe-
cKas 6e30macHOCTh — YCTOMUMBOE COCTOSHUE d9KOHOMHUYECKON CHCTEMBI, ITO3BOJIAIONIEE COXPAHATD
ee CBOWCTBA B IIpefiesiax, P KOTOPBIX COOTHOIIEHHE TEMIIOB ee Jerpaaallui U BOCCTAHOBJIEHUS
He MPUBOIAUT K PA3PYIIEHUIO IIPU BHEITHUX/BHYTPEHHUX, CIIOHTAHHBIX/IIeJI€HATIPABIEHHBIX BO3-
JefCTBUSAX.
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1. Kpucrunesuy, C. A. HCTUTYIIMOHAIbHBIE HHTEPBEHITUN: KOHIIEIIINS U MEeXaHU3MBbI pea-
JIU3AIUN B HAITMOHAJIBbHOM U MupoBoi akonomuke / C. A. Kpucrtunesuu. — Munck : UBI] Muudwu-
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THE CURRENT CHARACTERICTICS OF INTERNATIONAL BUSINESS COMPETITION

The COVID-19 pandemic and ongoing international geopolitical tensions have underscored
the current characteristics of international business competition.

The global current characteristics of competition are the following:

— the high intensity of business competition at global markets;

— the importance of services;

— the knowledge intensity.

! MccireoBaHme BBILIOJIHEHO B PAMKAX HAYYHOIO IIPOEKTA «Y CTOMUMUBOCTD OEI0PYCCKOM MO d9KOHOMUKH IIepe)T HOBBI-
mu BerzoBamu u yrpodamm» (I'P20231073), punaucupyemoro BPODOU.



