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EXPLANATORY NOTE

1he purpose of the discipline

The basis of the internationalization of the modem world economy is
international business. All countries benefit from participation in the international
division of labor. The importance of international business is especially great for
small countries, which include the Republic of Belarus.

International transactions ensure the utilization of production capacities of
large enterprises, the stability of the national currency, the inflow of foreign capital
into the country, the technological renewal of production, and the saturation of the
market with modem high-quality goods. Therefore, the study of the conditions for
doing international business is a necessary stage in the training of specialists in the
world economy.

Knowledge of the peculiarities of the business culture of business partner
countries plays an important role in achieving goals in the world market.

The purpose of studying the discipline is to obtain theoretical knowledge
about the essence and conditions for the development of international business,
taking into account the use of business cultures as a factor in its competitiveness.

Tasks of studying the discipline

The main objectives are:

study of the conditions for accelerating the internationalization of production
on the basis of the theoretical foundations of the development of international
business;

taking into account the national characteristics ofthe behavior of international
business entities and the specifics of their behavioral reactions in the course of doing
business "across borders";

development of methods for assessing the competitiveness of the company's
products, taking into account intangible factors of production;

study of the experience of internationalization of business in the country and
abroad;

study of the conditions for the implementation of international transactions,
taking into account the possibilities of introducing moral prescriptions.

assessment of the impact of globalization on the national economy, taking into
account the peculiarities of the business culture of different countries;

study oftactics and strategies for the recognition of moral precepts in business
practice;

assessment of the effect of co-evolution ofbusiness cultures and international
business in the course of business internationalization and its globalization.

As a result of studying the academic discipline “International Business and
Business Cultures”, the student should

know:

trends in the development of international economic relations in the world;

features of business cultures ol’different countries;

the place and importance of business cultures in the development of



international business;
be able to:
use communication skills to develop international  business;
analyze the impact of cultural characteristics in business behavior when concluding

international transactions;
own:
interpersonal and team communication skills;

master the methodology and tools of interaction with participants in international
business negotiations.

As a result of studying the academic discipline «International Business and
Business Cultures», the following competencies are formed:

to make optimal management decisions in a changing business environment,
taking into account intercultural communications/

Interdisciplinary connections

Disciplines:  "International Economic Relations”, "Organization and
Management of Foreign Economic Activity”, "Competitive Strategies”, "World
economy and foreign economic policy”, "World commodity markets and policies".

The curriculum of specialty 7-06-0311-02 “World Economy”, major
“International Business” provides a total of 216 hours, including 72 hours of
classroom training (36 lectures, 36 seminars). The form of current assessment for
the academic discipline is credit.

CONTENT OF THE TRAINING MATERIAL

SECTION I. Business Cultures as a Motivation for Human
Behavior

Topic 1. Object and subject of study, definition of concepts, tasks
studying the course. Multidisciplinary approach to the study
Business Conduct

International business as a product of the need of individuals to realize their
potential. Evolution of formal and informal institutions of business communication.
The variety of human potential and their implementation in the process of his
business activity within the boundaries of the world market as a process of doing
business "across borders".

Object and subject of study of the course "Business Cultures in International
Business". The relationship between the concepts of "culture” and "business
culture". Fundamental points in the definition of culture. Types of cultures - group,
regional, national, global. Varieties of crops (subsystems) - economic (business or
entrepreneurial), normative. The need to take into account aspects of psychology,
sociology, anthropology in other sciences as a multidisciplinary approach to the
study of business behavior.



Topic 1.2. Subjects of international business and the motivation of their
behavior. Factors (set of parameters) of business cultures as behavioral
reaction of international business entities

The content side of the personality of a business person. Evaluation of
attempts to single out its purely rational part in business behavior - to separate the
"economic person” from the "non-economic person". Elements of adjustment of
rational economic behavior on the basis ofan economic and psychological approach.

The evolution of the world market from the point of view of a person as a
msubject of international business. Business activity of international business entities
as a driving force in the evolution of society.

Factors (set of parameters) of business cultures as a behavioral reaction of
international business entities. The behavior of people as structural units of
management (in the hierarchy "boss" - "subordinate™). The behavior of people under
the influence of the organizational environment (employee of the center, branch,
etc.). The behavior of people is influenced by interaction with the environment, of
which each particular business organization is a part. The behavior of people under
the influence of interaction with the international business environment.

The need to expand the zones of power as a prerequisite for the development
of business cultures of international business The will to power of international
business entities. Elements of economic power. Expansion of power zones as
evidence of successful business conduct and skillful use of business cultures based
on the identification and use ofan even greater variety of factors than can be assumed
based on their production volumes and other economic indicators.

SECTION Il. Business cultures as an intangible asset
competitiveness of international business

Topic 2.1. Structure of intangible assets and sources of their development

The concept of intangible assets. Assessment of the importance of intangible
assets among the assets of world market leaders. Opportunities to "reshape the
market for yourself." Options for implementing efforts to develop intangible assets.
Structure of intangible assets and sources of their development.

Possibilities of taking into account the qualitative parameters of the behavior
of international business entities. Assessment of the possibilities of their behavior in
extreme conditions, risk conditions. The degree of success in achieving economic
goals and objectives, depending on the consideration of the cultural component of
business behavior.



Topic 2.2. Reputational assets

Image (reputation) as an element that arises in the mind and as a quality or
sign of activity. A variety of image characteristics due to differences in the
information received. Customer databases as assets of companies. The practical
value of a good reputation. Threats to a bad reputation. Criteria of leading economic
journals in determining the rating of companies.

SECTION IIl. Business Cultures in International Business:
Implementation Opportunities

Topic 3.1. The possibility of taking into account ethical requirements
economically.
The phenomenon of loss of recognition (legitimation) of ethics
in business practice

The difference of points of view in the perception of the requirements of
ethics. The possibility of introducing moral precepts into the process of international
business through individual ethics. Possibilities of Institutional Ethics in
International Business. Comparison ofthe use of moral precepts, taking into account
the existence of different approaches and practices to the perception of ethics.

Conditions for legitimizing ethics in economic activity (its legality and
legitimacy). The phenomenon of loss of legitimation of ethics in business practice.
Entrepreneurial activity in the field of tension of morality and profitability. Possible
consequences of loss of legitimacy of ethics for enterprises.

Topic 3.2. Possible strategies for the implementation of moral precepts

Responsible and successful management of the enterprise in the face of a
double requirement for action: following ethical and economic principles at the same
time. The potential of legitimation of ethics in business practice as a prerequisite for
economic success. Modem tactics and strategies for the recognition of moral
precepts in international business and their significance.

SECTION VI. Business Cultures as a Behavioral Response
active participants in international business

Topic 4.1. Transnational corporations (TNCs) and transnational corporations
banks (TNB): zones of power and the reasons for their expansion.
Realizing the power of economic power through
offshore jurisdictions.



The international status of TNCs, the zones of power and the objects of their
influence. Expansion of power zones by transnational corporations. Integration of
economic activities - integration of cultures within TNCs. Assessment of the
contribution of different cultures and ideologies to the practical successes of
individual multinational companies.

Liberalism as an offensive strategy of TNCs. The attractiveness of liberalism
for TNCs. Opportunities to conceal the pragmatism of actions. Positive and negative
results of the presence of TNCs in the country.

Incentives for the transnationalization of banking capital. Evolution of TNB.
The largest TNBs in the world in terms of assets and spheres of influence and
integration of cultures.

Degrees of freedom to conduct offshore business. Basic conditions and
principles of offshore companies. The advantages of offshore business as a way of
organizing entrepreneurship to expand economic power, including local advantages.
The flip side of the advantages of offshore business.

Topic 4. 2. Business cultures in the process of business internationalization :
Eeffect of coevolution.

Prerequisites for the internationalization of business cultures. Stages of
internationalization of economic life - stages of internationalization of business
communication. The current stage of internationalization of business cultures and its
components. Positive implications of the internationalization of business cultures.
Negative consequences of the internationalization of business cultures and potential
dangers (threats to groups of countries). Adaptive capabilities of international
business entities to the process of globalization. Motivational aspect of integration
strategies and globalization.
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SECTION 3. Business Cultures in the International
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Information and methodological part
Literature

Main:

1 Hill, Ch.W. International Business. Competing in the Global
Marketplace / Hill Ch.W., G. T. Hult. -12 ed. - New York : McGraw-Hill Education,
2019.-XXXII, 667 p. :il.

2. Thill, J.V. Excellence in Business Communication : Global Edition / J.
V. Thill, C. L. Bovee. - 13th ed. - Harlow : Pearson , 2020. - 672 p. :il.

3. baraHa, K.  HauuoHanbHble  OCOGEHHOCTM  MEXKY/bTYPHOM
KOMMYHUKauun. Teopust 1 npakTuka : yyebHoe nocobue / XK. baraHa, H. . [3eHc,
FO. H. MenbHuKoBa. - Mocksa : PJIMHTA, 2020. - 381, [1] c. - (in Russian)

4. Batuwesa, H. B. busHec B pasHbix cTpaHax = Business in Different
Countries:  yuyebHO-meTOAMYEeCKOE Mocobuve no  aucumnnmHe  “[enosoi
MHOCTPaHHbIA A3bIK" 1 "TpaKTUKYM MEXKY/bTYPHOW KOMMYHMKauun" / H. B.
batuwesa, KO. A. LLaBpyk ; M-Bo ob6pasoBaHusa Pecn. benapyck, Benopyc, roc.
3KOH. YH-T. - MuHck : By, 2020. - 155, [1] c. - (in Russian)

5. Manbuyk, JI. M. OCHOBbl KpOCC-KYNbTYPHOW KOMMYHUKaLUUN W
MeHeKMeHTa : npakTnyecknin Kypc = Essentials of Cross-cultural Communication
and Management : a Practical Course : yye6Hoe noco6ue / JI. M. Tanbuyk. - M. :
By3soBckuii yuyebHuk : MIH®PA-M, 2019. - 240 c. - ISBN 978-5-9558-0387-6. -
TeKCT : aneKTPoHHbIA. - URL: https://znanium.com/catalog/product/1014759 (pata
obpatyeHma: 06.10.2023). - Pexxum goctyna: no nognucke. - (in Russian).

Additional:

1 Bagana, J. National features of intercultural communication. Theory
and practice: a textbook / J. Bagana, N. I. Dzens, Y. N. Melnikova. - M. : FLINTA,
2020.-381, [1] p.

2. Begelsdijk, S., Maseland R. Culture in Economic Science: History,
Methodological Reasoning and Areas of Practical Application in Modernity /
Begelsdijk, S., Maseland R. -M .: International Relations, 2016. -464 p

3. Brown, D. Corporate Tribe: What an Anthropologist Can Teach a Top
Manager / D. Brown. Moscow: Alpina Publisher, 2018. - 240 p.

4. Comprehensive strategic analysis of sustainable development of
economic entities: a textbook for the direction of the magistracy "Economics" / [E.
V. Nikiforova et al.]; under the editorship of E. V. Nikiforova. - M. : KNORUS,
2019.- 160 p.

5. Demin, D. Corporate culture: Ten most common misconceptions / D.
Demin. - M.: Alpina Publisher, 2016.

6. Grant, R. Modem strategic analysis: [textbook] / R. Grant; [translated
from English by S. Dmitriev]. - 9th ed. - S.-Pb. [etc.] : Peter, 2018. - 670 p.

7. Ignatyeva, E. International business etiquette on the example of 22
countries: features of mentality, dress code rules, types of greetings, tips for


https://znanium.com/catalog/product/1014759

successful contracts / E. Ignatyeva; [lit. ed. Y. Dorogova]. - Moscow: Eksmo, 2020.
-413, [1] p.

8. Krivokora, E. I. Business communications: a textbook / E. I. Krivokora.
— M.: INFRA-M, 2022. — 190 p. — (Higher education: Bachelor's degree). — DOI
10.12737/2368. - ISBN 978-5-16-004277-0. - Text: electronic. - URL:
https://znanium.com/catalog/product/1819407 (accessed: 30.05.2023). - Access
mode: by subscription.

9. Lashko S. I., Martynenko I. O. Mezhdunarodnye negotiets: uchebnoe
posobie [International negotiations: a textbook]. — Moscow: RIOR: INFRA-M,
2021. — 132 p. — (Higher education: Bachelor's degree). —
https://doi.org/10.12737/19593. - ISBN 978-5-369-01573-5. - Text: electronic. -
URL.: https://znanium.com/catalog/product/1815499 (date accessed: 30.05.2023). -
Access mode: by subscription.

10.  Ostroukhova, V. A. Influence of the strategy of corporate social
responsibility on the activities of foreign and Russian companies in modem
conditions [Electronic resource] / V. A. Ostroukhova; Faculty of Economics,
Lomonosov Moscow State University. [Moscow], 1996-2020. - Access mode:
URL: https://  www.econ.msu.ru/cmt2/lib/a/1962/file/Ostroyhova.pdf. date
accessed: 20.09.2022).- Text: electronic

11.  Petrovich, M. V. Negotiation process: a textbook for students of higher
education institutions in the specialty "Marketing" / M. V. Petrovich, S. P.
Marmashova. - Minsk: Amalfeya, 2021. - 403 p.

12.  Pochebut, L. G. Cross-cultural and ethnic psychology: atextbook for
bachelor's and master's degrees / L. G. Pochebut. - St. Petersburg: St. Petersburg
State University, 2017. - 335 p.

13.  Rybkin, A. G. Strategy of complex negotiations: a textbook / A. G.
Rybkin, O. K. Emikh. — M. : INFRA-M, 2023. — 260 p. — (Higher education:
Master's degree). — DOI 10.12737/textbook 5b309d10b97501.55398051. - ISBN
978-5-16-014922-6. - Text: electronic. - URL.:
https://znanium.com/catalog/product/1894026 (accessed on: 30.05.2023). - Access
mode: by subscription.

14. Ryzhankova, O. V. Business cultures as a potential for reaching
agreements in the environment of international business / O. V. Ryzhankova //
Economic growth of the Republic of Belarus: globalization, innovation,
sustainability: materials of the X International, scientific-practical conference,
Minsk, May 18-19, 2017: in 2 volumes / [editorial: V. N. Shimov (ed.) and others];
M-vo obrazovaniya Rep. Belarus, UO "Belarusian State Econ. un-t". — Minsk:
BSEU, 2017. — T. 1. — P. 112-113. http://edoc.bseu.by:8080/handle/edoc/64627

15.  Ryzhankova, O. V. International business and business cultures
[Electronic resource]: presentation of the discipline for undergraduates / O. V.
Ryzhankova. - Minsk: BSEU, 2022. - Access mode:
http://edoc.bseu.by:8080/handle/edoc/8969 (access date: 30.05.2023)

16.  Ryzhankova, O.V. Cross-cultural integration in international business:
stereotypes and problems / O.V. Ryzhankova // Management and marketing:


https://znanium.com/catalog/product/1819407
https://doi.org/10.12737/19593
https://znanium.com/catalog/product/1815499
http://www.econ.msu.ru/cmt2/lib/a/1962/file/Ostroyhova.pdf
https://znanium.com/catalog/product/1894026
http://edoc.bseu.by:8080/handle/edoc/64627
http://edoc.bseu.by:8080/handle/edoc/8969

experience and problems: a collection of scientific papers. - Minsk: A.N. Varaksin,
2021. - P. 245-249.

17. Ryzhankova, O.V. Culture and International Business: Parallels or
Interaction? / O. V. Ryzhankova // Economic growth of the Republic of Belarus:
globalization, innovation, sustainability: materials ofthe XV International Scientific
and Practical Conference, Minsk, May 19-20, 2022 - Minsk: BSEU, 2022. - P. 541-
542.

18. Ryzhankova, O.V.Globalization of interpenetration of culture and
international business / O.V. Ryzhankova // Economic growth of the Republic of
Belarus: globalization, innovation, sustainability: materials ofthe XIV International
Scientific and Practical Conference, Minsk, May 20, 2021 - Minsk: BSEU, 2021. -
p. 484-485.

19. Taratukhina, Y. V. Business and intercultural communications:
textbook and workshop for universities: for students of higher educational
institutions studying in economic areas and specialties / Y. V. Taratukhina, Z. K.
Avdeeva. - M. :Yurayt, 2020. - 323, [1] p. :1ll

20. Vezhnovets, V. N. International negotiation process: theory and
practice: monograph / V. N. Vezhnovets; Educational institution of the Federation
of Trade Unions of Belarus "International University "MITSO". — Minsk: MITSO,
2022, — 427 p.
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